Watch for the Annual Spring Buying Number Next Week. 
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TWO DOLLARS A YEAR 
TEN CENTS THE COPY 
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HE swift and hearty response which our Three 
Star Proposition drew from the dealer has 
not been one whit more remarkable than tlie 
wide-spread buying interest with which the consumer 
has greeted this new line of bicycle tires. 
It has been as if the dealer said: “Here is just what 
I need to round out my stock. A line of moderate 
priced, distinctive bicycle tires, in three different 


models, each a far better value at its price.” 
And the rider. “At last—bicycle tires that embody 
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Pennsylvania 


Three * Star * Bicycle « Tires 


Immediate National Recognition 
as a Standard Line— 









Tupletrwad 





the well known Pennsylvania standards of quality, 
at a popular scale of price.” 
When such a happy combination of 
dealer and consumer interests 1s affected 
—results are inevitable. 
Have YOU looked into this Three Star Line? It is 
something new—something bigger and better than 
the dealer has had come to him for many a long year. 


Write for particulars today. | 


Pennsylvania Rubber Co., Jeannette, Pa. 


Atlanta Dallas New York St. Paul 
Boston Detroit Omaha San Francisco 
Chicago Kansas City, Mo. Philadelphia Seattle 
Cleveland Minneapolis Pittsburgh 


An Independent Company with an independent selling policy 








PENNSYLVANIA 
VACUUM! CUPYTIRES 


FOR BICYCLES 
The highest type of bicycle tire on the market. Guaran- 
teed oilproof. Powerfully anti-skid on slippery pavements. 
Practically puncture-proof. Protected by full’ s s 
guarantee, “ae 





Dealers. Everywhere. 
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of the following brands 


SPIT- FIRE 
VESUVIUS 
SUPERIOR 


will be advertised to the consumer 
by a new and novel method 


All the LEADING JOBBERS Have Taken the Tip and 
are Cataloging Our Full Line For This Year 


FREE UPON REQUEST 
































Latest published edition of a card listing 
: size plug used in every car 


Write For Our Proposition 


DO IT NOW! 





A. R. Mosler & Company 


Zi 


Box M, Mt. Vernon, N. Y. SUPERIOR 
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How re Sell 
your Advertising 


HE best advertisement 

we know is your name 

on the face of an I[ron- 
clad Alarm. It gets a promi- 
nent position, right in your 
customer’s home—it’s looked 
at dozens of times a day. It’s 
there to stay for Ironclads don’t 
knock out, they wear out. 


The profit on Ironclads makes it 
worth while to give them the best dis- 
play space you’ve got. Ironclads are 
frequent contributors to the cash 
drawer. 


A case of twenty-four gets your name 
on the dials and the big window dis- 
play assortment —five show cards, 
eighteen display cartons, and pictures 
showing how to set up trade pulling 
window displays. 


It takes three weeks from the time your or- 
der reaches us to get your name printed and 
the clocks ready for shipment—if you can't 
wait for the printing we can ship at once. 


Twenty-four clocks won’t be near enough; 
—just enough to show you how easy it is to 
sell your advertising on the Ironclad at a 
profit. Made by Westclox, La Salle, [/imors. 


Order direct or through your jobber. 


85c net each in broken lots. 
80c net each in case lots of 24 




















Fhe 
DRONCILAD 


ALARM 
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Reliability an Asset 


When your store is known and referred to as a place 
where goods of dependable quality are sold you are not 
only getting valuable advertising but also building a 
reputation which is a valuable asset. Such a reputation 
means many dollars in business to you. 





There is a lot of satisfaction too, in being able to say to 
a customer “I can guarantee this. There’s no question 
about the quality; the manufacturers name assures that.”’ 
A statement like this inspires confidence and creates 
good will. The dealer who carries 


Brown & Sharpe 
Precision Tools 


can give such assurance with the knowledge that the 
tools will meet the demands. Serviceable in design, 
carefully manufactured from the best material obtain- 
able, and rigidly inspected for workmanship and accur- 
acy these tools give the service that means repeat sales 
and more business. 











We Protect 
The Dealer 




















Reliability is a strong feature of the B. & S. line. No 
trouble is too great for us if a more efficient means of 
satisfying your customers can be found. When you make 
a sale of a B. & S. tool you make a permanent customer. 


A full line of our tools is now carried at our Chicago 


Office, 626-630 Washington Blvd,, Chicago, Illinois. 


Brown & Sharpe Mfg. Co. 


Providence, Rhode Island, U. S. A. 
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O get all there is to be gotten out of the wrench sell- 
ing business make every wrench sale travel as far as 
it possibly can. Make it go beyond passive satis- 
faction in the eyes and hands of the user. Place this 
knowledge of good service on the tip of his tongue. Let 
him publish the value of your wrenches to an unlimited 
audience—unlimited in extent and buying power. 





This cannot be done with a line lacking in quality, failing in prestige, 
nor weak in advertisability. 


In the Coes aggregation of never-fail nut-turners we offer a line that 
is not only capable of being advertised for its worth, but is. We make 
the Knife Handle, Steel Handle and Key Model Wrenches in various 
sizes to meet every requirement. The care that enters into the manu- 
facture of a single wrench has been developed by a thorough knowl- 
edge of this field. Our facilities and equipment cannot be bettered. 


With Quality assured we felt entitled to advertise this Quality ourselves and 
to have it advertised whole-heartedly by our user-friends. And we did, and 
do—and shall continue in the good work. 


COES WRENCH COMPANY 


Established 1841 in WORCESTER, MASS., U. S. A. 





Every Coes Wrench Will Do 
a Wrench’s Worth of Work 


Agents, J. C. McCARTY & CO., 29 Murray St.; JOHN H. GRAHAM & CO., 113 Chambers St., N. Y. 
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The GLACIER seamless-porcelain-lined Refrigerator 
is the finishing touch toa clean kitchen—wholesome, 
sanitary and attractive 


It is as immaculate as a piece of new, white china, with 
its beautiful shining surface. There are no cracks, crevices 
or even corners to collect dirt or grease. The cleaning pro- 
cess is so easy that the task that once was so much despised 
is now a pleasure | 


These refrigerators are so constructed that the maximum 
amount of refrigeration 1s gained with the minimum ice-waste. The 
porcelain lining is guaranteed not to crack, craze or scratch The 

refrigeration is so simple and the ventilation, with its cold, dry air, 
is so thorough and effective, that the most delicate tastement is 

retained in the food 



















Ask to see one at our store. 


60 Different Styles 


Refrigerators for the home, the club, the 
boarding house or the hotel, 


(Dealers’ Name ) 


The above is only one of many newspaper ads which we furnish to our 








dealers free of charge, together with show cards, signs, envelope stuffers, 
etc. These expert ads will also appear in the magazines during March, 
April and May. All inquiries are referred to our dealers. If you want 


the best and easiest selling refrigerators in the world, 


Get the Agency for the GLACIER 


We also make a complete line of refrigerators with galvanized steel and 





white enameled linings, so you can buy your entire line in one place. 


1915 catalogue now ready. Write for it. 


a ae ee oissonee ANE eae r 


NORTHERN REFRIGERATOR CO. 
676 to 706 Crofton Avenue GRAND RAPIDS, MICH. 
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EVEREADY Flashlight 


Prices Reduced 





A heavy cut has been made in the prices of some of 
the most popular Eveready Flashlights. Note the 


reductions on complete Flashlights: 





2602, 2604, 2612, 2614, 2615 2625, 2626, 2627 
Tubular Flashlights 

hs el es Old Price. New Price. Size 1% x 8% Old Price. New Price. 

No. 2602—Vulecanized Fibre ........$1.25 81.00 No. 2612—Vulcanized Fibre ........ $1.75 $1.40 
No. 2636—DBieck Clef ...-.-ccscce 1.20 1.00 

Size 1% x 6% No. 2627—Euamelied Metal ........ 1.10 20 

eo. 2004 Vulcanized EE. icek a ae 1.20 Size 1% x 11 

No. 2622—Snake Cloth ............ 1.20 my ' asan ~ 

No. 2625—Alligator Cloth ......... 1.20 25 No. 2006-—Leatherette Wag etnies: ay i. 

No. 2624—Black Cloth ...........” 1.10 ‘95 Ne. 2614—Vulcasised Fitre -. oon = 

Size 1% x 13 
Size 1% x 8% No. 2610—Leatherette .... joes: SE 2.00 
No. 2606—Leatherette ............ 1.530 1.20 No. 2615—Vulcanized Fibre .- 295 2.20 





Miners’ Flashl ights (Vulcanized Fibre with large lens and reflector) 


Old Price New Price. 
2.00 1 





ee | Se a ee eee $ 50 
PF OE ere 1.70 
i Se EE Se ges ci aed 3.00 2.25 
Oe, Beem OS BS BBs oi wise cnicsvcunsccss SO 2.70 
Vest and Coat Pocket ights 
et Flashligh 
Size 1x 1%x 3 Old Price. New Price. 
_  S — ~*~ G Vapor rrare neni: $1.25 $1.00 
No. 6950—White Celluloid .................. 1.50 1.25 
No. 6951—Black Celluloid .................. 1.530 1.25 
NO. G@OGZ—Geake Clete ... ccc ccccccccccs » io ee 1.00 
No. 6953— Alligator Cloth ........... ates: 1oOo 
Size 1 x 2% x 3% 
No. 6901—Alligator Cloth .............. , 1.25 1.00 
No. 6904—Snake Cloth ..... PE ee ee 1.25 1a; 
OE RR eae a eer 1.15 1} 
No. 6909—Vulcanized Fibre ................. 1L7@ 1.50 
No. 6915—Black Celluloid .............. >t ae 1.50 
Size 1% x 2% x 5 
No. 1991—Black Cloth .......... ptdvenee 2. 1.2% 
“ DU, ~< et et ne cba umes 1.60 1.25 
=~ No. 1993—Alligator Cloth 1.60 1.25 








Vest Pocket 
Coat Pocket 





TO THE DEALER:—These reduced prices mean 
more business for you, as they make the EVEREADY 
line the cheapest on the market, quality considered. 
Order from your Jobber at these new prices. If you 
haven’t an EVEREADY Catalogue write for one. 











American Ever Ready Works 
OF 
NATIONAL CARBON COMPANY 





FLASHLIGHT BULBS 


PISTOL LIGHT 304-322 Hudson Street, New York All Flashlight Bulbs for- 
N Pric merly quoted at 20 cents. 
Ne.26is $115 $1.50" CHICAGO NEW ORLEANS SAN FRANCISCO now 13 cents. 
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for Heavy Truck Work 


O™ of the most adaptable of the complete line 
of “‘“Gem” Truck Casters is the No. 937. 
While it is not very large or over-weighty, it has 
the strength in every part of its construction to 
stand heavy trucking under all conditions, and in 


continuous service. 


Roller bearings impart ease of movement. Every factory, 
warehouse and store can use these number nine-thirty-sevens 


in countless different ways. 


Have you received our latest catalogue? Get our prices 
and other details. 


M. B. Schenck Company 


MERIDEN ess CONNECTICUT 


AAA 
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Hand or 
Power Washer 




















Your Customer Can Run the New MaytagWasher by Hand 
Now and Attach Power When He Gets a Gasoline Engine 


This is a NEW Maytag Machine tiroughout. Embodies all the latest and 
most approved construction and several brand new features. It is a sensation— 





right up to the minute—bound to be a famous seller everywhere. 


Here is the 1914 triumph of all washing 
machines — the new Maytag— A Thorough 
Washer. All ready to run by hand or power 
without change. Your customer can run it by 
hand now or connect with gasoline engine at 
will. No extra attachments or fittings neces- 
sary; Adjustable operating handle makes it 
easy to run standing or sitting. The few parts 
of machinery are all beneath the tub. Relieves 
lid of heavy burden of wheels, gears and parts 


which other machines have to carry on top. 
No big load to lift when you raise the lid. 
No rack bar to remove. 

Machinery underneath also protects operator 
from possibility of accident—protects clothes 
from dirt. Operation by belt is clean and 
smooth with belt well out of way. When 
driven by belt it is not necessary to shut off 
power to raise the lid. This is accomplished 
without clutches or loose pulleys. 


The new Maytag is the lightest machine of 


its kind and the handsomest. Finished with 
beautiful natural grain of wood highly var- 
nished. Metal parts coated with waterproof 


gold color enamel. 


illustration in colors. 





Station A 


Write us for price and handsomely illus- 
trated circular giving full particulars and 
Address 


The Maytag Company 





Newton, Iowa 
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“Get The Latest News From The Front” on 


HARVESTER HAY CARRIERS 


No. 500 


Combination 
Sling Hay 
Carrier 


174%” wheelbase. 
Positive lock with 
grip that will not 
injure the rope. 
Finished in alumi- 
num. 


Star Steel 
Track 


By Actual Test 
the Strongest 
Track Made 


Is of carbon steel. | 
Is two tracks in ¥ - 


one joined together 


— 
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Adjust- 
able to 
hang the 
load Par- 
allel to or 
at Right 
Angles 
to Track 
Without 
Re-roping 








with steel rivets 

8” apart. 

Can’t sag, bend, buckle or spring. Is 
set on edge to secure the greatest 
strength. Tests prove that Star track 
will sustain nearly twice the load of 
ordinary tracks, due to its superior con- 


struction. 


or chang- 


ing Pulleys. A feature 
not found on other 
makes of Sling Carriers. 
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A Plan for Dealers 


Harvester Hay Carriers in- 
fluence the general patronage 
of farmers—they buy other 
equipment where they get the 
Harvester kind of service and 
satisfaction. 

Let us explain the working 
details of our 1915 plan to 
you—-give you our attractive 
selling proposition, prices, 
etc.—show you how we co- 
op erate to make your sales 

ective to the very limit!!! 
Write NOW. 








_ HUNT, HELM, FERRIS & CO. 


HARVARD, ILLINOIS 


Our firing line is re- 
porting continuous vic- 
tories with these latest 
Harvesters. 


This year’s models have 
laid the basis of a tremen- 
dous 1915 business with your 
farmer customers because 
of the clear-cut superiority 
they have demonstrated in 
all parts of the country. 


The 
“Wanted” 
Features 


Both our Sling and Fork 
Style Harvesters have exclu- 
sive features. The farmer 
cannot duplicate them in 
other hay carriers. These 
are the features that swing 
the business that carry a 
golden harvest of orders into 
the dealer’s strong box!! 


Read in this page the 
technical description of three 
Harvesters — then write us 
for our catalogue of the 
entire famous Harvester 
line. 


No. 493 


Reversible 
Fork 
Hay Carrier 


‘“‘The Talk of the Trade’’ 


Improved double grapple 
gravity lock. Wheelbase 
151%”. Distributes load over 
track. Runs on anybody’s 
track. Steel axle 7”. Gray 


Iron sheaves. Full-roller bearing. Latest design 
fork pulley. Sheaves designed for rope or cable 


draft. Aluminum finish. 


tii titi itt Hy 
TH 


Hi Hi HEE Hy | 
HATTA Hill Hull TTT HI Hi] Hill Wit 


HHH] ij 


SL Wa SH Hl Hill 
i} iit ETRATaetaaael / reetiiel THAT 1} } i 
LRUHTS TA LUUUHHAALLLUTHAILLUCUHAATRTUUEATUTHCTLHHHTHHT Hi Hi Hl 


i 
Je) 
emer 
or 


i 


Wh 
iil 


Dicciiseiieitinianeantnintanenenmeeenmememnanmmemsameatainemsien tai ic 


i 























January 21, 1915 HARDWARE AGE 


11 





biil Pitta THTAELLTRT ET LiaataL ' Hil 
j iif ' | tii ; ; ' | j ; ; ; i 
; i} ; | | | hilid it} bil | ; ; ; til i} i if 
TrSTTEeLataaleiial TE THTETTLTeiiiae rie Peithide i} Prithitiihl it if Piitiiid Hil 
j Peeaeeeaeal TETEEARAREELLELEeeeeeeaeeeniaaa Pettaeiiial PrPaetiee Pehitail PEPeTeadiaiie ' til i} 

; tii ait tilt ' ; sehiil } i? ; | ij i? i] } titt ii } ' 
| hil i tii He i} Hitt iti } j | it 7 j i biti i } ti Prieiaiiiil i i i | ; | 
PEPRRRERRETERAL EDR T RRR ET ED ERE TET ED EE REDE EE EEC EE EERE EGRET RE EERE REE ETE ERET RET ETRE EEE EE REE EERE ERELRAEER it PEREEROSERTOEE 








The cream of the 
cream separator 
trade goes to 


| De Laval 
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THE DELAVAL SEPARATOR CO. 


165 Broadway 29 E. Madison Street 101 Drumm Street 1016 Western Avenue 
NEW YORK CHICAGO SAN FRANCISCO SEATTLE 
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WICKWIRE 
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Cortland 
New York 


Wickwire 
Brothers 


There's more than one reason for the popularity and selling strength of Wickwire products, but 
all of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own biast furnaces, open hearth mills, rod and wire mills, 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 
the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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1915 


Start the year with 


COLUMBIAN 















, ‘HIS year, do a bigger busi- 
ness, make more friends 
for your store. 





This year, swing around the 
circle with a good stock of busi- 
ness-bringing, friend-making 


OLUMBIAN Rope 


Strong as steel—wears like iron 
—made by expert rope-makers 
from the best high grade Manila 
fibre, in the most up-to-date 
rope mill in the world. 


















If your jobbers cannot supply 
you, write us. 











Columbian 
Rope Company 





COLUMBIAN 
MANILA 





! 1400-1425 Genesee St. 
Auburn, N. Y. 





‘4 — ‘ ° 
POM Asst: need. Cee tetany 


Branches: New York Chicago Boston 
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= Superior 
Monkey Wrench 


PRACTICAL All-Steel 
Wrench. 


. Drop forged from selected 
Steel. 


Jaws open outward, thus 
increasing leverage with in- 
creased size of nut. 


Note the nut guard. It 
keeps the adjustment per- 
= fect. 

= 8,10,12, 15 inchsizes ready 
= . for shipment. 

= Standard Price List Sub- 
ject to Discount. 
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- Trimont Mfg. Co. 


_ 55 Amory St. Roxbury 
= Mass. U.S.A. 


= Send for Catalog 133 
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The Billings & Spencer Company 


Hartford, Conn. 


Tho Mark That Guarantees 
The Mark That Holps In 





Instead of This, Why 


Not Adopt The 
Billings & Spencer 
Display Board? 


When your customer is in a hurry you 
can't get him out of your store too quickly— 
if you want to get him back again for more 
sales. 


Instead of keeping him waiting while you 
rummage around looking for the wrench he 
wanis and you might have but you are not 
sure, why not.adopt the modern and conve- 
nient, in fact, the only sensible way of stock- 
ing your wrenches? 

The’ Billings & Spencer Display Board is 
one of the best selling ideas yet devised. 

It keeps your stock on display, suggests to 
the customer that he needs a wrench. It 
keeps your stock at your finger tips. No hunt- 
ing around pulling out one big heavy drawer 
after another. It tells you when your stock 
is getting low. It is at once a sales force, an 
advertising force and an efficient method 
of storing your wrenches. : 












This display board is sent to 
you without cost in order that 
you may do a bigger busi- 


ness in Billings & Spen- The 
cer tools. Let us give Billings 
| & Spencer 


you details. 
Co., Hartford, 


Conn. 

Please send further 
information regarding 
your Display Board 
Proposition. 
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Five Aids Toward Running 
a Better Paying Store 


O you ever take advice? Do 
you ever recognize the super- 
iority gained by special train- 

ing and long experience? It’s a wise 
man who is willing to profit by the 
knowledge which others have gained 
thro ugh the trials imposed by that stern 
master, Experience. 


The five books listed below, written 
by practical men, will give you an in- 
sight into better methods of conducting 
_ your business. Along with them, we 
include two invaluable adjuncts to a 
systematized cost-keeping department. 











We are sure you will find all of these 
books of value to yourself, your em- 
ployees, and your business: 


Hardware Store Business Methods $1.00 
By R. R. Williams. 227 pages, Cloth. 


Retail Advertising Complete 1.00 
By Frank Farrington. 272 pages, Cloth. 


Hardware Window Dressing 2.50 
Devoted exclusively to Hardware Display. 
256 pages, Cloth Bound. 


Ladd’s Discount Book No. 2 4.00 
A comprehensive exposition of discounts, 
simple and complex. All double indexed. 
More than 150,000 computations. 


Store Management Complete ... 1.00 
By Frank Farrington. 272 pages, cloth. 


Permanent and Loose, Leaf Price Books. 
Brass Bound Price Cards st 
A full line of both books and cards. Descrip- 


tive folders sent on request. 


Hardware Age Book Department 
239 West 39th Street - - - New York City 
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Hack Saw F rame No. 50 


Adjustable to take 8 to 12-inch blades. 
The adjustable feature is obtained by the | 


Can be sold at retail for use of a pin set in the edge of the long 
end of the frame. This construction 


5 gives a rigid frame at any adjustment. 
C e The frame is light, but unusually strong, 
being made of the best cold rolled steel. 

The handle has a rich mahogany finish 


Write for Samples and Prices and all metal parts are nickel plated. 


Packed one in a box. 


Manufactured by 


UNION HARDWARE COMPANY 


Factory and Main Office at Torrington, Conn. New York Office, 99 Chambers St. 
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ESSENTIAL 


The one essential thing in a 
range is its Baking Qualities. 
Always remember that, and do 
not allow useless ‘advantages’ 
to blind your customer to this 
most important thing. 


The Model “Quality Range 


combines unexcelled baking 
‘qualities with every range con- 
venience known to the trade. 
The hot-blast fire-box, correct 
proportion, and general good 
workmanship combine to make 
The Model “‘Quality’’ Range the 


one range for you. 


May we submit proof? 


Quality Stove & 
Range Co. 


BELLEVILLE, ILLINOIS 























because they want the machine 
with the “KNIFE and PLATE” 
that really CUTS meat or food 
instead of mangling or tearing 
it. The “ENTERPRISE” 
sharp, four-bladed STEEL 
KNIFE revolves against a 
PERFORATED PLATE, cut- 
ting every bit of meat or food 
into uniform, finely chopped 
‘particles. All the nutritious 
juices are preserved. 


Family Size 


Large Size 


$2.50 


“ENTERPRISE” 


MEAT-AND-FOOD CHOPPER 


is a time-saver, work-saver, 
and money-saver for the 
housewife. With it many of 








Next best at lower price 
is this ware 


accent ts her table “left-overs,’ that 
poorer would otherwise be wasted, 
knives, for can be turned into palatable 
coarse to and tempting dishes. It is 


fine cutting 
Family size 
$1.50 
Small $1. 25 
Large $2 25 


easy to run, quickly taken 
apart and cleaned. 


And This 
“ENTERPRISE” 


SAUSAGE STUFFER AND LARD PRESS 


Hog raisers are getting big prices for hog 
products this year. The sausage and lard profits 
on just one hog pays for buying an “ENTERPRISE” 
Sausage Stuffer and Lard Press. Made with 


“ENTERPRISE” 
care and _ precision 
in every part — iron 
cylinder is_ bored 
true — long handle 
makes easy turning 
PATENTED CORRU. 
GATED SPOUT keeps 
all air from entering 
Sausage casing. Can 
be instantly converted 
into a Lard Press. Tin 
Cylinder (strainer) has 
broad lips for easy 
handling. 

Made in nine sizes and 

styles—2 to 8 quarfs— 
japanned or tinned—used 
as a fruit press, too. 
Your customers are read- 
ing in their favorite 
magazines about the 
uses and superiority 
of “ENTERPRISE” 
goods. They know that the 
name “ENTER PRISE” is 
the strongest guarantee of 
quality and satisfaction. 

Write for catalogue of full 
line of “ENTERPRISE” 
Specialties. 















































4 quart size— 
japanned $5.50 


Enterprise Mig. Co. of[Pa., Philadelphia 
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Have you ever gathered together in one place 
in your store everything you have for sale that is 
used in an average home Laundry? If you 
have not, get them together for a 


JANUARY SALE 


You will be surprised to see 
how many items you have, 
and how many more of 
these goods you will sell 
by having a Laundry de- 
partment. These goods 
all bring a good profit. 


Anchor Brand 
Clothes Wringers 
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Lovell Manufacturing Co. 
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Show those critical women customers of 
yours what the Voss Platform Washer looks 
like. Invite them into your store and make 


* : oo 
D isplay One in them see the conveniences and exclusive fea- 


tures this Washer offers. They will be quick 


your window to see and appreciate what it will do. 


By our system the washing travels 
straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without a lost 
motion or an extra step. 


: Please remember that every machine is 
: guaranteed against defective workmanship 
| Voss Br OS. Mfg. Co. and material. If you want prices and infor- 
Da venpor ft ‘ lo wa mation ask for them—but do it today. 
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INLAND 


BASIC OPEN HEARTH ROOFING 
& SIDING 


are ready sellers, giving you a 
quick turn-over at a good profit 

















And you can also add to your profits by making a 
canvass of contractors and owners for direct ship- 
ment from our mill. 


It won’t be much of a task to get up an order fora 
mixed carlot, and the freight saving alone will net 
you a handsome profit. 


Send for our lists 


INLAND STEEL COMPANY 


First National Bank Bid <a mete. 
Works Indiana Harbor, Ind. and 
Branch Offices~ mtrcmcentamagiantctencees. fi. obey 


WHEELING CORRUGATING COMPANY 


IRON AND STEEL SHEETS 


Black or Galvanized -Plain or Corrugated 











Clean—Soft—True to Gauge 
Carefully Inspected 


OUR CRESCENT BRAND SHEETS ARE ALSO MADE UP INTO 


Formed Roofings Roll Roofings Metal Lath 
Conductor Pipe Eaves Trough 


Gutters, Valleys, Ridge Roll and Special Ridge Finish and other articles 


necessary to complete a full line of 


Sheet Metals and Sheet Metal Products 


LARGE STOCK AT ALL STORES 


WHEELING CORRUGATING COMPANY, WareziNe W.Va 


! BRANCH OFFICES AND STORES: 
i NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA 
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HIGH QUALITY MAKES 
WRC Ng 
SUtest seller 


CYCLONE Sanitary Fence and Gates meet 
the popular demand for neater, more sanitary 
conditions in cities, towns and country districts. 


CYCLONE Sanitary Fence and Gates sell 
readily, please and satisfy your customers so 
that they come back to you again. 


YOU OWE IT TO YOUR BUSINESS 
to specialize on CYCLONE Fence and Gates 
and make your store the leader, the one that 


CYCLONE line of fencing and gates to offer 


your trade. 


Original designs, even picket tops, uniform 
Spacing, deep crimped pickets, treble reverse 
twist, extra sharp bottom crimp—these are char- 
acteristics which distinguish WAUKEGAN- 
CYCLONE sanitary fence from others. They 
make for strength, beauty and durability. 


Take advantage of our offer to put on a Sell- 

















forges ahead of others. 


ing campaign in your vicinity that will get the 
fence and gate business coming to you. 


As a shrewd business man you know the 
great advantage to you of having the high- 
quality, nationally-advertised WAUKEGAN- 


Write for illustrated catalog and our liberal 
terms to dealers. 


CYCLONE FENCE CO., Waukegan, Ill. 


ATE RAISED TO ALLOW 
SMALL STOCK TO PASS UNDER, 








GENUINE 


‘PHILADELPHIA’ 


LAWN MOWERS 


are the undisputed leaders in the Lawn 
Mower World. 

The first side-wheel Mowers ever made and 
for over 46 years the STANDARD OF 
THE WORLD. No Mower made has such 


a reputation. 
All the knives, both cylinder and dead 


knives, are made of 


Vanadium Crucible Steel 


the toughest steel known, and will retain cut- 
ting edge much longer than ordinary crucible 


steel. 
In the “Philadelphia” you will always find 
the latest and best improvements. 


Originators of All-Steel Mowers ae 


21 Styles Hand Mowers—6 Styles Horse Mowers 


Also Lawn Sweepers, Lawn Trimmers, Grass Collectors—all strictly high grade. 
CATALOGS 1915 READY 


THE PHILADELPHIA LAWN MOWER CO. 


Makers of High Grade Goods Only 31st and Chestnut Streets, Philadelphia, U. S. A. 
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At the Sign of the 
Winged Greyhound 


The sign-boards hanging over the inn-doors 
along the old coaching routes of England were 
often decorated with paintings of creatures either 
created by the artist’s imagination or mythology. 





These sign-boards, the Boar's Head, the Unicorn, the Golden 
Stag, the Red Lion, and many another are well known in legend 
and history. 


From these signs the inns derived their names and this is one 
phase and an interesting one in the development of the trade- 
mark. 





| In those days an inn was remembered by the sign it displayed, 
CY CLIN and its growth and reputation was closely linked with the painting 


on the sign-board. 


| Along the busy streets of America today, a store is judged 
Tel not so much by the signs it displays, as by the goods it sells. But 
the advertising of the fact that a store sells good saws will never 


do it any harm. 


It certainly won't hurt your reputation to link your name 
with the Sign of the Winged Greyhound—the mark of quality in 
saws. 


In fact, it will be a big boost to business. 


Geo. H. Bishop &Co. 
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What is the Modern Farm without 
ready supply of water? If you have followed 


LAWRENCEBURG, - 
By d e C ent Can you imagine a well-conducted farm of today 
modern farm successes you surely know that this 
ing district outside of city water limits that cannot 


INA 
paying good dividends and yet lacking in an ever- 
water supply * is an impossibility. There is not a place in the 
benefit greatly by a complete. modern water system 





such as 

Pumps Hay - 
for Tools = Myers Hydro-Pneumatic 
Every * 
Purpose Pumps and Cylinders 

place within the reach of every country home 
Barn Store The mere item of expense is never a stumbling 
Door Ladders, block to your sales when a customer's attention is 
Hangers Etc. drawn to the many conveniences that accompany 





a modern water supply. The balance is in your 
favor every time. May we prepare you with a line 
of arguments?, Write—let the three of us become 


better acquainted. 


F. E. Myers & Bros. - Ashland, Ohio 


Ashland Pump and Hay Tool Works 
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Stove sea rites 


Bolts (3 Bolts 


Machine oy Rive ts 
Screws and Burrs 


Largest Stock and Greatest Assortment 


American Screw Co. 


PROVIDENCE, R. I. 


SOL 








Trade 


REDUCING PRODUCTION COST WITH 


“DETROIT” 
TWIST DRILLS 


The first consideration with reputable manufacturers is 
quality of product, which must be maintained. 

But unless cost of production is kept down, unless every means 
of improving and shortening factory processes is taken advantage 
of, it may not be possible to sell that quality product at a profit- 
making figure. 

3eyond a doubt the loss caused by the use of small tools of an inferior 
quality is enormous. “Detroit” Drills and other small tools have proved 
by years of actual service under the most exacting conditions that 

they reduce shop costs and give the highest efficiency. 

Our trade-mark is on every one. A test will prove to your 

customer what that trade-mark stands for. Our special trial 

offer permits him to judge results for himself without risk- 

ing the loss of a single penny. Get Catalog “T,” become 

acquainted with “Detroit” Tools—then stock up on the 
kinds your trade require. 


DETROIT TWIST DRILL CO. 


improving Twist Drills Since 1886 





Mark 































Trade 


DETROIT 718-730 Fort St. MICHIGAN 

30 Church Street 86 Marietta Street 633 Market Street 
NEW YORK ATLANTA, GA. PHILADELPHIA 

9 So. Broad Street Chas. H. Besly & Co. 518 Camp Street 


ATLANTA, GA. 





118-124 No. Clinton St. NEW ORLEANS, LA. 
CHICAGO 
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A Simple Demonstration 


Sel Them 


Simply raise the bar and screw takes 
up distance between notches. No nuts 
and screws to drag back and forth 
against each other and wear out 
threads on this New Union Quick 
Adjusting Caliper. When your cus- 
tomer sees how easily and quickly it is 
adjusted, he buys at once, because: 









He also sees that the Oval Legs give 
greatest strength without additional weight. 
He notices the extra stiffness, the perfect 
balance, and the lightness. The simple and 
positive Transfer Feature which absolutely 
prevents mistakes. The high quality of 
workmanship and finish. No question 
about his not taking it. 





They'll help you get the best tool trade 
in your town; write for prices now. 


Union Caliper Co. 
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Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpenter 
and woodworking customers can see it, 
then sit back or rather stand alive and 
watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a center 
or level to guide them. They cut from 
the outer rim, the entire surface is at work 
all the time; no jagged ends. You can 
use them as gouges, or chisels; you can 
do scolloping, fancy scroll twist columns, 
newels, ribbon mould- 
ing, etc. 

Let us send you de- 
tails on this free display 
cabinet. 
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The Progressive Manufacturing Co. 
ei ma Conn., U.S. A. 
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WILLIAMS’ 


Drop-forged Clamps 


FOR ALL PURPOSES 

















SCREW 
PRODUCTS 





The Corbin Screw Corpora- 
tion's relations with the trade 
have extended over a period of 
more than 40 years. 


During that time dealers have found 
Corbin products to sell both readily and 
consistently—consumers have found 
them to furnish satisfactory, dependable 
service. We are prepared to furnish 
quotations, prices and discounts on 


Corbin Wood Screws 

Corbin Machine Screws 

Corbin Jack, Safety and Ladder 
Chains 

Corbin Escutcheon Pins 

Special Screws milled from solid 





bars. 
Etc., etc. 
“Vulcan” 
For “Extreme” Catalog on request. 
Service H — capacities 74 to The size and facilities of our plants en- 
12/2 . able us to turn out 








sun.» | Ao ° 
For “Medium BtpP Automatic Screw 


service 7 sizes, capacities 54 to “ 
[18° Machine Work 


j ‘cc ° ° 99 
Light Service of the highest quality with the greatest ex- 
The Williams’ “Light pedition. 
; Service” Cl i ; P : 
For “Light penned “alk” dbalouad Estimates cheerfully furnished on receipt 
service 4 and efficient tool for use of blue prints and specifications. 
1 in the field of every-day 
needs, at prices that will The Corbin-Brown Automobile and 
| fit anybody’s pocket — Motorcycle Speedometer and Corbin 
suggestion to buyers of Motorcycle and Bicycle brakes are be- 
castings. ing handled profitably by dealers 







everywhere. 





7 sizes, capacities 0 to 
I2. Write today for catalog and price 
list. 


The Corbin Screw 


Corporation 
THE AMERICAN HARDWARE CORPORATION 


SUCCESSORS 


NEW BRITAIN, CONN. 
BRANCHES: New York Chicago Philadelphia 


__ Send for 
“Dependable Tools’’ 
printed matter. 





Williams & Co. 


Sup er ior D rop -for g ings Makers of Corbin Brakes and Corbin Brown'Speedometers 


57 Richards St., Brooklyn, N. Y. City 


FACTORIES: BROOKLYN - BUFFALO, U. S. A. 
WESTERN WAREHOUSE: 
40 So. Clinton St., CHICAGO, ILL. 
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YOU CAN MAKE 
a “YANKEE” TOOL CUSTOMER 


of every man who enters your place 


‘ 








any kind. 
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“YANKEE” Tools are now used by all classes of mechanics, and appeal to men of 
every profession and calling; in fact, anyone who ever has occasion to use tools of 














rE! ee 
AL“ FRRATCHET DRIVEREG 
=< Pp | =a 


eee ee 


CONTIN 





A little demonstration will at once interest any man in your store and make a 
possible customer, the kind that goes away pleased to return for more. 


ONE HUNDRED STYLES AND SIZES 
Your jobber can supply you 


NORTH BROS. MFG. CO. 


Philadelphia, Pa. a 





_ 





Horse-Shoe Brand 
Wringers 


Warranted as to quality 
Warranted to give satisfaction 
Warranted as to price 











Plain 
Bearings 
and 
Steel Ball 
Bearings 


—— 
v~ } 
7 
Ww 


Enclosed 


Cog 
Wheels 





Stee) Ball Bearings Size of Rolls 
0. No. 8601 10x1 inches 
No. 841D No. 861B lixi inches 


WE MAKE THE LARGEST VARIETY OF 
WRINGERS IN. THE WORLD 


Send for our new Price List 


Plain Bearings 
No. 840 





The American Wringer Co. 
NEW YORK CITY, U.S. A. 




















) 
The Laundry Queen 


You are sick and tired reading of “best” and 
“quick sellers.” That is the .common talk. 
Specifications, etc., in advertisements are often 
so condensed that they say less than the words 
and interest less. 

We have a good proposition for you, a 
washing machine, for electric or engine power, 
with absolutely new and exclusive selling feat- 
ures. These we want you to judge fair/y, so 
desire to send you literature that gives the 
necessary information briefly—clearly and in- 
terestingly. We feel our request fair to both 
you and us. 

Send us your name and address on a post- 
card. 


Grinnell Washing Machine Co. 
Grinnell, Iowa, U. S. A. 











Cary’s “Everlasting” 


The only Steel Mat on the market 
that will make both Pleased Cus- 
tomers and Large Profits for you. 


Write for details of revised prices 
and you will surely be interested 


Cary Manufacturing Co. 
Manhattan Bridge Plaza 
Brooklyn New York 





Flexible Steel Mats 


Patented in U. & 
oreigno 
Countries 
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Only the New Double Action 





ISPRING HINGES 













power. 





have the welght-supporting bearings correctly located to liberate 
the action of the springs, reducing breakage and Increasing spring 
Carpenters can scribe and fit both doors of a pair from 














“VICTOR” 


Coat and Hat Hooks 


ARE GOOD HOOKS 


sas mney” 
gy mgs eH 9H 3 


St 


| ol 





€£10 * 





Try the “Victor.” Packed one dozen in 
a box. Your sales will increase. 
Bright Wire Goods. 

Brass Screw and Cup Hooks. 

Hicks Belt Hooks. 


E. Jenckes Manufacturing Co. 
WORCESTER, MASSACHUSETTS 


SELLING AGENTS: 


JOHN H. GRAHAM & CO. 
113 Chambers Street New York City 








GLEN Steel Mats 
On Your Shelves 


That's where they belong—not back 
in your stock room, out of sight. Each 
Glen Steel Door Mat (sizes 2, 3, 4 and 
5) is packed in a neat paper box, 
properly labeled to show size, dimen- 


sions, etc. They are always on dis- 
play. And more than that, they are 
always neat and clean. A stock of 
them will mean quick turnovers and 
consequently more profit for you. 
Better send your order in to-day. 


McHinney M’f’g Co. 
Pittsburgh, Pa. 





’ 














BLACK DIAMOND HLE WORKS 


ESTABLISHED 1863 


Twelve Medals of 
Awz-rd at 
INTERNATIONAL 
Expositions 


Copy of Catalogue will be sent 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 





INCORPORATED 1895 


Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


free te any interested File User upon application. 


Philadelphia, Pa. 
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SHOOT 


Your ORDERS into us 
for your 


SPRING GOODS 
NOW 


Chains, Bits, Rings, Halter 
Squares, Etc. 


We will protect you on Quality 
and Service 





Standard Chain Co. 


PITTSBURGH, PA. 
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Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 















Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special desigr. 
construction and  adapta- 
bility. 











HAYES PUMP & PLANTER CO. 
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HE superiority of M. B. C. Paint is 

a proven quantity, admitted on all 

sides. It works to a glossy smooth- 
ness, covers well and gives a fresh appear- 
ance that doesn’t disappear with the pass- 
ing of the first week. 


The selling of M. B.C. is an easy matter 
—made simpler still by our cooperative ad- 
vertising scheme. We pay for the intro- 
ductory advertising of M.B.C. in your 
local papers. 





Pittsburgh, Pa. 
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ACME 











Tight Joints of Wood 


For the man with a home shop of his own, as well 


as the carpenter, upholsterer, cabinet maker and 


other woodworkers, 


Acme Corrugated Fasteners 


will make solid, tight and well finished joints. The 
peculiar off-angle of corrugation holds the fastener 
forever. Finely sharpened and hardened saw teeth 
enable it to be driven easily. Packed in neat cartons 
containing 100 fasteners, convenient to handle. Write 


ACME. Steel Goods Co 
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Royal Worcester 


Screens 


For Coal, Sand 
and Cinders 


Made of special hard 
steel wire which guar- 
antees long service. 


Frames of best sea- 
soned chestnut lumber 
114” thick, well ironed 
to give strength. 


Furnished as yard 
screens with or with- 
out foot board, and 
as car or bagging 
screens. 





Wright Wire Company 
Worcester, Mass. 


Boston New York Philadelphia 
Chicago San Francisco 














Sell Your Customer a 
Guaranteed Cobbler Set 


It will mean bigger sales 
and better profits 





GUARANTEED 


a Sse aS 


J especlion canon (ber 


FOR GENERAL BOOT & SHOE REPAIRING . 





Write for Catalog of our full line. 


THE ROOT-HEATH MFG. CO. 


PLYMOUTH, OHIO 
N. Y¥. Agents: Winner & Calhoun, 90 West Broadway. 
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“Perfect” 
Hex. Netting 


Farmers like 
it for their big 
jogs. In small 
or large quan- 
tities, they can 
depend on it to 
be “perfect” —- 
every bit of it. 
The Hex. Mesh 
is uniform ir 
size and shape. 
The wire is 
smooth and 
strong. 





Stock now. 
Your jobber can 


supply you. 
Made in U.S.A. 











The Ludlow-Saylor 
Wire Company 
ST. LOUIS MO. 

















Galvanized 
Roofings 


that we manufacture are 
known by their extensive 
use, but most particularly 
for their quality. The 
styles are Corrugated, V 
Crimp, Pressed Standing 
Seam, Self-Capping Roll 
and Roll and Cap. Made 
in three well known 
brands: Portsmouth Iron, 
Ohio Metal and Ports- 
mouth Open Hearth Steel. 
Send for Roofing Circular. 


PortsmouthSteel Co. 


(imnera! Offices 8 Works rl sauth 0 Ezeculrve OffcaoW eel ing W.Va 
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Because we have implicit faith in F & N Lawn Mowers —_—=_ 
and their selling ability—-pecause we consider Fenden SSS==S 
Self-Adjusting Ball Bearings the greatest invention in ee 
the history of lawn mower making—because we feel that 
self-sharpening mowers will appeal to your townspeople 
—we guarantee absolute satisfaction. In other words, —— 
“your customer is always right.” — —— 
Se ES! RT OE 
F. & N. LAWN MOWER COMPANY 3 —— 
RICHMOND ; ‘ ; - - ~ INDIANA = —_- = 
an. eae SIE di RP == 











ELWOOD 
Study This Ad | 









‘“Success” 





ing anything else, ultimate 
profits must be judged by two 
main things: goods-made-right and 
goods-priced-right. Better ke 
away from the manufacturer who 


The offers one without the other. 
Means = both these things?” Answer: Study 


each individual system of distribu- 


**SUCCESS”’ To Yours : tion. Decide according to the mer- 


L selling lawn mowers, as in sell- 


3 








BUCKET = chandising method that you think 
SPRAY PUMP = best and safest. 

: Consider the Elwood System—di- 

on a a nee oe = rect from factory to dealer—time and 


° I dA t ; : 
apeay ee = money devoted to perfection of the 


products themselves—right goods, 


TH E D E M u N G C OMP A N 2 right shipments, right prices—right & 


treatment for both dealer and con- 


SALEM, OHIO uaa 
Hand and Power Pumps for All Uses 
Henion & Hubbell Hisits Fano & opoly Co. = Elwood Lawn Mower Mfg. Co. 
ow Form Elwood, Indiana 


Ralph B. Carter Co. 











NaI /0 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 


We make the largest line of Haying Tools in 
the world. Send for New Catalog. 


The Ney Mfg. Company 
CANTON, OHIO 
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HILAL 
SPRING BUTTS 


DISTINCTION 


The Chicago “ Relax” Spring Hinge has distinctive features which 
impress your customers and create the demand. 














The spring action release allows the door to be placed open at any 
desired position and automatically re-engages when the door is- closed. 





Chicago Spring Batt Company, 
CHICAGO NEW YORK 
Send for Catalogue H 29 

















Increased Profits 
on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 








Stand more strain than heavier cords 
and work freely. 





The quality is there—the prices are low 


, because these cords are made for wear 
M AKES GOOD and have no spots or fancy frills that 
increase manufacturing cost and add 

nothing to their stength. 


Every Worcester 
Blount Improved 
Door Check is guar- 
anteed. Guaranteed as 
to a life and 
perfect action. “ ” a He 
Guaranteed abso- — STAR 
lutely, and we want ne a 
every a to replace 
any defective part at 
ony finest ESTES MILLS 


are here to make 


We will be glad to send you prices and 
samples—write now. 








d. 
gn ee today. FALL RIVER, MASS. 
The Worcester Mfg. Co. intial ae 


WORCESTER MASSACHUSETTS 





MOPS 
WICKING MACHINERY WASTE 




















Write for samples of our Latest Keen Saw Edge 


DIVERGENT 
Fasteners, the result of our own patent process, asain 
and you will put them in stock, for they exceed 

PARALLEL 


all others in quality. Also see our superior Plain 
Edge Fasteners. 


Packed in cartons of 500 and 1000 and in bulk. Saw Edge 
Put up in coils wound right-hand and left, tor use with automatic driving machines. 

Large stocks always on hand—immediate shipments. | 

Also makers of Cary’s Universal and Wire Box Straps, Box Fasteners, Seals, Clasps, etc. 


CARY MANUFACTURING CO. BROOKLYN. NEW YORK 


CORRUGATIONS 





Piain Edge 
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One Day’s Trial of a 


Grant Noiseless 
Riveting Machine 


resulted in an order being placed 
for 12 more machines. 


A few reasons 
why: 


(1) Noiseless Opera- 
tion, 


(2) Spin Well Pol- 
ished 


Rivet 
Heads. 
(3) Avoid Broken 
Castings. 


(4)D0 not mar 
Surface in Riv- 
eting. 


(5) Rivet Tight or 
Loose as De- 


(6) Entire Rivet- 
ing Operation 
Takes Only One 
Second. 


For the sake of 
quality, output and 
cost reduction send 
for catalog. 


The Grant Mfg. and Machine Co. 
Bridgeport, Conn. 











Parker’s 








National ‘os 


SoTL 


A Mill that is just right for home use. Very 
handy—sets squarely on table or any flat sur- 
face. Easily adjusted to grind coffee to any 
degree of fineness. Also very popular for 
spice. 

A good Mill at a moderate price. Made’ 
strong and serviceable. Parker Coffee Mills! 
are made in many styles. Send for Catalog 
and Discounts. 


The Chas. Parker Company 


New .York Salesrooms 
32 Warren St. 


Factories 


Meriden, Conn. 
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Rubber Chair Tips 


of six different styles and sixteen dif- 
ferent sizes in a neat showcase display 
box. They prevent injury to the floors 
and muffle noise without leaving a 
mark. 


Our Catalogue shows our complete 
line of rubber specialties with. prices. 
Send for it. 


Elastic Tip Co. 


370 Atlantic Ave. Boston 

















THE VERY WOMAN 


most likely to want a large, high priced 
STOVE OR RANGE, is also the one most 
reluctant to grope in the darkness to which 
such goods are too often banished. 


A stock of STOVES mounted on 


Harper Handy Caster Trucks 
is ready in an instant, to roll out into a 
“Selling Showing.” They cost but 

75c. FOR A SET OF 4 


Pay for themselves over and over again 
in a single season and last indefinitely. 


Both “Live” and “Partially Live” Job- 


bers, can furnish the H. H. C. T., but if 
YOURS DONTWANT2Z, please write us. 


Chicago Hardware Foundry Co. 
North Chicago, Illinois 
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| 300-FOOT COIL 















Order STANLEY No. 3000 
“TWINROLD” SELF TIGHTENING 


COILED DOUBLE 


BOX STRAPPING 


Pat. Sept. 26, 1911, Nov. 5, 1912. 


The Stanley Works, New Britain, Conn. 
100 Lafayette St., N. Y. 73 E. Lake St., Chicago 
ES ak “Ny 
Pa eo mt 
c:. we Sy & SS ae ee = <, 





See page 77 
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| Griffin’s Garage Door Holder 


No. 1914 











THE CHAMPION 
Double 


Acting r loor Hinge 


This handsome hinge of few parts has 
the “call” and deserves it. 

The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 

















- noise. 
And all a carpenter has to do to attach 
PAT’ D this hinge, is simply saw out a rectangu- 
rticle that f obil whe ° 
Pn "Jour ‘store have yg are looking = it is simple, lar piece at the bottom corner of the door 
t u anyt t t marke . ° 
Easy to put io place, nothing to get out of order or stick. Just and make a slight mortise for the strap 
throw the door open in the ordinary way, and it stays there firm - P 
against that strong wind and other causes which tend to slam the ends of the hinge. No wonder it sells. 
"t eeded ticl a ood I] Good fits. ‘Th 
pat — mae: - : Send for our Catalog of Profitable 


Are you ready to demonstrate and reap the profits, or are you 
going to let the other fellow get there first and draw your cus- Hardware Specialties. 
tomers to his store? —_ — is practical and the auto owner 
wants it, in fact, he n 


Write us now while the } still swings. The Champion Hardware Co. 
37 Warrenst. GRIFFIN i MFG. CO. 17£. Lake st. GENEVA, OHIO 


NEW YORK ERIE, PENNA. CHICAGO 
































Mien Tubular Rivets and Bifurcated Rivet 
i “accaeeee TNT 


12 Boxes to Carton 


FTITITIITITY 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


TOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
CARTON ASSORTED RIVETS Chicago Branch: 316'North Michigan Ave. 
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GENERALLY SPEAKING 


WE BELIEVE THAT 
**Morse Tools 


Are the most satisfactory 
tools of the kind on the 
market today. We make 
sure of the quality before 
the tools leave our shops 
and are assured of the 
service they render by 
the quantities we have to 
make. Stock them and 
you will share our pros- 
perity. 


MORSE TWIST DRILL 
& MACHINE CO. 


NEW BEDFORD MASS. 
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Two ol 
HAMMER’S 
Best Sellers 





Hammer patented malleable iron hand 
lamps represent the best value on the mar- 
ket. They will prove a profitable item in 
your store, 

The Clamp is strong—built like an I- 
beam, Quick-action screw, universal- 
jointed face plate. Great seller. 

Hammer goods include many Specialties 
of Malleable Iron, including: Adjustable 
Clamps, Hand Lamps, Hanging Lamps, 
Engine Torches, Oilers, etc. 

Write, 


Hammer & Co., Branford, Conn. 
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CLEVELAND 
Grindstones 


Sold: only to Hardware and Implement 
Dealers 

“Quality is the best policy.” Honest 
Cleveland Grindstones, quarried from 
the only genuine Berea rock, will foil 
the Mail Order House every time. 
bing. have been standard for years— 
no flint spots nor soft spots. Guar- 
anteed to you and to your customers. 
Let. us help you to beat out Mail 
Order competition. Write us for our 
great business boosting book, “How 
to Keep Mail Orders At Home.” 


The Cleveland Stone Co. 


Leader-News Bld¢. 
Cleveland, O. 

















EAGLE MOP 
WRINGERS 


bear the reputation of 
being the BEST and 
will under all circum- 
stances give best re- 
sults and absolute pro- 
tection. Not with 
boasting pride, but with 
a feeling of satisfac- 
tion, We again point to 
our record—i5 years, 
before a criticizing public, and not a dissatisfied 
customer. It is the privilege of truth to make itself 
known, 


The Eagle Mop Wringer 


Its tested, true 





is the original 3 roller Mop Wringer. 
Merits of Quality brought out imitators and infringers. 
An imitation is never as good as the original, therefore 
be sure it is the **EAGLE” brand you handle. There 
will be more FAGLE MOP WRINGERS sold this year 
than ever. Get your share. 


The Eagle Woodenware Mfg. Co. 


Hamilton Ohio 


Sole Manufacturers 


Yip 


Yo ip Ke” 
pT” 
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Advertising 
cheaper than ever 


Advertising today is cheaper 
than it will ever be again, or than 
it has been for some years. Why? 
Because real advertising is the ac- 
complishment of a public state of 
mind that now and in the future 
will bring orders. The field is 
more open and unoccupied today 
than ever before, and the attention- 
getting, conviction-making possi- 
bilities greater, even though imme- 
diate purchasing is sluggish. To- 
day's purchases are being made on 
yesterday's advertising, and tomor- 
row's big purchases will be made 
on today’s advertising. 


This is a great planting time for 
real advertisers—just as this is a 
great time to invest money in good 
securities—because both can be 
bought with such fine assurance of 
future compound profit. Adver- 
tising is a capital investment—and 
I mean this not as a figure of 
speech, but as a cold and expert 
accounting proposition. 


The real advertiser sees in the 
elimination of imitation advertisers 
from the advertising pages only a 
chance to profit the more from real 
advertising, and he is doing it with 
a vengeance.—“What Is a Real Ad- 
vertiser?”” by J. George Frederick in 
October Advertising and Selling. 


HARDWARE AGE 


239 West 39th Street New York 




















“Hurwood” Ice Picks 


STYLE E 
Strongest, Sharpest and Handiest 
Ever Manufactured 


SIMILAR IN CONSTRUCTION 
TO THE CELEBRATED 


“Hurwood Screw Drivers 


They have a number of distinctive 
features that cannot help 
but attract attention. 


An Attractive : 


Display Stand 


Furnished With Each Dozen Picks 


Full particulars 
upon request 


STANLEY Rute & Levert Co. 
New Baitain, Conn. U.S.A. 
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How French chefs make ice cream 


Information that will help you sell 
Peerless Freezers quickly and easily 


by the old French Pot method. A big pot was turned round and round 

in a vat of ice. A man with a paddle stood over it. As the cream froze 
on the sides he scraped it off and stirred it into the center until all the cream 
was frozen. The result was wonderfully delicious ice cream. 


a HE French chefs in the best establishments used to make ice cream 


The French chefs in the best catering establishments today use the modern French Pot 
Method—The Peerless Freezer—and the results are equally remarkable. 


The can.revolves rapidly in the ice. 

“’ The dasher stands still, and its 

blades are so shaped as to scrape off 

the cream as it rapidly freezes on 

the sides of the can, and stirsitinto - 

_ the center. The result is that women 

can make home ite cream as perfect, 

as tasty, as delicious, as that which 
makes French caterers famous. 











What’s more, they can make such 
cream in three minutes with the 
Peerless. It doesn’nt need the 
strength of a man to churn—a child 
can do it. 





When you point out such facts about 
the Peerless to a prospective cus- 
tomer, the sale is made. The Peer- 
less is remarkably easy to sell. 
All dealers who carry them say so. 


Forty years of advertising have 
made the Peerless known to every 
woman—to your customers. And 
we furnish you with up-to-the- 
minute dealer helps, which still 
further assist you in making sales. 





Order now from your jobber. 


The Peerless Freezer Company 
| WINCHENDON, MASS. 


J. C. McCARTY & CO., 20 Murray St., N. Y., General Sales Agents 
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Myron Hunt, 
Architect, Los 


Angeles, 
Cal. 


The Huntington, 


Pasadena, 
California. 














the Contract 
with Glidden Products 


Dealers have no quality competition on any Glidden Product—and the new 
Discount Proposition makes it easy to get the biggest orders at your regular 
profit. 

These three points of superiority—price, quality, service—are your best rea- 


sons for handling. 
Green Label 
Varnishes 


Painters prefer and buy Glidden products because they know that with them they do 
better work—work that gets them more business. 


The big jobs are the ones worth going after—and you can furnish Glidden Products to the biggest 
residence, club, skyscraper or hotel—and guarantee perfect satisfaction to owner, architect and 











painter. 
Here is the list of Glidden Materials used in The Huntington, Pasadena, by Woodhouse & Sons, the 


Contracting Painters, Pasadena: 





























M. P. Flat Finish White (for undercoat of Concrete Floor Dressing. 
White Enamel). Cabinet Polishing Varnish. 

Superior Gloss White Enamel (over 1000 gal- “aly ome 
lons) pees Acid-proof coating and Dead Black. 

Wall Primer and Stucolor (Liquid Cement Wrought Iron Finish on exposed iron and 
Coating). . hardware inside. , 


Every dealer in paints should have particulars of the Glidden Dis- 
count Proposition—and we'll gladly give them on request. 


Glidden 





Get THE GLIDDEN VARNISH COMPANY 

Details of 12143 Madison Ave., N. W., Cleveland, O. Service 
the Glidden wicadhigs) tog Harhc Choate ecomies to Architects 
Discount —helps them 
Proposition. —and you. 
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Calls on you for paint, and every day in the RS TN 
year is paint day for the paint dealer whose cus- BSG Su fF 1 


tomers have been educated to.the value of paint— 
from cellar to roof, inside and outside, there is use for 


MARTIN-SENOUR PAINTS 


In this splendid line there is a paint for the roof; a paint for the porch; 
paint for the woodwork; paint for the walls; the stairs; floor and the furni- 
ture—in fact, there is a MARTIN-SENOUR PAINT for every known 
purpose, and they all put profit in the dealer’s pocket. 

Let us tell you how to make paints produce a profit the year around. 


THE MarTIN-SENOUR Co. 
PAINT "VARNISH MAKERS 


CHICAGO, MONTREAL, LINCOLN and WINNIPEG 
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"| The Alaska Man wants to tell you how 
to increase your freezer business 


F you are open to conviction—if you are the 
= | kind of a dealer who is always on the lookout 
= for improved methods of increasing your 
= business—we urge you just as strongly as we 
= know how to wait for the Alaska Man before 
you stock up on any line of Ice Cream Freezers 
for IQI5. 


He is on his way to see you now, to tell you of 
a selling and advertising plan that will make 
the cash register ring up profits for you that you 
never dreamed were possible on ice cream freez- 
ers. Don’t lose these profits by ordering freezers 
hastily, before you hear what we offer to do for 
you. 


Wait for the Alaska Man! 


The Alaska Freezer Co. 


WINCHENDON, -t- == MASS. 
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HELLER’S PIVOT DOOR CABINETS 




















SEND FOR CATALOG No. 24 THE SHELVING WITH BRAINS 
W. C. HELLER & CO., MONTPELIER, OHIO 














“Universal” Slides are Easily Applied— 


A gentle tap with a hammer and the “Universal” Slide is 
applied to the most fragile piece of furniture. An ideal No, 4—%" Diam. 
— for light weight furniture where casters are unsuit- 

able, 









The prongs are brought in 
from the edge of the slide, 
obviating the possibility of : 
splitting the furniture leg —_%o.3—%” Diam. 
or causing an ugly projec- 
tion. A practical improve- 
ment over the old style slide. 





é/ 
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This Patented feature, protected by exclusive patents, is only found in 
‘‘Universal’’ Slides 


Universal Slides glide, don’t scratch, keep bright and won't fall off. 
They are constructed of best steel that is highly nickel plated and case 


hardened. Price negligible. 
Write for Sample Card No. 25 H.A. 





Universal Caster & Foundry Co. 


29 West 42nd Street (Aeolian Bldg.) 
New York 


Also Makers of Ball-Bearing, Non-Ball-Bearing, Grip Neck, Phila., No. 1—1" Diam 
Oblong Plate and Metallic Bed Casters Z 
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BOKER 
CUTLERY AND HARDWARE 
~ COMPANY, INC. 


Nos. 101-103 Duane St. 
New York, January 21, 1915 











HERMANN BOKER AND COMPANY 


and 


VALLEY FORGE CUTLERY COMPANY 


ANNOUNCE 


To Their Friends and Customers: 


| 
| 
re | 
5 
i | 
fi 


Ti ie aa Be 


A strong organization, incorporated under the laws of the State 
ot New York, has been perfected to take over the cutlery and hard- 
ware business of Hermann Boker & Company. : 





Fresh, new, clean stocks of merchandise have been amply pro- 
vided for. © : 
All our factories, foreign and domestic, are in operation. 


The personnel: heads of departments, traveling salesmen, cler- 
‘,jcal and working staff, with few changes, remains intact. 


Our salesmen are preparing for their usual trips and will call on 
you in the near future. 

For the splendid spirit and loyal support given us universally by 
friends, customers and competitors, we wish to express our sincere 
appreciation. 





Boker Cutlery and Hardware Company, Inc. 
Valley Forge Cutlery Company 


EDW. GRAFMUELLER, Manager 
_ Frank C. Wheeler Alban J. Lindblad 
Albert H. Willey Adrian Barel Traveling Representatives 
Charles W. Weaver Richard H. Doyle 
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BOKER 
CUTLERY AND HARDWARE 
~ COMPANY, INC. 


Nos. 101-103 Duane St., 
New York, January 21, 1915 








HERMANN BOKER AND COMPANY 


and 


VALLEY FORGE CUTLERY COMPANY 


ANNOUNCE 


| 
To Their Frierids and Customers: 


A strong organization, incorporated under the laws of the State 
ot New York, has been perfected to take over the cutlery and hard 
ware business of Hermann Boker & Company. . 

Fresh, new, clean stocks of merchandise have been amply _ pro- 
vided for. 

All our factories, foreign and domestic, are in operation. 

The personnel: heads of departments, traveling salesmen, cler- 

‘jeal and working staff, with few changes, remains intact. 

Our salesmen are preparing for their usual trips ard will call on 
you in the near future. : 

For the splendid spirit and loyal support given us universally by 
friends, customers and competitors, we wish to express our sincere 


appreciation. 


Boker Cutlery and Hardware Company, Inc. 
Valley Forge Cutlery Company 


~ EDW. GRAFMUELLER, Manager 


Frank C. Wheeler Alban J. Lindblad 
Albert H. Willey § Adrian Barel | Traveling Representatives 


Charles W. Weaver Richard H. Doyle | 
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The “No. 77” 
In Action 


| E'T the farmers drive up to your store. 


Give them cause to stop, look and 
buy. Get this real working model 
of the No. 77 Storm Proof Hanger and dis- 
play it strikingly in your window. 
As illustrated, the “‘No. 77° model is fitted com- 
pletely with a section of the improved Storm Proof 
= Rail, a “‘Washburne”’ Latch, and a No. 2 Handle 
=| Hinge Hasp. 
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For a farmer to see how smoothly and noiselessly 
this model hanger runs is to buy them for use on 
his doors. 















































Why not liven up your hanger sales> You know 
what our direct-from-the-factory plan does for 
prompt shipments. Write. 









































































































































National Mfg. Gs., Sterling, Illinois 
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From left to right: L. R. Mason 

Canton, elected president; J. H. 

Vawter, Salem, ex-vice-presi- 
dent 


ing the retailer to give closer attention to 

his buying was the principal subject dis- 
cussed in the meetings of the Illinois Retail Hard- 
ware Association last week during the convention 
held in Chicago. 

The question of price was prominent in the ques- 
tion box sessions. The need for better prices was 
the topic of a talk given by National Secretary 
Corey. The price variations on the same goods 
sold to different dealers were convincingly shown by 
Herbert L. Sheets of the Price and Service Bureau 
in an address which created more comment than 
any one that has ever been delivered before the 
Illinois association. 

Attendance at the different meetings was un- 
usual and the quarters which had been provided in 
the Coliseum proved really too small to comfort- 
ably accommodate those who were interested in the 
convention. 

Summing up the accomplishments of the week it 
may be said that the convention was the most in- 
structive and beneficial that has ever been held by 
the Illinois dealers. 


Address of President Vawter 


The first session was opened with a Hugh Dia- 
mond song, following which President Vawter de- 
livered his address. Mr. Vawter spoke, in part, as 
follows: 

GENTLEMEN : 

The state hardware associations are making great 
strides and Illinois has got to keep moving if we are 
still to hold the lead. Let us face the new year with 
a strong resolve to meet new conditions and look at 
the bright side. All things point to prosperity. The 
railroads have got their long asked for increase in 
passenger and freight rates; they are commencing now 


Rite th G the cost of distribution by educat- 


PRICE PROBLEM 
PREDOMINATES 
IN ILLINOIS 
CONVENTION 


Interesting Question Box 
Discussion 


Unusually Large Attendance 





At the left, Secretary Nish; at 


the right, James B. Brown, 
Hillsboro, elected  vice-presi- 
dent 


to buy supplies and to open up their shops, employing 
more men and taking on an air of prosperity. 

I want to say a few words to you in regard to our 
insurance department. This department is getting 
along very nicely under the able management of our 
secretary, the man who does things. We have the best 
insurance that money will buy and sell it to our mem- 
bers at half price. If not using it now, get busy and 
take out a policy in our Hardware Mutual. 

Our National Hardware Association is doing great 
work, and is doing everything in its power to help the 
state associations. We certainly ought to be proud 
of our own hardware magazine the Bulletin. National 
Secretary Corey and his able assistants are deserving 
of the respect and confidence of every hardware man 
in the country. There is another old war horse who 
deserves special mention at this time, National Director 
C. T. Woodward, our own Charlie. He is always on 
the job and looking out for Illinois. 

How many of you are taking advantage of our Na- 
tional Price and Service Bureau? The national secre- 
tary’s office now has charge of this work. It is at your 
service and ready to help you buy your goods at the 
right price, but it cannot help you unless you are will- 
ing. Do not hesitate to write the national secretary’s 
office when you need help—it is at your service. 

Our secretary has added another department to our 
association, a freight auditing bureau for our members. 
It is too new to know much about results as yet, but we 
believe it will prove to be the best thing of its kind 
that we have ever had as it is in a manner under the 
control of. our association by way of the secretary’s 
office. 

In conclusion I want to thank our board of directors, 
our able secretary and the membership of our associa- 
tion for the loyal support they have given me in my 
feeble efforts as president of your association. I feel 
that I have had this from every member of this associa- 
tion, and I hope that you will extend to my successor 
the same loyal support that you have given to me in 
my two years as your president. 
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Gavels Presented to Past-Presidents 


Following the appointments of various commit- 
tees all ex-presidents who attended the convention 
were called to the speaker’s platform, and with 
appropriate remarks President Vawter, on behalf of 
the members, presented handsome gavels to H. G. 
Cormick, Centralia; T..J. Matthews, Mt. Vernon; 
G. W. Porter, Chicago; and C. T. Woodward, Car- 
linville. Past-president Charles Williams, of Strea- 
tor, was unable to attend the opening session, so 
the presentation of a gavel to him was made later. 

After responses by the men named, Secretary 
Nish presented a gavel to President Vawter. 

A. Vere Martin, president of the Hardware Club 
of Chicago, addressed the convention at this meet- 
ing, speaking for the organization which he repre- 
sents. 

Report of Secretary Nish 


The report of the secretary was made at the 
second session, held on Wednesday morning. This 
report, in part, was as follows: 


GENTLEMEN : 


The past eleven months have been busy ones with 
most of our members and taken as a whole, the Illinois 
Retail Hardware merchants have enjoyed a fair degree 
of prosperity as compared with those in some of our 
neighboring states. But in certain portions of our 
state our members have had adverse crop conditions, and 
in the face of this there is a vein of optimism that next 
year crops will be better, and thankful that our coun- 
try is not in the throes of war’s awful carnage. _ 

The buying public has a better knowledge of values 
than ever before. Are you doing everything in your 
power to make of yourself the buyer in your line for 
your community? Are you looking out as a buyer for 
your community that those goods are delivered at the 
lowest possible expense and that they leave you a 
reasonable compensation for your service? 

Are you availing yourself of every avenue to develop 
this buying arm of your community? Have you taken 
up any article with the Price and Service Bureau? If 
you haven’t, don’t you think you are neglecting your 
duty as a buyer for your community? The national 
office at Argos, Indiana, is willing to give you every pos- 
sible aid in its power, if you will but ask it: Many of 
our members have availed themselves of that privilege 
and have come again and again, but more of our mem- 
bers should use this department of our association, 
which is yours for the asking. 

The Freight Traffic Department of our association 
with M. L. Hurd as traffic manager, at Aurora, IIl., has 
developed a considerable amount of claims against the 
railroad company, and our members who have not sent 
in their freight bills are missing an opportunity to 
know if they are paying correct freight rates. The first 
twenty-five of our members’ freight bills audited 
showed a total of $491.44, or an average of $20.00 a 


member, and some of these bills covered only a few — 


months. 

Our Illinois Legislature is in session, and if any of 
our members hear of any possible adverse business 
legislation, get in touch with the secretary’s office at 
once and he will take it up with the Legislative Com- 
mittee. And when the time comes if the committee 
asks you as a member to use your influence on your 
Representative, do so promptly, that we may get re- 
sults. 

As to the National Legislation keep constantly in 
mind the Stevens Bill by which we hope to stop that 
greatest of all merchandising evils, “price-cutting.” 
To this end we hope if the national office calls on you 
for information for any special phase of this question 
you will promptly and willingly lend your assistance. 

The insurance department of our association of 
hardware underwriters is growing in fine shape, and 
we are now in our third year and building our second 
million dollars of policies in force with an average 
saving since we commenced of 46 per cent. As this 
department grows. i+ will develop additional clerical 
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force which may be used to great advantage along other 
lines of association endeavor. 

Our membership was never in finer condition than 
now. At the close of the books prior to this convention 
we showed a record total of 1,012, and our slogan for 
1915 should be 1,500—“1,500 for 1915.” 


Many Interesting Topics in Question Box Discussion 


Charles T. Woodward, assisted by Mr. Diamond, 
conducted a live question box session at the second 
meeting. Many questions were discussed and, by 
following the practice which has become customary 
in Illinois, the opinions and experiences of a large 
number of dealers were obtained. 

A. G. Pedersen, editor of the American Artisan, 
addressed the members at this session on the sub- 
ject of “Developing Home Trade.” 


Results of Price Investigation Given 


On Thursday morning Secretary Corey, of the 
National Association, spoke to the members on the 
work which is being done by his organization, di- 
recting their attention to certain constructive legis- 
lation now before congress and urging members to 
lend their influence to secure passage of these bills 
whenever possible. 

Mr. Corey also brought up the question of price 
and made some interesting statements concerning 
this phase of the dealers’ work. 

Mr. Sheets, who followed, went into the price 
problem very thoroughly. His talk was illustrated 
by charts showing the variations in the prices made 
to retailers on the orders sent at the suggestion of 
the Price & Service Bureau to determine the ex- 
isting spread in charges on mail orders. 


Wide Variation in Prices Shown 


Mr. Sheets stated that the retailer was over- 
canvassed and at the same time urged to send mail 
orders to the wholesalers. When these orders were 
sent, be declared, higher prices were charged than 
when tbe business was placed with traveling men. 
He said that the attention of the wholesalers had 
been called to this fact and that they had denied 
it. Then 18 retailers had placed 19 orders for the 
same goods with 17 jobbers. Invoices, or copies, 
for these orders had been turned over to the Price 
& Service Bureau. Comparison had shown that the 
smallest percentage of spread in prices for the same 
goods had been 281% per cent., the largest, 329 per 
cent. 

One wholesaler had shipped twenty-three items 
on these orders to two retailers, both invoices bear- 
ing the same date. Only four of these items were 
billed at the same prices on both invoices. 

Mail order prices were given for the same goods 
and it was shown that in most instances it would 
be impossible for any of the retailers who placed 
these orders to compete with mail order houses 
and make a profit. In many instances the prices 
which the retailers had been charged were much 
higher than those charged for the same goods by 
mail order houses. 


Jobbers Not Responsive to Inquiries Regarding 
Investigation 


Letters had been written to many wholesalers on 
the subject, said Mr. Sheets, but only fifteen an- 
swered the first letter, and this number decreased 
when additional information had been sent and 
other questions asked. 

In closing his remarks he stated that the re- 
tailer was entitled to prices on mail orders that 
were at least equal to those made by traveling 
salesmen, and urged that the dealers demand 


them. 
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The work of the Price & Service Bureau was 
explained by the same speaker. Examples of the 
right and the wrong way to seek information were 
shown by means of charts. The assistance which 
the dealer could secure, the benefits he would ob- 
tain, and the increasing necessity of having accu- 
rate price information and records were empha- 
sized. 


Evidences that Illinois Retailers Are Aroused on Price 
Question 


The addresses made by Mr. Sheets were the sub- 
ject of much comment, especially concerning the 
need for lower prices and the necessity of the re- 
tailer establishing methods for keeping in touch 
with sources of price information. 

Purchases of price books, card record systems 
and dealers’ publications increased perceptibly after 
the meeting had adjourned. 

All indications point to the fact that the Illinois 
retailers have begun to realize the need for these 
assistants more forcibly than ever, as well as that 
the Price & Service Bureau will have an increased 
number of inquiries for prices with which retail- 
ers can compete with mail order competition. 


Illustrated Talk by Roy F. Soule 


A very interesting address on Store Equipment 
was Gelivered Thursday by Roy F. Soule, Editor- 
in-Chief of HARDWARE AGE. Mr. Soule had pre- 
pared nearly one hundred slides illustrating mod- 
ern store equipment, good show windows, and 
home-built display devices. His talk was divided 
into two parts; the first portion was delivered at 
the morning meeting and the second followed the 
insurance session held in the afternoon. 


Exhibitors Commend Association Management 


A resolution of thanks was presented to the com- 
mittee in charge of the exhibition on Thursday 
morning. The firms that rented space for the ex- 
hibition were given ample opportunity to show their 
goods to the retailers at this convention. The 
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booths were well arranged and the information re- 
ceived from exhibitors indicated that purchases by 
retailers were satisfactory. 


Insurance Department Makes Good Showing 


A special meeting for those interested in the 
[Illinois Association Insurance Department was held 
on Thursday afternoon. Reports of the officers 
showed that this branch of the association was 
growing steadily. Secretary Nish explained the 
kind of insurance that was being written and its 
advantage over other forms of mutual insurance 

The following were elected as an advisory com- 
mittee to work in conjunction with Mr. Nish: 

For three years, William Bittel, Peoria; J. E. 
Voorhees, Bushnell. For two years, H. E. Gnadt. 
Chicago; T. J. Matthews, Mt. Vernon. For one 
vear, C. T. Woodward, Carlinville. 


New Officers Elected 


The closing session was devoted principally to re- 
ceiving reports of various committees and the elec- 
tion and installation of new officers. 

A short question box session was conducted by 
Mr. Woodward. 

R. L. Mason of Canton was elected president for 
the coming year, succeeding H. L. Vawter. James 
B. Brown, Hillsboro, was elected vice-president, and 
Charles E. Arnold, Evanston, elected treasurer. Mr. 
Nish will continue as secretary of the association 
and manager of the insurance department. 

Directors for the next year will be: J. H. Vawter, 
H. S. Daniels, Jerseyville, and A. C. Evans, Van- 
dalia. 

The following members were selected as delegates 
to the National Convention: Frederick Ruhling, 
Chicago; J. H. Bixler, Chicago; Royal Kimball, El- 
gin; William Bittel, Peoria; J. G. Hose, Hillman; 
E. J. Holzgraff, Havana; R. W. Richards, Granite 
City; J. H. Vawter, Salem. 

Chicago was recommended as the place for the 
next convention and the matter referred to the ex- 
ecutive committee for final action. 


RESULTS OF PRICE INVESTIGATION PUBLISHED 





“Do mailed-in orders get as good prices as those taken by salesmen? 
Invoices of seventeen jobbers for twenty-four hardware staples in uni- 


form quantities show inequalities of 28', to 329 per cent.” —National Hardware Bulletin. 


retailers say no. 


Jobbers say yes— 








N order to ascertain what differences would be 
made in the prices of mailed-in orders to re- 
tailers who discounted their bills, and whose com- 
mercial rating was favorable, the officers of the 
National Retail Hardware Association caused 19 
orders to be placed with 17 jobbers last summer. 
These orders covered the same quantities and 
the same qualities of goods. They were placed 
about the same date. Copies of the invoices, or 
the originals, were sent to the Price and Service 
Bureau and comparisons were made. Briefly stated, 
the results of this investigation are given in the 
quotation from the January Bulletin. 

Facts in connection with the case have now been 
given to the trade press. HARDWARE AGE repro- 
duces herewith the information that has been sup- 
plied by the National Association. 


Distribution Cost Too High 


If the National Association has emphasized one thing 
above another, it is the necessity of more economical 
distributive methods by both jobber and retailer. 


Nearly every one interested in either ' ach of the 
trade admits that the present cost is so much that it 
seriously handicaps the flow of business through the 
regular channels. 

Only a few still preach the doctrine of talking more 
about service and quality and less about price—as ap- 
plied to staples or such specialties as are sold through 
both regular and m-o channels. 

Perhaps it is personal interest which makes_ these 
few refuse to see how this one-time specious argument 
has long since outlived its usefulness. 

Many and varied have been the means suggested to 
the end of distributive-economy. 

Jobbers say dealers demand an expensive service. 

Dealers insist a large part of this service is forced 
on them, against their wishes. 

Individual jobbers have said to the retailer, “Give us 
the bulk of your business, and thereby make it possible 
for us to give you bottom prices.” 

Likewise are they saying, “Send us your mail orders; 
they will have our best care and attention.” 

Thoughtful retailers approve of both these sugges- 
tions, believing that concentration of jobbing orders 
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through one or two channels should materially decrease 
the cost of handling the business and result in lower 
prices. 

And that the mailing of orders should work a further 
reduction in the selling expense by making frequent 
trips of the salesman unnecessary. 


Widely Divergent Views 


The National Retail Hardware Association, through 
the National Hardware Bulletin and otherwise, has 
most earnestly urged its membership to adhere to these 
methods so far as practicable. 

Only to be assured by dealers in practically all sec- 
tions that mail orders are almost invariably invoiced 
at higher prices than usually can be had from the 
salesman. 

Certainly this presented a most illogical situation. 

On the one hand, jobbers saying the merchandise cost 
can be reduced by eliminating some of the “service;” 
on the other, retailers claiming they are charged a 
penalty for their efforts to lower expense. 

So conflicting were these claims that it seemed wise 
to attempt a special investigation in the hope of getting 
at the true facts. 


The Evidence of the Invoices 


Through the co-operation of eighteen retailers we 
were later furnished with the nineteen invoices of 
seventeen jobbers, one retailer placing orders with two 
jobbers, and two jobbers each filling the orders of two 
dealers. 

The tabulated results, together with the percentages 
of price variation, are here set out, with the addition 
of special notations of the more important discrepancies 
connected therewith. 

This tabulation sets out the result of the investiga- 
tion so clearly that comment seems almost needless. 

One has only to think of such price differences as 
76 per cent., 90 per cent., 100 per cent., 125 per cent., 
130 per cent., 165 per cent., 220 per cent., etc., on ordi- 
nary staple merchandise, to get a pretty conclusive idea 
that somewhere, someplace, there is something radically 
amiss with present price systems. 

For it is fair to assume the differences here shown 
would likewise be found applying to a much longer list. 

And if well rated, prompt-pay merchants get such 
varied prices, how much greater discrepancies would 
there have been had some of the orders been placed by 
so-called slow-pay dealers? 

So to carry the inquiry still further and, if possible, 
get some solution of the abnormal showing of these fig- 
ures, this letter was then sent to thirty-seven of the 
country’s principal jobbers. 


A Letter to Jobbers 


This letter concerns a subject which we conceive to 
be more or less important to every man engaged in 
either the retail or jobbing hardware trade. 

And that there may be no misapprehension as to 
motives, let us repeat what has so often been said 
through the National Hardware Bulletin and otherwise 
—that the National Retail Hardware Association does 
no buying for its members, transmits no orders for 
them, has no buying arrangement with anyone, no 
favored channels through which to urge the placing 
of orders, and no desire to interfere with existing busi- 
ness relations between buyer and seller. 

For the past few years much has been said and writ- 
ten about the necessity of greater economy in the distri- 
bution of hardware merchandise. A multitude of sug- 
gestions have come from as many sources. 

Jobbing sentiment, as we understand it, has been and 
is that dealers are demanding an expensive service— 
though this is strenuously denied by most retailers— 
and that a goodly saving of expense might be had 
through the greater concentration of orders and send- 
ing of same by mail, thereby requiring fewer visits from 
travelers. 

This looks like a logical partial solution of the prob- 
lem, and we have urged upon our members the wisdom 
of following such a course so far as practicable, only 
to be flooded with complaints from all sections that mail 
orders almost invariably get higher prices than those 
taken by the traveling man. 
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In view of the number and character of these com- 
plaints it seemed wise to make some special investiga- 
tion in an effort to find out for the benefit of everyone 
just what true conditions might be; and to that end a 
number of dealers in various sections were recently 
asked to order from representative jobbers, by mail, 
without comment as to prices or otherwise, a list of 
twenty-four staple items in given quantities. 

A careful tabulation has been made of the nine- 
teen invoices furnished us, with rather startling re- 
sults. In addition to the sending of articles different 
from those ordered, in a number of cases, the price 
discrepancies might well be considered highly extreme. 

Illustrating,—the least difference between the highest 
and lowest prices at which any one of the twenty-four 
articles was billed is twenty-eight per cent., while the 
greatest difference on any one article is three hundred 
and twenty-nine per cent.; or, if we assume in this 
case the possible substitution by one jobber of some- 
thing different from that ordered, and for which there 
seems no reasonable excuse, then two hundred and 
twenty-six per cent. 

In other words, the spread between the highest and 
lowest charges in the one instance is twenty-eight and 
one-half per cent., in the other it is three hundred and 
twenty-nine, or two hundred and twenty-six per cent., 
as the case may be; while ranging between these ex- 
tremes we find such figures as 85 per cent., 100 per 
cent., 125 per cent., 150 per cent., 207 per cent., etc. 

Of course it was naturally expected that the location 
of the jobber to whom an order was given would have 
some bearing on the pricing of the goods. However, 
the results indicate that this is far from being true, as 
in a number of instances those at a distance gave better 
prices than some of those in a much lower freight zone. 

Nor can it be said that the pricing of the goods was 
affected by the standing of the merchants placing the 
orders; for these gentlemen are all in what might be 
termed the “preferred class,” being careful, cash-dis- 
count buyers, and known to the jobber as such, for in 
but two or three instances was an order placed other 
than through the dealer’s regular channel. 

Our purpose in bringing the matter to your attention 
is to get your views on what to us seems a most illogical 
situation which is necessarily harmful to the interests 
of jobbers and retailers alike. 

Do you know of any reason why there should be such 
a range of prices as above indicated among the various 
jobbers on the common every-day staples? 

Do you think it logical that, with almost every jobber 
saying “Send us your mail orders,” mail orders should 
be billed at higher prices than the traveling man can 
and does make? 

Do you think it quite fair that the dealer who is 
willing to eliminate some of the costiy service it is 
claimed he demands should be charged a premium for 
his efforts in that direction of economy? 

These are some of the questions on which we should 
like very much to have your suggestions. There are 
many related ones which will readily occur to you. 
Your early answer is awaited with no little interest. 

There were fifteen replies to this letter, all being 
reproduced below without identification. 


First Reply 


Replying serially to the questions near the end of 
your letter. 

First, no. 

Second, no, except for possible errors due to the 
human element in any business. 

Third, no. 

We are particularly interested in the result of your 
investigation and shall appreciate it very much if you 
would give us a copy, without jobbers’ names of course, 
of the different articles with the prices from the highest 
to the lowest. It is beyond our comprehension how such 
differences could exist. 


Second Jobber Says “One Price Only” 


Your statements certainly are both astonishing and 
refreshing. I feel every confidence in assuring you 
that . . . hardware jobbers at least have but one set 
of prices either for their salesmen’s orders or for mail 
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orders. Of course, specials are sometimes made for 
quantities or to meet local conditions, but otherwise 
there is no deviation. 

Answering your questions, first: 1 can think of no 
reason why there should be such a range of prices as 
indicated in your letter. Second: it is positively illogical 
for any jobber to solicit mail orders and then bill the 
goods at higher prices than his traveling men are 
authorized to make. Third: of course it follows that I 
do not think it quite fair or even excusable that any 
dealer should be charged a premium on his mail orders; 
in truth, if there should be any differential it should be 
on the mail order business and in favor of the customer 
every time, you bet. 


Third Reply Discusses Changed Business Methods 


Our answer to your letter is based on your repre- 
sentation that there are no ulterior motives in your 
inquiries but that you are solely working in the interests 
and for the good of the retail hardware trade. Here 
we meet on common ground and where we have been 
laboring for many years, and will not cease to labor as 
long as we are in the hardware jobbing business. 

It would be idle to assume that we have not given 
careful consideration to the expense under which we 
labor by our large force of traveling men. It would 
be a comparatively simple matter for us, and one that 
would cost us much less money, if we were to solicit our 
trade through circularizing them or by the issue of 
priced catalogues somewhat similar to those of the mail 
order houses. We have weighed this matter carefully, 
and believe that we are serving the interests of the re- 
tail hardware man much better by our present methods. 

It was not so many years ago when a large percentage 
of our customers came to market, most of them in the 
spring and fall, many of them almost monthly. This 
was the ideal way in bringing jobber and retailer to- 
gether, but it has passed entirely and can never be 
resurrected. The majority of our customers we see 
only when they visit the city on pleasure and drop in for 
a friendly call. The writer, some time ago, met the 
partner of practically our largest account in ; 
a firm doing business within fifty miles of 
He told me that he had been in business fourteen years 
and had never before been in our store. Our traveling 
man represented to him our institution and he was 
perfectly satisfied, and continues to be a good and 
loyal customer. 

To-day the traveling man does not take long trips. 
He is located right in the center of his territory; all of 
his trade he sees at least once a month, and some of 
them several times in thirty days. He is a neighbor 
thoroughly acquainted with them and their needs, and 
is able to give them timely suggestions and selling helps 
which have been used successfully by other merchants 
on his route. The large line of goods we carry is so 
complicated and our stock is so varied that the average 
retailer without the traveling man would spend a large 
share of his time in studying catalogues and making 
comparisons without a corresponding benefit. 

We are aware that the traveling system is not ideal. 
Individual travelers differ as do individual retailers, 
jobbers.or publishers, but under present conditions we 
assert as our belief that the traveling man is a benefit 
to the retailer and that the average dealer would retro- 
grade if the traveling system was supplanted by cata- 
logues. ° 

In regard to the part of your letter which intimates 
that representative jobbers charge more for the same 
goods by mail under the same conditions than they 
would if sold by a traveling man, we can only answer 
—as far as our own house is concerned—that it is en- 
tirely without foundation. The prices that we are giv- 
ing to our salesmen are absolutely the same as those 
that are entered in our pricing departments; if any 
difference is made it is done through error. There are 
times when, with the number of salesmen we have, we 
find that under extreme pressure and sometimes under 
false representation by retailers, the salesman is in- 
duced to make a price that is not authorized by his cost, 
nor by any instructions from his house. It is evident 
that this would not be allowed to be repeated by him 
nor on a mail order. 

Your letter states that you have some nineteen in- 
voices where prices were asked on twenty-four staple 
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items. If any of these refer to our establishment, we 
will be glad if you will give us the opportunity to look 
them over and give you the exact facts. 

Whatever may be the result of your tabulations and 
while we are positive about our own house, we cannot 
agree with your conclusion that jobbers in general 
charge more on mail orders than for the same goods 
sold by traveling men. We have a higher opinion of 
the honesty of the leading jobbers, and even if this were 
not a fact, we believe their sagacity and business in- 
stinct would teach them that such a difference in prices 
could not be successfully made and in the end that they 
would be the sufferers. 

We are very glad to have you write us as frankly as 
you have done and we have answered in the same spirit, 
and will be glad to meet you on this or any other sub- 
ject at any time. 


Fourth Letter—Good Suggestion for Retailer 


That it costs the jobber entirely too much to sell his 
goods, considering that he fills many retail orders at 
wholesale prices; that he does not charge for package 
and drayage, and that he buys out many goods when 
temporarily short, without any profit to himself, merely 
not to disappoint the customer, is a fact only too well 
known by us. 

The expense for handling the goods could be very 
materially reduced by the retailer being willing to buy 
in original packages, as this would save re-packing, in- 
crease the size of the orders, and prevent the necessity 
of many salesmen’s visits. 

That the jobber would be only too willing to take 
smaller orders for slow selling and fancy goods goes. 
without saying, for his greatest desire is at all times 
to please his customer. 

While we can easily understand that the average. 
salesman, in order to make an impression upon the cus- 
tomer, will often name cut prices on some articles. 
which the house could not sanction, yet we do not hesi- 
tate to state that if a desirable customer favored us. 
with the bulk of his business, either in person or by 
mail, that he would buy cheaper than by buying from. 
each salesman who “happens to be around.” 

We are a one-price house, so to say, doing business. 
with hardware dealers only, and while we name a low 
price occasionally for quantity, or for quality of the 
customer, yet the difference on any one article would’ 
hardly exceed 10 per cent. 

This being the case, it is hard to comprehend how 
nineteen reliable hardware jobbing houses could have- 
billed out twenty-four staple articles recently at prices 
which show a discrepancy of 28% to 226 per cent. re- 
spectively. 

We hope the foregoing will give you a pretty good’ 
idea as to what we are willing to “give and take,” and 
that by pursuing our long-established principles, our- 
services as jobber may be as beneficial to our customers. 
as we want them to be. 


Fifth Letter—“Inequalities Seem Incredible” 


We have read your letter with interest, and it is need- 
less to say that we were much surprised at the result 
It seems incredible to us that 
there should be such a vast difference between the prices. 
as charged by the various wholesale houses. As for 
ourselves, we would be very glad indeed to receive a 
profit of 28% per cent. on staple items, which per- 
centage, you say, represents the minimum spread be- 
tween the highest and lowest charges on those examples: 
which you give us. 

It is our custom to sell what we regard as staple. 
goods at a very small margin of profit, and were it not 
for the sale of many items that would not be regarded 
as staples, it would be impossible for us to exist as 
jobbers. We realize, however, that there could be some 
difference in opinion as to what should constitute staple 
articles. A staple in one part of the country might not 
be so considered in another, and there are many articles 
which we show in our catalogue on which we are com- 
pelled to obtain a large ver cent. of profit, but very few 
items command any such profit as 28% per cent. These, 
of course, are, in the main, slow moving articles, which 
also give the retail dealer a handsome profit. In ar- 
ranging our prices to the retailer, we endeavor to 
realize the greatest percentage on the items that will 
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affect the retailer the least, and where he also can make 
a large per cent. of profit. 

As you are no doubt aware, we have no arrangement 
with any other jobbers covering prices or anything else. 
It is, therefore, impossible for us to have the same 
prices as our competitors. If we could arrange our 
prices to net us 5 per cent. profit we would be more 
than satisfied. 

In regard to mail orders, we would state such orders 
are solicited and appreciated, and given our very best 
attention, and billed at the same price which we give 
our salesmen. You realize that our salesman are given 
some latitude in order to enable them to meet compe- 
tition, and they are occasionally compelled to make a 
lower price than that given them. Such prices, of 
course, would not apply to mail orders, as we would 
have no knowledge of the prices we were compelled to 
meet. 

We realize that in order to continue in business that 
we must be fair to our customers, and our customers, 
of course, must realize that it is necessary for us to 
make enough profit to enable our stockholders to obtain 
a reasonable amount of interest on their investment. 

We are glad of an opportunity to make this explana- 
tion, and would only be too glad to answer any other 
questions that may occur to you. 


Sixth Letter Claims Little Difference in Prices 


We think this is a matter that should have the careful 
attention of all jobbers. 

We did not suppose that there was anything sold by 
a jobber to a retail hardware store that ran anything 
like the percentage that you specify—200 or 300 per 
cent. We would like very much to have a list of these 
articles. 

There is no question but what the most expensive 
way to sell goods is by traveling salesmen, and it adds 
from 3 to 7 per cent. to the cost of doing business. 

I think a great many people have a very erroneous 
idea of the percentage of profit made by the jobber. I 
had occasion to know two or three years ago of the 
percentage of profit of three of the largest wholesale 
hardware houses in the country, and the three ,houses 
averaged 4% per cent. on their gross sales. I think 
this is a slightly larger percentage possibly than the 
grocery houses get. The grocery business is done on 
a straight thirty day basis, and the hardware business 
certainly is very much longer time. 

Our experience of over fifty years is that there is 
very little difference between the prices charged on mail 
orders and traveling salesmen. There may be, and very 
often is, an item here and there that the retail hard- 
ware dealer for some reason or other wants a better 
price on when he is talking to our salesman, and our 
salesman meets his views. The retailer will say that 
he wants to buy a certain thing to meet catalogue com- 
petition, and when they do that we always try to help 
them out regardless of our profit. I think all the jobbers 
do the same thing. 

Years ago the writer knew quite a large jobbing shelf 
hardware house who had a large mail order trade and 
only had two or three traveling salesmen. He did not 
allow his traveling men to sell as cheap as he sold on the 
mail order, as he said, “What is the use in sending out 
traveling men if they cannot get better prices than we 
do from mail orders where we don’t have to send out 
traveling men.” 

But there is one thing that the retail dealer should 
not forget, and that is that the traveling man is a 
great help to him in showing him new goods, new 
methods of selling, new and better methods of doing 
business, and then the traveling men are scattering a 
lot of cash money at the hotels, livery stables and 
garages and most of it comes back to the retail dealer in 
one form or another. There are many fairly good hotels 
in small country towns that would go out of business if 
it was not for the traveling man. 


Seventh Letter 


This subject of “Distribution of Goods” is a vital one 
to the retailer as well as the jobber. 

There can be no doubt but that the cost of distribution 
of merchandise, whether by retailer or jobber, has 
largely increased. When I first started in business the 
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city retailers would come to the store with their wagons; 
we would fill their orders, load their wagons and charge 
the goods. To-day, the city retailer steps to the tele- 
phone two or three times a day, and very often expects 
all the goods delivered the same day with the bill, or 
he expects a salesman to call upon him two or three 
times a week. 

In former years, some of the districts throughout the 
State were canvassed twice a year. We would then 
receive stock orders that would average from $1000 to 
$2000 each. To-day, those same districts are canvassed 
once a week or at least once in two weeks, and the 
orders may run from $25 to $100. In the meantime, we 
may have mail order additions or parcel post orders 
from these very parties, some of the latter costing 
more to get out, pack, weigh, stamp, charge and run 
through the books than the profit we might possibly 
make on the article. 

Salaries and wages have increased; taxes have in- 
creased; rents have increased; shorter working hours, 
compulsory compensation insurance, increase in boxes 
and packing. In short, no matter how hard one tries 
to reduce expenses, they have and will increase. 

This, however, does not apply to the wholesaler ex- 
clusively. The retailer’s expenses have increased in 
proportion. In former years the good housewife would 
take a market basket and go to the butcher and often- 
times buy enough for two or three days or even a week. 
To-day the lady steps to the telephone, orders possibly 
three mutton chops to be delivered immediately, which 
compels the butcher to have a telephone, a person to 
tend to same, to keep books, send bill or statement, now 
and then lose an account, to keep a horse or automobile 
and a man to take care of same. This is largely the 
reason for the high cost of living. 

I would be very thankful to you, and I believe every 
other jobber, if you can suggest any method of reducing 
expenses. 

Going over the second portion of your letter relating 
the experience of retailers sending in mail orders and 
finding such a varied difference in prices, is a revela- 
tion to me. I cannot explain it, unless a mistake was 
made, as I know of not a single item in the hardware 
line which would bear any such profit as 200 to 329 per 
cent. 

Speaking of the firm with which I have the pleasure 
to be connected, I wish to say that it always has de- 
pended largely upon its mail orders, and, as we are 
holding our own in this respect, our customers must. 
be fairly well satisfied with our service and prices. As 
to the latter, they are never higher than our salesmen’s 
prices. 

If it involves no breach of confidence, I would thank 
you for information as to the article which ranged 
from 226 to 329 per cent. profit. We may not keep it, 
but if it stands a profit anywhere near the figures you 
mention we want to add it to our line. 


Eighth Jobber Wishes Success 


Your very interesting letter is certainly most sur- 
prising as far as we are concerned. To what is termed 
the “Better Class” or “Discount trade” we give exactly 
the same prices on mail orders that our salesmen have; 
in fact, we frequently have some special prices that our 
salesmen know nothing about, and which are used only 
on mail orders. On the other hand, it is almost impossi- 
ble to make all of our salesmen, which we presume is 
also true with other houses, absolutely maintain our 
schedule of prices, they claiming in such instances that 
they have to meet our competitors’ prices, in which cases 
we insist on their being shown the invoices before meet- 
ing such a price, and on which basis the margin afforded 
would be entirely inadequate and ruinous were we to 
put them into effect as our regular price. 

You can, no doubt, appreciate the fact that a well 
founded reliable jobbing house should not encourage 
accepting business on any such basis, and we can assure 
you that our prices to the mail order trade are exactly 
the same as those furnished our salesmen. 

We hope the conditions as outlined in your letter may 
be speedily overcome, and wish you success in the work 
you have undertaken, which can only bring good results 
to everyone concerned. 
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Ninth Letter Commends the Investigation 


I am much interested in the statements which you 
make, and I should like to have you give me, without 
mentioning names, of course, a memorandum of some 
of these items with the high and low prices quoted. 
Your letter is written, of course, with full knowledge 
of this subject, and inasmuch as you asked the views 
of our company on the subject, it would be only fair 
that we should base our expressions upon the same 
knowledge that you use. There must necessarily enter 
into consideration also the question of transportation, 
and I would, therefore, like to have you indicate in a 
general way the localities from which the merchandise 
would have been shipped on these several quotations, so 
that proper consideration can be given to that feature 
of the matter. 

I should be very glad if I can be in any manner in- 
strumental in assisting the jobbers and retailers in 
‘eliminating the cost of distribution, and while I have no 
Utopian theories in that regard I do believe there is 
much more room for improvement, and I think your 
Association is adopting a plan which, if carried to its 
proper conclusion, ought to be a good deal of value in 
arriving at the desired end. 


Tenth Letter—Some Price Differences Natural 


We regret that we cannot suggest a solution for the 
difficulties that you say are encountered by retailers in 
ordering from the different jobbers. The only sugges- 
tion we could make would be that all of the retailers 
send their orders to this house and insure them against 
such discriminations and all other objectionable prac- 
tices. We can only be responsible for our own methods, 
and I am sure that the complaints you speak of are not 
from our customers, as I am sure no such difficulties 
arise with them. 

It is rather natural I think that there should be some 
differences in prices between different jobbers, one mak- 
ing a leader of one line of goods, and another of an- 
other, but on the whole I think the retail trade that 
buys of jobbers is served exceedingly well, and certainly 
the margin they have to pay to jobbers for the service 
rendered is moderate. I do not believe I know of any 
hardware jobbers that have made large fortunes after 
lifetimes spent in the business. A few of them have 
been fortunate enough to pick up some money on the 
outside, and are more than comfortably off. I think 
the same is to be said of the retail hardware trade, but 
_there is the consolation in both cases that it is a sub- 
stantial business and the men engaged in it are as a 
rule of a very high type of intelligence and character. 
Notwithstanding the fact that there seems to be less 
money in the hardware business than in other lines, I 
do not think any of us who have given our lives to it 
would forego the pleasure and the associations that it 
has brought us, or regret that its problems are so 
many, and apparently so many times so nearly insoluble. 


Eleventh Letter—Consider Two Prices Suicidal 


We are very much interested in your statement that 
the retailers complain mail orders almost invariably are 
priced higher than salesmen’s orders. There may be 
some jobbing houses carrying two prices in their cata- 
logue, but we wish to say, however, for our house that 
our catalogue carries but one price, with the exception 
of goods that are packed six to the crate, then we have 
a crate price and broken lot price. The number of 
items, however, priced in our catalogue in this manner 
are very few. Only such items as are extremely bulky 
‘and where it is necessary to secure sufficient to cover 
the additional cost of separate packing. 

We do not believe complaint has ever been registered 
against us that our customers are penalized by sending 
us their mail orders. 

We are also interested in your statement of the 
twenty-four staple items on which you find a discrepancy 
in price. 

It would be useless to comment on this without hav- 
ing before us a list of the items. We do not know 
whether our house is one of the houses favored or not, 
but if so we believe we can consistently justify every 
price on our invoices. 

The writer would personally like very much to have 
a list of the items in question, for certainly where 
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there is a difference of 85 per cent. there must be some 
reason for it. Would you be willing to let us have a 
list of the articles in question? This is for our own 
personal information and will go no further than the 
writer and our sales manager. After going over them 
we should be glad to write you where in our opinion 
possible discrepancies in price might occur. 

With this before us we believe we could answer your 
question if we know of any reason why there should be 
such a range of prices. 

The next question in reference to mail orders we 
believe we have already answered, except that we might 
add we consider it suicide to have one price for our 
mail order friends and another for our salesmen. 

This would also answer your next question. 


Twelfth Letter—Thinks Dealers Mistaken 


After studying your communication very carefully we 
figure that the several dealers surely are mistaken in 
regard to the jobber charging between 22 and 33 per 
cent. more for the same goods than they were buying 
from the salesman. 

The orders that were mailed to the jobber must have 
been items that have never been sold to the dealer by the 
jobber through the salesman. It is customary for the 
jobber to look through and see what they have been 
charging the retailer for a certain class of goods that 
he has been selling them by referring to his last pur- 
chases. 

As you know a great many of the items sold by the 
hardware jobber have a restricted selling price. A 
great many of the jobbers are selling their special brand 
goods and are getting a fair value on these. 

We believe that there must be some error in this 
differential. We believe that there is not a jobber in 
the United States will do anything of this kind. It 
would be suicidal for him to try to do it, if he expects 
to stay in business, at least that is our opinion of the 
matter. 


Thirteenth Letter—Believes in Mail Orders 


As you suggest, it certainly is a logical and partial 
solution of the problem of reducing the cost of dis- 
tribution to have orders come to the jobber from the 
retailer by mail, instead of having to send after them. 

We are therefore surprised to learn from your letter 
that “mail orders almost invariably get higher prices 
than those taken by traveling men,” and are more sur- 
prised to learn of the great difference in prices between 
the highest and the lowest, by various jobbers, upon 
“twenty-four staple items in given quantities.” 

In order that this matter may be intelligently taken 
up and considered, we should know more of the test 
you have made, viz.: What were the items? What were 
the prices charged? What were the quantities of each? 
What cities were used in the comparison? If you have 
been quite fair in conducting the test, and it reflects 
a general condition, we must agree with you that such 
a condition is illogical and harmful to the interests of 
both jobber and retailer. 

We, however, reserve our opinion of the whole mat- 
ter until we have more light on the subject, for it 
seems to us impossible that such conditions obtain 
generally among jobbers of good standing. 


Fourteenth Letter—Consumers Always Get Best Prices 


. If we understand it correctly, the substance of your 
letter leads up to the pertinent question as to whether 
it is just to the dealer, who sends his mail orders to 
the jobber, if the articles ordered are billed at higher 
prices than they would have been if bought through a 
salesman. 

The logical reply to this question is in the negative, 
and we can speak for ourselves only; but it is our 
policy to give our customers the benefit of the best 
prices that we feel that we can afford to make, regard- 
less of whether they mail their orders directly to us or 
give them to our salesmen. 

Unfortunately, some salesmen forget the important 
item in every business, commonly known as overhead, 
and offer goods at prices which do not pay a legitimate 
margin of profit, and other salesmen feel compelled, 
under some circumstances, to meet such prices. The 
traveling salesman hears of these cut prices while his 
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house may know nothing about them until he reports 
them. This accounts for the fact that a salesman may 
sometimes price an item lower than it would be priced 
by the house pricer, if the same item were ordered by 
mail, without any price limitation being specified by 
purchaser. Our house pricers are expected to keep a 
record of such special prices, and give our customers 
the benefit of them on their mail orders, if we can do 
so without suffering actual loss. We have many cus- 
tomers who favor us with mail and telephone orders, 
and, so far as we are aware, they rarely have cause 
for complaint regarding the prices at which the goods 
are billed to them. 

This is a simple statement of our policy in regard to 
mail orders, and we believe that we are justified under 
the circumstances in making same. 

We do not know to what section of the country your 
members sent the test orders to which you refer, but 
our knowledge of conditions, as they exist in our 
immediate territory, leads us to believe that there is 
not a very wide variance between our regular jobbing 
prices and those of our competitors. 

We note that you state that the difference between 
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the highest and the lowest charges on the several 
“staple articles” ordered by your members ranged 
from 28 per cent. to 226 per cent., or an average dif- 
ference of approximately 125 per cent. 

We suppose that the staple articles to which you re- 
fer are Bolts, Screws, Strap and T Hinges, Butts, 


“Common Locks and Knobs, and goods of similar nature 


that are frequently ordered by dealers. 

If we are correct in our assumption, we can only say 
that we consider ourselves very fortunate if we can 
make a gross profit of 28 per cent. on such articles, 
and we cannot conceive of circumstances which would 
enable a hardware jobber, in this part of the country, 
to reap a profit of 125 per cent. on even his most profit- 


able lines. 
Fifteenth Letter 


Permit the suggestion that if you will name the item 
to which your letter refers and the outside and inside 
price an intelligent opinion and reply might be formu- 
lated. Without question a much larger variation than 
this might be discovered in the retail prices of various 
lines of goods, because various concerns have different 


_ideas as to the profit that different lines should carry. 





Reorganization of Hermann 
Boker & Co. 


db ica reorganization and incorporation of the busi- 

ness of Hermann Boker & Co., now the Boker 
Cutlery & Hardware Company, Inc., comes as a 
pleasing termination of the financial troubles of an 
old and prominent house. Innumerable friends and 
customers throughout the country interested in the 
welfare and future of the firm will be gratified to 
know that the settlement provides for payment of 
100 cents on the dollar and that the reorganization 
is on a strong, sound basis. 

During the receivership the business was suc- 
cessfully administered by the staff of executives 
and employes without interruption. Now that the 
reorganization is perfected and in full operation 
there is a feeling of optimism and confidence in the 
future. 

Established in 1837 by Hermann Boker, the house 
has always stood in the front rank of successful and 
progressive business enterprige, conspicuous for 
honorable dealing and high ideals in merchandising. 
“Tree” brand cutlery and “Novo” steel are synony- 
mous with the success of the business. 

The reorganization is along broad, liberal lines, 
as it is the desire of the new corporation to give full 
recognition to many of the executives and employes 
who have long been instrumental in the success and 
progress of the house. 

The officers of the new corporation are: Presi- 
dent, Carl F. Boker; vice-president and treasurer, 
H. R. Boker. Edward Grafmueller will continue as 
manager of the cutlery and hardware interests. 

The personnel, including heads of departments, 
traveling salesmen, clerical and working staffs, will, 
with few exceptions, remain intact. 

Fresh, new stocks of merchandise have been 
amply provided for, and all the company’s fac- 
tories, both foreign and domestic, are in full opera- 
tion. 

The new concern feels assured of a continuance 
of the extremely cordial and pleasant relations 
which have always existed with its customers, and 
is deeply sensible of the loyal spirit evinced by 
friends, customers and competitors. : 


Valley Forge Cutlery Company 


This establishment, which is closely affiliated 
with and allied to the Boker Cutlery & Hardware 


Company, Inc., through stock ownership, has set- 
tled with its creditors in full and has also been re- 
organized on a strong, sound footing. Its plant in 
Newark, N. J., represents complete, modern equip- 
ment and facilities, and the manufacture of Amer- 
ican “Tree” brand jack knives and a full line of . 
Valley Forge pocket cutlery has continued without 
interruption. These lines in the future will show 
many decided improvements, and a strong, vigor- 
ous policy in the marketing of the product has 
been inaugurated. The Boker traveling salesmen 
will, as heretofore, sell the products of this factory. 


Sales Staff of Ohio Firm 
Attends Banquet 


fe annual banquet of the sales staff of the 
George Worthington Company, Cleveland, Ohio, 
was held at the Colonial Hotel in that city recently 
with about 250 present. W. D. Taylor, president of 
the company, acted as toast master. An address 
was given by H. H. Groesbeck of the Cleveland Ad- 
vertising Club and remarks were made by Mr. 
Taylor, H. H. Hurlburd, H. H. Rudd, and George P. 
Newton of the firm and by the following outside 
salesmen: C. MacLean, Erie, Pa.; James Maule, 
Salem, Ohio; John Gunther, Mt. Clemens, Mich.; 
Edward Falke, Toledo, Ohio; Samuel Hamilton, 
Pittsburgh; C. C. Deil, Syracuse, N. Y., and T. A. 
Mossop, of Indiana. Business conditions were re- 
ferred to by the speakers and the outside salesmen 
expressed themselves in a very optimistic manner 
over the business outlook in hardware lines for 1915. 


Texas Hardware and Implement 
Dealers to Meet in Waco 


RRANGEMENTS are about complete for the 
1915 convention of the Texas Hardware and 
Implement Dealers. The convention and exhibit 
will be held in Machinery Hall at the Waco Cotton 
Palace. There will be more exhibits and a greater 
variety of lines shown this year than ever before. 
The program has been arranged to interest and 
instruct every hardware, implement and vehicle 
dealer in the state, and an urgent invitation is ex- 
tended to all to attend the meetings. 








Death of Minot C. Kellogg 


M8 OT C. KELLOGG, for over sixty years identi- 
fied with the hardware business of Patterson 
Bros., 27 Park Row, New York, died at his home in 
Mount Vernon; N. Y., January 8, aged 80 years. He 
was born in New Canaan, Conn., and at the time of 

















The late Minot C. Kellogg 


his decease was president of the company. Despite 
his age he went daily to business to the last. 

Mr. Kellogg belonged to the old school of mer- 
chants and was thoroughly conversant with build- 
. ers’ and other kinds of hardware and material so 
long dealt in by his house. 

His habits were simple, unaffected, and the pos- 
session of financial means did not alter either his 
habits or attitude toward friends. He believed in 
work and keeping everlastingly at it, and the fact 
that for sixty-three years he was daily at his place, 
barring brief vacations, vouched for his industry. 

A prominent trait of Mr. Kellogg’s was “being 
happy,” which he called “keeping sweet.” One of 
his maxims, iterated and reiterated, was “Don’t of- 
fend a customer; rather send him away pleased.” 
Above all, he taught: “Pay your bills and pay them 
on time, a little before rather than a little after the 
date determined, thereby keeping credit good.” 

The employes fondly called him the “Two Per 
Cent. Fiend,” the income of which he looked upon 
as pure velvet, as it meant both a material increase 
in profit by taking the customary cash discount in 
ten days and maintaining excellent credit; a practice 
that always insures the best results with the buy- 
ing staff. 

Mr. Kellogg entered the employ of Patterson 
Bros. in 1852, and as the firm was too poor to pay 
much in wages, he lived with Henry A. Patterson, 
a partner, and formerly head of the firm at his home 
in Madison Street in this city. 

In 1878 Mr. Kellogg was admitted to the firm, the 
business of which was established in 1848 and in- 
corporated in 1884, and because of his constant at- 
tention, the possession of a sunny disposition, cou- 
pled with absolute and complete knowledge of the 
details of the business, he became an important fac- 
tor in the development of Patterson Bros. as the 
house now exists. 





Hardware Age 


Besides holding the chief place in the company, 
Mr. Kellogg was a member of the Hardware Club 
of New York, president of the Mount Vernon Bank 
until its absorption by the Mount Vernon Trust 
Company, vice-president of the East Chester Sav- 
ings Bank, and president of the board of trustees 
of the First M. E. Church of Mount Vernon, to 
which he was a most liberal contributor for many 
years. Mr. Kellogg has also been a volunteer fire- 
man in the old days and belonged to the Fireman’s 
Benevolent Association. He is survived by two 
daughters. 


One Way to Make Money 


* has always been said that a dollar saved is a 

dollar made. If this be true, and we believe it is, 
then the hardware associations have made for their 
membership several hundred thousand dollars. 
There are in successful operation to-day ten hard- 


' ware mutual fire insurance companies, each of which 


is saving its policyholders a handsome dividend of 
from 20 to 50 per cent. of the premiums. In our own 
association we have many members who are saving 
from one to two hundred dollars annually, on the 
cost of their insurance by carrying it in the hard- 
ware mutuals. Our own association mutual, though 
it had a hard time getting started, and notwith- 
standing the fact that some so-called mutuals in 
Texas proved to be utter failures, and thereby 
caused a great many of our dealers to be scared of 
mutual insurance, has grown and prospered, and is 
fast climbing toward the million mark. 

The Texas dealers are carrying something over 
twenty million dollars insurance and are paying 
approximately three hundred and sixty thousand 
dollars in premiums, enough to build up one of the 
best mutuals in the country. Now let us suppose 
a little. Suppose all of this insurance was carried 
in hardware mutuals, and suppose these mutuals 
all paid a 50 per cent. dividend (and that would be 
very likely if they were properly supported), it 
would mean a saving to the Texas dealers of about 
one hundred and eighty thousand dollars, or an 
average of an annual saving of ninety dollars per 
dealer. Now some one may think that our suppos- 
ing such things is foolish, but not so: as a matter 
of fact conditions in some states are fast approach- 
ing just such a state, and why not in Texas, the 
greatest state of all? The writer will never be 
satisfied until the supposings above outlined are 
real facts.—Texas Dealers’ Digest. 


RICHARD H. DOYLE, beginning with the new year, 
will represent the Boker Cutlery & Hardware Com- 
pany, Inc., in the Central and Western territory of 
the U. S. A. Mr. Doyle, who has been connected for 
several years with the house of Hermann Boker, is 
the son of Richard H. (“Dick”) Doyle, the veteran 
gun salesman, who has for many years been a leader 
in the gun trade of this country. 


ADRIAN BAREL, who for several years has called on 
the customers of Hermann Boker & Company, New 
York, in the metropolitan district, and among the 
export houses in this vicinity, will hereafter in ad- 
dition to these other duties cover the trade of this 
establishment in Pennsylvania territory. 


AT THE ANNUAL MEETING of the American Stamping 
& Enameling Company, Bellaire, Ohio, the entire board 
of directors and officers was re-elected. The new plant 
of the company is nearing completion at Massillon, Ohio. 
The company reports an increase in business during 
1914 over all previous years, and is looking forward 
to a further increase in 1915. 











THE CUSTOMER AT LARGE 


The Customer’s First Experience 
By PHIL B. HECKLER 


T was Saturday evening. I was slowly saun- 
tering along the business street ina suburb 
of one of Pennsylvania’s large cities. I had just 

finished my evening meal and was puffing away at a 
six-inch Pittsburgh stogie. 

My attention was attracted by a hardware sign. 
This immediately got me thinking of some of the 
good work I had put in in an establishment of this 
kind. I dropped into this hardware store and was 
met by a round-faced man about thirty years of 
age. He asked me what he could do for me, and I 
told him I would like to look at some of his sleds. 
He requested me to follow him to the rear of the 
store where he pulled down one of those flexible 
steering sleds, jumped upon it and started in some- 
thing like this. “Mister, this is one of the best 
sleds made. I have sold five of these to-day myself. 
It has a hardwood top, steel runners, is easy to 
steer, and the boy that owns one of these can well 
be proud of his possession. Do you know when I 
go home in the evening and pass a hill about a half 
mile from here, I stand in amazement and watch 
the youngsters coast down that hill to their hearts’ 
content on this very style of sled. This season we 
have actually sold more than twelve dozen and have 
not one dissatisfied customer. Again the reputa- 
tion of the house is behind them and should any- 
thing occur whatsoever, we will be pleased to make 
good upon request. Here you have the best made 
sled on the market to-day and all we ask is $1.50. 
Now do you wish to have it sent, or do you want to 
take it with you?” 

I thought the fellow had gone about far enough, 
and he certainly put it in a way so different from 
what the average salesman does that I was almost 
tempted to buy this sled, because it appeared to me 
that he knew his business. 

However, I was “The Customer at Large” and 
could not be carried away so easily. It was my 
business to ask questions and I did. First I asked 
him, did he know all the things he told me about the 
sled and he said that he got the majority from per- 
sonal contact and experience, and others from text 
books. This was a good answer, but I was not satis- 
fied and we continued as follows: 

Customer :—What kind of steel are the runners 
made of 

Salesman :—Well, I don’t know; I imagine it is 
the best steel they can get for the purpose. 

Customer :—Well, don’t you know whether it’s a 
high or low carbon steel? 

Salesman :—No. 

Customer :—Don’t you know which of the two 
would be better for the runners of the sled? 

Again he answered “No.” 

I then said, “You told me this top was made of 
hardwood. Now what kind of hardwood is this?” 

He said, “Well, I don’t know. It looks like maple, 
it might be ash, but it is made of the best material 
obtainable.” 

I saw the fellow was nition impatient and I 
began to close in on him, and I said, “I don’t want 
you to put me down as a chronic kicker. I have 
one of the best little boys in the world at home and 
I would not want him to get hurt. He wants a sled 
and I am willing to pay the price for one, but the 
sled I buy must be right; furthermore, it must be 
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proved to me beyond the shadow of a doubt, and in 
this case I will insist on knowing exactly what I am 
getting before I buy.” I mentioned to him that per- 
haps the proprietor might be able to give me the 
information I desired, and he just smiled and said, 
“IT am the man you are looking for.” 

Oh, but how I did dig in then. I said, “My dear 
Mr. Hardware Man, I don’t want to tell you how to 
run your business, but I would like to make a sug- 
gestion or two.” Whereupon I handed him my card. 

He looked it over a minute or two and said, 
“What do you mean?” 

I said “Do you read HARDWARE AGE?” 

And he said “No.” 

Then I said “You ought to, because this magazine 
will give you more information in one hour than 
you can get in a year by staying at home, and peep- 
ing out through your window and waiting on cus- 
tomers. I don’t want to buy a sled, I just wanted 
to talk to you. I want to be of some service to you 
and. I am here for just this purpose and to analyze 
the hardware man’s needs. 

“The runners on that sled should be. made of a 
soft steel so that in case of bumping into anything, 
the steel will not break, but will slightly bend. This 
may be the means of preventing some serious acci- 
dent as for instance, a piece of the steel might fly 
up and hit the boy in the face and perhaps put out 
his eye.” 

Again we spoke of the top. “That top is made of 
maple and maple is the best lumber you can get for 
the purpose. It is close grained and will stand any 
amount of abuse. Now this is only one article. 

“Suppose that you were asked such a question 
about every article you have in your store. Of 
course, this is not what will happen, but it might, 
and I am only making this remark to show you how 
well a man must know his goods in order to satisfy 
some of the customers who come to deal with him. 
You have a nice store, you have your goods well ar- 
ranged, you are a good salesman, and you should 
not be short of knowledge when you get a chronic 
kicker such as I am.” 

Then I analyzed a copy of HARDWARE AGE from 
cover to cover, and showed this man where there 
were enough ideas in this one issue to save him at 
least $5. There was also a possibility of saving 
him considerably more if he could have applied 
numerous other suggestions in this issue, but for 
lack of goods it was impossible to do so. He men- 
tioned to me that he had heard of HARDWARE AGE 
but didn’t know that it was so full of good things, 
and he promised that he would never be without it 
again. 

He showed his gratitude by taking me to his home 
and introducing me to his charming wife and we 
spent a very pleasant evening discussing hardware 
pro and con. 

This was my first experience as a “Customer at 
Large” and if I can be of as much service to every 
hardware man I meet as I was to this one, it seems 
to me that the two months spent visiting hardware 
men will be the most valuable time I ever put in 
away from home. 

To-morrow I leave for another city. The next ex- 
perience will be interesting. Watch for it. 











VISITOR or stranger in your city is very apt 
A to judge the business section of your town by 
the appearance of the store fronts and window 
displays, and for this reason we think it advisable 
for every retailer, no matter how small, to put some- 


one in charge of the windows whose duty it is to | 


see that they are well dressed and kept clean and 
bright. 

By this we do not mean that it is necessary to 
employ a professional window man. Put this charge 
in the hands of a competent clerk and give him free 
access to your trade journals that have pages de- 
voted to store decoration, and you will be agreeably 
surprised at the progress your clerk will make along 
this line in a short time. 

Not only strangers to your city but the residents 
also, discriminate between the best stores and the 
cheap stores very largely by reason of the window 
displays they are accustomed to see. 

There is no other medium that more definitely 
establishes the rating of a concern in the estimation 

















A window centerpiece made of compo board 


of the general public than the window displays. If 
a store wishes to be considered first-class, it must 
talk first-class in newspaper advertisements and 
dress first-class in its windows and interior embel- 
lishments. Many a store that has wished to be con- 
sidered first-class has blocked its own progress 
by slight attention to the windows. Poor window 
displays cheapen the entire store when viewed from 
the sidewalk. 


Display Goods Attractively 


In the so-called best stores it is part of the general 
policy to display the merchandise in such a manner 
as to bring out every worthy point, thereby en- 
hancing its value in the estimation of the observer. 
Everything is done in the way of proper embellish- 
ment, such as background, fixtures, floor, etc., to 
make the goods appear as attractive as possible. 
Richness, color and quality are given due emphasis 
in a manner that is never attempted by the window 
trimmers of the cheaper class of stores. 

When bargains are featured in the store it is well 
to display them neatly and give them a selling punch 
which will lift the display out of the ordinary. 

This has been accomplished in our reproduction 
which shows a large compo board placard used as a 
center piece for featuring a boiler display and sale. 
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Card made with Soennecken pen and an illustration 
taken from a HARDWARE AGE advertisement of Henry 
Disston & Sons, Inc., Philadelphia, Pa. 


The card should be cut in oval form similar to the 
illustration, then paint in the outer edges in the 
form of two curved arrows. One arrow is worded 
“Was” and the other arrow is worded “Now.” The 
circular tail on the arrows is then marked $1.50 and 
$1.10. This show card as a window centerpiece is 
put up in this form to forcibly call attention to the 
former price and the sale price. The arrangement 
of the merchandise is left to some extent to the 
ideas of the window man. 


The Show Cards 


The show cards accompanying this article are 
made with illustrations taken from the advertising 
pages of HARDWARE AGE. Illustrations of this kind 
assist in adding human interest to the work of the 
card in attracting attention to the display. 

The show card is done throughout with the 
Soennecken pen. The other card is a combination 
of brush and pen lettering. 
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Combination brush and pen lettering with an illustra- 
tion taken from a HARDWARE AGE advertisement of the 
Universal Caster & Foundry Company, New York 
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DOVETAILED INTERESTS 


City and Country Store Use Similar Methods to Produce 


Flashlight Business 
By “THE ASSISTANT MANAGER” 





Window dispiay of flashlights made by Bert Carlson for A. J. Ross, Cambridge, Iil. 


into the A. J. Ross window at Cambridge, IIl., 
when Bert Carlson, the store trimmer, opened 
up on flashlights. Bert is an artist who needs 
precious little material to make an attractive dis- 


l& was more than a flash in the pan that went 





play. This week it was flashlights, and with just 
36 “Ever Ready” darkness eliminators, a couple of 
sheets of common tissue, and a few manufacturers’ 
show cards he set to work. The manner in which 
he created a background, and the attractive way 


Flashlight display shown by the Warner Hardware Company, Minneapolis, Minn. 
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in which he made frames for his flashlights are a 
revelation to the chap who longs for heaps of fix- 
tures and an expensive lot of trim material with 
which to set his windows to work. The idea is so 
simple, so economical and so attractive that it may 
well be copied. 

Cambridge is a town of just 1200 inhabitants. 
A. J. Ross’ customers are largely farmers. He 
bought 7 dozen flashlights, and his clerk, Bert Carl- 
son, arranged them in a window that is only 7 feet 
wide and 5 feet deep, with a 4-foot hight at the 
rear. A newspaper ad in the weekly paper coupled 
up to this display, and évery one of those 84 flash- 
lights was sold in less than three weeks. This 
wasn’t a big sale from a city man’s standpoint, bt 
it is big when we stop to consider the number cf 
customers this store has to work upon. It is some- 
thing big when we stop to think of the big working 
power of that little window. It is a good demon- 
stration of what a little head work can do when it 
gets behind any section of a hardware stock. 

Working on this same subject, the Warner Hard- 
ware Company, of Minneapolis, recently made a dis- 
play that was particularly good. In the center of 





Retail Saw Stock Carried in 


Drawers 


f esc Stone Hardware Company, Struges, Ky., has 
originated a novel_and convenient method of 
carrying the retail stock of hand saws in their new 
store. Two drawers directly underneath the tool 
display wall case are fitted with wooden supports 
about three inches in hight and sawed with notches 
in which the blades of hand saws will fit. The 
drawers are arranged for two rows of saws, the 
handles being placed on the outside of the end 
stringers with the blades pointing toward the cen- 
ter of the drawers. On the two outer stringers 
the notches are cut one and one-half inches apart, 
































Saw clip which is used on retail hand saw stock of the 
Stone Hardware Company 


while in the-center they are naturally one-ha!f of 
this. 

The drawer shown carries 36 saws placed on 
edge in the notches. It is 26 inches deep and 46 


a nt eA rae 
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this window was a lighthouse, in the tower of which 
a powerful electric light was burning. Th’s display 
was installed just previous to a manufacturer’s 
newspaper campaign in local papers. The light- 
house was built on a revolving table, and the wires 
connecting the light were made to complete the cir- 
cuit and cut off to flash as a regular flashlight. 

This display worked in one of the four best hard- 
ware stores in America. It catered to the wants 
of hundreds of thousands, it shows that all the life 
of the hardware business is not cornered by the 
small town dealer. 

‘These two displays coming from such different 
sources demonstrate the spirit back of the best de- 
veloped business in the new world. In a way they 
show how closely related is the merchant from the 
village to the dealer in the city. It tells why a 
hardware training in a village is good capital for 
the boy who tackles the metropolis of his native 
state. It tells why hardware men are better organ- 
ized than merchants of other lines, and gives us a 
flashlight peek into the reason why boys tackle hard- 
ware in their teens, and stick until they are consid- 
erably older than you or I. 

















Drawer arranged for retail saw stock in Stone Hard- 
ware Company 


inches long. All hand saws shown to customers 
are taken from one of these drawers, though there 
may be a display made in the wall case. 

In connection with this method of stocking hand 
saws the firm uses a metal clin to indicate the size, 
number of points, price and other information. 
This latter idea is taken from the display and stock- 
ing plan recently evolved by E. C. Atkins & Co. A 
cut of the clip is shown herewith. It is made from 
a piece of common tin four inches long and two 
inches wide. This is folded in a “U” shape of suf- 
ficient width to fit snugly over a saw handle, then 
each side is doubled back so as to overlap the top 
of the clip about one-fourth of an inch, forming 
a holder for the price and information card. 

By the use of these clips the salesmen can al- 
ways locate the saw they wish to show without 
handling other saws. 


THE SAITER-MORGAN COMPANY, Vincennes, Ind., 
manufacturer of the S. M. P. Moralastic paints, and 
jobbers of miners’ tools and hardware specialties, has 
increased its capital from $25,000 to $50,000. Elisha 
Morgan is president and Harry Saiter, secretary and 
treasurer of the company. 


THE PARCEL Post SCALE COMPANY, South Bend, Ind., 
has been incorporated with $10,000 capital stock, to 
manufacture scales. The directors are: C. L. Kimball, 
E. B. Priddy and D. W. Kimball 




















THINGS WORTH KNOWING 
ABOUT TWINES 


By E. H. DARVILLE 


WINE or string long since became an indis- 
pensable article, universally known and used 
by nearly everyone, everywhere, yet how very 

few of us have actually known much really worth 
while about it. 

Possibly a major reason for this condition is that 
most manufacturers and merchants regard twine as 
a throw away; a temporary utility through which 
to keep the contents of parcels or bundles intact 
for transportation, storage, or until the contents are 
wanted. Usually twine, good, bad or indifferent, 
on receipt of a package, is ruthiessly slashed and 
thrown into the discard. 


Waste Not; Want Not 


If of frugal habit, in or out of business, one may 
deftly untie or cut a string at the knot, wind around 
one hand, and with a few center turns, tucking an 
end through the loop to prevent snarls, toss it into a 
receptacle until wanted. 

As Collis P. Huntington, the multi-millionaire 
capitalist (in later years head of the Southern 
Pacific, Chesapeake & Ohio and other railroads, 
Morgan Line steamers, a pioneer in originating 
and building the Central Pacific, first trans-conti- 
nental line., etc., formerly senior partner of the old 
hardware house of Huntington, Hopkins & Com- 
pany, San Francisco and Sacramento), once said 
about picking up nails, that he realized it might 
sometimes cost more to pick up than leave, but if 
neglectful about nails we might become careless of 
other things, too. 

Some may recall an old, old story, entitled “Waste 
not; want not.” It told of a prize archery contest 
which finally lay between two boys. One snapped 
his bow string and retired for lack of a handy cord 
to replace it. His competitor, like Jacques Laffitte, 
the famous French banker, statesman and minister 


of finance, a century ago, was economical, and hav- 


ing saved for future use a length of good string 
was thereby able to quickly effect a necessary re- 
pair, which enabled him to win the prize. 

The cornerstone of Laffitte’s fortune and honors 
dated from picking up a pin in the banking house 
of Perregaux, Paris, where early in life he had 
applied unsuccessfully for a position, when turning 
sorrowfully away he noticed a pin, which mechani- 
cally he picked up, thereby attracting the attention 
of the shrewd banker, who called him back and em- 
ployed him. Eventually Laffitte became a regent of 
the Bank of France, a governor’of the bank, and 
was banker for both Louis XVIII and Napoleon; 
but that is another story. 


The Foolishness of Mere Cheapness 


Edward C. Simmons, the dean of American hard- 
ware merchants, head of the Simmons Hardware 
Company, St. Louis, has immortalized and trade- 
marked the phrase, “The recollection of quality re- 
mains long after the price is forgotten.” Most 
users of twine in quantities invariably conclude, 
apparently, because twine, like paper, is but a tem- 
porary stop gap, to be soon scrapped, that the low- 
est in avoirdupois cost actually costs the least, 
which is a common delusion. 

One prime fact to always keep in mind concern- 
ing twine, string, cord or rope is that while bought 


by the pound, it is the yardage or lineal length and 
breaking point that controls in actual use. 


Yardage Strength and Unit Cost Chief Factors 


Regardless of weight or tensile strength, any 
tying material must be long enough for a given pur- 
pose, and like a ladder is useless if a little short. 

















Twine testers. From left to right: Style with range 

from 100 to 600 pounds capacity. Without handle when 

operated by power. Style also operated by hand or 

power, but operating mechanism out of sight. Capacity 
up to 200 pounds breaking strain 


Twine when used must be tied, and its strength is 
proven at the knot. No matter what may be the 
tensile strength on a straight pull, the weak point, 
barring possible occasional inequalities or imperfec- 
tions, is where ends meet and are knotted, and like 
a chain is no stronger than at the weakest part. 


How Buyers Have Often Learned 


To illustrate by citing actual occurrences, a cus- 
tomer purchasing solely on price bought jute twine 
at 61% cents per pound, because it was the cheapest 
stuff he knew of. Therefore when shown and ad- 
vised to take a high grade, long staple, cotton twine, 
costing 28 cents per pound, he indignantly asked if 
he was taken for a blanked fool. In this particular 
case the coarse, heavy, shoddy-like material at 6% 
cents, dubbed twine, was in the ratio of 1 to 5 in 
yardage in competition with the 28-cent grade. 
That is, 1000 yards of the 614-cent twine weighed 
five times as much as the thinner gauge, higher 
priced article of equal length and requisite strength. 
Therefore, based on yardage, the 614-cent product 
by comparison really cost 3214 cents for the identi- 
cal service that the 1 pound at 28 cents was capable 
of rendering as to length and strength, not to men- 
tion fine appearance. 

Accepting these statements as facts, there was.a 
penalty of 41% cents on each portion of twine, the 
equivalent of a pound of the 28-cent quality. 
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In the establishment of Tiffany & Company, Fifth 
avenue, New York City, the largest, finest and best 
known jewelry house in the western hemisphere, if 
not the world, they had been using in a large way 
for certain purposes a twine costing 20 cents per 
pound, which yielded 350 yards to the pound, but 
it wasn’t up to their standard. 

When a white cotton twine at 30 cents was recom- 
mended it was refused as costing too much more 
for that purpose. Yet the twine merchant knew 
that the 30-cent twine yielded 525 yards per pound 
and was very much stronger on test. In this in- 
stance the relative cost was the same, based on yard- 
age, but it was only when the twine merchant volun- 
tarily sent up a generous supply of the better 
quality twine for a thorough try-out in. the wrap- 
ping department, with the seller’s compliments, 
gratis, that the buyer was ultimately convinced and 
adopted it. This incident serves to show the strong 
prejudice, because of lack of specific knowledge, that 
it is commonly necessary to overcome through argu- 
ment and demonstration by salesmen, who in a good 
cause are persistent. 

In this instance 114 pounds of the 350 yards per 
pound at 20 cents was the equivalent in money of 
a pound containing 525 yards at 30 cents per pound, 
but the 30-cent quality was entirely satisfactory, and 
what it superseded was not. Yet there was no pen- 
alty in money on the twine costing 50 per cent. 
more, according to yardage, which is the only true 
basis for twine in tying, sewing, etc. 

Another case was like in principle but different 
in detail. A manufacturer using sisal rope. with the 
tents he made gave a salesman an order for fifty 
coils of a No. 2 grade at 7 cenis per pound. For 
two years the seller had labored to persuade this 
customer to take the No. 1 quality at 8 cents per 
pound, because while much better it actually cost 
less in money, based not on weight but yardage, 
which was the only way it was used. Before this 
the salesman had been frequently turned down, per- 
haps because the buyer thought there was a “nigger 
in the woodpile” somewhere, and was too busy to 
bother, but finally the order was split equally, 25 
coils each No. 1, at 8 cents, and No. 2 at 7 cents. 

In due course the invoice, after a very superficial 
glance, showed that in dollars for two supposedly 
equal quantities (one of which was 15 per cent. 
more in price than the other) the 25 coils of No. 2 
actually totaled more in money than the 25 coils of 
No. 1 or best grade. Billed in this striking way, the 
difference between the two items stuck out like a 
sore toe instanter in favor of the best grade, and 
the salesman was accused of robbery. After the 
merchant had been reminded that for years this 
practical demonstration had been urged upon him, 
the proper acknowledgment was made and the sales- 
man treated to a fine dinner. The No. 2, second 
grade, weighed more and was deficient both in yard- 
age and quality. 


Unit Cost the True Basis 


In determining this question, as in most others, 
where cost and efficiency are controlling qualifica- 
tions, a true basis is the unit cost, i.e., length per 
penny for required strength and tying or holding 
value for a given use. The purpose of this article 
is to enable “Missourian Thomases” or skeptics bred 
elsewhere to unfailingly determine these questions 
for themselves, without taking anything on faith, 
regardless of anyone’s probity and skill. A bit of 
intelligent, practical investigation of this subject 
will justify itself in proportion to the money value 
of the twine bill per annum and the quality of twine 
service rendered in getting merchandise to destina- 
tion in good condition. But whether it bulks great 
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or small, there is wide scope for studying the merits 
of twine. 


Apparatus for Testing Yarns, Twines and Rope 


Manufacturers and dealers in twine have accurate 
testing. machines, several types of which are also 
used by the United States Government in material 
testing departments, by universities, in laboratories, 
etc., which have been made for over thirty years 
by L. F. Winter, 417 West Twenty-seventh street, 
New York. Originally they were designed for test- 
ing cottons and yarns and then adapted for testing 
binder twines, etc. 

One used in the following tests in the warehouse 
of the D. P. Winne Company, New York, leading 
twine merchants, has a capacity of 0 to 100 pounds 
for recording breaking strains. The range of an- 
other on the wall beside it is from 0 to 500 pounds 
recording variations as to breaking strains, accord- 
ing to the material for which designed, whether for 
thread, twine, sash cord, or like material within 
these limits. Rope tests require heavier and spe- 
cially designed apparatus, according to the size and 
quality of the rope, a 5 to 544-inch diameter Manila 
hemp hawser, first grade, reaching almost to 200,000 
pounds breaking point. 

When using these machines a length of twine or 
cordage is tied in loop style at the end and the 
loop caught in a steel pin projecting an inch out- 
wardly from a wheel or spool 4 inches in diameter, 
then wound two or three times around the wheel for 
a firmer and fairer hold. Then 24 inches below 
there is a duplicate wheel to which the opposite 
end is made fast. Now, by revolving the lathe-like 
handled wheel, tension is applied, and the indicator 
or pointer moves around a large disk, graduated in 
pounds like the dial of a spring scale until the line 
is stretched to destruction. 

As the pointer moves around the dial, an arm 
with five pawls travels forward until the line breaks. 
A ratchet working on the notched metallic arc of a 
circle travels forward until the line parts, when one 
of the five pawls automatically holds the indicator 
hand at the graduation in terms of pounds, which 
records the tensile strength of the twine exactly at 
the instant the break occurs. 

The reason for the five pawls almost parallel with 
each other, each receding consecutively from the 
others but slightly and all within the limits of one 
14-inch notch, is for maximum exactitude without 
making the ratchet teeth on the arc too fine for 
efficient and practical service. 

These testers are similar in principle and often 
alike, but are invariably made to order, to meet the 
conditions and demands specified by each user. The 
construction is such that instantly when a thread, 
yarn, twine, etc., under tension, snaps, the mecha- 
nism stops automatically with the dial indicator 


pointing to the record in pounds. Likewise the 


spools around which the material is wound for hold- 
ing, unhook or trip instantly and return to the zero 
point, ready for the next test. 

Machines to be operated by hand or power for 
testing the strength of twines, etc., of silk, cotton, 
flax, hemp, sisal, jute, paper or other fibers for 
these purposes are quite universally used in the 
mills of the standard makers in this country, and 
vary in price from, say, $75 to $200 each, according 
to specifications. For cordage generally, including 
heavy twines and light ropes, hand or power, testing 
machines have capacities of from 100 to 600 pounds, 
priced from $125 to $350 each. Two of such testing 
machines, just finished, are for the United States 
Government, going to the authorities in Manila, 
Philippine Islands, having a range of from 0 to 
300 pounds. Various scales are made by Fairbanks 
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and others, recording up to 1/70,000 of a pound and 
less for weighing yarns, etc., as a part of tests. 


Per Capita Cost and Service Rendered 


As proof of a pudding comes only when eaten, so 
the practical commercial value of twine is the actual 
service rendered; not its size, color, finish or ap- 
parent cost. 

Taking standard types and makes of twine from 
the stock of a large jobber at random, a length of 
No. 18 jute twine on the straight break parted at 
41 pounds. The only real test, however, is the hold- 
ing power at the knot, as that is the only way twine 
is used for tying parcels. Following the usual prac- 
tice of expert wrapping clerks, making slip knots, 
the break was at 12 pounds. 

A good No. 18-B. C. grade on the straight pull 
broke at 52 pounds; at the knot, 20 pounds. 

No. 18 pure Italian hemp, from a good manufac- 
turer, with no adulterant mixtures, broke at 55 
pounds on the straight line; knot test at 24 pounds. 

A No. 24 twine of a fine appearing light colored 
Mauritius broke at 47 pounds straightaway and at 
15 pounds at the knot. A widely used, clean and 
white, long staple, cotton twine, 12 ply, “made on 
honor,” trademarked “Osprey,” broke on the straight 
pull at 28 pounds; at the knot it was 18 pounds. 

The manufacturer of this grade of twine will 
gladly add, say, 2 or 3 cents per pound to the pro- 
ducing cost whenever a way to make it that much 
better is found, but it must be proportionately 
higher grade. 

In making twine it is difficult to have it all uni- 
form in gauge, despite modern mechanical devices. 
Therefore, careful, capable people usually make 
from 5 to 10 tests of twine at one time, taken 
indiscriminately, thus obtaining a good mean by 
averaging. 

Ply in twine signifies a thread or thickness, as 
12-ply twine contains 12 threads; 24-ply, 24 threads, 


ete. 


Why Twine Breaks First at the Knot 


Reasons for the great difference between the knot 
break and the straight break, sometimes less than 
one-third at the knot compared with the straight 
fracture, is because there is always a cutting or 
shearing action of the fiber, each against the other, 
and as that is the weak point, it is immaterial how 
strong a twine may be on a straight pull, as it is 
not used that way; therefore, the straight tensile 
strength alone is misleading. 

This may be demonstrated by anyone, any time, 
anywhere, by merely taking a length of cord, first 
breaking on a straight pull. Then with a turn 
around the hand, so that one end forms a loop with 
the remaining portion crossing it at right angles 
from the inside, a smart pull will break the string 
much easier, because one portion cuts the other. 
People using twine, in the absence of a cutter, 
quickly break it this way. Also remember that sell- 
ing by weight and price per pound is only a trade 
-convenience, as it would be impossible to measure 
all twine when bought. 


Interesting Experiments 


Two persons can instantly improvise another 
“rule o’ thumb” test by taking two or three-feet 
lengths of two twines, each individual holding the 
ends in their hands, when by rapidly pulling the 
two strings against each other, crossing in the cen- 
ter, the survival of the fittest is soon determined. 

In a late specific case a twine merchant chanced 
to have a ball of No. 8 jute twine, calipering full 
3/16 of an inch in diameter, sent him as a sample 
of five tons, price 6 cents per pound. The breaks 
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on straight pull were variously 170, 198 and 205 
pounds. At the knot they were 55, 72 and 90 
pounds. Taking a length of No. 24 “Osprey” brand 
twine by “see sawing” or pulling alternately, quick- 
ly, one against the other, the Osprey No. 24 ply cut 
consecutively to a frazzle in jig time four separate 
sections of the No. 8 jute and half way through 
the fifth length before parting. The same brand, 
and 12-ply, half strength, cut through two lengths 
and partly through another. The No. 8 India jute 
ran 117 feet to the pound, at 6 cents per pound. 
The No. 24-ply Osprey yielded 840 feet to the pound, 
at 24 cents per pound. Therefore, the ratio of price 
was as 24 cents for the cotton, compared with 43 

















Walker twine holder made by the Universal Winding 

Company, Boston, Mass. Suspends twines wound on 

strong pasteboard tubing; keeps out of the way and is 

always ready. The wire rod binds each coil lightly 

until pulled and all twine can be used without soiling 
or snarling 


cents for this particular sample of No. 8 jute, on 
the basis of yardage. 

No reflection on jute twine is intended, which has 
long been made and will probably long continue to 
be produced, but jute fiber, so far as twine and rope 
are concerned, has not nearly the endurance of 
many other fibers, because it is short and weak. 
The fault is with the consumer, who ignorantly 
insists on cheap goods and manufacturers make 
what customers demand. 

It is obvious to even dull wits that most twine 
buyers and consumers cannot provide expensive, 
scientific twine-testing apparatus, but a clever, re- 
sourceful investigator could readily improvise crude 
tensile strength-testing devices that would fairly 
serve his purpose and enable him to make helpful 
comparisons. 

For instance, if the person will take two equal 
lengths of a given twine, any kind, make an equal 
number of turns around both hands and snap on a 
straight pull; then take the second length and knot 
it, he will find that the knotted length breaks much 
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easier and invariably at the knot, wherever the knot 
happens to be. Also by rigging up some kind of, 
for instance, a wood hand or bench screw device 
that would afford gradual tension and introducing 
a good spring scale to record pounds, comparative 
tests could be made anywhere, at slight cost, taking 
pains to have them impartial. Care must be exer- 
cised to note the pounds reached on the break as 
shown by the pointer before the indicator flies back. 
Even then a “home made” ratchet could be devised 
to prevent the pointer from returning when the line 
breaks until released. 


Weigh, Count, Measure 


If people would more often weigh, count and 
measure, whichever actual test applies to what they 
buy, there would be a revelation regarding the 
. Swindles put over by unscrupulous persons having 
elastic consciences. 

For instance, a ball of twine or coil of rope is 
sold by weight, supposedly of a certain lineal length, 
which often falls short, thereby altering the propor- 
tion of value by a discrepancy of say 10 to 25 per 
cent. It may be minus in yardage or loaded with 
inferior material, making weight without adding 
value, which often looks good but won’t stand in- 
vestigation or tests. The admixture often of cheaper 
fibers has reached such perfection that government 
Officials, even in the Bureau of Standards at Wash- 
ington, so far, have often been puzzled to separate 
genuine stock after manufacture from the adul- 
terant used. However, the subject is being. given 
more attention and substantial progress will be 
made, doubtless, in the near future. 


Commonly Used Twine 


Stock numbers of twine universally used are 6, 
9, 12, 18, 24, 36, 48 and 60, indicating the ply or 
number of distinct threads. 

In so-called express twines the leading numbers 
are 414, 6, 7, 8 and 9. Even express companies, 
who of necessity use considerable twine, might 
profit by a tip as to economy in that department, 
especially in view of their disastrous competition 
with parcel post, if more attention was given to 


testing for breaking strength and yardage received,. 


in proportion to weight. 


Buyers and—Buyers 


There are great differences in business qualifica- 
tions among manufacturers, merchants and buyers. 
Some too easily accept precedent and custom, in- 
stead of being sanely skeptical and constantly dig- 
ging for useful knowledge. When Solomon asked 
for wisdom he not only got that but other gifts 
besides. 


This recalls a circumstance related many years 


ago to the writer by Felix Berthet, a Norwalk Lock 
Company “Old Guard” salesman and “Knight of the 
Grip.” It was in the days when Charles H. Conover 
(now vice-president and general manager of Hib- 
bard, Spencer, Bartlett & Co., Chicago, one of the 
largest hardware establishments in the world) 
bought goods. It was Mr. Conover’s custom when 
away on business or vacation trips to visit factories 
as he could, and acquire practical hardware knowl- 
edge of manufacturing processes, at original 
sources, gradually accumulating a store of useful 
information of great real value to him in business. 

When Berthet showed him a certain new lock 
which he was going to offer at a close price for large 
quantities, Mr. Conover, without asking or being 
quoted on it, reached into a drawer, extracted a 
small knock-down scale and a screw driver, after 
which he took the lock apart. Carefully weighing 
the parts, iron, brass or bronze, etc., and making 
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a hurried computation, offered Berthet 36 cents each 
for an article for which his bottom price was 35 
cents. 

The application of this reminiscence is that there 
are too many buyers who order on price rather than 
on a practical consideration of the ratio of cost 
to quality and service for a given requirement, and 
get too much shoddy at a relatively higher price. 
Mr. Conover invariably knew “where he was at.” 


Southern Opportunity 


There is a trite saying that “Heaven helps him 
who helps himself.” This has a peculiar applica- 
tion to the cotton situation in the South to-day. 
While the use of cotton staple, more generally in 
twine, coverings for baled cotton and many other 
uses that raw cotton can be made to serve, will 
use up many thousands of bales annually, yet South- 
ern merchants have been the hardest to reach in 
the substitution of cotton for foreign fibers in 
twine. The same principle applies to the covering 
for baled cotton, which is now coarse, heavy jute 
burlap from the fiber raised in India. It is said 
cotton would cost less because it could be of much 
lighter weight and low grade cotton and yet afford 
better protection. The tare on a bale of cotton 
ranges at from 25 to 30 pounds, according to official 
reports. A large portion of this is in the burlap. 


Kentucky Hemp 


We used to have Kentucky hemp, fine for twine, 
but that has gradually tapered off because the 
farmer in “‘Kaintuck” can get better rental from his 
land for the raising of tobacco than for hemp. The 
old hemp gatherers have practically passed away; 
besides, it was hard work and little pay. It was 
very laborious and only the strongest were equal 
to it, most of such labor having been performed by 
adult negroes. 

Kentucky hemp grows much like sugar cane, but 
has gradually been dropping out, and there has 
been little good Kentucky hemp on the market for 
ten or more years. A substitute is the flax raised 
in our Northwest or in Canada, but it is not culti- 
vated to as fine grade as in foreign countries, as 
we raise it for the seed from which to crush lin- 
seed oil and oil cake for feeding cattle, therefore 
the straw is coarse. 

The Italian Government has forbidden all out- 
ward shipments of Italian hemp and has put an 
embargo on all foreign shipments, about 40 per 
cent. having already been exported, and Italy needs 
the remaining 60 per cent. These suggestions for 
substituting cotton apply only when the cotton 
product based on cost and yardage for certain pur- 
poses is actually as cheap or cheaper. , 

The statement is made on good authority that not 
1 per cent. of twine users are buying cotton twine 
to-day. The fact is the trade has accustomed itself 
to the use of certain twines because they seem cheap 
and it is hard to break away. 


Sewing Twine 


Of late years there has developed a demand for 
sewing twine in coils in rope-like form on reels hav- 
ing generally 90 threads. The old way was to put 
it up in skeins or hanks, which is still a custom of 
the trade. During the last few years, in the inter- 
est of greater efficiency, sewing twines have been 
put up in rope form with but slight twist, ranging 
from 50 to 100 threads regularly, but it can be made 
and furnished in any number of threads. Thus, 
instead of an arbitrary length, often causing much 
waste, by this method any length can be cut off, 
long, short or intermediate, thereby effecting a sav- 
ing. Also it can be clipped at will instead of having 
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skeins lying around which are more easily snarled, 
thereby keeping the main sppply in the coil always 
fresh. 


Fibers Used in Twine 


Twines are made from India fiber or jute and the 
term hemp is carelessly used sometimes in connec- 
tion with jute, but correctly would refer to hemp 
raised say in Kentucky, Russia or Italy. Flax is 
another fiber grown for the fiber itself in foreign 
countries. Other fibers used for twine include silk, 
linen, Mexican and African sisal, Manila hemp and 
paper, the latter used for seaming where it is cov- 
ered in garments with cloth, in carriage furnishing, 
etc. It is also used quite largely as a wool twine 
for tying up a fleece of wool when clipped, weigh- 
ing, say, 7 to 10 pounds each. 

Formerly wool twine was made of jute. Com- 
petition finally became so keen that the quality was 
lowered to a point where it was made principally 
from mill sweepings, with enough fiber of some 
kind to keep short, dirty stuff together. This 
“junk” was largely dirt and shives, and when the 
wool went to the cleaners it was often difficult or 
impossible to get out all of the shives, which were 
spun into the cloth and correspondingly lowered its 
value. 


Uses for Twine 


Twines used for tying parcels or for sewing pur- 
poses run in gauge from as coarse as 80 feet to the 
pound all the way to as fine as 6000 feet to the pound. 
Fhe strength varies with the requirements, from 
say 500 pounds on straight break of 80 feet to the 
pound through a wide range to 5 pounds breaking 
strain of the 6000 feet to pound gauge. Twines are 
either finished or unfinished as to surface appear- 
ance, aside from those dyed or colored. When dyed 
the colors regularly are standard red, green, blue, 
purple, violet, pink, yellow, and orange. Twines, 
however, of any wanted tint can be made to order in 
quantities of 1000 pounds or over to sample fur- 
nished. 


FRED C. LARIVIERE, of Montreal, Canada, was a 
HARDWARE AGE visitor this week. Discussing hardware 
business conditions in Canada, Mr. Lariviere says that 
building activities are at an absolute standstill. This 
condition is brought about by the withdrawal of loans 
which have been coming from foreign sources. Eng- 
land and France are the headquarters for many large 
trust and insurance companies who have made. a prac- 
tice of loaning money on Canadian real estate. War 
conditions have rudely interrupted loans of this na- 
ture, and all the varied lines of builders’ hardware are 
suffering as a result. Of course this condition has 
also thrown many thousand workmen out of employ- 
ment, and the effect on other business has not been 
favorable. “Business in general shelf hardware has 
been very good when war conditions are taken into 
consideration,” continued Mr. Lariviere, “but we are 
not breaking past records. The absence of activity 
in some shipments of our business, however, is causing 
us to make even more strenuous efforts than usual to 
render service of the highest type in other depart- 
ments.” Mr. Lariviere has been making a brief busi- 
ness trip to New York City and the immediate factory 
districts. | 


JOHN K. WILSON announces to the trade that William 
C. Perkins, Harold G. Reinicker and Henry M. Wilson 
have become associated with him in continuing the 
business of direct representatives of hardware manu- 
facturers, under the style of the John K. Wilson Com- 
pany (not incorporated) at 5 Hopkins Place, Balti- 
more, Md. 
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Coming Hardware Conventions 


MISSOURI RETAIL HARDWARE ASSOCIATION AND 
MISSISSIPPI VALLEY IMPLEMENT AND VEHICLE AS- 
SOCIATION will hold their annual convention in St. 
Louis, January 19, 20, 21, 22, 1915. F. X. Becherer, 
secretary, 5136 North Broadway, St. Louis. 

PACIFIC NORTHWEST RETAIL HARDWARE AND IM- 
PLEMENT ASSOCIATION CONVENTION, Spokane, 
Wash., January 20, 21, 22, 1915. E. E. Lucas, sec- 
retary, Hutton Building, Spokane, Wash. 

TEXAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Waco, January 26, 27, 28, 1915. Henry Marti, 
secretary, Dallas. 

OREGON RETAIL HARDWARE AND IMPLEMENT 
DEALERS’ ASSOCIATION CONVENTION, Portland, Janu- 
ary 26, 27, 28, 29, 1915. Headquarters, Imperial 
Hotel, H. J. Altnow, secretary, Milwaukee. 

INDIANA RETAIL HARDWARE ASSOCIATION Con- 
VENTION, Indianapolis, January 26, 27, 28, 29, 1915. 
M. L. Corey, secretary, Argos. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, February 3, 4, 5, 1915. P. J. 
Jacobs, secretary, Stevens Point. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Omaha, February 9, 10, 11, 12, 1915. Na- 
than Roberts, secretary, Lincoln. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Saginaw, February 9, 10, 11, 12, 1915. 
A. J. Scott, secretary, Marine City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION, Newark, N. J., February 9, 10, 
11, 12, 1915. Headquarters, Washington Hotel, 
Newark. New York City Headquarters, Hotel Mc- 
Alpin. W. P. Lewis, secretary, Huntingdon, Pa. 

TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Memphis, February 10, 11, 12, 1915. C. 
C. Paris, secretary, Nashville. 

CONNECTICUT RETAIL HARDWARE ASSOCIATION 
CONVENTION, Meriden, February 16, 17, 1915. 
Harry G. White, secretary, Bristol. 

NEW YORK STATE RETAIL HARDWARE ASSOCIATION 
CONVENTION, Syracuse, February 16, 17, 18, 19, 
1915. Headquarters, Yates Hotel. John B. Foley, 
secretary, Kirk Building, Syracuse. 

THE IOWA RETAIL HARDWARE ASSOCIATION CON- | 
VENTION, Des Moines, February 16, 17, 18, 19, 1915. 
A. R. Sale, secretary, Mason City. 

NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Fargo, February 17, 18, 19, 1915. C. 
N. Barnes, secretary, Grand Forks, N. D. 

OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Cincinnati, February 16, 17, 18, 19, 1915. 
Headquarters, New Gibson Hotel. Jas. B. Carson, 
secretary, Dayton. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Mass., February 22, 23, 24, 
1915. Geo. A. Fiel, secretary, 176 Federal street, 
Boston. 

KENTUCKY RETAIL HARDWARE AND STOVE DEAL- 
ERS’ CONVENTION, Lexington, February 23, 24, 25, 
1915. Headquarters, Phoenix Hotel. J. M. Stone, 
secretary, Sturgis. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, February 23, 24, 25, 26, 1915. 
H. O. Roberts, secretary, Metropolitan Life Build- 
ing, Minneapolis. 

SOUTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, March 2, 3, 4, 5, 1915. FE. C. 
Warren, secretary, Pierre, S. D. 

FLORIDA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Petersburg, May 11, 12, 13, 1915. G..E. 
Noblit, secretary, Tarpon Springs. 

CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Isle of Palms, July 13, 14, 15, 16, 1915. 
T. W. Dixon, secretary, Charlotte, N. C. 























EDITORIAL COMMENT 


The Retailers’ Price Investigation 


HE situation revealed by the investigation 
which was recently conducted at the in- 
stance of the National Retail Hardware 

Association is surprising, to say the least. 

There have been very few dealers who have 
not realized that differences in prices on the 
same goods existed in many instances, but they 
were not aware that the spread approached 
anything near the amount that is shown by the 
table which has been presented by the retail 
organization. | 

The statements by many jobbers that the 
situation as outlined in letters from the Price & 
Service Bureau is incredible may also be taken 
in good faith. It is also reasonable to believe 
that methods will be taken by the wholesalers 
to remedy the conditions which have been re- 
vealed. 

Damaging business practices will creep into 
any business in the course of time. It requires 
such work as has been done in this case to locate 
the trouble so that it may be removed. 

No amount of argument can convince think- 
ing retailers that a revision of the pricing 
methods used by the wholesalers is not needed. 
The dealer must not be forced to pay more for 
mail orders than he does for the same goods 
purchased from a traveling salesman. Whether 
the order be sent by mail or bought from the 
traveler there is no excuse for the spread of 
price which is shown to exist. 

It may be remembered that the purchases 
tabulated elsewhere in this issue were made by 
retailers who are classed as good buyers and 
who discount their bills. If such difference is 
shown to exist in the costs given to dealers of 
this class it is natural to suppose that others 


are paying still higher prices. With these facts 


in mind there can be no wonder that the dealer 
finds it increasingly difficult to meet mail order 
competition. 

The statement is made by men in charge of 
the Price & Service Bureau that the facts in 
connection with this investigation are presented 
for the purpose of arousing retailers rather 
than to stir enmity toward the wholesaler. 
There are far too many retailers who are con- 
tenting themselves with the belief that they are 
buying at the bottom of the market all the time. 
Surely the presentation of concrete facts will 
awaken these men to the realization that they 
are mistaken. 

In theory, the prices to mail order customers 


are probably the same as those which the trav- 
eling salesman quotes. The question is how far 
this theory is carried out. If the traveler is 
allowed to shade his catalog prices in certain 
instances, and these instances occur on items in 
nearly every bill of goods, it is easy to under- 
stand that at the end of one week’s trip there 
will be a wide difference between the prices 
which the salesman is actually getting and those 
which the mail order pricing department is fur- 
nished. 

The National Retail Hardware Association 
is to be commended for the assistance it is giv- 
ing to its members by gathering and presenting 
the evidence of price variations that has been 
made public. This evidence should serve to 
awaken retailers to the importance of good buy- 
ing. There is no need to become antagonistic 
to the wholesalers on account of the condition 
which has been proved. Regardless of price, 
the wholesaler must continue to serve the ma- 
jority of retailers for years to come, but by 
careful attention to buying the retailers may 
obtain that service at less expense than is now 
incurred. 


Probable Difficulties 


UROPE is being urged to be quick and 

liberal with its pensions. Europe’s pen- 

sions will probably be the most lasting 
memento of the monstrous struggle in which 
she is engaged. If the mortality is one-half as 
great as dispatches indicate, and a liberal pen- 
sion policy prevails, posterity will be taxed in 
vast sums for decades to come to recompense 
individuals who are voluntary targets for the 
machine guns. 

The United States paid more than $4,000,- 
000,000 in pensions on account of the Civil War. 
It is paying more now every year than the cost 
of the building program and up-keep of the 
navy. Our war losses, though enormous, are 
trivial when compared with the awful destruc- 
tion in the present war. 

The question naturally arises how will the 
continental nations be able to survive so enor- 
mous an increase in their normal expenses in 
times of peace? The answer is that they won’t. 
There will be more than one individual contract 
repudiated by the warring nations when peace 
has been declared and civic disturbances that 


will shake more than one government are fore- 


boded. 
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If the skirts of the United States are kept 
clear, and there is every reason to believe that 
we will not be drawn into this trouble, this will 
certainly be a country to which many of the 
good citizens of war wrecked countries will 
want to come. 

Stringent legislation forbidding the citizens 
of many of these countries from leaving their 
native states may be expected. 


End of the Danbury Case 


DECISION, which is to be hoped is final, 

was handed down by the Supreme Court 

of the United States January 5, in the 
famous suit known as the Danbury case. In 
this suit, which was instituted in 1903, D. L. 
Loewe & Co., Danbury, Conn., manufacturers 
of hats, demanded triple damages under the 
Sherman anti-trust law from a large number 
of members of the United Hatters’ Union, who 
were charged with having boycotted the Loewe 
hats as a result of a strike at the firm’s factory 
in 1902. This suit has been decided and ap- 
pealed so frequently that it will: undoubtedly 
rank among celebrated cases in the history of 
jurisprudence. 

In its first appearance before the Supreme 
Court, the question at issue was whether labor 
unions were subject to the Sherman anti-trust 
law and the court so decided. For this reason 
the suit has been most hotly contested by the 
representatives of organized labor. On the 
other hand, it has been as resolutely prosecuted 
by the plaintiffs, who were backed in their con- 
tentions by other manufacturers who desired 
the important question of damages for boy- 
cotting to be definitely solved and if possible 
to have it solved in favor of the rights of 
employers. 

The developments in this case, in the course 
of its progress through the courts, were per- 
haps chiefly responsible for the efforts of the 
American Federation of Labor to have a declar- 
ation that labor unions were to be permitted to 
institute boycotts for the purpose of winning a 
strike read into the statutes of the United 
States. They were quite confident of being 


_able to accomplish this when the Clayton anti- 


trust bill was on its passage through Congress. 
The impression has prevailed in some quarters 
that a judicial decision, even from the Supreme 
Court, adverse to union labor would not be of 
special significance in view of the reference to 
union rights in the Clayton bill as enacted. It 
is claimed, however, by good legal opinion that 
this act gives the unions no new rights and does 
not excuse their members from responsibility 
for the acts of their unions in which they have 
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acquiesced. If this proves to be the case, 
should the Clayton act be brought up for judi- 
cial interpretation, it will be a most important 
matter, as it will definitely indicate that the 
unions have again been defeated in their efforts 
to secure special privileges. The decision of 
the Supreme Court says, in part: 

We agree with the Circuit Court of Appeals that 
a combination and conspiracy forbidden by the 
statute were proved and that the question is now 
narrowed to the responsibility of the defendants for 
what was done by the sanction and procurement of 
the societies.above named. 7 

It is a tax upon credulity to ask any one to be- 
lieve that members of labor unions of that kind did 
not know that the primary and secondary boycott 
and the use of “we don’t patronize” or the “unfair” 
list were expected to be employed in the effort to’ 
unionize these shops. The jury could not but find 
that by the usage of the unions the acts complained 
of were authorized and authorized without regard 
to their interference with commerce among the 
States. 

The decision, as the case now stands, would 
seem to make boycotting, as a means of win- 
ning a strike, unpopular with unions having 
among their members men of some property. 
The American Federation of Labor has been 
active in promoting this species of warfare as a 
plan most likely to be effective, especially if the 
employers interested were manufacturers of 
products of widspread use, or of products used 
by other manufacturers whose workmen were 
organized. The language of the decision is so 
plain as completely to sweep aside the sophis- 
tical declarations of union leaders. 


Militancy and Millinery 


HE Goddess of Fashion has moved her 
i offices from Paris to a new location near 
the Goddess of Liberty. Not one but 
scores of things designed in Paris with designs 
on the purses of the American are now being 
conceived and manufactured this side of the 
water. Incidentally hobbled ankles and tightly 
draped hips are disappearing from our streets. 
Forty million dollars worth of women’s hats 
designed and “Made in the U.S. A.” will be sold 
this year. This assault on Paris may in the 
long run be quite as injurious as the dash of the 
German army. The Teuton moved in with 
forced marches and departed the same way. 
Our manufacturers have been forced to march 
also, but their line of march is in a circle cir- 
cumscribing the U. S. A., and those inside the 
circle will have the jobs and the pay that come 
from many million dollars’ worth of styles that 
have not been allowed to go stale. This is a 
sack of Paris from a friendly nation. 
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THE WEEKLY REVIEW 


Articles on this Page Are Taken from the Press of the Country 


“Bargain Sales” and Freedom 


OR every compelled incursion into new Federal 
activities, those who hold the best govern- 
ment that which governs least feel keen re- 

gret. The occasion comes often enough. Toward 
unnecessary and mischievous extensions, like that 
proposed in the bill to prevent “bargain sales,” 
they should preserve an implacable hostility. 

Mr. Brandeis argues that cutting the manufac- 
turer’s price for a standard article is a device of 
unfair competition and monopoly; there are means 
ot combating that. He pleads that a woman who 
goes to find a bargain “passes a series of tempta- 
tions” on her way to it, and “spends ten times as 
much money as she had intended;” the shopping 
woman will thank him for minding her business! 

The principle of freedom of sale is bulwarked 
by a Supreme Court decision. Law can level the 
bulwark. Its logical consequences would go far. 
In principal, if not in detail, such a law would 
forbid the “remaindering” of books no longer in 
demand. It would forbid price-cutting to move 
goods that become unfashionable. It would forbid 
special prices for standard articles when, because 
of fire or rebuilding or removal, the merchant 
needs .to reduce stock sharply; or when turning 
stock into money is his natural defense against 
bankruptcy. And if such a law should drive him 
bankrupt, it would prevent his receivers from sell- 
ing out quickly for his creditors. 

Evils in “bargain sales”? There are evils in 
pretty nearly everything, ill-used. But the grow- 
ing tendency to seek to undermine every evil with 
special legislation may bring the whole fabric of 
liberty down about our heads. That is the one in- 
comparable evil—New York World. 


Paltering with a Right 


O exceptions can be taken to the tone of: the 
N British reply to the protest of the United 
States against interference with our com- 
merce with neutral nations. In all outward re- 
spects, the note is friendly and considerate. It 
offers some explanations and excuses, most of them 
customary in such cases. Yet it does not meet as 
frankly as might be wished the main points of the 
American grievance. 

The State Department’s complaint did not deny 
the right of search. It did not question the com- 
monly asserted definitions of contraband. It did 
not guarantee the honesty of all American ship- 
pers. What it emphasized was the uncertain policy 
of Great Britain as to articles classed by it as con- 


_ traband and the injustice of the long delays inflicted 


by its officers upon our ships or cargoes held for 
examination. We have set up the claim that com- 
merce between neutrals even in contraband is pre- 
sumably legitimate. The British contention has 
been that, whether in contraband or not, it is justly 
under suspicion as regards its destination, and the 
Government at London has taken an intolerable 
length of time to act upon its suspicions. In look- 
ing for “sharp practice” it has wantonly held up the 
trade of neutrals, all of which cannot be contraband. 

With so many nations at war and control of the 
seas held by two of them, Great Britain and France, 
as allies, there can be no doubt that every belliger- 
ent right will be fully maintained. The great prob- 
lem to-day is the protection of neutral rights, and 
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that duty naturally devolves upon the United States. 
We shall fall far short of the requirements of na- 
tional dignity and self-interest if we drop the con- 
troversy at its present stage. 

Although Great Britain itself has not always 
assented to the doctrine, the law of contraband is 
what any powerful belligerent cares to make it. 
When that fact is admitted by a neutral, common 
decency would seem to require that the ruling as 
to what constitutes contraband should be not only 
explicit but unchangeable, and that when seizures 
are made on suspicion, and no evidence of culpa- 
bility is found, releases should quickly follow. We 
regret to say that on these vital issues, affording 
opportunities for friendliness more valuable than 
many words, the British note leaves much to be 
desired. 

Great Britain is at war with Germany and is 
entitled in the prosecution of the struggle to use 
all the resources of civilization. To blockade Ger- 
many it has closed the North Sea, and yet it has 
not, according to the laws of civilization, declared 
a blockade and assumed its responsibilities. To 
keep certain supplies out of Germany it has terror- 
ized innocent neutral commerce. To use its great 
sea power against an enemy with the utmost effect, 
it has not scrupled even by caprice to bring disaster 
upon a friend. When it is remonstrated with it 
pleads necessity, which in war knows neither friends 
nor law, and sharp practice on our part, of which 
it offers no proof. 

The British Empire must hear from the United 
States of America again on this subject, and more 
in detail. It is paltering with a serious question. 


The Quality of Modern Courage 


ie great war has proved one thing at least: 
the: enduring bravery of mankind. Military 
writers of a few years ago were skeptical about the 
soldierly qualities of modern city dwellers, believing 
that our urban civilizations must necessarily sap 
the fighting spirit and perhaps overcome it entirely. 
The present struggle has ended all that sort of com- 
ment. Whether Belgian, English, French, or Ger- 
man, these clerks and factory hands can hold their 
souls in strength, and on the given word can charge 
and die as valiantly as any Spartan. The appalling 
noise and carnage wrought by modern artillery 
results in some cases of nervous breakdown, but 
very few in comparison with the numbers engaged, 
and by no means producing effect enough to insure 
the success of the assault following the cannonade. 
The modern soldier simply digs his trentch the 
deeper and holds on to meet the attack. The big 
guns are called by opprobrious and contemptuous 
nicknames, such as “Black Marias,’” “soup steam- 


ers,” and the like. Napoleon said that the rarest: 


sort of courage is four-o’clock-in-the-morning cour- 
age, but there is lots of that in the trenches along 
the French border. The Germans have systemati- 
cally made many of their most determined assaults 
in the small hours following midnight, but these 
have been met as calmly and effectively as if under 
the noonday sun. It will be interesting to see how 
the psychologists will account for this, whether 
it may be ascribed to the very deadliness of modern 
weapons, or to the decay of superstition, or to more 
occult causes. This much is certain: modern men 
are worth saving for a better life on earth than 
many of them have had.—Collier’s. 





on 
Me hehe en ed 





« 
" 
— li, 
. 














* 
OE 
. 




















Copyright by Harris 4 Ewing 


Ship Purchase Measure Uncertain—Veto Expected for Immigration 
Bill—Washingiton Optimistic—Conflict with Great 
Britain Not Feared 
By A. A. CHENAY 


WASHINGTON, January 17, 1915. 


ITH but a little over six weeks remaining of 

W\ the present short session of Congress, the 

President and Administration leaders are 

becoming concerned over the prospect of failure of 

the legislative program it was desired to have 
acted upon before adjournment. 

Democratic leaders in the Senate have practi- 
cally abandoned hope of accomplishing any general 
legislation in the few remaining weeks, other than 
the appropriation bills and perhaps the government 
ship purchase measure. 


Ship Purchase Measure Still Uncertain 


Although it is now pretty well assured that the 
measure proposing a government-owned line of com- 
mercial vessels can be passed if a vote is reached, 
the press of appropriation bills, and the various 
parliamentary obstacles that can be placed in the 
way by the opposition forces, may operate to defeat 
the matter at this time. 

Certain Senators who have been among the oppon- 
ents of the ship purchase plan have promised to vote 
for the measure if the President will agree to two 
changes. One of the proposed amendments would 
make the government ownership permanent; the 
other would place the management of the new serv- 
ice in the hands of a non-partisan commission 
rather than, as now planned, under the direction of 
Cabinet officers. 

A party caucus will convene to-morrow night for 
the purpose of settling the fate of this measure. It 


. will probably be decided to make it the unfinished 


business of the Senate, in which event the probabili- 
ties are that the bill will be passed in a somewhat 


amended form. 
Immigration Bill Likely to Be Vetoed 


The action of the House in adopting the confer- 
ence report on the immigration bill puts that meas- 
ure, which contains the much discussed literacy test 
for aliens desiring entrance to the United States, 
directly up to President Wilson. The provision, 
which is obnoxious to many members of Congress, 
and which was the reason for the veto of the same 
bill by President Taft two years ago, provides a 
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simple educational test for all immigrants coming 
into the country. It is favored by labor organiza- 
tions generally as tending to minimize immigration 
from southern Europe and other parts of the world 
furnishing the bulk of the so-called cheap labor com- 
ing to the United States. 

President Wilson has let it be known that he is 
opposed to the principle of the literacy provision, 
and the belief is general that the measure will again 
be vetoed. The President may order a hearing in 
the matter, however, before he acts upon the legis- 
lation. 

Talk of Extra Session Gains 

The legislative situation, as it is now seen to be 
shaping up, has revived talk of an extra session of 
Congress, to convene either during the late spring 
or early autumn. Although the dominant party 
leaders are opposed to an extra session, it is declared 
that one may be demanded should the shipping bill 
fail. There is, moreover, the possibility that Con- 
gress may fail to handle all the appropriation meas- 
ures before the gavels fall on March 4. 

Should the extra session be decided upon, there 
will be plenty of new legislation to keep both Houses 
busy until December. Strong pressure is now being 
worked up for certain so-called social legislation, 
which includes both a national child labor law and 
a Federal eight-hour enactment. Both of these pro- 
posals will be brought forward at the first oppor- 
tunity. 

New Legislation in Prospect 

The question of government ownership of public 
utilities is one of the big items that will, assuredly, 
demand serious attention from the new Congress. 
A “pure products” bill, providing for the labeling or 
marking of various manufactured articles, is now 
practically ready for consideration as a party meas- 
ure, and the matter of the establishment of farmers’ 
banks will be forced to a definite conclusion within a 
short time after the Sixty-fourth Congress gets 
down to work. 

Much of this proposed legislation, some of it de- 
cidedly radical, has been held back and dammed up 
by one device and another for years. It cannot be 
blocked much longer, and the extra session, if it 
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does materialize, may grind out a surprisingly large 
number of statutes. 
Improvement in Cotton Situation 


The large cotton loan fund, approximating $135,- 
000,000, will probably be returned to subscribers at 
an early date. It is stated at the Treasury Depart- 
ment that but $10,000 of the fund has been loaned 
thus far, and that unless requests come in within the 
very near future there will no longer be any neces- 
sity for holding the fund together. 

The rapid improvement in the cotton situation is 
considered responsible for the very few requests 
that have been made for loans. W. P. G. Harding, 
member of the Federal Reserve Board, and chair- 
man of the Cotton Loan Committee, stated to-day 
that though little of the money had been distributed 
to cotton growers, the fund had nevertheless suc- 
cessfully served its purpose in stabilizing and secur- 
ing the cotton market. 

As a result of the fairly satisfactory resumption 
of cotton exports, reports coming into Washington 
show that general business conditions in the South- 
ern cotton States are rapidly working up to normal. 


Washington Is Optimistic 

When President Wilson addresses the annual 
meeting of the Chamber of Commerce of the United 
States early in February, it is expected he will fore- 
cast a season of unexampled prosperity as shortly 
to break upon the United States. In support of 
this statement he will present facts and figures that 
are now being collected by the various executive de- 
partments. 

Secretary of Agriculture Houston, looking ahead 
for the year, estimates that farm products will have 
a value, approximately, of $10,000,000,000—an item 
alone, even were none others forthcoming, sufficient 
to brighten the skies of the nation. 

Secretary Redfield of the Department of Com- 
merce, in announcing the export figures for the first 
half of the present month, states that he considers 
the showing one of the most remarkable ever made 
by the United States in a similar period. The figures 
were laid before the Cabinet at the meeting yester- 
day. 

Exports for the first two weeks of January will 
total well over $125,000,000, which is a jump of 50 
per cent. over the preceding two weeks. The rapid 
growth in the export trade is one of the pleasing fac- 
tors in the general favorable trend of business that 
has been noted during the past few weeks. 


United States to Await Full British Reply 


While the preliminary reply of the British Gov- 
ernment to the American note, protesting against 
Great Britain’s attitude toward neutral shipping, is 
of a friendly nature, it does not meet satisfactorily 
several of the objections raised by this government. 
No formal rejoinder will, however, be made by Presi- 
dent Wilson until the detailed reply, promised by Sir 
Edward Grey, is received and carefully studied. 

The figures quoted in the British note in support 
of its contention that American trade has not suf- 
fered materially by the seizures of American car- 
goes, it is pointed out by officials of the Administra- 
tion, are calculated to create a false impression. The 
Department of Commerce and the Treasury Depart- 
ment are now tabulating a statement that, it is 
claimed, will successfully combat the British statis- 
tics, and place this phase of the controversy in quite 
another light. 

No Conflict with Britain Feared 


There is every reason to believe that a long diplo- 
matic correspondence will ensue over this question 
of shipping rights. It is the belief of some officials 
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that Great Britain will gradually relax in many of 
the vexatious regulations, even while the contro- 
versy is pending, and thus prepare the way for clear- 
ing up the difficulty without the appearance of mak- 
ing any material concessions. 

In no reliable quarter is there any feeling or 
apprehension that the pending protest is likely to 
develop to the breaking point. The opinion is gener- 
ally shared that the matter will ultimately find a 
satisfactory solution. 


Daniel B. Stambaugh Dead 


Baga onine? DANIEL B. STAMBAUGH, president 

of the Stambaugh-Thompson Company, leading 
hardware dealers of Youngstown, Ohio, and veteran 
of the Civil War, and a very highly esteemed man 
in business and social circles, died at his home in 
Youngstown, Ohio, on Thursday, January 14. Mr. 
Stambaugh had been in his usual good health until 
a week ago, when he had a bad fall. No bones were 
broken, but his system sustained a severe shock, 
from which he did not recover. He seemed to be 
getting along all right, when he was seized with 
heart failure and expired almost instantly. 

Daniel B. Stambaugh was born on a farm in 
Mahoning county, just north of Youngstown, April 
6, 1838. He was the son of John and’ Sarah Bower 
Stambaugh, natives of Pennsylvania. They went to 
Ohio in 1805 and spent the remainder of their lives 
on the farm where their son, Daniel, who was one 
of twelve children, was born. 

Mr. Stambaugh passed his youth on his father’s 
farm and continued to be interested in agricultural 
pursuits until 1855, when he became identified with 
the development of the coal industry in Brier Hill 
and other localities. He took an active part in the 
development of the iron and coal resources not only 
of Ohio but extended his mining interests in Colo- 
rado and Idaho also. 

Forty years ago Mr. Stambaugh launched in the 
hardware business and under different names the 
firm has continued ever since. In 1887 it became 
incorporated under the name of the Stambaugh- 
Thompson Company, under which’ it has continued. 
Mr. Stambaugh was made president in 1887 and had 
filled that office ever since. 

In 1861 when President Lincoln issued his call for 
75,000 men Mr. Stambaugh enlisted in Company B, 
Nineteenth O. V. I., in which he served four months. 
In June, 1862, he re-enlisted, becoming second lieu- 
tenant of Company A, 105th O. V. I. He partici- 
pated in the battles of Rich Mountain, Perryville 
and Chickamauga. At Chickamauga he was seri- 
ously wounded and was sent to the hospital, where 
he remained forty days. When sufficiently recovered 
he rejoined his command and participated in many 
other conflicts and finally proceeded with Sherman 
in his triumphant “March from Atlanta to the Sea.” 
From the rank of second lieutenant he was promoted 
to that of first lieutenant, and in August, 1863, was 
appointed captain. 

November 15, 1867, Captain Stambaugh married 
Miss Margaret Osborne, daugh‘er of Abner Osborne, 
of Girard. To them were born tiree children, Philip 
Stambaugh, who met a tragic death a number of 
years ago; Mrs. David Todd, and Mrs. Gordon 
Cook. Besides his widow and daughters, Mr. Stam- 
baugh leaves one brother, Jacob Stambaugh. 


A NEW PLANT WILL BE ESTABLISHED in Warren, Ohio, 
by the Ohio Corrugating Company, which has been in- 
corporated with a capital stock of $50,000 by W. M. 
Kerr, C. H. Riegel, H. A. Foltz, R. A. Cobb, and F. W. 
Stillwagon. 




















The Form Leiter 


B OHN PHILLIPS, the magazine editor, has a 

suspicion that form letters are sometimes dan- 
gerous. Not long ago he wrote a letter of complaint 
to a Western railroad explaining in detail why he 
had preferred to sit up all night in a smoking com- 
partment rather than share his berth with a fine 
line of bugs that are not called by their first name 
in polite society. The letter of apology that he re- 
ceived was so much of an apology and so reasonable 
an explanation, that Mr. Phillips felt perhaps he 
had been unreasonable in filing his complaint, when 


‘he happened to notice that his original letter 


through error, had been returned with the letter of 
apology. Looking at it, he saw scrawled across the 
top this blue-pencil indorsement: 

“Send this guy the bedbug letter.”—Everybody’s. 


Figures Lie Again 


ENA was much excited over the prospects of camp- 
meeting that was about to take place in her 
neighborhood. For weeks she had been preparing gay 
and gaudy feathers for the array, and now her outfit 
was complete save a pair of much-desired patent 
leather slippers. She approached her mistress. 

“Miss Ford,” she said, “I sho’ wants to git a pair 
o’ slippers fo’ de meetin’ commences, an’ I ain’t got a 
single cent lef’.” 

“What size do you wear, Bena?” asked her mistress. 

“Mah right numbah is fo’,” she replied, “but I has 
to weah sebens, ’cause fo’s hurts me dat bad I jes’ 
natcherly cain’t hardly walk.”—-Woman’s Home Com- 
panion. 


Literary Style 


ITERARY style, according to some critics, is un- 
important. But isn’t it? Here is an essay com- 
posed by a boy of nine on Cromwell: 

“Cromwell was a wicked man and killed lots of men. 
He had a nose of copper hew, under which dwelt a 
truly religious soul.”—From the Best Stories in the 
World. Compiled by Thomas L. Masson. Copyrighted, 
1913, by Doubleday, Page & Co. 


A Puzzle 


— lady of the house was explaining things to the 
new maid. 

“An, what’s this, missus?” asked the girl, indicating 
a metal bottle. 

“That is a bottle which will keep things either hot 


- or cold. whichever you desire,” replied the mistress. 


“Well, foh the land sake!” ejaculated the girl. 
“How is it gwine to know whether you want things hot 
or cold?”—Philadelphia Chronicle-Telegraph. 


Obeying Orders 


“Johnnie!” 

“VYes’m.” 

“Why are you sitting on that boy’s face?” 
“Why, I 9? 





“Did I not tell you to always count one hundred before 
you gave way to passion and struck another boy?” 

“Yes’m, and I’m just sittin’ on his face so he’ll be 
here when I’m done countin’ one hundred.”—Exchange. 


Knew His Worth 


¢¢ TIMMY,” said the gentle old lady, sadly, to the 

young imp who lay with a broken leg in the 
hospital, “the nurses tell me that you have been a very 
naughty boy.” 

“Yus, missus,” acknowledged Jimmy, his sunburned 
face and tousled head half hidden in the pillow. 

“But why?” came the gentle query. 

“Can’t ’elp it, missus,” shamefacedly whispered Jim. 

“Now, look here,” said the old lady, as she rose. “I 
shall be at the hospital again next week, and I want 
you to promise me to be a good boy till then, and if so 
you shall have a whole shilling.” 

Jim fervently promised, but alas! all his old mischief 
reasserted itself, and he was sadly in disgrace when the 
old lady again visited the ward. 

“Well, little man,” she said, kindly, “I’m not going to 
ask the nurses if you have been a good boy. Tell me 
yourself. Now, do you deserve that shilling I promised 
you?” 

Slowly Jim raised his great brown eyes to her face, 
and then lowered them again. ‘Gimme a penny!’ he 
said, in a low voice.—London Answers. 


Business Foresight 


FIRM of notion dealers on the East Side had gone 

out of business via the bankruptcy court, and the 
attorney for the principal court, and the attorney for 
the principal creditors was going through the accounts 
of the concern. 

In the back of the safe he came on a partnership 
agreement, drawn up by the two bankrupts when they 
engaged in commerce and jointly signed by them. The 
second clause read as follows: 

“In the event of the failure the profits are to be 
divided equally.”—-New England Grocer. 


Didn’t Matter—It Was Still a Game 


T was during a golf game in Scotland. The first 
player who drove off was very bow-legged. The 

second player, unmindful that his opponent was di- 
rectly in front of him, struck the ball and it whizzed 
between his opponent’s legs. 

“Hoot, mon,” said the bow-legged one in anger, 
“that’s nae golf!” 

“Aweel,” said his opponent complacently, “ef ’tis nae 
golf ’tis gude croquet.”—Exchange. 


The Age of the Motor 


WO Marylanders, who were visiting the National 

Museum at Washington, were standing in front 

of an Egyptian mummy, over which hung a placard 
bearing the inscription “B. C. 1187.” 

Both visitors were much mystified thereby. Said one: 
“What do you make of that, Bill?” 

“Well,” said Bill, “I dunno, but maybe it was the 

number of the motor car that killed him.”—Ezchange. 


Discussing Their Wives 


¢¢7T takes my wife so long to dress when we want to . 
go to the city that we always miss the train,” 
complained the first suburbanite. “How is your wife?” 
I don’t hear you kick much.” 
“My wife has a system that isn’t so bad,” said the 
second suburbanite. “She’s so late for one train that 
she’s generally on time for the next.”—Pittsburgh Post, 
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PUBLICITY FOR THE RETAILER 


Reaching the Out-of-Town Buyer with a Special Appeal— 
Good Booklet Idea from’ Texas 


Impressing the Man from the Outlying Town 
No. 1 (6 cols. x 10 in.) —This ad should be of 
peculiar interest to the merchant who is desirous 
of extending his trade. It is the hardware dealer 


ried. These two angles of appeal are well calcu- 
lated to arouse interest in the store, and we cer- 
tainly advocate following this copy lead. The middle 
panel showing the range doesn’t exactly hit us. Of 





Ask the man who buys 
hardware in Great Bend. 
He'll tell you, so will all 
his neighbors, the very 
best place in all the Couu- 


ty is at BONDURANTS. 


Ask him why. He'll say bigger 
stock, better gqods, better service, 
closer price. 


This store handles nothing but HARDWARE, 
PAINTS, STOVES, GLASS, . OILS, FENCING, 
CREAM SEPARATORS, and kindred goods. We 
give the HARDWARE BUSINESS all our attention. 
Our time is not divided with implements, furnitute, 
plumbing, etc. But we DO have what you want in 
HARDWARE. 

We try to keep everything in hardware our cus- 
‘tomers ask for. You get waited on quickly. The 
price is right. The goods are right. 

OUR PRICES will average lower than | any 
other store in the county. Prove this by asking your’ 
neighbor. We buy direct from factories for cash. 

-No commission men, jobbers nor traveling men is 
between. 





Buy 





Where Is The Best Place To Buy Hardware ? 
TGiaianeRaNPe 


Ali-ways Preferable 


Hardware At 


BONDURANT’S 


Quality Paint and Hardware Store, Great Bend, Kansas 


TIE HARDWARE STORE LOR LADIES as 
well as for the men folks. Ladies will find an extra 
good stock of things they want at this store. We 
keep the store clean and attractive and try to wait on 
ladies quickly. You will feel at home here as well as 





the men. 

WRITE US for prices on any hardware if vou 
cannot come in. We prepay freight on shipments to 
any part of. the county. Come in and get acquainted 
when in town. You will like to trade here. The fact 
that our bnsiness has grown from a small beginning 
to the most complete stock of hardware in the county 
proves that vour neighbors are trading here. 
THERE’S A REASON. 


Here are'some of our goods: — 
Sherwin-Williams Paints & Varnishes. 
**Wearever’’ Fure Alaminum Ware. 
**South Bend Valleable’’ Ranges. 
**Western’’ 4 nmunition. 

“Indian Brind’’ Cutlery. 

**Detroit’’ Qusoline Ranges. 

Disston & Stanley Tools. 

**U. S.’’ Cream Separators. 
**Goodyear’’ Rubber Hose. 
**DuPont’’ Dynamite. 

**Revonoe”’ Oil Cook Stoves. 

**Old Trusty’’ Incubators. 
‘*Standard’’ Sewing Machines. 








No. 1—The sort of publicity that will attract the out-of-town customer 


in the smaller town who has the greatest oppor- 
tunity to make his store a by-word and a “buy- 
word” throughout his immediate countryside. If 
he pushes his publicity hard enough, he can easily 
make his store an influence felt throughout his 
county. The population represented by the smaller 
towns and the rural districts is much more mobile 
than the masses in the cities. A farmer will travel 
a long distance to get just what he wants and he 


will continue trading with the store that satisfies 


him. The writer has a personal acquaintance with 
a store in central New York which draws trade 
from not only nearby towns but from nearby coun- 
ties, and the proprietor has built his business by 
getting after these out-of-town folks with clock-like 
regularity. This particular ad comes to us from 
Bondurant’s, Great Bend, Kan. The Bondurant firm 
do a considerable amount of this kind of advertis- 
ing and their ads are specially prepared, as is this 
one, to attract new customers in new territory. This 
ad was a “hurry-up” job and the Bondurant people 
think it somewhat below their standard. As a 
matter of fact, however, the ad is handled very 
well and is the sort of publicity that will attract the 
out-of-town customer. The ad seems to be divided 
in two sections or appeals. On the left, the general 
policy of the store is outlined and on the right is 
an inviting word picture of the store itself, together 
with a list of some of the more important lines car- 
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course, if the concern wishes to lay particular stress 
on the range for one reason or another, the using 
of so much space to show it is justified. But in our 
opinion, it would have been better to have devoted 
the middle space to a pictorial representation of 
some of the store’s specialties, perhaps quoting a 
few prices to give the distant reader a line on values 
to be had. To our way of thinking, the ad would 
then have a much broader appeal. As it now stands, 
the range cut predominates: it doesn’t tie up with 
the heading tight enough and even overshadows it 
in display value so that a great many people would 
get the impression, at first glance, that the entire 
ad was devoted to ranges, which is far from being 
the case. As not everyone is interested in buying a 
range, the ad stands a good chance of losing out 
with a considerable number of readers. With our 
suggested change, however, the ad would come close 
to being 100 per cent. good. Give the ad a careful 
reading and start some publicity of your own with a 
view to reaching out for trade beyond the confines 
of your town. In passing, we would state that the 
heading of this ad hits the mark: it echoes a ques- 
tion that is in the mind of all hardware buyers and 
it immediately suggests that the answer is to follow. 


An Xmas Booklet Good for any Season 


Nos. 2 and 3 (two pages each, size of each page, 
3 in. x 6 in.)—These four pages are taken from a 














—— ww See oe 
* 


January 21, 1915 


Christmas booklet issued by the Leslie-Wallace 
Hardware Company, Sherman, Texas. While the 
Christmas thought is not available for use at this 
time of the year, the make-up of the book carries a 
suggestion which can be used at any time. First, 











FOR GENTLEMEN 
FOR LADIES 


Shot Guns and Rifles’ 
~ Gun and Rifle Cases 


Hunting Clothing of all Kinds 
Manicure Sets . 


Sewing Sets 


Safety Razors of all Kinds 
Ordinary Razors 


Combination Mani¢ure and Sewing 2 
. azor-Strops and Hones 


Hand Mirrors Shaving Brushes and Soap 
Stand Mirrors Adjustable Shaving Mirrors 
Chafing -Dishes,--Electric or Al- Fishing Tackle 


coho 
Scissors of all Kinds 
Scissors in Sets 


a 
Icy-Hot Carares 













Acetylene Lanterns 








Refrigerator Baskets 
Pocket Flash Lights 
Manicure Sets 
All Kinds of Toois 
Icy-Hot Bottles 
Icy-Hot Baskets 
Pocket Knives 
Gelf Goods 


Nut Crackers 

Electric Curling Irons 

Tennis Rackets 

lver Handled Pen 






4. 
Pear! ana Si 
Knives. 














No. 2—This make-up is suitable for featuring the 
different departments of the store 








FOR THE HOME 


es 


FOR THE HOME 


—— 


Rogal Rochester Ware 


ya peng Serving Trays of 
Alcohol and Electric Chafing Circassian Walnut, Mahog- 
Dishes 
’ Baking and Serving Dishes 
Meat or Fish Planks 
Tea Pots with Adjustable tea 
balls s*e 
Casseroles and Bean Pots 


any, Ebony and Oak, with em- 
bossed leather or silk damask 
center covered with heavy French 


Glass. 


Salt and Pepper Sets 
Tea Sets 
Crumb Sets 
Serving Trays 
Syrup Pitchers 
Butter Dishes 


‘Universal’ Carving Sets, of 








two, three or five pieces, with stag, 
ivory, pearl or silver handles, and 










in faacy cases. 





Icy-Hot Carafes, in one, one and 
Royal Rochester Ware is al 
ways bright and shining-it 
does not tarnish and will last 


a half, and two quart sizes. 


Icy-Hot Jars, Pitchers, Coffee 


for years. me sb ss oh amd Checolate Pots. 














No. 3—This booklet proved a business-getter for the 
Leslie-Wallace Company 


let us describe the physical make-up of the booklet: 
ten pages of type, 3 inches x 6 inches, were printed 
in three colors on a single sheet of paper, on one 
side only. The sheet was then folded so that each 
fold marked the division of a page; the first fold of 
the sheet was then pasted inside a 4-page stiff cover 
a little larger than the page size, so that when the 
sheet was folded up it exactly fitted inside the cover. 
On opening the cover, the entire sheet could be 
pulled out and spread before the reader. The out- 
side of the stiff cover carried a neat design and the 
effect of a booklet was secured at a great saving in 


‘printing cost. So much for the idea in the design 


of the booklet. It will be noted that the copy idea 
consists of a main heading under which on each 
page are listed certain articles. Now, then, this 
make-up is suitable for featuring the different de- 
partments of the store. For instance, a booklet on 
this order issued now could contain these headings, 
“Winter Needs,” “Outdoor Sports,” “Kitchen 
Helps,” “Wash Day Accessories,” “Tools and Work- 
benches,” “Cutlery for the Home,” etc. Under each 
heading could be run a brief opening talk and a 
number of articles could be listed with prices. Such 
a booklet as this would furnish the reader with a 
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comprehensive insight into the store’s stock. This 
booklet proved a business-getter for the Leslie-Wal- 
lace Company: they mailed it to a carefully selected 
list totaling several thousand. 


Good Paint Talk 


No. 4 (1 col. x 8 in.)—Here’s a first-class paint 
ad which comes to us from Hoff & Bro., Reading, 
Pa. The argument of the ad is based on the state- 
ment made in the heading. The inevitable repair 
expense when painting is classed as a dead expense 
is the burden of the talk. The text of the ad reads 
very well and the illustration ties up well with the 
thought in the heading. We would direct special 
attention to the neat placing of the trademark and 
also to the last paragraph, which is a bid for quick 
action. 

Display That Doesn’t Display 

No. 5 (1 col. x 7 in.)—Another Hoff & Bro. ad. 
The ad is somewhat unusual inasmuch as it is 
wholly devoted to baskets of all kinds. As a re- 
minder ad it does very well. But there is too much 
black type used in the layout. If the body of the 
ad had been set in lighter-faced type, the whole ad 
would have been much more readable. The use of 
all black type in an ad destroys contrast and de- 
feats the very purpose for which it was used. We 
think the repetition of the word “baskets” is un- 


BASKETS 


We Have a Splen- 
did Assortment 


| BASKETS 


FOR. EVERY PURPOSE 




















new. = Our swe Soe Con- 
Ee S| 86 Sign Intiotne 
BOTH a repair bili anda Sh 7 
paint bill later, because the. oppe PS. 
—— work. must be. Fancy Waste 
Sewing 


Dt 
BRYANDARD®T 





PREPARED PAINT 


keepia down the high main- 
tenance cost that .always 
results from. ane = 
It- is Bg e-erntitient] 
‘Paint t Lasts.”” Ve seate Seaton, 
most economical in first cost, 
because it covers the largest 
surface. 

Treat your house to 2 new 


coat of paint. It will be 


true economy. Don't class 
the cost with tdxes, water 
rent, plumbing bills and 
other “‘dead”’ expenses; figure 
itas anasset—an investment. 


Market. 
Cc lothes 


Mexican 
in Price from. 
10c to $2.00 


GLAD TO SERVE YOU 


Hoff & Bro., Inc. 








403 Penn Square 


We cad aw yes we ae very at~ 


fra. tes you some advice about p of pela: Bell Phone, 419 Con. Phone, 33 
money. Will you call to see ts? Reading’s Plain Figure 
HOFF & BRO., Inc. See cease 
103 PENN 8Q. 
Reading's Plain Figure 


Hardware Storc. 











No. 4—A first-class No. 5—Too much black 
paint ad type used in the layout 


necessary in the heading. The mention of the win- 
dow display is good. If a light gray border were 
run all around this ad it would have been ‘more 
prominent on the newspaper page. 


























Trade Conditions and Iron, Steel and Hardware Prices 





Manufacturers are receiving an encourag- 
ing volume of orders. The situation is ap- 
pearing in a better light, and a good business 
this spring is expected. : 

In the local hardware trade the jobbers 
and retailers report a good volume of busi- 
ness, much heavier than the earlier part of 





MARKET SUMMARY FOR THE BUSY READER 


December. Indications are reported to be 
good for the building trade this year, and 
the demand for builders’ hardware should 
be very active. 


Orders are coming in freely for garden 
implements. The money situation is good, 
and collections are reported better than for 
some time. 
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Office of HARDWARE AGE, 
Pittsburgh, Pa., January 19, 1915. 


HILE there has been a slight increase in opera- 
tions of steel works and manufacturing plants 
since January 1, developments in the steel trade since 
the first of the year have been somewhat disappointing. 
The United States Steel Corporation reports that it 
is operating its plants to about 45 per cent. of capacity, 
and this may be increased later to about 50 per cent., 
as specifications are showing some increase. However, 
the amount of new orders that has come in since. Jan- 
uary 1 has been relatively small, but this is probably 
due to the fact that nearly all consumers covered their 
needs in various iron and steel products in December, 
for the first quarter of 1915. After the Eastern ad- 
vance of 5 per cent. in freight rates had been granted, 
it was the expectation that the railroads would come 
in and buy heavily of steel cars, locomotives, steel rails 
and other equipment, but so far this expected buying 
has materialized only to slight extent. Railroad presi- 
dents state that it will take some time to finance their 
needs, and have indicated that when this has been done 
they will then be in position to place orders, but not 
before. It is true that there has been some buying in 
steel rails, but so far little has come out in steel cars. 
The Cincinnati, Hamilton & Dayton, which last August 
placed 1,000 steel hopper cars with the Cambria Steel 
Company, and 1,000 wooden box cars with the Mt. 
Vernon Car & Mfg. Company, but which could not 
arrange financial plans to pay for these cars at that 
time, has again placed the order with the two com- 
panies named, and is said to be inquiring for 2,000 
more cars. There are all kinds of reports of large 
inquiries from the railroads for steel and wooden cars, 
but the steel car companies state that these inquiries 
have not yet reached them, and they are probably 
largely visionary. 

In steel rails the largest actual inquiry out is that 
of the Pennsylvania Railroad for 170,000 tons, of 
which 150,000 tons is expected to be given out this 
month, and will likely be divided between three or four 
rail mills, located along its lines in Pennsylvania. 
The New York Central has placed a part of 40,000 
tons, the New York, New Haven & Hartford is to buy 
18,000 tons and the Boston & Maine, 15,000 tons. Last 
week the Nashville, Chattanooga & St. Louis line placed 
5,000 tons of steel rails with the Tennesseee Coal & 
Iron Company at Ensley, Ala. There is some foreign 
inquiry for steel rails, Russia having inquiries out for 
20,000 tons and Portugal for 27,000 tons. 

The announcement of the American: Steel & Wire 
Company and other leading wire interests of an ad- 
vance of $1 per ton in prices of wire products was not 


unexpected, and following the usual custom in the wire . 


trade large jobbers and consumers were covered for 
their first quarter needs at the price ruling prior to 
the advance. There has also been some talk of an 
advance of $2 a ton in prices of sheets, but this has 


not yet been made. In steel bars heavy contracts were 
made in December for first quarter of 1915 delivery, 
and specifications are now coming forward on these 
contracts quite freely. Makers of agricultural imple- 
ments who have not been running to more than 50 per 
cent., if that much, for some months, are now ex- 
pected to specify more freely on their contracts for 
steel bars, as they are getting ready to run to a larger 
rate of capacity: There is also some heavy inquiry 
coming out for reinforcing bars, indicating the near 
approach of the spring building season. Prices on 
plates, shapes and bars for first quarter delivery are 
holding at 1.10c., but new buying so far this month 
has been quiet. The situation in the scrap market at 
the principal centers is very much better, demand being 
heavier and prices have advanced. In Pittsburgh, se- 
lected heavy steel scrap has sold as high as $11.75 per 
gross ton, delivered to buyers’ mills. While the out- 
look for volume of business in the steel trade is better 
than it has been for some time, it is the belief of the 
trade that prices will not show any betterment in first 
quarter, and probably not before the second quarter is 
pretty well along. 

In the local hardware trade, jobbers and retailers 
report a good volume of business, much heavier than 
in the early part of December. Retail hardware dealers 
allowed their stocks to run very low, and are buying 
more freely to replenish them. The trade is still in- 
clined to buy in small lots to cover actual needs and 
replenish stocks, and so far there is not much inclina- 
tion to buy very far ahead. Indications are reported 
to be good for the building trade this year, and if this 
works out the demand for builders’ hardware should 
be very active. Orders are coming in freely for garden 
implements and, taken as a whole, the outlook for the 
hardware trade in 1915 is regarded as quite satisfac- 
tory. The money situation is good, and collections are 


‘reported better than for some time. 


WIRE NAILsS.—-As generally anticipated, the Ameri- 
can Steel & Wire Company and other leading wire in- 
terests advanced prices on all wire products $1 per ton 
last week, which puts wire nails at $1.55 per keg, f.o.b. 
Pittsburgh. However, the large jobbers and retailers 
are pretty well covered at a lower price through first 
quarter. Foreign demand for wire nails has quieted 
down, and there is very little doing. Mills report that 
specifications against contracts are coming in at a fair 
rate. : 

We quote wire nails as follows: In carload lots to jobbers, 
$1.55 f.o.b. Pittsburgh, freight added to point of delivery. 
Jobbers charge the usual advances over these prices for 
small lots from store. 

Cut Naits.—The new demand is quiet and mostly 
for small lots to meet current needs. Some fairly 
heavy contracts for cut nails have been made for de- 
livery in the West and also in the South, cut nails in 
the latter district being sed very extensively. Prices 
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are fairly strong, on the basis of about $1.50 per keg 
in carload lots, f.o.b. Pittsburgh. 


We quote nails at $1.50 per keg in gn) and larger lots 
to jobbers; carloads to retailers, $1.6 f.o.b. Pitts gh, 
terms 60 day S, or 2 per cent, off for ob a in 10 days, re:ght 
added to point of delivery. 


BarB WIRE.—The large trade is pretty well covered 
through first quarter, and specifications against con- 
tracts are coming in quite freely. The new demand 
is quiet and only for small lots. 


We quote painted barb wire to jobbers, $1.60; galvanized, 
$2.00 in carloads to jobbers, usual terms, freight added to 
point of delivery. Jobbers charge the usual advances for 
mall lots from stock. 


FENCE WIRE.—Makers report that the new demand 
for fence wire for manufacturing purposes is active, 
and dealers are now placing contracts for delivery 
through first quarter of this year. Prices are reported 
to be quite firm at the advance made last week, but the 
large trade is pretty well covered. 


Prices are as follows: Annealed fence wire in carload lots 
to jobbers, $1.35 base; galvanized, $1.75, with the usual ad- 
vances charged to jobbers for small lots from store. 


IRON AND STEEL Bars.—Heavy contracts for steel 
bars were placed in December, and mills are now re- 
ceiving specifications freely against these. The im- 
plement trade has bought heavily, and also the vehicle 
builders. The new demand for reinforcing bars is in- 
creasing, indicating the opening up of the spring build- 
in season. The new demand for iron bars continues 
dull and while the current price is 1.15¢c., in some 
cases this is shaded to 1.10c. 

We quote steel bars at 1.10c. for delivery through first 
quarter of 1915. For delivery in second quarter of 1915, the 


mills are quoting 1.15c, at mill. We quote common iron bars 
at 1.15c. f.o.b. Pittsburgh. 


Nuts, BOLTS AND RIvets.—The large consuming 
trade is pretty well covered through first quarter, and 
in some cases through first half of 1915, and makers 
made very low prices on these contracts. The Standard 
Oil Company has covered its needs for the first half of 
the year, and while nut and bolt makers have more 
actual business than in a long time, prices are not any 
better. The new demand for rivets is dull, but for 
structural rivets is showing a slight increase. Dis- 
counts on nuts and bolts continue to be materially 
shaded. 


We quote. structural rivets at 1.40c. and boiler rivets at 
1.50c. in carload lots, small lots taking an advance of about 
lc. Discounts on nuts and bolts are as follows in lots of 300 
Ib. al over, delivered within a 20c. freight radius of maker’s 
works. 


COG Be Dee GOO, 2. 6 6k kins Hwee 80 and 5% off 
Small carriage bolts, cut threads............ 20 

Small carriage bolts, rolled threads... .80 and 5% off 
Ss OOPS. Dee. s- cc océanesecaceen 75 and 5% off 
Small machine bolts, cut threads...... 80 and 5% off 
Small machine bolts, rolled threads...80 and 10% off 
Large machine bolts .........cecece0e0. 75 and 10% off 
Machine bolts, c.p.c. & t nuts, small......... 80% off 
Machine bolts, c.p.c. & t nuts, large....75 and 5% off 
Square h.p. nuts, blank and tapped...... $6.30 off list 
Se Vr 6 to ao a ne ek wa Kees Re ee $7.20 off list 
Hexagon nuts, 5% and larger............ 7.20 off list 
C.P.C. and r. sq. nuts, blank and tapped.$6.00 off list 
Hexagon nuts, smaller than \% in...... 7.80 off list 
C.P. plain square nuts................$09.00 Off list 
CP. Wee eee WON, occ 0 4 eenewases $5.90 off list 


Semi-fin. hex. nuts, ™% in. or under. .85, 10 &10% off 
Semi-fin. hex. nuts, 5% in. and larger. .85 and 5% off 
Rivets, 7/16 x 6%, smaller & shorter. .80, 10 & 5% off 


Rivets, tin plated, packages....... 80,10 and 5% off 
Rivets, metallic tinned, packages...80, 10 and 5% off 
Standard CAD SCTCWE ....ccccccee 70, 10 and 10% off 
Standard set-screwS ........ccec- 75,10 and 10% off 


- Tin PLATE.—The new demand is dull, as fully 80 to 

85 per cent. of all the tin plate to be made this year 
is under contract. The mills are now rolling the tin 
plate called for in Pacific Coast contracts, as this will 
be shipped this year via the Panama Canal, instead of 
all-rail across the continent, as in former years. It 
takes about 28 days for shipments of tin plate from 
the Pittsburgh district to reach the Pacific coast. 


We quote 100-lb. coke plates at $3.15 to $3.20 per base box, 


depending on the order. 
We quote 190-Ib, terne plates at $3.15 per base box, f.o.b. 


Pittsburgh. 


WROUGHT PIPE.—Several mills say the new demand 
the first half of January was slightly less than in the 
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last half of December, but reports received from pipe 
consuming centers all over the country indicate a 
heavier demand later. The inquiry for about 700 to 800 
miles of 6-in. pipe for an oil line from the Oklahoma 
fields to Port Arthur, Texas, is still alive and is ex- 
pected to be placed before long. 


SHEETS.—Reports were current last week of an:ad- 
vance of $2 per ton on black and galvanized sheets, but 
are incorrect. The consuming trade is pretty well cov- 
eved on black and galvanized, and also on blue. an- 
nealed sheets through first quarter. The current price 
on No. 28 black sheets is 1.80c., but in some cases this 
is shaded by a few mills to 1.75c. Prices on galvan- 
ized sheets are fairly strong at 2.75c. 


SHEETS.—Makers’ prices for mill shipment on sheets 
of U. S. Standard gauge, in carload and larger lots, 
on which jobbers charge the usual advances for small 
lots from store, are as follows, f.o.b. Pittsburgh, terms 
30 days net, or 2 per cent. cash discount in 10 days 
from date of invoice: 


Blue Annealed Sheets 


Cents per Ib. 

Pe ich, 2A BE ié ka ek se heksd ad de ue CC Ce CR 1.25 to 1.30 
SS SIR NI i ie did gis thine eal ee ah a 1.30 to 1.35 
Be See oe bed oe bo 68 web aan 1.35 to 1.40 
ee ee OE OD kc ud a a wig oe bs bee wees 1.45 to 1.50 
Pe ee ies 4 0 6 eA cea we ee ewean eae 1.55 to 1.60 

Box Annealed Sheets, Cold Rolled 

Cents per Ib. 

ee ee eM a dé nie en's OM Me eae 1.50 
DE os eee Ken a tah 600 6 tk eee eee ee 1.50 
ee eg awe nk C6 eb eee ashe aes 1.55 
ins 5 a inn a's bb wmhian wearer aie 1.60 
| RB BO OR ee ee Te ee ree eee ee 1.65 
te oe oe eee ee eu ean 1.70 
es el aia ela de ale we ke 1.75 
ee ae et as tbh pad kb 6 eek een dbe deh eewennee 1.80 
SG CE a ee ke bk oo ade bel ce > as Oe a a eae 1.85 
Ee oe ak ha be bu ad Oe ee Uae eeeaeeeata 1.90 
Ey seo 4 sh ak. wh be es ASE eee ra Conese 2.00 

Galvanized Sheets of Black Sheet Gauge 

Coe per lb. 

(= ry Pe irae eee got 1.80 to 1.85 
PE iets ied eect hadbandeeeededvenen 1.90 to 1.95 
ON OS Pe ee ene ee oer rere 1.90 to 1.95 
ne nee nn as 6 oe 6.0 bobs oe 00d 64en Kees 2.05 to 2.10 
Nos SR ae Wy ee eet Ce 2.20 to 2.25 
ee ee Ns nb eden Cees chD EERE 2.35 to 2.40 
ee os mee Sense heats nae 2.50 to 2.55 
aaa kk v6 OES wh OD oR OT OReeee 2.65 to 2.70 
eee eee ee eee ee 2.80 to 2.85 
Ue. wen wok wan bee ede Coen tame 2.95 to 3.00 
Sas vos de 0 dbs wee cee dewwbebeewseont 3.10 to 3.15 


CORRUGATING ROOFING SHEETS BY WEIGHT 
Gauges, cents per Ib. 


Painting: 29 25to28 19 e 24 12to18 
en, OP GE ec vcccsee. sees 0.15 0.10 0.05 
Cee, SOME occcvcuve evwc 0.25 0.15 0.10 

Forming: 


2, 2A, 3 and 5 in. corru- 


Sr eon .05 0.05 0.05 0.05 
2, V-crtniped without sticks 0.05 0.05 0.05 siorea 
54 to 1% in. corrugated. 0.10 0.10 0.10 
3, V-crimped without sticks 0.10 0.10 0.10 
Pressed, standard seam, 

ON CREE oe aac 0.15 0.15 
Plain roll roofing, with or 

without cleats .......... 0.15 0.15 0.15 
B/15 tim. crimped ..ccccecsec 0.20 0.20 0.20 
Weatherboard siding ..... .... 0.25 0.25 
eee - GH bc koe vicwns 6608 0.25 0.25 
Rock face brick and stone r 

i ~vitebdticht aubha wee. 0.25 0.25 
Roll mee cap roofing, with = Z 

caps and cleats ........ 0.25 0.25 
Roofing valley, 12 in., and 

Se. caiera oo 6 e's Bae Nawse ee e8 0.25 0.25 
Ridge roll and flashing 

(plain or corrugated)... .... 0.65 0.65 0.65 


BoILER TuBES.—Discounts to jobbers, in carloads in 
effect from May 1, 1914 on steel, and from January 2, 
1914, on iron, are as follows: 





Lap _— Steel Standard Charcoal Iron 
Se SS Oe a a6 54 0 tes ons 62 1¥ Dik as at asehw geek 45 
eC i 15@ eae © ie. >. . o.oo. 49 
214 and 2% ines e eee Be f apy oeeemencen cb 45 
ee ¢£ . oe eos Swe 70 Ban OO ee Mise a es weoe oul 54 
3% and 414° ats ds 6 ote 72 oS es nc kona det we 57 
Ss 4 JSR ore 65 . Se 8s ee ay, 60 
Ft ab a es 0 bee 8's 95 62 we 3 @ SE ee 49 


Locomotive and steamship special charcoal grades bring 
higher prices. 

2% in. and smaller, over 18 ft., 10 per cent. net extra. 

2% in. and larger, over 22 ft., 10 per cent, net extra. 

Less than carloads will be sold at the delivered discounts 
for carloads, lowered by two points for lengths 22 ft. and 
under to destinations east of the Mississippi River; lengths 
over 22 ft., and all ree 4 going west of the Mississippi 
River, must be sold f.o mill at Pittsburgh basing discount, 
lowered by two points. On standard charcoal iron tubes for 
desirable orders the above discounts are shaded an extra 5, 
and occasionally two 5’s by some makers. 
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WROUGHT PIPE.—While the new demand for wrought 
iron and steel pipe at present is quiet, the makers be- 
lieve that the new demand will soon be heavier, and 
that the volume of business in the pipe trade this year 
will be heavier than last year. Discounts on iron and 
steel pipe are reported ‘as being quite well maintained. 

The following are the jobbers’ carload discounts on 
the Pittsburgh basing card on steel pipe in effect from 
November 2, 1914, and iron pipe from June 2, 1913, all 


full weight: 
Butt Weld 








Steel on 
Inches Black galv. Inches Black’ galv. 
» Mm and %... 74 53% %and \4....... 66 47 
‘i oes be ae 78 671% . Pee eer 46 
OP Bie in'cwees 81 72% OS ete aca iia a pak 69 56 
RE 72 61 
Lap Weld 
ie esos weet 78 69% Se skis ewkaras 56 45 
2 OF Seah Reger 80 ? Re Case an where on 67 56 
Ok BO eee 77 66 PR Pe ee 68 58 
bl Per 6314 Ba Maw eet & 70 61 
VSR eae we vee 61 See Oe Dok és ew ee 61 
if ee 68 55 
Reamed and Drifted 
Ss eee 79 70% 1 to 1%, butt... .70 59 
NS i at aid 9 Ace 76 67% ge ee 70 59 
21%4 to 6, lap.... 78 69% Oe) ree 54 43 
: , SS Pree 65 54 
ae ED ors whe 6 66 56 
2% to 4, lap 68 59 





Hardware Age 


Butt Weld, extra strong, plain ends 


%, %& and *%... 69 . a Sexe eee 63 52 
Ramee aeiaetahs 74-67% | ote eae 60 
co Bees oc. 78. 1% mabe .. 71 62 
on... 79 72% | Zand 2%.... 2: 72 63 


Pe sccesnecet 6a 4o2 75 66 eS are 65 59 
|. eh 2 Serres 77. +68 ix ee RS ORE e 66 58 
ue On Os i 6th an 76 6 1 3% tO 4.....66. 70 61 
s&h Spee 69 Sean 1.458 OO 6....%56%. 69 60 
PO Be aw de auee 64 | ee es ear 63 53 

Oe BAS cxts es ee 58 47 





DR Sb ax hie bene eten 64 57 Me <p a Bees 6 oes 49 
TR wt Serer 67 601% € FS Stare 60 52 
2 M.S re 69 621, S OO Beni cee ci 62 54 
Lap Weld, double extra strong, plain ends 

PS ahs Massa OR koa 65 58% ie ee oe at be 55 49 
i, > & Ser 67 60 2 FS ees 0 54 
TE Se REY 66 59 . So AA 59 53 
x 3 See 59 48% Oe e's REFN 52 42 

To the large jobbing trade an additional 5 per cent. is 


allowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black and three (3) points on galvanized, 
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Office of HARDWARE AGE, 
New York, January 18, 1915. 


oe have found their mail during 
the past two weeks bringing in encouraging 
volume orders that had been held up towards the close 
of the year until January, 1 had been reached and 
passed. The situation is continually appearing in a 
better light, so far as doing a reasonably good business 
this spring is concerned, and manufacturers and 
merchants are taking heart accordingly. 

Talks with leading salesmen endowed with over a 
generation’s experience in a large way reveal the situa- 
tion, more especially in the Central West and North- 
west, as distinctly favorable, because of the great crops 
harvested and the high prices they are bringing. 

The same old story is told and retold of universally 
light stocks in retailers’ hands and exceedingly small 
stocks in most jobbers’ warehouses, although it has 
been past experience that a proportion of farsighted 
merchants anticipate their wants sufficiently to hold 
customers and make sales whatever the srrface condi- 
tions may be. 

The diminution in merchandise stocks was very pro- 


‘nounced in 1914 and had been low previously, but the 


situation was accentuated last year. 

A representative salesman gives as his opinion from 
what he already knows; that when he goes out again 
soon and asks about totals and profits for 1914 fol- 
lowing the usual inventories, that 1914 business will be 
found to have been near normal in western territory, 
or at least not less than 10 per cent. below what was 
expected. 

In other words, not a great slump, and when 
merchants reach definite conclusions he believes the 
trade for 1914 will prove to have been fairly satis- 
factory under the circumstances. 

These conditions, however, will not be duplicated in 
the South, for instance, where the drop in cotton has 
so greatly affected the ability and disposition to liqui- 
date indebtness by cotton growers, which curtails in 
turn the resources of retailers, jobbers and manu- 
facturers. Other sections also of the U. S. A. will 
probably not prove to have been as favorable as in the 
great farming section. é 

Collections are decidedly better and debtors are pay- 
ing their bills with more promptness than when money 
was scarcer and higher. 

A circumstance which indicates in some measure the 
direction of the trade wind may be inferred from the 
following incident. On one day in the first third of 
December last, a catalog house in the Middle West re- 


ceived in that day’s mail over 92,000 orders, totaling 
in excess of $675,000 in volume for the day. The 
business of the house for 1914 aggregated a little over 
$101,000,000. This is interpreted as indicating in a 
measure the buying power of a part of the community 


‘in a prosperous section of. the country. 


WirE NAILs.—There is a tendency toward stiffening 
by manufacturers on sales of nails to occasional buyers 
who take a carload at infrequent intervals in competi- 
tion with the jobbers who buy constantly and in large 
quantities. 

Locally there is not much change, although there has 
been quite a good inquiry for February and March 
shipments. | 

Some buyers bought nails on the old basis previous 
to the $1.00 per ton advance in wire products, effective 
January 9, to $1.55 per keg in carload lots to jobbers, 
f.o.b. Pittsburgh. 


Wire nails, out of store, are still based on $1.80 per keg. 


Cut NAILs.—Trade in cut nails was exceedingly light 
in December. Merchants are buying a bit more freely 
and quite a few want nails, some even taking carloads. 
All merchants are very short of nails. Prices are quite 
well maintained. Export trade looks rather better and 
there is an increased business, some dealers having 
sold fairly good small lots in the past two or three 
weeks for exportation. 


Cut nails, out of store, are on the basis of $1.80 per keg. 


LINSEED O1L.—Linseed oil has hardened a little in 
price, advancing lc. per gal., card rates in New York. 
The market is a little stronger, May flaxseed last week 
ruling at above $1.81 per bushel. These seed prices, 
based on water rate transportation, as will prevail in 
May, would make oil cost 60c. per gal. Oil at present 
prices is not on a parity with seed. In other words, 
if eastern crushers had to buy the seed in the North- 
west market at present prices and transport by rail 
(as navigation is closed), seed would cost at, say, $1.80 
per bushel in Duluth, and $1.97 to $1.98 laid down here, 
and it would make oil cost from 63 to 64c. per gal. in 
the eastern market. Linseed oil to-day, crushers say, 
is not within 9c. per gal. of the price it would be, if 
seed had to be bought at present prices and transported 
by rail. 

So far as consumption goes, whenever there is good 
weather, painters are going ahead, which is using up a 
fair amount of oil. 


Linseed oil, raw, city brands, is 55c. in 5 or more bbls. and 
56c. per gal. in less than 5 bbl. lots. 
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NAVAL SToORES.—There is a stronger sentiment in the 
local market for naval stores, encouraged by the up- 
ward tendency in Savannah, where turpentine prices 
are near the factors association minimum. This indi- 
cates that the pressure of independent selling has less- 
ened or is off the market, and the lowering of primary 
receipts ought to further facilitate this tendency. 

The demand too, has been more favorable from the 
consuming trade, as is to be expected at this time of 
the year, but foreign shipments are obstructed by the 
embargo upon shipments to Germany. 


Spot turpentine has moved up to 47%c. per gal. 


Rosins are steady on the basis of recent quotations, 
and the demand is stronger, although manufacturers 
are still buying cautiously. 

Common to good strained, on the basis of 280 lb. per bbl, 
is quoted at $3.55, and D. grade at $3.60 per bbl. 

WINDOW GLASS.—The plate glass industry suffered 
somewhat from general business depression during 
1914, yet the prospects for the ensuing year are looked 
forward to by manufacturers as somewhat encouraging. 

Under new tariff conditions, the United States De- 
partment of Commerce figures. show that under the 
operation of the Underwood-Simmons tariff law, effec- 
tive in October, 1913, to July, 1914, inclusive, there 
was imported 2,952,581 sq. ft. of polished plate glass, 
while during the corresponding period, a year before, 
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which shows an increase of 167% per cent. importa- 
tions, under the present tariff. 

Of course, the war has operated to greatly curtail 
foreign production, but these figures indicate in some 
measure what under normal conditions the increased 
importation would have been, keeping in mind low 
wages in Europe and cheap water transportation to 
our markets. 

Window glass, in the Eastern market, is unchanged at 
90-10 and 90-15 per cent. for single thick and 90-15 to 90-20 


per cent. discount for double thick, from jobbers’ list, with 
very little business doing. 


Rope.—Trade in this line, fortunately, is looking up, 
and is a trifle brighter than ten days or two weeks ago. 
Manufacturers say they are getting more inquiries and 
actual business also. From now on more trade is ex- 
pected during the next two months. 

Manila fiber is quite firm. Mexican sisal is very un- 
certain and the trade cannot determine which way it 
may go. There is an attempt in progress, it is said, on 
the part of large ranch owners in Mexico, to combine in 
an endeavor to formulate some scheme for the valoriza- 
tion of sisal hemp, along somewhat similar lines to that 
of the valorization of coffee in Brazil. Sisal may or 
may not advance a cent or two higher per pound above 
present prices, but there seems to be no present definite 
opinion as to the ultimate outcome. 

Rope is still based on 12c. per lb. for first grade 
manila to the retail trade. 
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the importations amounted to but. 1,103,589 sq. ft., 
Office of HARDWARE AGE. 
Chicago, January 18, 1915. 


O material gain in orders is reported in this terri- 

tory for the past week. There was a slight im- 
provement over the preceding week, but the volume is 
not as large as had been anticipated for this time. 

There are many evidences that confidence has been re- 
stored and an optimistic feeling is general. Railroads 
are increasing their purchases and reports in many in- 
stances show that manufacturers are increasing their 
numbers of employes, though sufficient time has not 
elapsed for these improved circumstances to favorably 
affect the purchases of consumers. 

Efforts are being made to induce the railroad compa- 
nies to begin work on the new station in Chicago, a 
building project which will substantially improve the 
labor conditions which now exist in that city. It looks 
now as if these efforts will be successful and that con- 
struction work will be begun within a few weeks. 

It is reported that purchases of screen wire, poultry 
netting and similar goods have shown a _ decided im- 
provement during the past week. On other goods for 
spring use there is still a very decided tendency to post- 
pone buying until later. 

Wire products have been purchased in good quantities 
during the week, much new business having been in- 
duced by the knowledge that prices would be advanced 
for these products. 

The money market has weakened. In this city paper 
has sold freely for 4 per cent., and the highest ordinary 
quotation where good security is offered is 4% per cent. 
The Federal Reserve Bank in Chicago has reduced the 
discount rate to 4% per cent. It is expected that an in- 
crease in building operations will follow these easier 
money conditions, and even now builders’ hardware 
salesmen report orders in excess of the same period of 
1914. 


WIRE NAILS.—An extra amount of business was in- 
duced by the advance knowledge that prices would be 





FRANK D. TAYLOR, late of the Bridgeport Chain Com- 
pany, has been appointed New England representative 
of The Peck, Stow & Wilcox Company, to succeed L. D. 
Brodhead, resigned. Mr. Taylor is unusually well 
qualified for his position, as he knows the Pexto lines 
intimately and is familiar with the hardware business 


raised. Effective last week quotations on wire products 
were increased $1 a ton. Orders on the basis of $1.50, 
carloads to jobbers, f.o.b: Pittsburgh, were accepted 
from wholesalers in sufficient quantities to care for the 
business of these interests for the next 60 days. We 
quote wire nails, f.o.b. Chicago, as follows: 

Cr: 2 is ok ws tn bee aS $1.739 base 

Cornet ee WO ods os Che tien tseun 1.789 base 

Less than carloads to retailers.......... 1.889 base 

STAPLES.—We quote staples, f.o.b. Chicago, bright, 

same price as nails. Staples, galvanized, an advance of 
40c. 


BARB WIRE.—Some increase in orders over the preced- 
ing week is reported. Retailers are laying in fair stocks 
for the spring trade. Prices were advanced $1 a ton 
last week. We quote barb wire, f.o.b. Chicago, as fol- 
lows: 


Carloads to jobbers, painted............ $1.739 base 


Carloads to jobbers, galvanized......... 2.139 base 
Carloads to retailers, painted........... 1.789 base 
Carloads to retailers, galvanized........ 2.189 base 


An additional advance of 10c. for less than carloads. 


FENCE WIRE.—The demand for fence wire for manu- 
facturing purposes continues strong. Manufacturers 
are increasing their warehouse stocks. Dealers are 
completing stocks of wire fencing for spring delivery 
and a very satisfactory number of orders is reported 
for the past week. We quote fence wire, f.o.b. Chicago, 
as follows: 


Carloads to jobbers, galvanized.............. $1.939 


Carloads to retailers, annealed............... 1.589 
Carloads to retailers, I s', 6 2 oe oat 1.989 
Carloads to jobbers, annealed............... 1.539 


An additional advance of 10c. for less than. ie a 


LINSEED OIL.—We quote, f.o.b Chicago, strictly pure 
old process oil: 





a i aso ees el ee ae 60c. 

Cy Me 6 Goa oa a ees wa ened sbnaosanan 61c. 

SO Se Ps: DOW Fs kw cvs hc swe chine ewees 6 2c. 

> Or. eee: Serre,  , ci cee dsennwe cena 63c. 

A cee ee ee Is a ds bc we be 66s Ok ut 64c. 

Less than 5 barrels, boiled.......... cccceccces 65¢ 
both on the manufacturing and selling sides. This is 


the second time he has associated himself with the 
house of Pexto, as he was formerly employed at 
Southington, Conn., where he worked his way up to be 
assistant to the manager of the plant. Since then his 
experience on the road should be of great value to him. 
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A recent window display made by the Clinton Hardware Company, Clinton, Ind. 


Indiana Show Window Attracts 
Attention 


_ window display which is shown in the ac- 
companying illustration was decorated and 
arranged by one of the clerks of the Clinton Hard- 
ware Company, Clinton, Ind. This clerk got his 
idea from a careful perusal of the pages of the trade 
papers. 

The work bench and trestles in this display were 
made in miniature particularly for this occasion. 
Scraps of lumber and shavings were secured from 


a nearby carpenter shop and were liberally dis- 
ributed, giving a realistic workshop appearance to 
the display. It is stated by the company that this 
window attracted a great deal of attention both 
from customers and traveling men. 

The Clinton Hardware Company carries an up-to- 
date stock of hardware, the firm having been in the 
business for a number of years. The lines stocked 
by the company include builders’ hardware, paints, 
buggies, wagons, stoves, pumps and pipe fittings. 
The company is composed of S. O. Harlan and S. S. 
Lewis. 





Bar the Name “German” 


é ter use of the phrases “German silver” and 

“German steel,” according to Consul Albert 
Halstead, writing from Birmingham, has been 
stopped in England since the war, and “nickel sil- 
ver” and “nickel steel” are the descriptive terms 
used. It seems advisable, he suggests, that this 
point should be noted by the American manufac- 
turers exporting to the United Kingdom articles 
made of such metals.—New York Times. 


THE TRADE WILL BE INTERESTED in hearing that C. E. 
Laws is now representing The Peck, Stow & Wilcox 
Company in Pennsylvania and part of New Jersey, 
where he has succeeded John Humphreys, who retired 
after twenty-five years of active service with the com- 
pany. Mr. Laws is a young man with a good vigorous 
“punch,” and he has had a whole lot of practical ex- 
perience in the hardware business, which began in his 
uncle’s store in New Jersey, and was continued by years 
of successful selling for the Simmons Hardware Com- 
pany. His many warm friends in the trade know him 
as a good business man, a hard worker, and an enthu- 
siastic supporter of athletic sports. 


“The man who hollers down a well 

About the goods he has to sell, 

Will never reap the golden dollars 

Like he who climbs a tree and hollers.” 
—Exchange. 


Obituary 


ROBERT S. FINDLAY, a retired hardware dealer, died 
at the home of his daughter recently. Mr. Findlay was 
born in Baltimore, Md., 88 years ago. At the close of 
the Civil War he engaged in the hardware business 
with John B. Roberts, the company being known as 
the Findlay-Roberts Company. During the Baltimore 
fire of 1904 the firm’s place of business was destroyed, 
and both he and Mr. Roberts retired from active busi- 
ness. 


P. F. McINTYRE, a retired hardware merchant of 
Boyne City, Mich., died of apoplexy at St. Petersburg, 
Fla., recently, where he had gone to spend the winter. 
He is survived by a widow, one son and a daughter. 


FRED W. MEYER, for over twenty years engaged in 
the hardware business at Manitowoc, Wis., died at his 
home. Mr. Meyer had been in failing health for some 
time, and was in his fifty-ninth year. 


WILLIAM C. BARKER, a member of the firm of Barker, 
Chadsey & Co., Providence, R. I., for over thirty years, 
died recently, aged 90 years. Mr. Barker retired from 
business in 1882. 


EMIL WERNER, a life long resident of Wichita, Kan., 
and former owner of the Wichita Hardware Company, 
died at his home, aged 76 years. 


THOMAS B. SoMERS, for more than a quarter of a 
century in the hardware business, died at his home 
in Millville, N. J., aged 75 years. 
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THE MAKING OF LACE BOXES 


By A. F. MUELLER 
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Patterns for making lace boxes 


the writer recently made by hand in a little 

country town that boasted of a tin shop which 
did not even have among its few tools and machines 
a bar folder. These boxes were made of number 26 
gauge galvanized iron and are used to hold laces in 
a dry goods store. The object of the boxes is to 
keep the laces in the dark, away from the light and 
free from dust; to keep separate the various styles 
and widths, and in a box, quantities can be more 
easily and readily handled. The boxes are 17 inches 
wide, 24 inches long and 8 inches high, being made 
to fit a space under the shelving ledge that is usually 
used for slow selling goods. Another convenient 
feature about them is that when the lid is opened it 
forms a shelf or platform on which to put laces 
that are taken from the box, thereby preventing, in 
a measure, the laces from becoming mixed and from 


|e 1 is a general view of a set of boxes that 


occupying counter room. The part J is stationary 
and to this piece the lid is attached, and it occupies 
one-third of the top of the box. 

The pattern for the handles or lifts is first de- 
veloped, as from them the rivet holes in the ends 
are marked on the pattern as at g and g’ in Fig. 3. 
In Fig. 2 let the line K-L represent the end and 
a-b-c the outline of the handle which is here de- 
signed so that it is part of acylinder. The line r-b 
represents part of a line at right angles through 
the cylinder and parallel to it draw the line I-n. 
From 1 set off the semi-diameter as at n and with 
this point as center and radius to 1 describe a quar- 
ter circle. From b draw a line parallel with a-c-l 
intersecting the quadrant at 5. Space the arc 1 to 5 
into a number of equal spaces and from the points 
draw lines, parallel with a-c-l to intersect the line K-L. 
Continue the line n-l] and place on it twice the num- 
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ber of spaces in the arc 1-5 and number the middle 
point 1. From these points draw indefinite lines to 
which, at right angles to a-c, project the points on 
the lines a-b and b-c. Connecting the intersections 
will produce the net pattern as shown by b”, 0, b’, j. 
Add to the edge b”, 0, b’, riveting lugs with riveting 
holes and between the lugs add only sufficient mate- 
rial, as shown by the dotted lines, to make a good 
soldering lap. On the b”, j, b’ edge add material to 
the net pattern for a number 6 wire. If the handle 
projects too much then the part b”, o, b’ can be used 
for the pattern whose outline will be a-b-r. The 
handles are now wired and formed in the formers 
with the wire on the outside and the lugs and solder- 
ing laps are bent or stretched so that they will fit a 
flat surface. In order that the holes in the handles 
will match the holes in the ends of the boxes, small 
nails are driven through the lugs into a flat piece of 
wood and these nails are used as a gauge to form 
all of the handles alike. The heads of the nails are 
cut off and Fig. 12 shows such a gauge. 

Fig. 3 is the pattern for the bottom, sides and 
ends of the boxes, with the necessary seaming and 
wiring allowances. The single allowance is e, and d 
is the double allowance for the corner seams. The 
top of the box is only wired to the piece J, but the 
wire is continued so that it laps J 2 inches where 
it is well soldered. 
which J is fastened the pattern is cut on.the net 
lines. To locate the rivet holes for the handles 
draw a line in the end parallel with the end of the 
bottom, as, with M-O in the left end, and at the 
height from M-O as the lower rivets are desired. 
Through the middle of the end and at right angles 
to M-O draw another'line. Place one of the finished 
handles on the end so that the lower holes will come 
on the first line drawn on the end and the upper hole 
with the second line. Mark and punch these holes 
as at g and g’, which are then marked at the time 
that the pieces of the boxes are marked from the 
pattern. Prick mark the points M, N, P, O as 
pencil lines are drawn to connect these points to 
serve as guides in bending the corners which is done 
with a mallet on the beakhorn stake. When all of 
the pieces as shown in Fig. 3 have been cut out, the 
edges of the corner seams, as e and d, are marked 
with the burring machine, taking care that e and d 
are marked from opposite sides. With a square 
head or hatchet stake and mallet, finish the edges so 
that they will lock or hook into each other when the 
box has been formed. Lay the piece on the bench 
and hold the stake in the hand to form these edges. 
Next turn the wiring edges so that the wire will 
come on the inside of the box. On the beakhorn 
and square head stakes bend the corners M-N, N-P, 
P-O, O-M with the mallet and endeavor to get quite 
sharp corners. Seam the corners at the sides and 
ends on the beakhorn stake and it will be necessary 
to straighten out a part of the turned wiring allow- 
ance. Cut number 4 wire 4 inches longer than is 
necessary or what will be covered by the wiring 
allowance. Straighten the wires and bend them in 
the vice and wire the top, as in Fig. 8. 

Fig. 4 is the pattern for the part J which is wired 
with number 4 wire on the side which will be on the 
inside of the box. This wire will butt against the 
wire in the top of the box and these wires at this 
point are to be well soldered to the sides and the 
part J. Allowances to the net patterns are added 
as at Q, to make the joint as shown in Fig. 10 be- 
tween the two parts or the section at I. These are 
quite small members and without the bar folder 
were first marked in the burring machine and fin- 
ished with the mallet on the beakhorn stake. 

Fig. 5 is the pattern for the lid whose rim is 
hemmed. The laps h and h’ are slipped under the 


From f to f’ or that part to 
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hem edge of the end and strongly soldered. The 
allowance j is for the hinge wire of number 9 gauge. 
A small piece i is in thé hinge notch that is turned 
back or is hemmed as in Fig. 7. Fig. 9 is a section 
of the lid on the line G-H. Fig. 6 is a view of the 
hinge clip which should be made so that it works 
freely on the hinge wire. These clips are slipped 
on to the wire and into place as the wire is being 
inserted in the lid. 

After riveting the handles to the boxes, the fin- 
ished part J is put into place and the lid adjusted 
so that it works satisfactorily. The hinge clips are 
then tacked to J with solder, the two pieces removed 
and the clips riveted to J. These parts are replaced 
on the box, the seams, as at I, dressed against the 
box and soldered. The seams C-D are not soldered, 
but all corners are soldered and also the hinge clips. 
Corners and projections are then filed smooth. 

Fig. 7 is a section on E-F, Fig. 8 a section on A-B 
and Fig. 11 a section on C-D. 

There should be a clearance between the lid and 
the box on each side of 3/16 of an inch. 

This set of boxes was painted on the outside and 
lined with paper on the inside which was pasted to 
the sides, ends and bottom. 


Sell Old Stock First 


7 stocks are very much like your employes— 

they will not make any money for you unless 
they are kept continually at work. The thing for 
the merchant to do is to find which departments are 
not turning their stocks often enough each year. 
Then put special stress on these weak departments, 
gradually bringing them up to the standards which 
you have set. 

You will more than likely find when you begin to 
delve into this that the cause of slow turnovers is 
due more to an accumulation of old merchandise 
than to any other thing. 

One case which came to our. observation some 
time ago was caused mainly by a lack of attention 
given to placing new merchandise on sale in the de- 
partment. With this firm it was customary when 
a new shipment of goods was received to mark these 
goods and place them on the counter. The shelves 
were always filled with old stock and the clerks had 
never been instructed to go any farther than to 
place new merchandise on the counter. The result 
was that the customers bought continually from 
this new stock until but a fragment of it was left 
and in this fragment the merchant's profit was tied 
up, so that while the books of the company showed 
that the concern was making a little net profit each 
year, the fact of the case was that this profit was 
tied up in an additional accumulation of old and 


‘many times undesirable merchandise stored away 


on the shelves. 

To overcome this bad effect, all sales people were 
instructed that whenever a new shipment of goods 
was received the first step was to clear enough room 
on the shelves to hold it, placing the old goods on 
the counter. 

The result of this was that during the first year 
after the adoption of this plan the concern ma- 
terially increased the rate of turnover and at the 
same time increased its rate of gross profit almost 
4 per cent. 

From this it will be seen that the question of 
increasing profits is not so much a matter of raising 
prices on the customer as it is in thoughtful han- 
dling of merchandise, handling it in such a way 


‘that it turns often and enables the merchant to get 


very nearly the entire amount of original profit 
which he marked on each article-—Dry Goods Re- 


porter. 
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WROUGHT 
Hooks and Staples 
For the Spring Trade 


There's a wide difference even in such seemingly insignificant things 
as hooks and staples, a wide difference both in quality and in satisfaction 
to the user. Are you giving your customers the best in hooks? Or are 
you slighting what might be built up into a profitable part of your trade? 

The Stanley Works offers you a wide variety of hooks and staples, in 
enough kinds and sizes to meet any call. No..975 Wrot Round Bright 
Hooks and Staples are made in three sizes, 4”, 5” and 6”. Packed one 
dozen in a box, finished in plain steel. The riveted staples make this 
hook especially useful where wrought iron staples cannot be driven. The 
staples are made extra large so that hook can be fastened at right angles 
or parallel to plates. 

This is only one of the Stanley line. Do you know Nos. 972, 973, 
974 and 987? Stanley Staples are full size. 

Compare the length of Stanley Staples with the length of staples 
packed with hooks of other makes. 

Ask your Jobber. 

See our Box Strapping Advertisement on page 33. 


TRADE 
Quality Mark 


MAR 


The Stanley Works 


New Britain, Conn. 


New York Chicago 


Canadian Rep., A. Macfarlane & Co. 
MONTREAL 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


The “Sterling” Electric 


Washer 


The Superior Machine Company, 
Sterling, Ill., has recently introduced 
the “Sterling” electric washer, which 

















The “Sterling” electric washer 


is equipped with a _ swinging, re- 
versible wiinger. The company states 
that this wringer enables one to do all 
the wringing by power with one 
wringer. The clothes may be wrung 
from a soaking tub into the washer, 
from there into the rinse tub and 
then into the bluing tub, and from 
the bluing tub to the basket. The 
wringer can be used for the last two 
operations while the machine is wash- 
ing another tubful of clothes. 

This wringer may be also used in 
connection with stationary tubs, as it 
is high enough to swing over tubs of 
this kind. The wringer is mounted on 
an iron and steel standard which 
swings and locks into four different 
positions. The frame is stated to be 
made of the best grade of galvanized 
iron. The wringer is ball bearing and 
it is of the enclosed cog type, with 
high-grade rolls. It is full shaft 
driven, having an extra large, re- 
versible water board, and it may be 
stopped instantly by a controlling 
lever placed at the top and left of the 
wringer. A handle is also provided 
for operation by hand. 

The tub of the “Sterling” washing 
machine is made from Virginia white 
cedar. It is stated to be exceptionally 
large and it is corrugated on the 
sides. This tub has 12 rubbing slats, 
securely fastened to the bottom. All 
tubs are interchangeable and detach- 
able. The cover is hinged and it is 
steam tight. The tub mechanism is 
controlled by a lever and it may be 
stopped or started without lifting the 
cover. This machine can be operated 
by hand in case of the failure of the 
electric power. 

The frame is constructed of angle 


steel, securely braced. The company 
states that the frame is light and 
strong. This frame is 24 inches wide 
and 43 inches long, and it provides a 
space for the rinse tub. It is also 
equipped with a detachable angle steel 
extension rack for the bluing tub and 
the basket. This rack may be folded 
up when it is not in use. 

The “Superior” washer is_ back- 
geared 4 to 1. All gears on this ma- 
chine are enclosed. There are no 
chains or belts on the wringer, and all 
of the driving mechanism is on the 
opposite side from where the operator 
stands when using this machine. 

The motor which is used in connec- 
tion with this washer is rated at 1/5 
horsepower. It is mounted on an in- 
sulated block which is bolted to the 
steel frame of the washer. The drive 
shaft is fitted with a grooved pulley 
which is driven by a round belt from 
the motor. Ten feet of waterproof, 
reinforced cord, with an attachment 
plug are furnished with each ma- 
chine. The shipping weight of the 
“Superior” electric washer is about 
250 pounds. 


Atkins No. 18 Butcher Saw 


E. C. Atkins & Co., Indianapolis, 
Ind., have recently placed on the mar- 
ket the Atkins No. 18 butcher saw, 

















The new Atkins No. 18 butcher saw 


which is shown herewith. The com- 
pany states that the features of this 
saw are its simple construction, com- 
bined with an arrangement whereby 
the blade may be easily attached and 
removed, and its hygienic features. 

The blade is thrown in the center 
by the frame being slightly offset, as 
indicated in the enlargement in the 
accompanying illustration. It is to 
be used with any regularly punched 
blade, and it is made in sizes from 14 
to 30 inches. 


New “Leonard Cleanable” 
Catalog 


The Grand Rapids Refrigerator 
Company, Grand Rapids, Mich., has 
recently published its 1915 catalog, 
which is an artistically printed book 
containing 96 pages. In this new 
catalog the company’s line of “Leon- 
ard Cleanable” refrigerators is shown 
to advantage. The book itself is 
printed in two colors. An enclosure 
which is being mailed with the 1915 
catalog contains an article by C. H. 
Leonard, president of the company, 
headed: “A Talk with a Dealer.” 
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New ‘“Pexto” Builders’ 
Hardware 


The Peck, Stow & Wilcox Company, 
Cleveland, Ohio, has recently added 
the “Kenilworth,” “Gordon” and 

















The left-hand section of this cut shows 
the “Gordon” design; the “Forest” design 
is shown at the right 
“Forest” lock set designs to its large 
line of builders’ hardware. The ac- 
companying illustration shows the 

“Gordon” and “Forest” designs. © 

The P. S.-& W. one-key mortise 
front door locks are of the latest de- 
sign and the company states that they 
are well constructed throughout. The 
inside is largely made of steel, having 
rack tumblers. All of the interior 
construction is well protected against 
dust and grit. 

The “Forest” door sets are made in 
a number of types, in both wrought 
bronze metal and wrought steel, as 
are also the “Gordon” and “Kenil- 
worth” door sets. 


The “Master Builder” Tools 


The Germantown Tool Works, 520 
Commerce street, Philadelphia, Pa., 
is marketing the “Master Builder” 
line of lathers’, carpenters’, machin- 
ists’, sportsmen’s and Boy Scouts’ 
tools. The company states that, while 
all Germantown tools are forged un- 
der the hammer from solid bars of 
crucible alloy steel, the “Master 
Builder” line made from “Master 
Alloy” steel is the product of hand 
work in forging and other operations, 
where possible. Each “Master Builder” 
tool has individual attention at each 
operation, and each tool goes through 
a series of rigid tests. 

The company states that the “Mas- 
ter Builder” lathers’ hatchets are of 
true lathers’ pattern and “hang,” with 
standard handle and pitch. It is 
claimed that the double forged scoring 
will not wear away, and that the blade 
is unusually hard and tough, offering 
a durable cutting edge, when in con- 
fact with either wood or metal lath. 
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Double 
Locked 


One of the most important 
attachments for a door is the 
lock. 

The door must keep out 
the weather—the lock the 
night marauder. 

And as you can sell other 
“door hardware” items at 
the same time you book a 
customer’s order for door 
hangers and track, it is wise 
to have them in stock. 

Here is a good seller. 


No. 517 
R-W Top ©& Bottom Bolt 


Made in three sizes 


Locks doors at both top and bottom with one move- 
ment of lever handle. 
So constructed that when bolted or unbolted the ends 
| of connecting rods, where attached to the lever handle, 
are off center, so that bolt maintains its position by 
-gravity and cannot be changed except by moving the 
lever handle. 

Made in three sizes and adjustable for doors of 
various heights. No. 1 for doors from 7 to 8 ft. high, 
No. 2 for doors 8 to 9 ft. high, No. 3 for doors 9 to 10 
ft. high. Furnished for other height doors if required. 
Adjustment is positive and is securely locked. Suitable 
for use on inside of building. 

Packed regularly with screws, sill and lintel plates 
for hinged doors swinging out. Finish black enamel. 

Special adjustable top keepers extra when required. 


ichards-Wilco 


AURORAILLUSA. 
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The “Master Builder” builders’ 
hatchets are of the half pattern, with 
slightly tapered, thin blades. These 
tools are well balanced, and the com- 
pany asserts that they will cut true 
to the stroke, driving nails as well as 
a hammer. The company’s broad 
hatchets have a thin bit and swell 
bevel. It is stated that these ratchets 
cannot wedge in the wood. 

The “Master Builder” machinists’ 
hammers have long necks and a ball 
pein which is unusually heavy, thus 
giving the tool an even balance and 
an easy swing. 

Exceptional ease in use is claimed 
for the “Master Hunter” hatchets. 
These tools are equipped with leather 
sheaths, and it is stated that they 
are particularly suitable for the 
sportsmen’s and Boy Scouts” use. 

The “Master Builder” nail ham- 
mers have chamfered edges, to prevent 
the marring of the work in drawing 
nails with side leverage, and they are 





} 
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From top to bottom: the “Master Builder’ 
lathers’ hatchet, the “Master Builder’ 
builders’ hatchet, the “Master Hunter’ 
hatchet, the “Master Builder’ machinists’ 
hammer and the “Master Builder’ nail 
hammer 

equipped with a nail-holding device 
for high nailing. 

It is stated that all “Master 
Builder” tools are full polished, and 
that all of them, with the exception of 
the lathers’ hatchets, are equipped 
with second growth hickory handles, 
made and selected in the company’s 
own factory. These handles are 
made in octagon shape, to give a firm- 
er grip and to prevent the tools from 
slipping in the hand. 


Ideal Power Lawn Mowers 


The Ideal Power Lawn Mower 
Company, Lansing, Mich., is manufac- 
turing the Ideal and Ideal Jr. power 
lawn mowers and rollers. The Ideal 
power lawn mower has a 38-inch cut 
and it is equipped with an expanding 
band clutch for slow and easy start- 
ing. One chain drives both the knives 
and the roller. This machine also has 
a device for idling the knives, so that 
it can be used as a lawn roller. 

The Ideal power lawn mower also 
has a special type of throttle govern- 
ing the motor, with an automobile, 
float-feed carbureter, which allows the 
mower to be operated at any speed 
from 1 to 4% miles per hour. This 
machine is gear driven, and it is 
equipped with a high-tension magneto. 
It has a brake for holding the mower 
back on steep grades. The company 
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The Ideal power lawn mower is shown at the left; the right-hand section of the cut 
3 Shows the Ideal Jr. 


states that the control mechanism is 
located conveniently for the operator 
and that this mower has sufficient 
power to climb 35 per cent. grades. 
This mower weighs 760 pounds, and 
its shipping weight is 1,000 pounds. 
The roller measures 15 inches in diam- 
eter. The Ideal has 4 cutter blades, 
and the company claims that it will 
eut 8 acres per day at a cost of 30 
cents. It is priced at $400. 

The Ideal Jr., power lawn mower 
has a 25-inch cut. This machine is 
capable of a speed of 4 miles an hour 
and it will climb any grade up to and 
including 40 per cent. The company 
states that it operates at a maximum 
fuel cost of 20 cents for 10 hours’ 
work. Like the Ideal this power 
lawn mower has been developed under 
the supervision of R. E. Olds, the well 
known automobile designer. It is 
equipped with a throttle lever, which 
is conveniently located on one of the 
handles. This lever regulates the 
speed of the machine from 1 to 4 miles 
an hour. The Ideal Jr., is also 
equipped with an automobile type, 
float-feed carbureter and a high-ten- 
sion magneto. It has a clutch lever, 
conveniently located, which is operated 
by a slight pressure across the handle 
connecting bar. It is stated that the 
starting crank with this machine is 
equipped with start the motor with 
one quick turn. 

The weight of the Ideal Jr., is 230 
pounds and its shipping weight is 275 
pounds. The wheels measure 11% 
inches in diameter. There are 4 cut- 
ter blades, and. the cut adjustment is 
from % to 2 inches. This machine 
has a speed adjustment of from % to 
4 miles per hour and the company 
states that it will cut 5 acres per day. 
The price of this machine is $225 
f.o. b. Lansing, and a grass catcher is 
supplied for $5 extra. Both of these 
machines are covered under a binding 
guarantee. 


New Method Gas Range 


The New Method Stove Company, 
Mansfield, Ohio, has brought out the 
New Method combination cabinet and 
elevated oven gas range. This range 
has a large cooking top with four 
burners, which are placed at the left 
so that their heat does not interfere 
with the cook when she is using the 
upper oven or broiler on the right- 
hand side of the range. 


The New Method range has a 
warming shelf over the cooking 
burners, by the side of the oven, on 

















The New Method range; the right hand 
section of the cut shows the new elevated 
oven gas range 
which food or plates can be kept 
warm. The elevated oven is on a 
level which can be_ conveniently 
reached by the average woman, so 
that she can look in without stooping 
over. Below the oven is the broiler. 
The flue arrangement around this 
oven insures even baking. The air is 
taken in at each side and it passes 
under the flame plate, being raised to 
a temperature sufficient to heat the 

oven. 

A cabinet is also located at the 
bottom, this cabinet being useful for 
warming food or plates. The cabi- 
net at the lower right-hand portion 
of this stove is used for baking or 
roasting. The cooking top is made 
solid immediately under the oven and 
over the cabinet, these portions being 
utilized for warming flat irons, ete. 

The accompanying illustration 
shows the New Method No. 5788 E 
Model, which has six top burners. 
Other New Method gas ranges in- 
clude Nos. 570 and 573 S, both of 
which have four top burners, and 
Nos. 5718 S and 5728, having five top 
burners each. The company an- 
nounces that it has _ discontinued 
manufacturing all old style cabinet . 
and table ranges. 
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WARREN 
HARDWARE 
FIXTURES 





Accredited throughout the world as the leading manufacturers 
of Hardware Store Equipment, we desire to call particular attention 
to the fact that we are now better prepared than ever to anticipate 


your requirements. 


Splendidly Made 


Warren Fixtures are made on the Sectional Interchangeable Unit System 
and are made to correctly fit the stock for which they are intended. 


Assuming Responsibilities 


It matters not what problems you may have to face—let us assume the 
responsibility of providing the proper type of fixture. 


One Policy 


) The unyielding policy of this concern is and always has been to sell only 
that which will bear the most rigid inspection and stand the most severe usage. 


Catalogues 65 and 212 


J. D. WARREN MFG. COMPANY 


MASONIC TEMPLE, CHICAGO 
Eastern Display Room, 253 Broadway, New York 


Warren Fixtures are manufactured in the largest and finest equipped plant of its kind in the world. 
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A Match and Cigar Holder 
and Tray 


Silver & Co., 304-314 Hewes street, 
Brooklyn, N. Y., are marketing a 
match and cigar holder and tray 

















A match and cigar holder and tray, made 
by Silver &€ Co., Brooklyn, N. Y. 
which is shown in the accompanying 
illustration. The company states that 
in the manufacture of this article 
especial care has been taken to pro- 
duce a very high-grade article. The 
tray is of imported Bohemian cut 
glass. It is heavy and polished all 
over, having a star cut in the center. 
The tray is removable for cleaning. 

The metal frame of the holder is 
made of heavy brass, highly polished 
and nickel plated. If desired, a bone 
china tray may be secured instead of 
the cut glass one, and the framework 
may be silver plated at a slight addi- 
tional cost. 

This match and cigar holder and 
tray is made in two styles. No. 1058 
measures 4% by 4% inches and has 
a removable cut glass holder. No. 
1059 is the same as the former model, 
except that it has a bone china holder. 


“Warren” Chair Seats 


The Theo. H. Gary Company, 67-69 
Irving Place, New York City, is 
featuring the “Warren” chair seats, 
which the company states were mar- 
keted to meet the demand for a pop- 
ular priced fiber seat of unusual 
strength and durability. 

It is further stated that the “War- 
ren” chair seats have a soft, water- 
proof finish. These seats are made 
in round, ball-top and local or key- 
stone shapes. They are made in sizes 
from 11 to 16 inches, and special sizes 

















One of the “Warren” round chair seats 
will be made to order in quantities. 
The “Warren” chair seats are packed 
one dozen of a size to a package. 


“Norleigh Diamond” Lan- 
tern and Battery 


The Shapleigh Hardware Company, 
St. Louis, Mo., is now marketing the 
“Norleigh Diamond” flash lantern and 
dry batteries. The company claims 
that this flash lantern throws an ex- 
ceptionally strong light, and that it is 
an ideal lantern for hunters and 
campers. These flash lanterns are 
also supplied with the “Norleigh Dia- 
mond” dry batteries, which are espe- 
cially prepared for flash lanterns and 
all open-circuit work. With these dry 
batteries the lanterns may be used 
continuously for from 50 to 100 hours. 

Another point of advantage pos- 
sessed by the “Norleigh Diamond” 
lanterns is that any ordinary dry cell 
will operate them. These lanterns 
are fitted with a tungsten filament 
bulb, a powerful double convex glass 





























The “Norleigh Diamond” flash lantern 


lens and brass contact points, which 
can be easily attached. Dry batteries 
are not furnished with these lanterns. 
The batteries should be ordered sepa- 
rately. 


Stearns Poultry Booklet 


The E. C. Stearns Company, Syra- 
cuse, N. Y., makers of the Stearns’ 
and “Mann’s” pattern green bone cut- 
ters, has issued an interesting booklet 
on “How to Make Poultry Pay.” 
This publication is sent free on ap- 
plication, and it contains valuable in- 
formation for the chicken farmer and 
for the hardware dealer who handles 
a bone cutter line. 

The company’s machines are fully 
illustrated and described in the cata- 
log which is sent out in connection 
with this poultry booklet. 


Iver Johnson 1915 Catalog 


The Iver Johnson’s Arms & Cycle 
Works, Fitchburg, Mass., has recently 
issued its 1915 catalog, which de- 
scribes the Iver Johnson line of re- 
volvers and shotguns. This booklet is 
well illustrated, containing a photo- 
graph of the company’s plant. It is 
printed upon good quality, coated 
paper, and contains 24 pages. 


Hardware Age 


Enders Automatic Stropper 


The Enders Sales Company, White- 
hall Building, New York City, is plac- 
ing on the market the Enders auto- 
matic stropper, which is intended for 

















The Enders automatic stropper 


sharpening the Enders safety razor 
blades. This stropper is stated to be 
made of the finest webbing, and as it 
is continuous, both the honing and the 
finishing sides are used without re- 
moving the stropping device from the 
strop. 

The company states that it has 
found out by a series of careful tests 
that the webbing of this strop, which 
is coated with a special preparation, 
will give the blade an exceptionally 
keen, sharp edge. The webbing, in 
combination with the diagonal stroke, 
which is peculiar to the Enders strop- 
per, insures the perfect cutting edge 
necessary for a clean shave. 

It is claimed that a few strokes on 
the honing side of the stropper will 
thoroughly clean the edges of the 
blade from any dirt. After this the 
blade is stropped on the side marked 
“finish” until it will cut a human 
hair. 


Hubbard Spring Cotters 


The M. D. Hubbard Spring Com- 
pany, Pontiac, .Mich., is manufactur- 
ing the Hubbard spring cotters, which 
are made closed at the points. The 
company states that these cotters will 
enter the hole as readily as a nail or 
piece of pointed wire, and that they 
are made with one leg slightly longer 
than the other, giving a hold for the 
opening tool. 

Another claim made for the Hub- 
bard spring cotters is that they may 
very easily be manipulated and that 
their use saves a great deal of time. 
The company is prepared to pack 
these spring cotters in assorted lots 
for repair men in general. The Hub- 
bard spring cotters are made in 
lengths of %, %, 1, 1%, 1%, 1%, 2, 


SPECIAL POINTS 
(FOR QUICK ASSEMBLY) 


The Hubbard spring cotter. The special 
points are illustrated by the enlarged sec- 
tional view at the bottom of the cut 
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2%, 2%, 2% and 3 inches. The com- 
pany stocks the leading sizes of brass 
and steel cotters in bulk for immediate 
delivery, but it is stated that it is not 
prepared to furnish larger sizes than 
those mentioned. 
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Here Are The Files 
Used on Big Jobs 


MOL s 
SSS% 
U.S.A. 


(TRADE MARK) 









Nicholson Files are called 
for and prove “Best 


Sellers” because they are 
the final choice of ex- 


perienced file users 
everywhere. 





A reputation for over 50 
years of time-tested depend- 
ability has made the Nicholson 
trade mark on a file the ac- 
cepted standard for highest 


quality. 


To the dealer, Nicholson Files 
mean easy sales, quick turn- 
over of stock, and increased 
trade with the best class of 
customers. 
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‘*FILE FILOSOPHY’’— A 50 years’ educa- 

tion on files in an hour, and our Catalog, con- 

tain helpful hints to buyers and file salesmen. 
Sent FREE on request: 


NICHOLSON FILE CO., PROVIDENCE, R. I. 
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MOTOR 


Another Hardware 


HE Beall Hardware and Imple- 

ment Company, Greenville, Tex., is 
finding that both automobiles and 
motor accessories are profitable lines 
for a hardware firm to sell. This 
company which was established in 
1885 and incorporated in 1907, and 
handles automobiles, motor accesso- 
ries, buggies, wagons, harness, 
stoves, guns, queensware, cutlery, 
sporting goods, electrical supplies and 
farm implements. Bert Beall is pres- 
ident and manager of the company 
and the other officers are Earle 
Beall, vice-president, and Aubrey 
Gee, secretary-treasurer. 

In a recent letter to HARDWARE 
AGE this firm outlines its experiences 
in selling motor accessories as follows: 

“We stocked these goods four years 
ago, when there were but a very few 
people in our line that handled them, 
and we were laughed at by our com- 
petitors, but up to this date we have 
made good with both automobiles and 
motor accessories without any addi- 
tional expense. 

“The accessory business is growing 
every day, and the man that is in 
the hardware business is the logical 
man to handle these goods. He can 
start with a small stock and bring 
this stock up to where he can carry 
as large a stock as he wants to, but 
in our opinion he should not carry 
the large stock. He will find that 
with a small stock he can turn it over 
from twelve to fifteen times a year, 
making from twenty-five to thirty-five 
per cent. on each article that he sells. 
This is more than a merchant can 
clear in the regular hardware line. 

“When it comes to tires, he can’t 
make over 17 per cent., but there is no 





loss, no waste, and cash for every one 
he sells. 

“There is nothing in the hardware 
line that a merchant can handle with 
as little expense as motor accessories, 
and the hardware store is the logical 
place for these goods. The manufac- 
turers are going after the hardware 
trade strongly on these goods too. 

“Not to say anything against the 
garage men, but most of them don’t 
keep a well assorted stock of supplies, 
and a good many of them have to get 
all of their supplies on a C. O. D. 
basis, whereas the average hardware 
man can buy what he needs on sixty 
days’ credit. In that time he will have 
sold some goods. 

“We are increasing our accessories 
all of the time and we find that this 
is a very profitable line to carry.” 

Yours truly, 
BERT BEALL, 
President and Manager, Beall Hard- 
ware and Implement Company. 


The Argo Light Car 


The Argo Motor Company, Jackson, 
Mich., is manufacturing the Argo 
light car, which has a wheelbase of 
90 inches and a tread of 44 inches. 
This vehicle has a road clearance of 
9% inches. The frame is %-inch 
channel section, pressed steel, which 
is supported on full-elliptic springs in 
front and rear. The front axle is of 
I-beam construction and the rear axle 
is bevel driven. The gear ratio is 
4 to l. 

The Argo is equipped with wire 
wheels, which have extra large hubs, 
and which are fitted with 28 by 2%- 
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ACCESSORIES 


Merchant Who Finds Accessories Profitable 


inch clincher tires. This car uses the 
Briscoe Freres motor, which is rated 
at from 8 to 12 horsepower. This 
motor has four cylinders, which are 
cast en bloc.- The cooling is by the 
thermo-syphon method. The three 
point suspension is used. The bore 
and stroke of this motor are 2 5/16 
and 4 inches. Drop-forged steel con- 
necting rods are used, and these rods 
measure 9 inches in length. They are 
fitted with %-inch piston pins. The 
weight of the piston, connecting rods, 
rings, pins and bearings is less than 
2 pounds, which gives a high piston 
speed. 

This car is equipped with battery 
ignition, the distributor for which 
runs on annular ball bearings. The 
self-contained, constant level system 
of lubrication is used, with a plunger 
pump, circulating through a sight 
feed which is located on the dash. 

The drive is taken from the motor 
through an internal cone type leather- 
faced clutch to a two-speed, forward 
and reverse sliding gear transmis- 
sion. A single pedal controls both 
the clutch and the brake, while the 
gears are changed by means of a hand 
lever. The propeller shaft is en- 
closed in a torque tube and coupled 
to the transmission by a leather-disc 
universal joint. 

The body is of the streamline type. 
It is fitted with gracefully curved 
fenders. The streamline effect is fur- 
ther accentuated by the unbroken line 
from bonnet to cowl. Seats are pro- 
vided for 2 passengers, the arrange- 
ment being of the side-by-side or “so- 
ciable” style. The seat measures 42 
by 24 inches. 

The gasoline tank is located in the 
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N AMERICAN war cor- 

respondent in Europe 
states that whenever an Eng- 
lish troop train stops at a sid- 
ing Tommy Atkins is out with 
his razor and soap getting a 
clean. shave. 

The daily shave is a good 
business habit. More and more men are adopting it each day. 
And ninety per cent of these men begin witha safety razor. 


THE PENN SAFETY 
The Razor With Perfect Blades 
$1.00 in U.S.A. In De Luxe Case &3,5 


It’s the biggest money maker you can stock. It is simple, a safe and 
exceedingly efficient shaving tool. Both razor and case are very at- 
tractive in appearance.- The razor is triple silver plated. The drop 
flange guard is a great improvement in razor making. It holds the skin 
just right for the blade to follow. The case is of thin steel, spring 
hinged, and covered with a hand-tooled, rich material, resembling 
Spanish leather. It is light, compact and velvet lined. 


5 for 25c.—Penn Sheffield Blades—5 for 25c. 


(In Canada 5 for 35c.) 











There are only two parts tothe razor. Its blades are individually 
forged from fine Sheffield Steel, are of absolutely uniform temper and 
oilstone finished. They are inserted instantly. 


No. 10 Penn Safety Outfit—with Strop and Stropper 
(Retails for $1.50 in U. S. A. $2.00 in Canada. ) 


This outfit includes a specially treated leather strop and silver- 
plated stropper, in a rich looking case, with the razor and five blades. 
It is a great outfit for those who travel and for men who like to strop 
their own blades. 























A. C. PENN, INCORPORATED 
100 Lafayette Street 
NEW YORK CITY 
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cowl and it has a capacity of 6 gal- 
lons. Fuel is fed by force of gravity 
to the carbureter. The Argo has left- 
hand steering and the spark and 
throttle control are placed on the 
steering column. The equipment con- 
sists of 2? side oil lamps, an oil tail 
lamp, a horn and tools. This car 
weighs about 750 pounds with equip- 
ment, and it is priced at $295. A top 
and windshield are furnished for $20 
additional. 


Caille Portable 5-Speed 
, Motor 


The Caille Perfection Motor Com- 
pany, Detroit, Mich., has just an- 
nounced its new outboard motor for 
1915. This motor has a 5-speed fea- 
ture, giving 2 speeds forward, 2 re- 
lease and 1 neutral. Another feature 
of| this motor, which the company 
states was suggested by the electric 
gear shift, is the Caille button con- 
trol. One need only press the button 
to change the speed of the motor, or 
press another button to stop it. 

The company states that its engi- 
neering department has been engaged 
for the past eighteen months in de- 
veloping and testing a number of 
ideas in engine construction. It is 
further stated that the 5-speed idea 
is not only a new idea for the out- 
board motor, but a new one in the en- 
gine industry. 

The changes in the spged of this 
new Caille portable motor are accom- 
plished by shifting the _ steering 

















The Caille portable 5-speed motor 


handle. Pressing the button located 
at the end of the steering handle re- 
leases the ratchet lock and enables 
the operator to change the speed or 
direction of the boat without altering 
the speed of the motor. 

Among the other features of this 
motor are the enclosed, waterproof, 
high-tension magneto, which is built 
into the flywheel, the self-lubricating 
system, the weedless speed propeller, 
the Caille silencer, which is equipped 
with a cut-out; the watertight gear 
housing, the improved cooling system, 


the cushion steering handle and its 
dual ignition system. 

The Caille portable motor is stated 
to develop 2 horsepower at 900 r.p.m., 
and it weighs 55 pounds, giving a 
speed of from 1 to 10 miles per hour. 


Benjamin Motor Car Horns 


The Benjamin Electric Mfg. Com- 
pany, 120-128 South Sangamon street, 
Chicago, Ill., is marketing the Ben- 























From top to bottom: the “Tip-Ton” push 
button, the Benjamin model F horn and 
the Benjamin model G horn 


jamin motor car horns, which are cov- 
ered under a binding guarantee. The 
model F' horn is intended for outside 
mounting. This horn has a long pro- 


jector. The standard finish of the 
model F is black and nickel. Model 
G is of the under hood type. This 


horn also has a long projector and it 
is finished in black enamel. 

The Benjamin horns have laminated 
magnets, and they weigh 31 ounces. 
The diaphragms and springs of these 
horns are of Swedish spring steel. 
Cork felt washers are used on the 
diaphragms. The model F and G 
horns are priced at $6. These prices 
include the horn, push button and 
cable. 

The “Tip-Top” push button is made 
in three types, for mounting on the 
steering wheel, the fore door or for 
flush mounting. The top of this push 
button measures 1% inches’ in 
diameter. 

In the “Tip-Top” push button, the 
whole. of the top is the moving part, 
and this button is so designed that a 
touch on any portion of it causes the 
circuit to be closed, thus sounding the 
horn. The company states that the 
“Tip-Top” push button is self-cleaning 
and that it cannot get out of order. 


This push button is listed at 60 cents. - 


THE BELDING-HALL COMPANY, man- 
ufacturer of refrigerators has moved 
its office from 90 Canal street to 29-33 
Haverhill street, Boston, Mass. In its 
new quarters the company has a 
ground floor display room and ware- 
house in connection with its office, in 
charge of John A. Singler. 
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The “Samson” Repair Plug 


Stevens & Co., 373 Broadway, New 
York City, first exhibited the “Sam- 
son” repair plug at the New York 
Automobile Show. This plug is the 
invention of R. W. Samson, who was 
the originator of the Samson brass 
plug. This plug provides a quick re- 
pair for a puncture without the use 
of cement or gasoline and without 
even cleaning the tube. It has been 
tested to upwards of 7000 miles, ac- 
cording to a statement from the com- 
pany, and the tube has not shown 
signs of leakage at the point where 
it was inserted. 

The same screw principle is used 
as that utilized to fasten a valve stem 
in an inner tube, the two halves of 
the plug providing a soft rubber sur- 
face over a metallic disc, the rubber 
being soft enough to mushroom at the 
edge of the upper part of the plug, 
which comes in contact with the cas- 
ing, the plug being flattened out by 
the pressure to a negligible thickness. 

A tool is supplied with the kit to 
cut a clean hole around the puncture 
and then to distend this hole in the 
tube for the insertion of the plug. 
When the plug is screwed up tight 
with the bare hands the wire screw 
handle is readily broken off below the 
surface of the rubber. 

It is in the feathering or mush- 
rooming of the soft rubber edge of 
the plug, which prevents biting or 
chafing of the tube, that this plug dif- 
fers from others. 

The company states that it has been 
proved that the “Samson” plug will 
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The upper view shows the distending of 

the hole for the insertion of the plug and 

the lower one shows how the wire is 
broken off and the repair completed 


last for the full life of the tube, and 
that it provides as permanent a re- 
pair as vulcanizing. It is further 
stated that inasmuch as it undergoes 
no treatment, the rubber in the tube is 
not affected, and that the same tube 
may be repaired in as many places as 
necessary. 


THE NATIONAL SASH & Door Com- 
PANY has removed its factory and 
offices from New Lots and Hopkinson 
avenues, Brooklyn, to 137-139 Bayard 
street, Brooklyn, N. Y. 
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Sparton Warning Signals made .a tremendous hit with 
motor car owners, motor car manutacturers and hard- 


ware dealers during 1914. 

Motor car owners found the Sparton always ready, always 
willing to give the proper and dignified warning so 
essential to safety-first motoring. 

Motor car manufacturers find the Sparton a wonderful 
asset to the sale of their cars because of the Sparton’s 
high standing among buyers who know. 

Hardware dealers find the Sparton a quick seller—a per- 
manent satisfaction giver. 


Right Now is when you should send in your 1915 order. 


If you are not a Sparton dealer send for our 1915 dealers’ 
proposition. Don’t delay—send now for complete 


details. 














Sparks-Withington Company 
Jackson, Mich. 
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“J-M” Chicago Accessory 


Show 


Following the precedent established 
during the New York Automobile 
Show, the H. W. Johns-Manville Com- 
pany announces that it will again ex- 
hibit the “J-M” accessory line in its 
own quarters at 1428 Michigan ave 
nue, Chicago, Ill., from January 23 
to 30, the same week as the Automo- 
bile Show in that city. 

It is stated that, as in the case of 
the New York exhibit, which was 
within very convenient reach of the 
Automobile Show, the close proximity 
of the Johns-Manville company to the 
Chicago Coliseum will doubtless at- 
tract a great many visitors. The 
manner in which the “J-M” accessory 
show in New York was handled gives 
promise of a very interesting exhibi- 
tion. This year the “J-M” line intro- 
duces several new additions, together 
with many changes. 

To make its line of mechanically- 
operated horns as complete as pos- 
sible, the company has elected to in- 
troduce four distinct types, varying 
in price from $5 to $12.50. One of 
these models, while operated by hand, 
can be placed down near the running 
board or under the hood of a motor 
car. It is actuated by means of a 
Bowden wire attachment. ) 

Aside from the interesting charac- 
ter of the exhibits themselves, one of 
the most notable features of the 
“J-M” Chicago accessory show will be 
the provisions made by the company 
for taking care of the visiting dealer, 
manufacturer and manufacturer’s 
representative. To these visitors the 
Johns-Manville company extends an 
invitation to use its show rooms as a 
headquarters during the Chicago 
show, offering at the same time the 
use of the company’s stenographic and 
telephone facilities. 


Healy Valve Tools 


The Healy Tool & Appliance Com- 
pany, 62-64 Pearl street, Buffalo, 
N. Y., is manufacturing the Healy 
valve and reseater and the Healy 
universal valve grinder, which are 
shown in the accompanying illustra- 
tions. The Healy valve reseater is 
a device for dressing all sizes of 
valves, and the company claims that 
it reseats and takes off all shoul- 
ders, carbon and scale without 
necessitating the removal of the 
cylinders. The company states that 
this device will cut at any angle, 
and that it can be sharpened in any 
shop. It is said that the use of this 
tool will increase the motor’s power 
fully 25 per cent., and will decrease 
the fuel consumption 20 per cent. 

The Healy universal valve grind- 
er has a special screw driver at- 
tachment for use with valves having 
a screw driver slot. For valves 
which do not have this slot the tool 
has an adjustable spanner which fits 
the holes. The company states that 
a special feature of this valve grind- 
er is its universal joint, which en- 
ables it to be used from any angle. 
This grinder has a four-point bear- 
ing on the valve head. A spring in 
the center distributes the pressure 


from the central point to the four 
points of the bearings, giving equal 
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This view shows the use of the Healy unt- 
versal valve grinder 


pressure on all parts of the valve 
head. 

The Healy valve reseating outfit, 
dresser 


including - a head’ with 





The Healy No, 6 valve reseater 


guides, and a facing cutter, also the 
seating device with a set of seating 
cutters for all valves from 1% in. to 
2% in., and four different sized pilots, 
is priced at $35. The special Ford re- 
seater is listed at $10. The Healy 
universal valve grinder is priced at 
$1.50. - 


The Bell Connection Clamp 


The Bell Pump Company, 74-78 
Fort street, East, Detroit, Mich., is 
manufacturing the Bell connection 
clamp, which consists of an acorn- 





The Bell connection clamp 


shaped casting to which is screwed 
a brass top that encloses a rubber 
socket, with a lever protruding. 


Hardware Ag. 


The connection is made by pressing 
the clamp into the tire valve and giv- 
ing the lever a one-quarter turn. 
Thus the rubber socket fits tightly 
over the end, while the thread in the 
eccentric ring engages the thread in 
the lower part of the valve, giving an 
air-tight joint. The Bell connection 
clamp is priced at 30 cents. 


Sharp Spark Plug Catalog 
No. 10 


The Sharp Spark Plug Company, 
Cleveland, Ohio, is distributing its 
catalog No. 10, which illustrates and 
describes the company’s line for the 
1915 season. This catalog is arranged 
and printed in a very attractive style. 
At the top of each page is a small 
half-tone engraving which shows 
some phase of the utility of Sharp 
spark plugs. The company’s line of 
spark plugs includes the Sharp spark 
plug, the Ford special, the motor- 
cycle special, the “Indian” motorcycle 
special, the Sharp “Baby” metric, the 
Sharp “Goliath,’ ’the Sharp “Firefly” 
primer, and the Sharp primer. 

Toward the back of this interesting 
booklet is a section headed: “Ignition 
Troubles and Their Remedies,” which 
is a brief outline of high-tension igni- 
tion and a discussion of some of its 
inherent troubles, with suggestions for 
avoiding them. 


Bloom on Free Sulphur 


_In order to get good results from 
a repair it is essential that the stock 
be perfectly clean before it is used. 

Dirt and bloom, or free sulphur, 
collect on uncured rubber. If this is 
not thoroughly washed off with gaso- 
line before the repair is made, an 
imperfect union will result. 

On the other hand, gums and 
fabrics that have bloomed freely ap- 
pear to be old and do not look as 
though they would do good work, but 
they will if the bloom is first washed 
off with gasoline. 

It is impossible to tell the quality 
of gums or fabrics by the time in 
which they start to bloom. All un- 
cured gums are bound to bloom. 


Iowa Has 106,000 Cars 


The revenue of the state of Iowa 
from motor cars during the year 1914 
was $1,025,000 and the total number 
of cars registered was 106,000. This 
was the announcement of the state 
motor vehicle department at the end 
of 1914. Over 17,000 of the new 
license plates had been issued before 
the end of the last year. It is ex- 
pected that the registration in Iowa 
will pass the 130,000 mark this year. 
The new plates are bright yellow with 
black letters. An ample supply is on 
hand and the state will be supplied 
with all possible rapidity. Receipts 
in the state department are now run- 
ning over $10,000 a day. 


THE AvupET Novetty Mrc. Com- 
PANY, 741 Grace street, Williamsport, 
Pa., manufacturer of furniture hard- 
ware, has moved into its new factory 
at Park and First streets. A. N. Au- 
det is general manager. 
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PALMER 


Patented Hammocks 


These hammocks stand more wear. Their superior construction at 
points of strain—the care given to every detail from the raw material, 
as it comes to the factory, through to the finished product, make them 


THE WORLD’S STANDARD HAMMOCKS 


This dependable quality, and the grace and beauty of Palmer Ham.- 
mocks are the reasons for their wonderful popularity and increasing 
sales. 
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shows more than 50 beautiful patterns and many smart styles. 


Our new catalog, illustrated in colors, 


THE I. E. PALMER CO.,,  Arawana Mills Established 1889 Middletown, Conn. 
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These 
Are 
the 
Biggest 
Little 
Tools 


on 
Earth! 


Cultivate The Auto 
| Owner Trade 








Carry the “Chemically Correct’’ 
line of auto specialties, including 
the one best bet, 











Self-Acting Radiator Cement 

















Puts a simple quick quietus on a 








radiator leak without material loss of onne e nbove illustration ‘ ds ay SORT Sy-MAN” COM- 
‘ . 1H . .. reproacduction oO e aay 
time—fifteen minutes—and without tedi SAO REOn EERen tare: departure tn: high- 
wes rengee with torch and solder. srade tool makin ™ the ae fundamental aon Fas of 
cts wholesomely on the cooling sys- PRACTICAL’ — 
tem. Finds the leak and fixes it. Acts ene tae 6 by 5 Lary 3 a oe 
while in solution in the water. Hardens ecume oe 5 consists of et ee on rover 
into a permanent repair as it strikes an | NTEROHANGEABLE | HANDLE! 
air at mouth of leak. Ind to the ee the Householder, the Farmer, 
Old water is drained off, radiator re- ja Mechanic, the Layman — “Shop awe 
filled, and the trick is done. SELLS ITSELF INSTANTLY ON PRESENTATION! No ‘“‘talk- 
Up-to-date motorists carry it in their 2. 2 SS ee ee ee oe 
cars. in an indestructible drawn-steel box. Attractive Ad- 
vertisi Literature, Display Signs and our convince wv lets 
“THE RY OF THE BIGGEST LITTLE TOOLS O TH” 
Th furnished all dealers 
e wn oodap for f full information covering this splendid proposi- 
Northwestern Chemical Co. AMERICAN NOVELTY COMPANY 
Marietta, Ohio SOLE MANUFACTURERS 
Maryland Bidg., Washington, D. C. 


























When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 


50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 
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NOTES OF THE RETAIL HARDWARE TRADE 


HAMILTON, ONTARIO.—Alfred J. Wright, of Wright’s Hard- 
ware, Hamilton, Ontario, who purchased the stock and 
fixtures of the Lord Hardware Company, 325 King street, E., 
Hamilton, has turned the business over to Robert J. Ander- 
son, formerly of the Alexander Hardware Company. 


_KENNEDY, SASKATCHEWAN.—J. Armstrong has disposed of 
his hardware business to T. Cunningham. 


PENSE, SASKATCHEWAN.—H. McGillvary has commenced 
= — of a new hardware and furniture store at Stoney 
each. 


Fort Myers, Fta.—The new building in the course of erec- 
tion for the Heitman-Evans Company is nearing completion. 
This is a two-story structure, measuring 60 x 103 feet, with a 
connecting warehouse 47 x 60 feet in size. The interior of the 
store is fitted up with shelving, counters and wall cases, and 
the center floor ce is occupied by glass show cases in 
which fishing tackle and other wares can be displayed. The 
entire store is lighted throughout by electroliers of high 
candle power. The firm’s stock comprises automobile acces- 
sories, mechanics’ tools, builders’ hardware, cutlery, sporting 
goods, etc., and will be increased in the near future. 


SUMMERVILLE, Ga.—G. J. Cochran, of the firm of the 
Strange & Cochran Hardware Company, has disposed of his 
interest to J. A. Strange and B. H. Edmondson, who will con- 
tinue the business under the title of Strange & Edmondson. 
Builders’ hardware, crockery and glassware, heavy farm im- 
plements, fishing tackle and shelf hardware are among the 
lines handled by the concern. 


EuREKA, ILL.—The implement and hardware business here- 
tofore conducted by H. B. Schumacher has been transferred to 
the Eureka Implement & Hardware Company. 


GALESBURG, ILL.—A new firm to be known as the Churchill 
Athletic Goods Company, and operated in connection with the 
Churchill Hardware Company, has been established by G. B. 
Churchill, W. C. Wetherbee and R. F. etherbee. The busi- 
ness of McLean & Holland, dealing in athletic goods for the 
past several years, has been consolidat The company will 
handle both a wholesale and retail stock of automobile acces- 
sole baseball goods, dog collars, fishing tackle and sporting 
goods, 


MASSENA, Ia.—C. C. Bek is in possession of the hardware 
stock formerly owned by F. E. Downey. 


_ Story City, Ia.—H. H. Anderson has succeeded the imple- 
ment firm of Hanson & Anderson. His stock consists of 
pumps, wagons and buggies, heavy farm implements, lubri- 
cating oils and gasoline engines. 


SUMNER, Ia.—The stock of Dickman Brothers, comprising 
automobile accessories, cream separators, heavy farm imple- 
ments, poultry supplies, wagons and buggies and washing 
machines, has been sold to the Friedmann & Koch Company. 
Threshing machines have been added to the company’s line. 
Catalogs requested on the above items. 


ZEARING, IaA.—A change has taken place in the hardware 
and implement business of Haase Brothers. T. J. Highly is 
the new owner, and will take possession about February 1. 


St. PaAuL, Kan.—The Frevele & Balfay Hardware Com- 
pany, handling children’s vehicles, dairy supplies, mechanics’ 
tools, sewing machines, paints, oils, varnishes and glass, has 
been succeeded by J. E. Balfay & Co. 


BANGOR, MAINE.—James H, Glenn has recently installed a 
new elevator in his hardware store, connecting the basement 
with the second floor. 


ALLEN, Micu.—The business of O. L. Hewitt has been ac- 
quired by F. G. Baker & Son. The stock consists of the fol- 
lowing: Baseball goods, bathroom fixtures, belting and pack- 
ing, bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, cutlery, dairy 
supplies, fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, kitchen 
housefurnishings, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, poul- 
try supplies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, tin shop, wagons 
and washing machines, on which catalogs are requested. 


CARSONVILLE, Micu.—C. C, McGregor & Sons, who have 
been established in business over 29 years, have recently 
been incorporated with a capital of $5000, to deal in automo- 
bile accessories, baseball goods, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builders’ hardware, build- 
ing paper, churns, cream separators, cutlery, dairy supplies, 
electrical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
heating stoves, heavy farm implements, heavy hardware, 
home barbers’ supplies, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
toys and games, wagons and buggies, washing machines. 
Automobiles, woodenware, electrical supplies, glass, lightning 
rods, etc., have lately been added to the company’s stock. 


MuSsKEGON, Micu.—The partnership existing between John 
J. Stulp and Peter J. Cloetingh has been dissolved. The busi- 
ness will be continued by Mr. Stulp under the style of the 
Stulp Hardware Company, 


WILLIAMSTON, Micu.—Otis Karker has opened a store here, 
carrying the following: Furnaces, galvanized and tin sheets, 
plumbing department, prepared roofing and tin shop. Cata- 
a requested on sheet metal, plumbing supplies and hot air 
urnaces. 


FRANKLIN, MINN.—M. A. Clouse, established in business 
for thirty years, has leased his store building to Grimes 
Brothers, who will take possession about February 1, with a 
stock of hardware, farm implements, furniture, etc. 


WATERVILLE, MInn.—The stock of F. A. Lowe, comprising 
baseball goods, buggy whips, builders’ hardware, shelf hard- 
ware, pumps, ranges and cook stoves, fishing tackle, etc., has 
been acquired by Hultgren & Schwickert, who request cata- 
logs on fishing tackle. 


KAHOKA, Mo.—The hardware firm of Lang & Hammet has 
changed hands. Dunn & Miller are the purchasers. A com- 
plete stock of hardware is carried by the firm, to which 
wagons have recently been added. Catalogs requested on 
shelf and heavy hardware. 


BAYARD, Nes.—The Bayard Mercantile Company has estab- 
lished itself as successor to N. E. Workman. Mechanics’ 
tools, belting and packing, churns, heavy hardware, fishing 
tackle, silverware and washing machines are among the com- 
pany’s stock. 


MERRIMAN, NEB.—Collins & Stevens, purchasers of the stock 
of Baldwin Brothers, request catalogs on gun hardware. 


KENASTON, N. D.—Albert Spark is the new owner of the 
Larson hardware store. 


LANSFORD, N. D.—H. D. Miley has opened a hardware store 
here, with a complete line of hardware, comprising. belting 
and packing, buggy whips, builders’ hardware, churns, cut- 
lery, dog collars, dynamite, furnaces, galvanized and tin 
sheets, hammocks and tents, heating stoves, heavy hardware, 
home barbers’ supplies, mechanics’ tools, paints, oils, var- 
nishes and glass, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, tin shop, washing machines, on which 
he requests catalogs. 


LIGNITE, N. D.—Grendahl & Christensen, owners of a stock 
of hardware and implements, have sold out to Guy A. Bull. 


NOONAN, N. D.—The Wm. Nordman Company has suc- 
ceeded M, P. Trenne. The stock includes such items as build- 
ing paper, cream separators, gasoline engines, heavy farm 


implements, wagons and buggies, prepared roofing and lum- 


ber. 


SHARON, N. D.—The Archer-Nelson Implement Company 
has closed out its implement business here. 


HERROD, OHIO.—T. W. Bodell has disposed of his hardware 
stock, retaining his implement, stove and furniture business. 


AFTON, OKLA.—The Ottawa County Hardware Company, 
which has recently acquired the stock of the W. J. Melton 
Hardware Company, has passed into the possession of L. H. 
Melton. The firm name will remain unchanged. The store 
has been reshelved, and the floor space enlarged considerably. 


PERRY, OKLA.—The Guthrie hardware store has recently 
moved into its new quarters, and requests catalogs relating 
to buggies and general hardware. C. V. Guthrie is proprietor. 


RIPLEY, OKLA.—The hardware and implement stock of the 
Wade Hardware & Implement Company has been increased 
by a line of furniture. 

MITCHELL, S. D.—The business of the Rathbun-McDonald 
Company, dealers in threshing machines, has been incorpo- 
rated with a capital stock of $10,000. The company will add 
a line of farm implements. 


COLLINSVILLE, TEXAS.—E. P. Vasley has started in the im- 
plement business, carrying a stock of wagons and buggies. 

ROCKDALE, TExas.—The Henne & Meyer Company have 
purchased the stock of the John M. & J. D. Hefley Hardware 
Company, of Cameron, which will be consolidated with its 
own, and operated under the management of E. L. Rasberry. 
Besides handling a line of hardware the company will handle 
vehicles and implements. 


MT. VERNON, WasH.—The Skagit Valley Hardware Com- 
pany has been incorporated by Charles P. Woodcock and 
William M. Rafter, to take over the hardware department of 
the Hayton-Peck Hardware Company; capital $12,000. The 
stock includes baseball goods, belting and packing, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cutlery, dog collars, electrical household specialties, 
fishing tackle, galvanized and tin sheets, hammocks and tents, 
heating stoves, heavy farm implements, heavy hardware, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared roofing, pumps, 
ranges and cook stoves, shelf hardware, silverware, sporting 
goods, wagons and buggies, washing machines. Catalogs re- 
quested on the above. 

PARKERSBURG, W. Va.—The stock of the R. L. Neal Hard- 
ware Company, recently transferred to the Wiant & Barr 
Hardware Company, is being invoiced. Upon completion the 
store will be opened. The business, which is wholesale and 
retail, comprises builders’ hardware, building paper, children’s 
vehicles, churns, cutlery, dairy supplies, dog collars, dyna- 
mite, electrical household supplies, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks an 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, kitchen housefurnishings, lime and cement, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, sporting goods, tin shop, toys and games, washing 
machines, on which catalogs are requested. 


TERRA ALTA, W. Va.—The Terra Alta Hardware Company 
has started in business here, dealing in shelf and heavy hard- 
ware, mechanics’ tools, ranges and cook stoves, builders’ hard- 
ware, etc. 

ARNoTTr, Wis.—Charles Breitenstein has disposed of his 
stock of implements to Frederick Brayback. 


STrouGHTON, Wis.—Robert McComb is now in possession of 
the stock of the Stoughton Hardware Company. 


SuRING, Wis.—The Heilbronner & Zahn Company has been 
incorporated by H. Heilbronner, O. A, Zahn and Bertha Zahn, 
for the purpose of dealing in automobile accessories, baseball 
goods, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, harness, heating stoves, heavy farm im- 
plements, heavy hardware, kitchen housefurnishings, lubricat- 
ing oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods, tin shop, wagons and buggies, 
washing machines. 
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Ford Wrenches and 


Wrench Sets arein 
Demand— 


WALDEN-WORCESTER. | 
No.4 ComBINATION WRENCH SET 
SPECIAL FORD CAR 





















————+ 4 as ————— 


THE LEADING COMBINATION WRENCH SET 3.9 





Valve Grinders 
Special Wrenches 


Ford 





OTHER SETS AND SPECIAL- 
TIES FOR AUTO TRADE 





Send for Cat. No. 14 and Prices 


Walden-Worcester 


WORCESTER, MASS. 



































| 
Getting the Right 
Line 


HERE are a number 
Ter salesmen who 

wish to carry a side 
line— but what line, 
that is the all-important 
question. A small ad- 
vertisement in the 
Opportunity Exchange 
Department paves the 
way to get in touch 
with many firms who 
require such men. The 
cost is small compared 
with results. 


50 words, $1.00 
That’s all. 


Opportunity Exchange, 
HARDWARE AGE 
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Big Money 
For Hardware Merchants 


Automobile accessories are going 
to prove a mighty profitable source 
of income to wise hardware mer- 
chants. 

Why don’t you begin to reap 
your harvest now—and with the 
best known, best advertised, most 
reliable of brake linings. ‘That 
means 








hermo,s 


HYDRAULIC COMPRESsep 
Brake Lining -100% 


The whole reliability of brakes rests with 
their lining. If it loses its gripping power 
as soon as the outside coating is worn off— 
as some do—it is worse than useless. It 
spells disaster. 

Thermoid retains its 100% gripping 
power even unti! worn paper-thin. Hydrau- 
lic compression makes it one solid substance 
of uniform density clear through—instead 
of being loose and stringy (friction shy) on 
the inside, as is ordinary woven “brake- 
lining.” Guard life with Thermoid. 

For Details and Terms Address 


THERMOID 
RUBBER CO. 


Trenton, N. J. 


Our Guarantee: 
Thermoid will make 
good—or we will. 





Cannot be burned out, 
nor affected by oil, water, 
gasoline or dirt. 
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Help Wanted and 


$1.00 minimum rate. 





Business Opportunity 


Advertisements 2c. per word— A 
advertisement in these classified columns 
will produce the desired results. 

The following letter from D. A. Sar- 
gent of Hopkins, Mo., is characteristic 
of the many unsolicited testimonials 
which we are continually receiving from 
satisfied advertisers. 


Situations Wanted 
2c. per word—50c. minimum. 


Display rates on request 


“BUSINESS 





WANT TO BUY, SELL OR EX- 
CHANGE ANYTHING IN THE 
HARDWARE LINE? 


OPPORTUNITY” 


month. 


cation, 





I inserted an ad 
Harpware Ace, for my tinners’ tools 
this month. 


I got more letters than I could an- 
swer from about 10 States. 
sale of my tools on the 26th of this 
if I had had them, thanks to your publi- 


Respectfully, 


Hepkins, Mo. ’ 
in your periodical, 


I closed the 
I could have sold several sets 
HarDWARE AGE. 


D. A. SARGENT. 








Help Wanted 


Situations Wanted 


Situations Wanted 





Original letters of reference should 
not be enclosed with replies to ad- 
vertisements appearing in these col- 
umns as they are frequentiy mis- 
laid and lost. A copy of the refer- 
ence will serve the purpose. 





MANUFACTURER of full line 
household specialties wants local 
representatives in all important cities 
to handle line on commission. De 
partment stores, hardware dealers, 
instalment houses, premium con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,” care HARDWARE 
AcE, New York. 


SALESMAN WANTED, one call- 
ing on hardware and furniture irade, 
to sell special stoves and specialties 
on commission. Address Stove Im- 
provement Co., Cleveland, O. 








WANTED, AMBITIOUS YOUNG 
MAN especially fitted for solicitin 
outside of store in general line o 


hardware, but more particularly 
builders’ hardware. lust speak 
German. State age, give experi- 


ence, send references, married or 
i Address “J. 


single. State salary. 
D.,” care HarpwaAre Ace, New 
or 





HARDWARE CLERK WANTED. 
We want a first-class salesman and 
clerk in a retail hardware store situ- 
ated in a country town of about 
2,000 inhabitants. Must be of the 
very best habits, honest, reliable, and 
not afraid to work. ne who can 
set up stoves and competent to do 
all that is required to be done in a 
store of this kind. Give references 
and salary expected, together with 
full particulars as to experience and 
ability in first letter. No fakirs need 
apply. Address “J. E.,” care Harp- 
warE AGE, New York. 





SALESMAN in uncovered terri- 
tory for a trade name specialty easily 
demonstrated and sold to the largest 
and best jobbers, manufacturers, 


gas companies and others. Liberal 

commission arrangement. Address 

“7. K.,” care Harpware Ace, New 
ork. 








Situations Wanted 





CUTLERY. 

Position wanted by a man who 
has made this line a specialty for a 
great many years. He understands 
all branches of domestic and foreign 





cutlery; can buy or sell; manage 


salesmen; understands advertising; 
has manufactured; is widely known 
throughout the United States; de- 
sires a reasonable living salary and 
a division of the profits of his work. 
Exceptional references. Address 
“T. ©.,” care Harpware Ace, New 
York. 





College graduate of executive abil- 
ity with twelve years’ experience at 
the head of the traffic and stock de- 
partments of a New England job- 

ing house desires a broader field. 

Reliable and energetic. Address 
we gat care Harpware Ace, New 

ork. 





ELEVEN YEARS’ EXPERIENCE 
as manager, bookkeeper, salesman in 
hardware, heating, plumbing, roofing 
and electrical work. Can estimate. 
Wish to make a change. Outside 
work preferred. Address “J. A.,” 
care Harpware Ace, New York. 





COMMISSION SALESMAN — 
Kansas and Oklahoma, with factory 
lines, for the wholesale and retail 


trade, builders’ hardware, barn 
squipment, sheet metal, tools and 
cutlery, steel goods, aluminum, 


enamels and tinware, whips, fishine 


‘| tackle, baseball goods, guns and am- 


munition, bicycles and supplies, fly 
nets and robes, wire cloth and tenc 
ings, gas and _ gasoline engines, 
stoves, iron beds, oils. Address 
Jno. C. Gillam, Langton, Kans. 





SALESMAN with established trade 
in Texas, Oklahoma, New Mexico, 
wants high grade factory lines, hard- 
ware, gas stoves, pipe. Must pay 
good commission and be repeater. 
‘Hardware,”’ Box 627, Dallas, Texas. 





SALESMAN — Youngman, 28 
years old, would like to represent 
some manufacturer selling the whole- 
sale hardware and saddlery trade. 
Have had several years’ experience 
selling this trade. Can furnish best 
of references. Address “T. X.,” care 
Harpware Acz, New York. 





ORIGINALITY, coupled with good 
common sense and an experience of 
10 years in the retailing of gencral 
hardware, are the sort of services 
that I would sell at a relatively low 
starting salary. Can put punch into 
your window trimming as well as 
work faithfully behind the counter. 
Married, 28 years old. Good refer- 
ences. Address “J. J.,”" care Harp- 
warE AGE, New York. 





MANUFACTU RERS—Would like 
to have position as manufacturers’ 
agent of several good lines on com- 
mission. Age years. 22 years’ 
experience in hardware, plumbing 
and heating business. Address “YJ. 
L.,” care Harpware Acer, New 
York. 





EXPERIENCED retail hardware 
man, age 34, expert buyer. salesman 
and window dresser, desires to 
change where advancement will be 
more rapid. Best of reference from 
present employer. Address “J. M..,’ 
care Harpware Ace, New York. 





SALESMAN, with twenty years’ 
experience in hardware and kindred 
lines, wants traveling position; North 
Carolina preferred; very best refer- 
ences. Address “A. B.,” 185 Rock- 
ford Street, Mount Airy, N.C. .- 





CUTLERY ACCOUNT WANTED 
—Experienced traveling salesman, in 
same territory in Mississippi for 
years, well and favorably known over 
State and at present employed, wants 
factory line of cutlery, shears, etc., 
on commission direct to merchant. 
Tf you have the right merchandise in 
both price and quality and you are 
nn to pay top commissions, write 
me. do not want territory other 
than Mississippi. No expense money 
or advances wanted. I am able to 
finance myself and ready to start 
work in 60 to days regardless o 
war or panic. Address “X. Y. Z.,”’ 
care Southern Hotel, Laurel, Miss. 





ATTENTION, MANUFACTUR.- 
ERS-—-Hardware man of eighteen 
years’ experience as salesman, man- 
ager and buyer for jobbing house, 
will establish headquarters in 
Southern city, and travel the jobhing 
hardware and mill supply trade of 
the Southern States as direct repre- 
sentative. Can handle several good 
accounts. Correspondence solicited 
and references given. dress “TJ. 
0.,"” care Harpware Ace, New 
York. 





A YOUNG MAN of ability and 
character offers you his services. He 
is 27 years of age, has hardware ex- 
perience, is a top notch salesman. 
First class references available. Per- 
haps your business would profit by 
this man right now. Address Od 
Q.,” care HARpWarE AGE, New York. 





THOROUGHLY COMPETENT 
MAN with twelve years’ experience 
in first class retail hardware and 
kindred lines, several years as buyer 
and manager, highest reference. Any 
locality considered. Address “J. U.,” 
care Harpware Ace, New York. 





HARDWARE CLERK desires 
situation; several years’ experience, 
general hardware, factory supplies, 
housefurnishings; good _ reference. 
“7. oe care Wiaswuns Ace, New 

ork. 





YOUNG MAN would like job in 
hardware store, handling farm im- 
plements: have had some experience 
with implements. Can also do book- 
keeping; can give reference. Jf. 
Kamfhues, Box 114, Sturgis, Mich. 








Business Opportunities 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a 
stock of hardware we can be of 
great service to you on account of 
our intimate knowledge of these 
matters in every séction of the 
United States. Address “H. B. G.,” 
care Harpware Ace, New York. 





CASH FOR YOUR BUSINESS 


OR REAI, ESTATE—I bring buy-| \J 


ers and sellers together. No matter 
where located, if you want to buy, 
sell or exchange any kind of prop- 
erty or business anywhere at any 

ice, write me. Established 1881. 

eferences. Address John B. Wright, 
Successor to Frank P. Cleveland, 
Real Estate Expert, 2166 Adams Ex- 
press Building, Chicago, IIl. 





FOR SALE—Hardware, harness 
and implement business in Arizona. 
Doing about 0,000 business per 
year. For rcicunes address “H. 
a care ARDWARE AGE, New 

ork. 





BUSINESS FOR SALE at in- 
ventory price. Our well established 
hardware, implement and_ genera! 
merchandise business in Ridgewood 
is for sale at inventory price. We 
wish to devote our time to other 
business and offer this as an excep- 
tional opportunity to right man. 
Address Ridzvewood Commercial Co., 
Ridgewood, N. J. 





a 


O YOU WANT TO BUY, SELL 





D 
OR EXCHANGE a business of any|G 


kind? If so, write as for quick and 
“nomraecgaaa: J results. No charge to 
buyers. ess than 1 per cent. to 
sellers. Our System of Service 
means quick results. Send for par- 
ticulars. System Service Co., St. 
Louis, Mo. 





SPECIALTY HARDWARE sales- 
man now selling to the jobbers and 
large retail trade can handle to 
good advantage an article of merit, 
straight commission basis, for Michi- 
gan and Ohio. Address “J. C..,’ 
Harpware Ace, New York. 





Business Opportunities 





FOR SALE — Hardware store, 
about 200 miles from New York 
City. Good selected stock, com- 
prising shelf and builders’ hard- 
ware, mechanics’ tools, cutlery and 
mill ee To be sold for cash 
to settle estate. Liberal discount 
from inventory figures. About 
$20,000.00 required. Old established 
location and trade. Good lease. Ad- 
dress “J. I.,”” care HArpware AGE, 
New York. 


WANTED TO BUY, part or whole 
interest in a small manufacturing 
concern, one which makes hardware 
specialties preferred. Address “H. 
3 . care Harpware Ace, New 

ork. 





If You Are A Man With Some 
Real Ability 


and knowledge of the hardware and 
supply business and can finance your- 
self for a short while, and are lo- 
cated in a good manufacturing sec- 
tion, with positive acquaintance and 
can secure orders in competition, it 
will pay you to address ‘‘Initiative,’’ 
sg W., care HaRDWARBR AGE, New 
ork. 





FOR SALE—Hardware store in 
one of the best manufacturing cities 
in the State of Pennsylvania, city 
of about 15,000 inhabitants with a 
suburban district of twelve to fifteen 
thousand, on two main line railroads. 
The stock will run between five and 
six thousand dollars; will sell at in- 
voice; would like to find a buyer that 


would buy building also. old the 
building at $4,000. The reason for 
Address 


—- death of proprietor. 
ny & : . care Harpware Ace, New 
or 





FOR SALE—AIl or one-half inter- 
est in a good hardware and plumb- 
ing business, situated in one of the 
finest valleys of Colorado—an ideal 
place to live, “J. P.,” care Harp- 
WARE AcE, New York. 





MANUFACTURERS of hardware 
and kindred lines desiring represen- 
tation in California, regon and 
Washington by experienced manufac- 
turers’ agent, address Box “J. R.,”’ 
care Harpware Ace, New York. 





FOR SALE—The bankrupt stock 
of Fowler Hardware Company, con- 
sisting of approximately five thou- 
sand dollars of general hardware, 
will be sold at public outcry at Bod- 
don, Georgia, January 26th, 1915. 
Said sale made under the order of 
referee in bankruptcy and subject to 
confirmation. All inquiries answered. 
LEON HOOD, Trustee, Carrollton, 
1a. 





Assistant Manager 


wanted in progressive business 
manufacturing and selling protected 
line of very popular goods having 
large market and satisfactory margin 
of profit: $5,000 to $10,000 cash, 
good business ability and sterling 
integrity necessary to fill this posi- 
tion. Address Box “J. T.,”’ care 
Harpware Acre, New York. 








_—_—_— 
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A Man 
Market 


Men of brains; men of initia- 

tive; men of energy, selling 
ability, capital, executive ability— 
these are the sort of men you can 
reach through the “Opportunity 
Exchange” of HARDWARE 
AGE. 


It is the market place for op- 





portunities in the hardware 
field; it commands the attention 
of the “cream” of hardware men. 
Your story in a fifty-word ad. will 
reach these men at a cost of only 
one dollar, and you'll find it a 
most profitable short-cut to results. 
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Remove Stock 
Rapidly and 
Smoothly 





Is the only Line 
of Files from 3 
to 24 inches 
that are made 


absolutely of 


CRUCIBLE 
STEEL” 


This high qual- 
ity material and 
our Scientific 
hardening and 
tempering 
methods enable 
us to produce 
files of excep- 
tional durabil- 
ity. 


Delta Files are 
made in several 
shapes and 
sizes—there is a 
shape and size 
for your particu- 
lar requirement. 
Use Delta Files 
in your shop— 
you will in- 
crease your out- 
put and greatly 
reduce your 
cost of filing. 


; A 


cy 
2g 





DELTA 





This trade mark 
safeguards the 
interests 
of thousands of 
file users every- 
where. Always 
look for it. 


Delta File Works 


PHILADELPHIA, PA. 


CHICAGO OFFICE 
62 East Lake Street 


NEW YORK OFFICE 
260 West Street 
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Current Metal Prices 
ae mag ti i  salbagoe na msc Moen pao meghe wok d ee ee ae ee diemnee te 


sarload lots from mills, these prices are given for their convenience. 


On a 


mumber of articles the base price only is given, it being impracticable to name every size. 








































































































IRON AND STEEL— Russia, Planished, &c. Copper Sheets— 
Bar iron and Soft Steel Seca Genuine Russia, according to assortment Sheet copper hot rolled, 16 ez. (quantity 
ed iron er Ib. Per Ib. is@17%e lots). Base price, per Ib., 18%c. 
1 tol iy round and square...1. s0@ 1, 85c | Patent planished, W. Dewees Wo eet copper, cold rolled, 14 oz. and heavier, 
1% . 3 & eee = 1.85¢ Per lb. A, 10c: B, 9c net | 30 in. wide, Ic per 1b. advance over hot rolled. 
» a Be 4 in, x 3 a 4 aig te -2.00@2.05c ain ; : Sheet Be ' polished, 20 in. wide and under, 
urden’s ar Iron, price, 7 vanize c 
‘95@3.05¢ | Nos. 12 and 14..... bissibieice aos aki Per Ib. 2.65¢ Sheet < copper F polished, over 20 in, wide, 2c 
—_ii es 1343.25 od bem Ih alabteateancemeaeae Per Ib. 3.05c | ?€r_sq. ft. extra. 
poewey SRR AIRE os ae es AITEES put Se Semiygenreeeeetateats: Per Ib. 3.20c Tinning, one side, 3%c per sq. ft. 
steel: Sain Kk d 6 nd-60 ek nus ieee Per Ib. 3.50c 
gay ane — square....1. et. > No. 28 gauge, 36 inches wide, 10c higher. METALS— 
1 to 6 in. x % and 5/1 6 in! 1255195@2100e Corrugated Roofing—Galvanized— Straits, eee iii Per lb., 37@38c 
Rode} snd ed Siew te’: er yh Pho vend corrugation, 10c per 100 Ib. over Cicnien 
oO 3. eeee . Cc t sh eets —— 
SD MOE. as corscccosecscs Per Ilb.,15 @15%c 
Shapes Corrugated Roofing—Painted— Electrolytic .............. Per Ib., 14% @15%c 
Beams and channels—3 to 15 in. ...1.85@1.90c 2%4-in. corrugation. a. Pind tit 
Angles: No. 2 eeeeeenees ..-Per 100 8q. ft eeeeer eee $3.75 Spelter— 
9B ane ‘htesitaht > ys No. 26 paveckavsey Per 100 sq. ft.......... 2.85 | Western Per Ib., 6% to 6%c 
e A eeeeseeee oO. eseeeneeneeeee er sq. Beowéeaecesac SE eee en eT OG en 7 
1% to 2% in. x Me ceveesess -405@2.10c Zin 
Cc 
1% to 2% in. x 3/16 in. and —, m00e Genuine Iron Sheets— No. 9, base, cask8........seecseee Per Ib.,9 ¢ 
. : ° . PO es cee I oe Ee 
I to 1% im. x 3/16 in...........2.05@2.10c Nos, 22 and 24......++.000e00e0: Per tb. 6.00c | N% % base, open Per Ib, 946 
1 to 1 XH iM... cece cece eees +-210@2.15¢ 5 Lead— 
ii hiviab seu nweawdeoneeye -Per Ib. 6.75c 
4 x Ee precstesaceveoserss ana No. ERR Gp panieaitch nrg : Per Ib. 7.50c Gaerine ss cua wets aw ees ad ie’ PP 0 
x ae tee id senile neh seis ins incl dos ek SS ek cr RNG reas a ains ea Kawa Teh Uk ay Po ee re, ped CO ace aR as li La er 2 4C 
s les shiveds te éssend-ene conenne Tin Plates— 
t eeeeeeeeeeeeeeeeeee * . older— 
a o 3/32 in 4.50@4.55c American Charcoal Plates. 4 * x Ys | ES aay pe Per Ib., 24c 
Be OR ek 2.35@2.40c ane gong $6.50 - Race ssreek ehsa ssn vives stew oss Na ib, = 
1 in. x 1% Y "3/16 Seat: ooo ce .25¢ KM BVe cess sececsees eoeerseeereres . WD: © $65006600460abeam oe Ce06o8 8s er c 
1 WERE LSS SRSA RS eS ee a 7.75 Prices of solder indicated by private brand 
3 in. an larger... eeeseesesee + 1.90@2.00c 3a .. ~ = ee CPPCC ERO OEE EEE EO HEE OS wer Antimony— 
as eR a SL: 59 NSO RSI ae. : Cookson’s ....... Cevccccccoces Per Ib., 17@20c 
Bessemer TEE. 5 on anaggaad oom 1.80@1.85¢ American Coke Plates—Bessemer DP: eh@uwsebad Val vedous aes Per Ib., 16@19¢ 
Toe calk, tire and sleigh shoe... ...1.95@3.05c IC 4 x x 20, MOP Wb éonddawen web dobnsncns $4.20 ET NN besa chen e Waites os Per Ib., 15@18e 
Best cast steel, ‘te price in small lots..... FE | A OF S Ohistescocresos neeeeEpeener® Me teal Bismuth 
Tank Plates—Steei— American Terne Plates. DO Dinecivesecestsgdeeecdatsves $3.75 @$4.00 
M6 a and heavier.........Per lb., 1.85@1.90c IC 20 x 28 with an 8-Ib. coating......... $9.30 Aluminum— 
De Miet-vése6e bdeeeb aoe ~ 1% 1.95@2.00c IX 20 x 28 with an 8-lb. coating......... 11.30 | No. 1 \e in in Geasemoes ed a tg je 
i eens nenteestédecsecébe er 2.05 @2.10¢ Seamless Brase Tubes— pure), in ingo or remeiting on 10 
Sheets— List December l, Base price, 16c te” ~~ tb. ag Cee eeeeseeeeeseeseeseses oie 
Blue Annealed Brass Tubes, —_ vehi ap MRIS Fate st Mis we cmtaoct hi Sach lad haat 
ite. Ras RRL RE TE Per Ib., 2.10 | List December 1, 1913 Base price, 16c Old Metals— 
ie ib abides deus cd obeedbne cones er Ib. 2.15 Co ag oe Tubes— Dealers’ purchasin ices paid in New York: 
a Beisese pRebcncescnousinwactns Per Ib., 2.20 | List December 1, 1913 Base price, 20c hess Cents 6y - 
Ty acs se snns Seeds coteee ovek' Per Ib., 2.30 Brazed Brass Tubes— _ Copper, heavy and crucible.............. 11.50 
Box Annealed—Black. List November 2, 1914 Base price, 1834c | Copper, heavy and wire................. 11.25 
nepass,C.R. R.G. High Brass Rods— — epee, light St Sc a-vnbns cbneaue 10.00 
soft steel. cleaned. List November 2, 1914 Base price, 143%4c -harery peavy COhOC pe vawee 60 Bwelee 5.060 0s 6b e ry 
Non 22 and 44,....22..Per ib 248-.-.-.3.30¢ | rise Novell, and Sheet Brase— | Freshy Nights iam 
go cg ne capa gee er Ib. 2.50...... 3.40c | List November ie ati.” ase'peite, I5e No. 1 yellow rod brass turnings... ...... 7-50 
‘ oO. a t turnin Ss. i 
aes 2 ooo Ee Beas" S28" | tase Nowember-e tat nn” Mame price, 14a | By ot agephelensin canning AOR. 
Me bec buvevecebines Per Ib 2.80...... Copper Wire— RN Wy <hdcb es ebsvacvesvernchebbeenen 3.05 
MD CES ds cdseeuséecees Per Ib. 3.00...... Basic prices, Carload lots, mill...... Rs Sees Ns tn win dak cewe Kirwe bok's bine 4.00 
PAINTS, OILS AND COLORS. 
Animal, Fish and Vegetable) Of color ..... ® ton 13.00@15.00| Green, Paris iidneee —_— 24 (Blue, Prussian, Domestic.46 48 
Olls— ‘ “4 halk, “Cnglish -@ ton $3.50@ -—/ Indian Red ............ 12 14 (Blue, Prussian, Foreign. .— — 
Linseed, Raw, Carload lots. .59¢@— Ps secs ses ton » Leer Venetian nh aveenenrehe 6 8 Blue, Soluble ..........50 55 

: ‘ a __|China Clay, Imported Sienna, w aed eens oeid 15 Blue, ag =a vauees 3 13 
City, five-bbl. lots and over. 60¢@ ® ton 14.00@16.00| Sienna, Burnt ......... 12 @15 (Brown, Spanish ........ 1 
i yecg teptarmeped eatle | +++++72-2. 8.00@ 9.00| Umber, Raw ........ 2. 11 @i4 Green, Shree 40, bit: -8:50Q8.75 

SAS Nhe se RAE ly Cobal i seece m Mr. «40sseees reen IFOme, 0 nary. 
raBolied. i¢ be ar advance on vA Whiting ned sew 7, .--8 100 ® |Chrome Yellow ........ 16 @20 (Green, r apere.. -+-22 @30 
Extra No. ebay me “rrr iieoq@e4| Commercial .............. 45@50 Metallic ree “a ee 
No. Serer Ba mage Ee ean Ht tH White and Red Lead, &c.— "i pe rnin < Peetetetedy -$18.00 00418 00 
Cotton- : rude, f.o.b. - -e@e40ene4RF,—C—C“<C Cr UhmUch ChUcr OU ee@eeeeese#ererteree 
_pitthpomnaltianias 41%@42_ | putty, Commercial— Lead, English White in O11.10% @—| Ochre. American ® ton.12.00@16.00 
Yellow, Summer, Prime. 6% @ 65 —# 100 Db Lead, Amer. W +2 «5 5%¢ Foreign, Golden, #@ ID.. 3 4 
White, Summer ...... 65%@ 7% lim piaad 1.70@2.00 In Oil White, Best Brands: 100. Frenc _1%@ 2% 
Yellow, Winter ....... 6% @ 7%! in bbis., tubs, 100 .... 1.15@1.20 250 and 500 ib ee) Wee eS 
os. —~ aaa 62 @63 [in ; o 5 ® tins....... 2.65@3.25 2% ken ey eavesss se scare Ovangs, Mineral. English.— @— 

ow Bl pee 87 @38 In 12% to 50 B tine: - 1.50@1.90 1. Boba nd 5 b cans nomieted Amana eid beable bn dow a ~ a 
Northern Crude ...... aQ— Spirits CMRI) Da case}...... ceeee SE eo a. —— Gem 
Ss th f. _b. f t "25 a o Litha arge: ee eee ee ee ee ee 

Light, Strained... 88 @a9 In Machine bbis 47%4Q-— "| In 100 ® kegs........... 5Ot%¢ "Guta Aen 6. oO 
Yellow, Bleached ..... @43 diets hahaa In 25 and 50 ID kegs........ ¢|. aes merican 
White, Bleached, Winter.43 @45 | Giye— ae In Jots of less than 500 ibs. og St. cere i 

Cocoanut, Covinn ‘spot Pb. 10% G11 Re a he Prices of a e rkey, 4 ous 
> We wateces baes A ( Current ardware ces White Lead Pe eae 
Cochin, spot ........: 4 @15 and Ked Venetian, 

. Domestic, Prime... .35 wt _rerms: On bis of 500 Ibs. and; American ..8 100 i. oe.28 1.75 
Newfoundland ........37. @39_| Gum Shellac— ee 60 days, or 2% for cash if), English  ..-.® 100 = 
rere es Pee ee 5.70@5.75 Bleached Commercial re -14%@15 paid’ in 15 pte from date of invoice. ose mericaR.... 8 1 

Po rpoise body eeeererees 40 @46 Bone Dry a Sab Ces @20 Sienna, Italian, burnt and 
Nesaiiest Sine -.....5e Ge Diamond | phcwebsvn es 23 a4 Zinc, Dry— 8 D ont. oom. meat t © 
om. a wot, per B. '%@ Thia. C. Garnet ..........15 @15%/| American dry ...........! ine ic —_ H H 
we , — @— [Button .............00. 26 @27 Red Seal (French proc.).7 @— American. Burnt. and 
pe éebeeeaveces ogee ahs ee Neral Bet French pros ee Powde Rap pen 8 
aiineral cri 2590, em iP OQ. iertgitgte 24 @25 |German Red Beal (French ““Ameionn «20 ton ‘in-seeione 
c gravity, gal. a baie t 
ee SR. cru uso 0:65 12%@13 Standard Salk § 46 4b Ae wa 
29 oid 15 cold test.18 @i4 j{T. N. pure .:........... 
CUE in ota oo ks petite @13 A Ne SR a ee 
_ Linder. ight 8 waged 7 1 noe 
ar axusaas o 
Paraffine, 903 - ss “. — = or 
SURVGE sn éevicncéex 5 15 Black, Lampback ...... 
903 sp. gravity via wees 14 ais Black, ach, I sae 26 430 Besse 
Red Fursline ..........4 G15 iDep Bea UN @ e poeeagote: ae 
~ SR Blue, Prussian ee $38 Black, Ivor ba ss 4a Yellow, Chrome, Pure... 
te, Foreign # ton.$19.00@23.00|Brown Vandyke ..:.....11 @14 |Bluc, Oclestiel © on 002s. 5.00/ Oxide, Red, American. -- 
’ . . nomin Pnglish Im. 
Amer. orime white or French Oc pphetwes 6 8 | Blue, iaaeue pivuewe ti . Rominal ME ovat pene ceack — @— 
floated -- 8 Ang 17.00@ 18.00 | Green, a ee 12 ee Ve, SD cS ccadwescas -+-Reminal! Chimese ....... ee -90@1.00 
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ADOLPH KASTOR & BROS. 
109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


CUTLERY 


SOLE AGENTS: 


W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER’S Celebrated Razors 
THOMAS WILSON, Butcher Knives 
CAMILLUS CUTLERY COMPANY’S 
American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 











The “Hustler’’ 
Ash Sifter 


In go the ashes, 
Down goes the 
dust. Out comes 
the good coal to 
use again. No dirt. 
No back breaking. 
Everything quick, 
sanita and eco- 
nomic That’s 
what the “Hust. 
ler” does for your 
customer. Think 
what it will do se 
you! 


Hill Dryer Company 
316 Park Ave. 
Worcester, Mass. 

































The 
“Acme’’ Metallic 


Bed Caster 


The “‘Acme’’ is a ballbear- 
ing caster—it is always ready 
to roll in any drection. 

‘‘Acmes”’ are made in brass, 
nickel, or galvanized finish— 
will fit any size Brass or 
Enameled Bed Post. All 
‘“‘Acme”’ casters are packed 
one set in a box. 

Send for catalogue and let 
us quote prices. 


The Schatz Mfg. Co. 


rir sy ocgetor N. Y. 


Agents: J. C. re S 3 Co. 
29 Murray St., N 











White Mop Wringer 
Brings Smiles 


To the user and to 
the dealer selling 
them. The best made. 
Has seven distinct 
selling features. In 
ten different sizes. 
Genuine has our spe- 
cial trade-mark. Look 
for it. Write for par- 
ticulars. 


WHITE MOP WRINGER CO. 
FULTONVILLE, N. Y. 

















The Mail Order Bugaboo 


does not worry the 
dealer who specializes the 
QUEEN WASHER. He 
TT es wy) can easily convince the 
i Sia 4 buyer of the greater 
“all money value in this ma- 

chine. It’s so different, 
‘ ruil simple, easy, durable. Full 
i.» ae el t of good talking points— 





selling points. 
Hand or Water Power. 


Get Samples and be 
convinced. 


J. H. ENOLL “ee 











American Steel & Wire Co. 


MANUFACTURERS OF 





American Wire Rope 
and Aerial Tramways 





CHICAGO WORCESTER CLEVELAND 
NEW YORK DENVER PITTSBURGH 











Sell more quickly. 

Stay sold more surely. 
Reputation established. 
Durability time-tested. 
Strength where strength 

counts, 


A eredit—to you and t 


Send for catalog No. 18 oa, “tull 
details of styles and sizes. 


Sturges & Burn Mfg. Co. 
508 South Green St. Chicago, Ill. 


New York deliveries made from 50 
Church Street, R. 1650, where 


we carry a full line 











The “Original” Gutter Hangers 
Made by Berger Bros. Company 
are the strongest, neatest and 
handiest made; 20 different styles 
to suit any requirement. 

Look for the “BB” on 






every piece. 
; Send for free samples 
No. 10 and No. 8 Catalog. 
BERGER BROS. COMPANY 
Office: 229-231 Arch St. Store: 237 Arch St. 
Warerooms and Factory: 100-114 Bread Street 


PHILADELPHIA 
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GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in Jtaitcs. 
those ohtainable by the fair retail Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of the prices named and are responsible for their correctness. 
They usually represent the prices to the small trade, lower prices 


The prices named represent 
Very small 





id 





[c —— 30 Qo—SJS | 
\—“a 


Current Hardware Prices 


being generally obtainable by the fair retail trade, from manufacturers 


or jobbers. 


STANDARD LISTS.—“The Iron Age Standard Hardware Lists,” 
— pages, price $2, prepaid, contains the list prices of many leading 


oods. 
ADDITIONS AND CORRECTIONS.—The trade are requested 
to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail Hardware 


Merchants. 


Ss SEs 
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ALR RRM SH ecm IR I 

ce i SeQAee IE So) 

A R Bii Boxes, Axie— ubber— Sealey s Folding Bracelets....70% 
DJUSTERS lind— : Competition Hy ype Conde? & kK. Wrought Shelf.....70@75% 

North's eo ee ee 5 @706104| BROILERS— 

Upson’s Patent ..............- RO ere waaiets een eres? wee 9 OOF! Standard 606 10 @ 60 108 104 : 

; c d, t >a, GNGG*A seureeees Wire Goods Co.: 
Ives’ Pa Window: Stop— ere 5% SER ese estat »., O@7¢| Best Grades .....+...+5. 50@50510%| Broilers, Common .....++...-75% 
eS Shs A Bead Screws and Wash- |Half Patent .........- lb., 9¥2 @10¢ BICYCLES— Pi onan Roepe ah Sara 
SD NAA tReet deaiatigadedes +25 % Iver Johuson’s Arms & Cycle Works: | National Mf oo" i 7 be D 

Taplin’s ’ Perfection vésotdeebsucaae ‘russ Bridge. .each $30.00 @ $55.00 "ean &- es Oo. 6 n 126 

ADZE— B actances— Boy Scout....each $20.00@$25.00| _ DUMPETS, BF dOd....eee+--.- $1.20 

Carpenters’, per doz... .$8.50@$11.00| Spring— Motorcycle ......+..--each $250.00 maicane op 

te i é *, " .. “ ") 6 

Ship Carpenters, per $10.30 @ 312-50 iioks Spring balances. ..5€ 5 19@60% BLOCKS—Tackle— aia ng leg Rog Took Co.....30% 

Railroad, per doz......$9.50@$11.00| ~ Light spring Balances........-. Cominon Wooden ..cccceees 1 x Su 

in a... pan 5610 @ 60 % Driti— Burnishing Steels, per dos....$1.30. 

ANTI-RATTLERS— Straight Balances..... 40&10@50% pape Saanne Co. : 5% BUTTS—Brass— 

Fernald Mfg. Co. Burton Anti- oe ee Snes 0s See Lane's Frm y BEL SANE Eee + Wrought ..ssccess cocccces OTIS 
ltattlers, doz. pairs, Nos. 1, ree vl sosceeses DOM: a ne ce re 30% bad so Steei— + 
$0.75; é a: 3, $0.65; 4, BAR : . Te een Like N pr 
$1.00 ; 5 S—Crow— BOBS—Piumb— wht Narrow .. 5¢ 
b ernaia” "Quick-Shitter, e boas. 009} Steel Crowbars, 10 to 40 éb. “2 ee Keuilel & Esser Co............. 50% ae ean Broad. 755 089 i 
Spitzil. ‘Quick-Shitter, @ ber 1b., 24%¢)\ Bor. LOPS. + o's o 0 vi0e eee 3 3 

cake gape Seay $1.05@$1.75 Towel— ota eae Table and Chest Hinges.664&5¢ | § 
4 arriage, Machine, &c.— BRONZED 

ANVILS—American— No. 10, Ideal, Nickel Plate....... Common Carriage (cut thread): ¢ ue be 

Fisher & Norris, Eagle, B’l’ ay a @ gro. $8.00 ? x 6, one smaller.. .75&10& 10% rE ae | pocditege, “= ~. - 508 | 

ee arger and longer..... 70& 10510 wht, Loose Fin, Da tp, 

Hunt, Helm, Ferris & Co., Str. ntl Ry gy ary 3 tw Co. : becamann Carriage (welled thread): ‘ 56100 

P doz., $13.50) as 1, bbl lot: ih "'14%¢| % + 6, smaller and shorter, Broad .. + 60% 
imported— Suman a Carbon '‘& Batters Co. : - & 10% Ce BURT oy PT ee 

meres } Se FY 350 to B00 i ib. 11 %¢ Acme, No, 6 (bbl. lots) ea...15%¢| Phiia., age ee _f  PPeree 80& 10% Caces—sira— 

Anvil, Vise and Aad 1900" No. 6, F.O.B. Cleveland, Bolt Ends, H. P. Nuts. ..---/0%| O. Lindemann & Co.: 
17.35 14 Machine (cut thread): Japanned Canary ...........- 40 % 

Millers Falls Co., ea........ $17.35 i) 04 Ne eager 30% 

AUGERS AND Bl BEAMS—Scale— 4g x« 4 and smailler.......... 8 % i. om ge te aeeen es hag 

Ordinary ene oe Spur. . .75&10@804 poate Soeme i here Sas cout ee and ans tees 70& 10&5% Stands bes, ©, 55% 

s Pat. r = SS ree rere 30 % oor an utter— > eee aaa °? ae ee eG 
mahasniage : 205 10 @606 10108 Se i eee 40%! Wrought Iron: pst — DIVIDERS— 

Black Lip or Blued. .607 10510 @/0% ol Machine Co.: 

Boring Mach. Augers 75@75e10%| BEATERS—Carpet— SAV TO. Pees. MO. ont Firm 

Car Bits, 12-in, twist......++++ 00% ee o: o we , ie Mee 606 10% ONE sesreceeeseeecees-- se 40&5 % 

Bates Auger Bits....... 90@00as % “$0. 80 : | Te eta e $0. 8 BR reer Pa em a 75&104| CALKS—Toe and Heel— 

Forstner Pat. ‘Auger Bits. ae a. 11 Wire Coppered ® doz. p Acoma Neck ..+++++0+0-- ha tte ee ane Sree, 2 SORE, oo 

4 Jc | a. “ws o's 06.8 0.60% > ie.) a chw ee... 6 eens pee eee ble 00 00:60 6000 KOs 00 © ee 6% 

C. R oe SS standard list. 40% No. 10 Wire Tinned @ doz. ..$1.50 Chitin iit tence Sin sn 9 205 4508 ee Sharp, 1 prong, per 100 lb......$4.25 
No. 30, standard list......... 50% ves ortise Door.......++-++.. ee CANS—Ash— 

Russell Jennings’ oe Ziti. s Beaters, Egg— Ives’ wrens aia . doch ee ee 20 To Richardson Se ale Co. 

Pugh’s Black ...6.+--seee++++> 0% tol per doz., No. 5, Jap’ ne 0..-+- GOE1O% pseptioon sr: Cans, each Bese: — 
r i appeal 35 % N A, ’ 1. ove— z 

ee See wc 163810 % B, Jap'd.’ $185; No. 6 |Stove Bolts ......... $56 105 10& 104) P-, Wall Mfg. Supply Co. : 

Snell’s, Jennings’ Patter Sard 1.65. re— ree Hundred pound size, each, 

iaiieiie ciao 9410810 Mag Jap’d, per doz.,. No. 2, [Common Iron,....++.+++...- 8071041 oa ps—Pprimers $2.60 
I's, 7, attern ued. 70 % SAGES ncccccvccesecccce 4&10& “aaah 
Mecsas ny 10&:10@ 50610810610 Taplin Mtg. (fo. * “ pcan Screw Co.: 8AGUS5$ yy! — = in Rowe pg iene ed oa 
ll’s Star . oc ececccess ) 0 mproved Dover, per g io. 6 N é . 16, °84. {268 IVOS. 1 DOX, PEW. oeeeees ‘e 
Swan's Auger Bits, No. 10 Tu@ 73% 8.00; No. 73, $6.50 : ia, 3100. Norway Phila., lst Oct. 16,  °€; | Robin Hood, all Nos., 100 in box. 
Twist, Os BWeccecsevcesese oO. n’ f » . . - s 

anes 50 @50&10&5 % No. 150, Hotel, $15.00; “No. ee Pees tae Oe 821k % CART RIDGES—N.etallic— : 

Swan’s Jenning’s Pattern, No. 80 152, Hotel Tin’d, $17.00; No. Bay State, list Dec. 28, ’°99...80%| Black Powder, 22 Rim, $1.50. 

60&10 % Tumbler, $8.50; No. 202, Shelton Co. SE ett Gickes tbs wee 10&5% 

ws “ty Jenning’s Pattern, Black, | Tumbler. Tinned, $9.50; No. Tiger Brand, list Dec. 28, '99. 32 Rim, $2.75 Blank 10& 5% 

Sdebeedumie sed 4 @70 % 300, Mammoth, per doz., 80%! 32. F $5.50 Blank ieinacears = 

Swan's Jenning’s Pattern, Blued, $25.00. Phila., Eagle, list Oct. 16, ’84. 38 C. F. $7.00 Blank 10&54 
Ne. 86 ..cessccvescds 4 @70 % 821% % B B.¢ C "R. i, 320 

Swan’s Singie Twist, No. 20...... BELLOWS— BORERS—Bung— - &. Caps, Lon. Ball, $2.00. ..5% 

50@50&10%| By, -ksmith, Standard List: Enterprise Mfg. Co.. No. $1.25: B. Caps, Round Ball, $1. 75. “ig 
Expansive Bits— SCRSMEN, andar ist: . No. 2, $1.75; No. 3 om each. R F., 22 Short and 22 Lo 
Cc. E. Jennings & Co., Steer’s Ext. Spht Leather .........0@600&5% ’ . 95 Black and Lesmok. "508-5E 10% 
i ae F 345 % Pots saad cette eeeeee cams | RTT RT ae 25%|R. F., .22 Long Smokeless, nina 
— Jennings g. Co., ces. Paks 5& 10% 
2% te, peeee......2> boaloas x Hand— rine Wee Soe sore R. F.. .22 Long Rifle, Black, 
Lavigne a, oes size, $1 aes of PD cases aca Se 7 8 10 $8.40; No. $10. 20; Non. 4 &7, Lesmok and Smokeless...... 50% 
sours “i SOC aR tog  esagsc gs 0% Dos. cecces+++$5.00 5.60 7.00 7.50} $9.60; No. 7 $13.80; No. 45, All other sizes.....+-+. or 
_,Gimiet Bits— ae BOTTLES—Milk— "| lee ond Spore... nae 
(See Gimlets and Gimlet Bits.) Inch ceccves 12 16 Teavis Giaes Co. : Sn, b, p e * hg ny 9+ ese ibs 
Hollow Augers— Doz. Rage 10.00 13.50 18.00 Quast Mettion, Ware... ..<: $4.50 Peters Cartridge Yes 

Bonney Pat., ry. doz. 85.50 @ 6. 00 Pint Bottles, @ gro..... .-.$2.75| B. B. Caps, Semi- smokeless. . 

AMC@B) cceeeeses eeocvceeccecce 20& ioe BELLS—Cow— Half Pint Bottles, ® gro... .$2.50 ‘ . $1.75 20% 

ee Kagere’ ‘ond. ‘ia ee ee gle Cow Bells os #8 es we eee 704 BOXES—Mitre— C. B. Caps, Semi- smoke swt 5 Pas 

Ship Augers ...+.eee++-OO@0E10% OE IE sein aries 4 tm cern. os 50%! C. B. Jennings & Co...........25% 22 Short Semi- a 00 10% 

Ford’s eerseeesesseeeee eeee .40&10% Hand— ae ce si 7° — Langdon ne 1, ° SOREEIS% 

oe ——- > Co. ino | Polished Brass ............. 50& 10% $5. : nt vagy lag we .22 Long, Semi-smokeless....... 
—— "or "56 @50k10%| Vhite Metal .........6..--. wes ge Shep a eee nea ees $4.35| ‘ 50&5&15 % 

aaite. ....... rer tll50@50&10% | Nickel Plated ........++-+-- Shelf— .22 Long Rifle, nn beniet 

Snell's, Solid Ocater eccknee DOD cdwedes cecss owe bin ve 308-S4 A. Hi. Green Oa. - Gee OU LTS ed Ree 5&5 % 

ONE. vi ceckaouwed 50 @50&10% Varnished. Oek Front, to order only.| C. F-. Military & Sporting. 15&10% 

AXES— Miscellaneous— Interchangeable Locked Corner. Robin Hood: 

Single Bitt, base weights: Per doz.|Farm Bells ....... eceeedd., 2% Nos. each, 1, 9¢: 2, 11¢; 3,] 22 Rim, all lengths, Black Pow- 
First Qual OO acccnces $7 ro +4 & Church and School 60 @60&10 4g ‘et ae: Be 25¢; ate B5¢ ; 2° gett Tem quanti 50&30 % 

ae ee @ . 5¢; 25, 22 Rim Smokeless, Lon Pe ees 

Be gro Dad a BELTING—Leather— 40¢. ata g. aoe 
First Quality ......: $9.00@$10.00| From No, 1 Osx Tanned Butts. BRACES— 22 Rim Short Smokeless. 5084084 % 
Second Quality....... $6.50@ $7.50| Extra Hvy. Single and Dbie., Common Ball .......... $1.75&$2.00 = ree + alata ae 

AXLES— 50&102\Barber’s .......: 50&10&10@60&10%| ‘An 6. F. Smokeless..... 2. 25&10% 

Iron or Steel.| Heavy, Single and Double... .60%|¥Fray’s Genuine Spofford’s....... 60%| AllG F. Black.........- 25&10%, 

Concord, Loose Collar....4%4 @4iA¢ Medium, iege as — Double. 60&5% Fray’s No. 61, 166, 206, 614....50%|CGCASTERS— == °°  ""— . 

Concord, Solid Collar..... 7 @s : were oe gar fy oe Oa 70%1C. E. Jennings & Co......... 50&5 % Be pts Bs 75¢ 

No. 1 ommon, oose I Ou er, ing e an ou e, ae Plat ne : eS nn" 85 @I0S “4 

No. 1% Com., New Sale 409 Sie as Faas co $ a mene 9g SPR Sa 808 Philadelphia ee gE 70850706 10% 

No. 2 Solid Collar........4 We | Cut eather acing, eres | Atlas Mfg. Co.,Metal Clasp. Faultless Caster Co. : 

Half Patent: OE ei ey ik whines KCK @40&54 80&10@85 % Faultless (Pivot Bearing). 

os. 7, . 11 and 12......++:: 70¢| Leather Lacing Sides, per sq. , < 70% 
; Griffin’s Pressed Steel.......... 65@ 

Nos. 13 ¢ i Dee ce chase news wears 70¢ ft. Raw Hide, No. 1, im sides Griffin’s Folding Brackets....... 70% Br acts rs 60 @8: 9&5 % 

Nos. 15 to 18. . .70&10@70& 10&5% 17 sq. ; and over, 30@31¢, McKinney Pressed Steel........ 80 % Glass (Insulator)..... 60 @60&N % 

Nos. 19 to eR 708 10@70E 10& 5% | under 1 sq. RS 29 @ 30¢ | Stanley’s Pressed Steel $60 ¥-08 e% 80 % Leather wheel eseoeece 60 @ 60 &5% 
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BICYCLE 
Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 


shelving 


Send for catalog full 
description nb prices. 


THE BICYCLE STEP 
LADDER COMPANY 








MILBRADT LADDERS 


will pay for themselves in 
a short time by enabling you 
to wait on more trade, save 
the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 





Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
shelving. 


Milbradt Mfg. Co. 


2410 N. 10th St. . 


62 West Randolph St. 
CHICAGO, ILL. 





St. Louis, Mo. 























| 
% 
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A Long Felt Need Satisfied Paper Baler 


No More Trouble in 
Handling Screen Wire 
MILLNER’S WIRE CLOTH RACK 
Saves space, time, stock and : 
sells the wire. Don’t give away or burn waste paper. Bale it! 


IO DAYS FREE 

















aol are are easily placed in posi- Sell it! Get a good price for itt There's always a 
ready market. nd when you have a Schick All- 
| bold 38 a wahieiaaes Steel Baling Press it’s easy to save waste. Avoids 
Holds any length in place. fire risk—saves money, earns money for 
Takes a floor space 81x36 in. you. The Schick is strongest, most com- 
bearing casters. pact, easiest to operate. Store size, 
first-class rack for only $25.00 Backed by a _ strong 


Makes a 
handles, etc., when wire season Guarantee and sold on 10 Days’ Free 
is over. Trial. Write today for catalog ‘‘H”’ 


ae ‘10.00 f. frog brane and details of free trial offer. 
Okla. 

Shipped K D Weight 100 

unds. 
We can make shipments from The Davenport Mfg. Co. 
—— =. Okla., or Ft. iit “ten 
SOLD BY ALL JOBBERS p ’ 

lowa 





Millner Wire Cloth Rack Company 


Miami, Oklahoma 


FIREPROOF 


Patented May 14, 1914 







































+ t 
Hardware 
Store For 
Sale! 





- The *“ Dupl:x” solves two prob- 
|-ms—the farm r’s problem, the deal 
«r’s problem. 


“DUPLEX” 


PATENTED 


Th: “Duplex” is a new vehicle lamp 
which foe aw 17 distinctive features, 
and farmers find it the most serviceable, 
practical light for dashboard us-. 


D-al rs find it the lamp of biggest profits 
though sold at a popular price. 








Economy and satisfaction for the purchaser. 
Bigger profits and better advertising for the 
d aler. 


ERY simple matter—the 

Opportunity Exchange 

is read every week by 
men looking for the oppor- 
tunity to get into business for 
themselves. It’s an easy and 
economical method of reach- 
ing them. 


50 words $1.00 


and the <eplies will follow. 


Write at once for prices and discounts, 
and for full descriptive matter of “the 
little giant of the night.”’ 


Embury Manufacturing Co. 
Warsaw, N. Y. 


Opportunity Exchange 
HARDWARE AGE, 
239 W. 39th St., N.Y. 


















THE PEN DAR CONSUMER ANGLO- AMERICAN 


A NEW AND SAFE IDEA Flashlights 
Made entirely of Galvanized Lamps and 

Wire and Iron, almost inde- . 
Batteries 


structible, used for BURN- 
ING WASTE PAPER and 
other combustible material; 
also a neat Basket for Waste 
Paper, Leaves, etc. The 
puree of any material or 
waste hes & Cyclonic effect, 
as the open seen allows of a 
perfect draft from all sides. 
Made in four (4) sizes. 
Send for description and 


“a i vies 


| reunites: Peau ~=Pennsylvania Wire Works 
e- ies ‘ rf -. 

i Edward Darby & Sons Co., Inc. 
235 Arch Street, Philadelphia, Pa. 


Bearing this 
Trade Mark 
Need no intro- 
duction. Thousands: of Hard- 
ware Merchants bear testimony 
as to quality, 


Approximate your 1915 re- 
quirements and receive the most 
remarkable proposal ever sub- 
mitted. 









































Anglo-American Co. 
MAKERS 


U.S.A. 


> = (oa. 





Pittsburgh, 
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98 HARDWARE AGE January 21, 1915 
M. B. Schenck Co.: CLEAVERS—Butchers— CRAYONS— EXTINGUISH y eiiediaihiashele 
Gem (Roller Bearing), Foster Bros. ..e++eeeeeeeee+++-30%|White Round Crayons, Cases, 100| 9-3. Childs Co. 


70&10&10&5 % 
Henry W. Peabody & Co.: 
Domes of Silence, 
SES 2 3 4 5 
Inch ....% % ey Wy 
Per set of four, 10¢ or 1 gro. lots, 
per gross $14.40. 
Steel Gem (Roller Bearing)..... 70% 
Yale (Double Wheel) low list. 40&10 % 
Universal Caster & Fdry. Co.: 
Standard Ball Bearing........ 60 % 


CATCH . ee 
Specialty g 
— Emptying, Nos. 1, — 


Easy Emptying, Nos. 5G, 6G...45% 
Easy Emptying, Nos. 9, _— il, 
12G 


Easy Emptying, Nos. 14W, 15W. 
Detachable, No. 16G....... 40&5 % 


CATCH ERS—Screen-Door— 
Hunt, Helm, Ferris & Co., ee en os 


CHAIN—Proof Coil— 
Small lots, New York, per 100 ID.;: 
ae Cot Straight Link: 
1% 5-16 % 7-16 cer9-16 &% 
$8.10 5.55 4.55 4.00 3.80 3.65 3.50 
% 1tol% 
$3.40 3. 4, 


Genuine German Coil. . . 70@70& 104 
American German Pattern Coil: 
6/0 to 2/0 


Se i cee eee 75 @7ss-0% 

BR. De ind ekseewe wutacaae 70@75% 

eee ree . .65& 10 @70% 

GS Dudtenecdycébage saess 60& 10 @ 65% 

Ja 

Iron Chain........ «76 10@ 50610554 

Brass Chain ..... 50& 10 @50&10& 54% 
Haiter— 

Halter Chains........ 60&5 @ 60104 

Genuine German COG sce svntvess 70% 

list July 24, "97..... peweeesuee 70% 


CHAINS—Miscellaneous— 
Niagara Falls — Stamping Works: 
Premax Coil 40% 
Premax Reotial and oe 

0 


Dog Ts Perey Pere Le. 
Galvanized Pump "Cain ‘ona 44%, @5¢ 
aTety-—— 

Safety, Brass..... 405 10 @70& 10654 


Trace, Wagon, &c.— 
Traces, Western Standard: 100 pr. 
6%—6-3, Straight, with ring. .$26.00 
6Y%2—6-2, Straight, with ring. .$27.00 
6%—8-2, Straight, with ring. .$32.00 
6%—10-2, Straight, with ring .$38.00 

NOTE.—Add 2¢ per pair ted Hooks 
Twist Traces; ad a! ow or Nos. 2 
and 3, 2¢; No. 1, 3¢; No. 0, 4¢ to 

rice of Straight Link 
| an Standard Traces, te ta P 


Chain, etc. 


CHAIN—Sash— 
Niagara Falls Metal Stamping Works: 
Premax Steel Chain’ Bright; 
Electroplate Copper, Nickel, 
Brass and Zinc....cseeces-s 0 


CHALK— 

Carpenters’ Blue.....++gr0., W@I5¢ 
Carpenters’ Red......+.gro. O@55¢ 
Carpenters’ White. .. eee Bro., 45> @50¢ 


CHECKS—Door— 

Russwin, Reversible..........-- 30 % 

Superior Spring Hinge si 
Superior Screen Door... ....33 44 % 


CH ESTS—Tool— 
©. E. Jennings & Co.’s —— % 
© 


Tool Chests ...+.-. eeeeseeses 
CHISELS—Cold— 


lb. 
Cold Chisels, good quality. . 13 @15¢ 
Cold Chisels, fair quality....11@12¢ 
Cold Chisels, ordinary.....- 9@ 10¢ 
Socket Framing and Firmer 


CLIPPERS—Horse and a, 
Cones Flexible Shaft Co.: 


2 Chicago Horse, each Fa 
vo 


5.00 
Stewart’s Enclosed Gear Ball 
Bearing Horse, each... .$7.50 
Stewart’s New Model "Sheep § 
Shearing Machine, each 
$12.75 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 
$9.75 
Stewart Ball Bearing Enclosed 
Gear Sheep ne Ma- 
chine, No. 9 each....$11.50 J 


Lightning Belt Horse, cach 





%o SB 





CLIPS—Axle— 
Regular Styles .s.00e+e80&80E10% 


CLOCKS—Alarm— 


E. Ingraham Co.: 
Autocrat, case lots, ea..,..$1.27 
Cinch, case lots, @C@......<-. + 
Indian, case lots, ee 49% 
Automobile— 
Motor Car ore Co. : 
Roadster, 8 Gay, C@cecccsceces+$8 


CLOTH—Garnet— 
-See Paper and Cloth. 


COASTERS— 


Hunt, Helm, Ferris & Co., yoo heey 
and rere &10% 


cocKSsS— 

Brass Hardware list: 
Plain Bibbs, 75%; Globe, 704; 
Kerosene, 65&104; Racking, 7 
54; Liquor, 65104; Botthiag, 65 
r5 


5%. 
Compression Bibbs ...c.ccececees 80% 
Iron Petroleum c.cccscseseccecdd® 


COMPASSES, DIVIDERS, &c.— 
Ordinary Goods ....0+ «+ -7HTS5@804 


CONDUCTOR PIPE— 
Corrugated, enna or Square: 


Galvanized Stee 
Galvanized og te BOOMs os v0 és 60% 


Copper 


eee eeveeeeeneeeee 


See also Eave Troughs. 


COOLERS—Water— 
Cordley & Hayes: 

XX Century No. 570 Mahogany, 
f.o.b. New York, each, without 
bottle, $11.00 30% 

All other styles, f.o.b. New —_. 


Oo 


Bottles extra. 
L. & G. Mfg. 
Galdanined Lined, side handles, » 
Gal. 2 4 S 
Each $1. 30 1 ‘60 2.00 2.30 3.00 
White Enameled Lined, Side 
Handles: 

Gal. 2 3 4 6 8 r 
Each $2.40 2.80 3.50 4.50 5.60 
Agate Lined Side Handles: 


Gal. 2 3 a 8 ] 
Each $3.00 3.40 4.30 5.30 6.60 


% OL 





COPPERS—Soldering— 


gro., $8.00,- $8.50, $9.00 and $10.00 
according to grade. 


CUTLERY—Tablie— 
International Silver Company. : 
No. 12 M’d’m Knives, ‘1847 
Rogers Bros.”’..... 2 doz. $3.50 
Star, Eagle, Rogers & Hamilton 
and Anchor........ @ doz. $3.00 
Wm. Rogers & Son....@ my $2.50 


CUTTE ny Sere 


Victor M. Grab Co. 
Grab’s Handy Cord and Rope 
CN on v6 oo bebe e escceee OR 


Cutters and Corers— 


Rollman Mfg. Co. 
Nos. 7 and 9 Apple raaety and 
Corers, @ d0B....cccccecees $2.00 


Meat and Food— 


er 
12 22 32 
Beeb $1. +5 $2. 50 $2. + Ae Yo 
7 
Nos. 501 -Semnpestiaties 


3 
Each $1.25 $1. 50 $2.25 40&7144% 
Roliman Mfg. Co. 
Nos. 11, $4. 00; 12, $6.00; 15, 
9°5 


ov 
Russwin Food, net: No. 1, $10.00; 
No. 2, $11.00; No. 3, $16.00. 


Slaw and Kraut— 
Henry Disston & Sons 


Slaw and Kraut Cutters ib es 35 % 
ES rene 30% 
Tobacco— 

PN?  tobehueeeees «+ -20@30% 


D IGGERS—Post Hole, &c. 


Disston’s: 
Rapid, @ doz., $24.00....... 25% 
Samson, # doz., $34.00...... 25 % 


DISPENSERS—Liquid Soap— 
Morrill’s Soapurn, ® doz 
No. 1 wall $30.00 ; No. ., 
wall, 


N 
$15. 00 ; "No. 5 wall, $21.00. 


ae st: LOCKS, LATCHES, 
NOTE.—Net prices are very often 
made on these goods. 


Russwim, BOW Wet .ccscecesses 50% 
DRILLS AND DRILL 
STOCKS— 
Blacksmiths’ Common Drilling 
oe eve rre rere 608660000 
Twist Bit Stock 
7081085 @70& 10&5&5¢ 
Twist Taper and Straight Shank, 
658 1055 @65& 10& 10&5% 
Wood Drills for Braces. .50&10@604 
Goodell Automatic Drills 
50&10@ 60810 % 
PeGeee,, PESMEED oc ccceccecees 40% 


DRIVERS—Screw— 

Buck Bros.’ Screw Driver Bits. .30% 

Charles Buck Edge Tool Co....30% 

Disston’s Screw Drivers, Handles 
Sa a a a 70% 


Soldering Coppers, 3 lb. to pair Ford’s Brace Screw eseun...00 % 
and heavier, 19@19¥2¢; smalier Goodell’s Auto ........ 65 @65&10 % 
than 3 ib. to patr.....ee- 21@23¢| Millers Falls, @ op Nos. 11, 

$10. 65; 12, $14. 20, $8.75; 

CORD—Sash— 24, "$9.05 41, $14, io; 42..$18.45 

: . .,| Swan 
Braided, Drab eee eee secens -+1b., 37¢ a “TR6S to 7568, 60%: 7561, 
Braided, White, Com., Nos. 8 to 70%: 7562, 70&10%; 7540, 


12, 20¢; No. 7, 20¥%¢; ‘No. 6, 21%4¢. 
Cotton Sash Cord, Tw'td iG gh 


Standard List: R 

Socket Framing.........+.- 6624%| Patent Russia ...eeeeeeeees ¢ 

. Cable Laid Russiad......-see. rs 21¢ 

Pe alg Former ass Oa India Hemp, Braided ib. 19¢ 

Charles Buck Edge Tool Co..... 30% |India Hemp, Twisted..... lb. 12@ 14¢ 

Cc. E. Jennings & Co.: Patent India, Twisted lb. 15 @16¢ 
Socket Firmer No. MEE 25&10% | Samson Cordage Works: 


Socket Framing No. 15... .25&10% 


wan’s Socket Firmer, new list 
. 80 VS0R10&5 % 


Swan’s Socket Framing, new list 
60@6 


634 % 
Tanged— 
Tanged ree alk b's oda ake 504 
EO SR re eens ear 0% 
Charles Buck Edge Tool Co..... 30 % 
C. E. Jennings & Co., “Nos. 191, 181 
Swan’s new list...... 40 @40&10&5 % 


CHOPPERS—weat. &¢c.— 
Rollman Mfg. 


Meat and Food, each, Nos. ase 


$4.00; 12, $6.00 ; IB. evel 


CLAMPS— 
Athol Machine Co. : 

Machinists’ —_ Tool Makers’ 225% 
Hammer & 


REE so cc dct opesese 20&5 % 
Carriage Makers’ H. "P. Screw 
40&5 % 


Myers’ peanenee and Wenzelmann 
sé errr eres 50% 
Jd. Bi. Williams & Co.: 


Machinists’, Agrippa Sy 45&£10% 
Machinists’, Vulean...... 45410 % 
Hose Clamps, see Hose Attachments. 


Saw Clamps, see Vises, Saw Fliers. 





Braided, Nos. 8 to 12, 8 mM, 
on Cotton, 55¢; Italian 
Hemp, 45¢; Linen, 65¢; 


White Cotton, 50¢ ; 7 _~ 
Massachusetis, White. @ Tb 40g s 
Massachusetts. Drab, @ ID 4 
Phoenix, White, Nos. 8 = 

SO icctuaa Ckien ese eue oe 30¢ 

_ Lake, 
Drab, she: pe * White, 50¢; | te 
Drab, 50¢; B. White, S 
s 


45¢ 5 Italian Hemp, ori: 


Wadvotene. bop pe Nos. ee ws 12 


24¢; 7. 24%¢: 6. 25% 
Wire, Picture— 
Pe BO ig c'6 s acamaec es 90& 
Turner . Stanton Co. Wire Picture 
Et. “eeetakescetcoceeedss 90&10% 


COUNTER SINKS— 
Charles E. Buck Edge Tool Co. .30% 
a acon gg hala 
Rollman Mfg. 

No. 40 Nut > @ doz. .$4.00 
CRADLES— 
Gratin bess bo eeeeticokesdcccéiscoee 





40&10%. 


E aves TROUGH— 


Galvanised Steel Fi ccccccecss 80&54 
Galvanized Charcoal Iron. 
i a ak hs i 504% 

See also Conductor Pipe and El- 
bows. 


ELBOWS AND SHOES— 


Galvanized Steel: 
Plain, Round and Corrugated, tei 
7 


all sizes to G-iM....+.-005- 

“ere and lessons all sizes a 

Copper, ‘all sizes’ isdsuinian ict 

EMERY—Turkish— 

4 to 54 to 

4 220: Flour. 

Ae ocantac cd lb. ¢ SUG Bue 

% Kegs ..... Be. 36 sie sy¢ 

aE Oo eee 5u¢ ¢ 

Less quantity . °- 0 ¢ 1 ‘ ; ¢ 


NOTE—In lots 1 to 3 hth a dis- 
count of 10% is given. 


ENGINES—Chemical— 
Oo. J. Childs Co.: 


Copper Tank, 40 3 60@$300 on 


EXTENSIONS—Bit— 
Ford’s Auger Bit Extensions. .50% 





tT ee Se ee 50 % 
Childs, ea. $15.00. eeeeeeees -50% 


F ans—Advertising— 


National Colortype Co.: 
Fans with handles and adver- 
tisement printed on 
1,000, for 


20,000, $242 25,000, 
$260. 00, f.o.b. 7 


FASTENERS—Blind— 


PGES -PORIRE coccicvcéccésces 25% 
Cord and Weight— 

NE \ilisa's bile ah alo a Wewlewith so 5% 
BO. ‘Se abseW cease easbbaéakbe 25% 
Corrugated— 

Acme Steel Goods Co.......... pA 

Cee me: EO,” on aka bo 0's be wia.o 


0. 0% 

Ww. ae Smallwood Mfg. Co. “i6610% 

ey WE. ka aS co s's Swe bee 0% 
Hame— 

National Safety Snap Co.: 


Kling Hame Fasteners, 2 doz.$2.00 


FAUCETS— 
Corn. Lined). siceee -00@60& 54 
Metallic Key, Leather Lined 
: 6585 @70&5% 
EE OO ay 50 @50& 104 
PUPPIES - -. vance niv esses 70&10@754 
John Sommers Faucet Co.: 
Pertectiem CeoGer cccccccceces 25% 
Peerless Tin Key, 40%; Dia- 
SE RR cer eS ke 40% 
Boss Tin Key, 50%; Duplex 
Metal Keys, 50%; I. X. L 
ork, 50%; O. K.: Cork..... 50 % 
ee. ie SE ee 50 % 
Reliable Cork Lined, 55%; ; Vie- 
SOG se: “TAO o'o be%e'c seize 50&10% 


Self Measuring: 
Enterprise, Self sersouting and 
Pump, ®@ ,doz., $42.00....... 40% 


FiLES—Domestic— 
Best Brands..... 70&10 @70&10& 104 
Standard Brands. .80&5@80&10&54% 


Lower Grade...... 80&5 @80& 10&5% 
Nc k's hae se ad eewe T5I&K1O% 
CE. 5 cde tec gale. pik 75&10% 
Black Diamond .....ccccces 70&10% 
en, Ce ek i Wks oie ae Gs 70% 
Utility SPREE? AS bleaches 
Disston’ s Superfine ..... é 50% 
Kagle Re.0 © @ be 6 6 066.606 60 os 7 5&10 % 
I” Un ee ae 9&10% 
Heller Bros. F0&16 @70&10810 % 
Kearney & 01 ele ig te waite 2 75&10% 
Liveright Bros., Gold Medal....70% 
Liveright Bros., Blue Ribbon Spe ‘ ‘ial, 
70% 
I ac ga on a a 70&10% 
IIS A> Mr 70% 
fe . | Ci erre 75&10% 
X-F Swiss Pattern ........ 40&10% 
EIR pee E ERECT E b6e0 cae 70 
Tacony Swiss ...... etovees 40&10% 


5| FIXTURES—Blind— 


North’s Automatic: 
No. : for Wood, 


Fire (nag 
Fire Protection Hardware. 


50&10 
Richards-Wileox Mfg. Co.: ” 


Peters’ 


No. 102, Monarch A; No. 201 
SEE A Saihg'g acd bo nk ak cl 0Kk10% 
ce a No. 103; Special, - 
Coe ee eceeoeenesnesee ee 6 eee 75 
Fusible Links, No. 96....... 50% 
Grindstone— 
Net Prices: 
nc eT e 17 19 21 
Per doz...$3.00, $3.25, $3.55, $4.00 


FIXTURES—Window Display— 
Oscar Onken Co.: 
Wooden Window Fixture Younits;: 
sets each, Large, $40.00; smail, 
$25.00. 


FRAMES—Wood Saw— 
White, S’g’t Bar, per doz...80@$1.00 
Red, S’q’t Bar, per doz. .$1.00@1.25 
Red, Dbbl. Brace, ber doz.$1.40@1.50 
Grindstone— 
Athol Machine Co.: 
Iron Grindstone Frames...... 25% 


FREEZERS—ice Cream— 
Acme Freezer Co.: 


Acme Freezers, ®@ doz 3 ot. 
$5.00; 2 gqt., $6.00: 3 at., 
$8.00; 4 gt. Lapa 

FUSE— 

Ensign-Bickford Co.: 

EE dries o's thn odd oie ale $3.00 
i. BE “ns we e0< Pri ry e 3.90 
Sie. : UR: aries Soke s ta ett 4.65 | ws 
Beaver Brand Safety...... 3.80 -o 
Anchor Brand Safety..... 4.55 | 
Crescent Brand Safety.... 4.55 | 
Reliable Gutta Percha..... 4.55 
GATES—Molasses and Oil— 
Stebbins’ Pattern ...... 80 @80&54 
GAUGES— 

Marking, Mortise, etc. .50@50&10% 


Athol Machine Co. 
Depth, Screw Pitch and Center, 
25% 


Chapin-Stephens Co. 
Marking, Mortise ke. -50&50&10% 
Disston’s Marking Mortise, &c., 
60&10% 
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Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 








AMERICAN BRAND 





LASTS LONGER—LOOKS BETTER 


ALSO 
COPPER, BRONZE, GALVANOID ENAMELED, 
PAINTED, BRIGHT GALVANIZED 
All Meshes and Widths 


AMERICAN WIRE FABRICS CO. 
CHICAGO, ILL. 

















TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 


Golf 
Mowers 


Horse 
Mowers 


Trimmers 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co., Orange, N. J. 











American Steel & Wire Co. 


MANUFACTURERS OF 


American & Griswold 
Bale Ties 





CLEVELAND 
PITTSBURGH 


CHICAGO 
NEW YORK 


WORCESTER 
DENVER 














“HOLD 
FAST” 


Ask your Jobber 


ONE YEAR 
GUARANTEE 


Double and stitched 
of the heaviest 
Chrome 


Retail Price - $1.50 


E. T. RUGG & CO., Newark, O. 

















STRAIGHT AWAY LAWN SPRINKLER 


NO. 1 





Perforations 


— 





Throws all the water awa | irene the end of 

the hose. Can be held in the hand for sprink- 

ling flowers. Write for our general catalogue. 
New York Office: J. M. Sherwood Co., 168 Church St. 


Stuber & Kuck Co., Peoria, Ill. 
Wm. P. Horn Co., Pacific Coast Representative, San Francisco, Calif. 





~% SELL IT ONCE 
= AND YOU 
SELL IT ALWAYS 
























Blatchford’s Calf Meal is one of the pressing needs of your farmer 
customers who want to raise culves successfully and profitably. 


A Milk Equal of Proven Quality 


with a 30-year record of success among the stock raisers of 
America. Its quality isits best advertisement. It appeals to the 
customers who want the best and havethe money to pay for it. 
Put up in 25- 50- 100-1b. bags— easy to handle. 

Dealers in Dai Supplies, Cream Separators, Churns, 
etc., will find a ready demand for ‘3latchford’s Calf Meal. 
There’s also a big demand for Blatchford’s Pig Meal which carries Metle plep 

a sie 


h r period at weaning time; and for Blatchford’s 
gafely over tne Sod Milk Food for Lambe. Write for literature and full information. 












Blatchford Calf Meal Factory, Waukegan, Ill.; 























Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn., U.S.A. 
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Sherman Bibbs | | OogedVpj cer ayewlan cas 
Are Better E2228 Y auatity PRODUCT WeEeeeee 


Full Size and Weight UNIVERSAL NOZZLE 


The Simple Nozzle that Gives Results and Lasts. 
Oe 

59¢Se Spray — = 

la | Beet ine, -W ide Spray — 

) wen yg Sh trongy-Solid-Stream 
Simple—No Packing Near Sh ut OFF —s 

The Washer Prevents Leakage = 

A high grade nozzie with a low price, 





Many Bibbs now offered 
hardware trade are under- 
size and underweight. 








Inlet and Discharge bored smooth. Cap packed with 
cone-shaped washer. This acts as a stuffing box, gives 
long bearing for spindle, and, being thoroughly filled = _ 
with plumbago, lubricates as well as packs. The most | 
SS aoe long wearing Cap Packing procurable at 










ee 





Each Bibb Tested Under 100 Pounds Water Pressure made possible by extreme simplicity. 
Send for Descriptive Circulars A Sones ath Spray—A quarter turn of the tube gives 
. every variety of stream and spray. 
H. B. Sherman Mfg. Co., Battle Creek, Mich. A sample, postpaid for 20c., will convince you. Send 


for catalogue. 





























No Overfilling | | American Steel & Wire Co. 
With the .DDELPHOS MANUFACTURERS OF ——————— 


The oil just fills the tank—no 


e 
more, no less, and that’s all there is Woven Wire Fence, 
to it. No fuss, no waste, no muss. 


The automatic pump on the Delphos Gates Steel Fence Posts 


does the trick. The easiest and 


cleanest way yet discovered. and Poultry Netting 

















WRITE—Delphos Mfg. Co. Ww YOR |. SarvaR  Srenenunel 


Delphos, Ohio 

































Ripe Ra ag Saye Premax & Dodson Steel Hame Chains 
Wagner’s KANT - SUK Calf 7 PATENTED 
( ey” 
and Cow Weaner? Th 
IT’S A WONDER 
A perfect ye _~ aoe Never STRONG Electro- 
a Slip HANDSOME galvanized 
The hinge construction of this GOOD SELLERS to prevent 
article allows the calf and cow Never 
yet effectually prevents sucking. Break FULLY ree 
t is easily applied. Once used GUARANTEED same price 
ers have no equal. Always Write for folder } as bright 
We make a complete line of Reliable 58-H steel 
“ae ie also Hard- S-6 
ware ° ’ ° 
MANUFACTURED BY Niagara Falls Metal Stamping Works, Niagara Falls, W.Y., U.S. A. 
Imperial Bit & Snap Company, Racine, Wis. cow the Jockey Chains Stallion Chains 
All the leading jobbers carry them in stock posent <meias Spreader Chains Ete., ete. 
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The Cheapest Because the Best 
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painting, and is practically indes- 
tructible. Copper colored wires in 
the selvages identify it-—-our_ re- 
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The Gilbert & Bennett Manufacturing Co. 
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HARDWARE AGE 


January 21, 1915 














Hose Couplings, @ doz., ™% in., 
1.60 


$1.60. 
William Yerdon: 


LATCHES— 
Roggin’s Thumb Latches, Jap’d, 
with screens doz.35 @ 50¢ 


—_ ns. Garden Hose 
Oe OO sinh és a%re.s Og wz5e| Door— 
Al "other ioon, Water, Steum. gage ln age gs a. a ies bien 
= suburn, No .$1. 
OM AOE sche ss 3 OOO TES All Steel, No. 28. per doz... .$z.Uu 

HOSE—Rubber— Richards-Wileox Mfg. Co. 

Garden Hose, ¥2-inch: Bull Dog, Heavy, ‘No. 125. \0&5 % 
4-ply Guarantced.....++++++++-9¢| Trump, No. 127............ $1.: 
rly Guaranteed feces 9¢| LEADERS—Cattle— 

Garden Hose, %-inch: Small, doz., 45@50¢; large, 55@60¢ 
Competition ae ere ft.7 @7 V2¢ 
3-ply Guaranteed - £82 @92¢ LIFTERS— 
4-ply Guaranteed... .ft.94%2@1l0V2¢ Transom— 

Cotton Garden, %- in., irae ay, R. & E. new list........ oeeeeD0% 
Low GrOEE. csi vores t.7'4@8u¢ 
Good Quality .....++..- 12@14¢| L'NES— ; 

Wire Clothes, Nos. 18 19 «=—-20 

INCUBATORS— 100 feet. ...se0--. $2.60 2.45 2.35 

Buckeye ee Co. : lie i Deo $2.25 1.95 1.80 
Style A 1 Chalk Lines, Cotton, %-lb. 

Each, $6.65. 11.97 15.30 16 95 23. ae eS “eee roan 25 @ 30¢ 
Mason Lines, Linen, Y-lb. 
1RONS—Sad— 7 PE ae eat bcabnioes 47 
From 4 to 10...++++++-: lb. 3@3¥2¢| Samson Cordage Work 


M Potts’, cents per set: 
a ¥ Ron a 60 65 
6 


Jap’d Caps...s+++- 78 735 
rea Core th awnaie . 70, 83 80 
Note—Some Western m’f'gr's., 


quote lower prices. 
Chicago Flexible Shaft Co. 
Princess Electric, 6% Ibe. , ea.$2.35 
Ideal Sad-Iron Mfg. -  - 
Ideal Self Heating Sad a 
each, Family Size, 6 ID., $3. 50; 
Dressmakers Size, 9 I., $4.2: a 
Tailors’ Goose, 14 ID., $5.5 
Royal Iron — a . Pe Aa 
omestic size, pe : 
. $22.00 


Bar and Corner— 


Richards-Wilcox Mfg. Co., Bar 
Irons, 60&10%; Corner Irons, 
Nos. 77 and 70 a.euceevceccs 60 % 

J acks—Automopile— 

Motor Car Equipment Co.: 

Power Jack, per doz........ $6.00 
W agon— 
Richards-Wilcox Mfg. Co., riger 
Steel. Ko, 100 isveosers . 30810 % 
Wilcox, No. 228: 1, $5.75; 2, 
$7.00; 3, $12.85; 4......-.- $28 8.50 
Ladder— 

Richards-Wileox Mfg. Co., Ladder 
Dee “ss bees bo 060608 « oe cee HOG 

JOINTERS— 

Pike Mfg. Co., Saw Jointers, e oe. 

3% % 

K iLLerRs—Fiy— 

Watson Co.: 

Wonder, per gro.........--$10.50 

KNIVES— 

Butcner, Kitchen, &c. 
Foster Bros.’ Butcher, &e......20% 
Nichols Lros.’ Butcher, Skinning 

aud Sticking * a ee Laas DVK1U0 % 
> ee ng— 

Standard L sn * sis es ‘s 4340 

3 J nie & Co., Nos. 45 

i ree : 25&10 % 

Jennings & Griffin, revised list, 
Nos. “ erry a toee seed 20% 

Swan’s Regular “Grade, No. 1480, 


50 @ 60“ Extra Grade, No. 
™ 2 sphere. * Sromwene - -40@ 50% 
Hay and Straw 


Serrated Edge, per doz. .$5.00@$5.5( 


KNOBS— 

Base, 2%-inch, Birch or Maple, 
Rubber Tip.....- gro. $1.40@$1.50 

Door, Mineral ....+..+-. doz. ae 

Door, Por. Jap’d..cecseeesseees 

Door, Por. Nickel. .doz. eel 


L appERS—Store, &c.— 

Bicycle Step: Ladder Company: 
Tasaenn, SOG sinces $9.00 $12. 50 
Track. per 1h¢ 25¢ 

Myers’ Noiseless Store Ladders. 50% 

Milbrandt Mfg. Co.: 

Rolling Store Ladders, each $10.00 
and $11.00; Steel Track. 20¢ per 
ft., Hardwood Track, 15¢ per ft. 


LADLES—Melting— 


L. & G. Mfg. Co.’s list, Melting 
ent PRED «6s tek a ce cedeve 25 % 

LAMPS— 

Hammer’s M. I. Hland,........ 45% 

LANTERNS—Tubular— 

Side Lift, No. 0..... doz.$3.25 @3.50 

Hinge Globe, No. 0. .doz.$3.75 @4.25 

ol. ee ee 40&5 @40& 104 

i. E. Dietz Co., per doz. : 
D-Lite Short Glohbe......... $8.00 
Wizard Short Globe......... 7.75 
Little Wizard Short Globes.. 6.25 
et eine Oe 4.00 
i ee ah hei e po eal e 4 e 4.25 
NS SOE EO ES EE EA 
OSES 4 SEES ieee 6.50 
Buckeye Dash Lamps....... 3.50 
No. 2 Blizzard Dash Lamps. .10.50 
Victor Wagon Lamps....... 8.75 
Junior Wagon Lamps....... O78 
No. 2 Wizard Wagon Lamps .12.00 
Octo Driving Lamns........ 27.00 
Tnion Driving Lamps....... 27.50 
Eureka Drivine Lamps...... 11.50 
Bestov Hand Lamps........ 4.50 


Pioneer Street tain. . .$3.25 each 





Solid Braided Chalk. fo 0 to 3, 
30 


Jo 
Solid Braided Masons’....... 30 % 
Silver Lake Braided Chalk, No. 
0, $6.00; No. - .00; No. 2, 
$7.00; No. 3, $7.5 .@ er. 30 %e 
Masons’ Lines, Shade Cord, &e. ; 
White Cotton, No. 3%, $1.50: : 
No. 4, $2.00; No. 4%, $2.50; 
Colors, No. 3%, 1.75; No. 4, 
$2.25; No. 4%, $2.75; Linen, 
No. 3%, $2.50; No. 4, $3.50; 
No. 4%, OO sas oe’ ood 30 %o 
Tent and Awning Lines: No. 5, 
White Cotton, $7.50; Drab 
Se Fk > 
Clothes _Lines, White Cotton: 50 
ft., $2.75; 60 ft., $3.25; 70 ft 
$3.75; 75 ft., $4. -00 ; 80 ft., 

$4.7 15D; 100 


$4.25; 90 ft., 
$5.25 


‘Turner & Stanton Co.: 


Solid Braided Chalk, Masten s and 

Awning Lines .........é 30&10 % 

EK err 60% 

DOE cckws'e a av ose @udee ube 60 % 
Clothes Lines, White Cotton. 

30&10 % 

Shade Cord, Cotton or Linen. .30% 

LOCKS—Padlocks— : 

R. & E. Mfg. Co., Wrought Steel 
See. Ee 6-a'e Ses 6 b42BS awe eee 75% 
Sash, &c.— 

Ives’ Patent: 
RON aS de dn ai so oe oe 
Automatic Gravity Metal Sash. Hs 
Window Ventilating ........ %e 
M acuines—soring— 
Com, Upright, without Augers. -$2.75 
Com, Angular, without Augers.. 3.00 
Jennings’ Nos. 1 and 4........ et 
Millers Falls, No. 145, each. ..$5.40 
Swan’s Improved ....... 40&10&10% 
Noral Forming. Bending. Crimp- 
ing and F'luting, Hand Power, 
SG Dee Chaceccocctcct’ 4 
Ice Cutting— 
[Ee enctudoes sees cus cat 20% 
Washing— 
——- Way M'f’g Co.: 
vc Meds Oe 6a eee ee $7.50 
Ww ~ ol ibbed ne kieh axe 10.00 
SIE > <b no's dire tts & 0 's'ew's cael 16.50 
Electric. with Wringer...... 36.00 


Grinnell Washing Machine Co.: 


Ea 
Elmo or Lewis, Electric... .$42.00 


G-E-M or Lewis, Power.... 18.75 
Speed or Peerless.......... 7.50 
Nineteen Hundred Washer Co.: 
PE, ee: See Su oe sc been wes $8.00 
SS MM Fe ae Co 8.00 
1900 Standard, ea.......... 7.00 
MALLETS— 
PD: vai puebies ecto eneseees 504 
Catt ECE POTEET ETE OTTO Oe 508 
linners’ Hickory and Apple- 
NE sa ecb ebe sedan be doz. 504 
vATS—Door— 
Acme Flexible Steel.:......... 50% 
Cary’s Everlasting Flexible Steel, 
50 
Elastic Steel (W. G. Co.), new 
5 Sa Rs ee eee) 
McKinney Mfg. Co.: 
Glen Folding, stock sizes.....55% 
Glen Folding, ~ ered sizes, per 
sq. ft. net. 50410%........ 
Sleeth Steel Flexible. spe cial sizes 


and shapes per sqr. ft., net..25¢ 


MiLLS—Coffee, Corn, Etc.— 
Enterprise Mfz. Co.: 
RE BT i ER Sate on 0@2 
one, Shell and Corn..... “Sohiea 
Parker’s Ball Bearing ee 38314. % 


Parker’s Box and Side.... . -50&10 % 
MCPS— 
Cotton, 9, 12 and 15 lb. to doz., 
per ib... 114% @22¢. 
MOWERS—Lawn— 
NOTE—WNet prices are generally 
quoted. 
Cheapest, 10-in., $1.80; advance 
10¢ for each size. 
Cheap, 104n., $2.50; advance 10¢ 


tor each size. 





Better Grade, 10-in., advance 


25¢ for each ayy 
16 18-in. 


High Grade. .$4. $0 4. os 5.00 5.25 
Coldwell Lawn Mower Co. 


$3.25; 


Imperial, Higo and Low Wheel. 
6O0K&5% 
Rag RSC ae At gen a tbe 7 60&5 9% 
SS Presa pee 
Die NN oF a re One oy a GOKkA% 
Improved Excelsior.....33'- &10% 
Chain Roller Mower....... 40&5% 
Geared Roller ............ 40&5% 
Horse Lawn Mower....... 40&5% 
I ie Ne ar aia eG er ee 405% 
Supplee-Biddle Hdwe. Co.: 
a | | 
Great American ........ 6O&T LA % 
Naics— 
Wire Nails and Brads Miscel- 
NS 87 "A&10&7 44 
Cut and Wire..See Trade Report. 
Hungarian, Finishing, Upholster- 
ers, &c. See Tacks. 


Horse— 
Jobbers’ Special Brands 
per lb., 8@9%4¢ 


Picture— 
1% 2 2% 3-in. 


Brass Hd., gro., 45 .55 .60 .70 
Per Head, gro., ‘all sizes...... 80% 
Upholsterers’— 
nt, EEA PEP TERT OT EOE ECE COR: 
Be RS aS béente wee 306 103 


NUTS—Blank or Tapped— 


Cold Punched: Off list 
Aaa peepee rr art 5.00¢ 
NS oa ond Geis owen ob 6.00¢ 

Hot Pressed: Off list 
PEE “Dds sche db oder ksek cs 5.75¢ 
IK Se ithe 0%: vie ch otihan aol 6.75¢ 

Oaku Yi 

In 50-lb. Bales. ogee. Unspun. 

ee.  Cin'dtees via na ¢ 7“¢ 
1, S. Navy + old, ay 65%4¢ 

eet  weeeseous ps b. 64%2¢ 5Sxa¢ 

Plumbers’ Spun Desan. per 
ME 6étccunes PR Or epee eee $1.75 

OoIiL— 

Pike Mfg. Co., Pike Oil........ 40 % 

OIL TANKS—See Tanks, Oil— 

OILERS— 

Steel, Copper Plated. .80&10&10&5% 

Chace, Brass and Copper...... 50% 

Chace, DE cbeuciditinteteweke rs 70% 

Paragon, Brass and Copper..... 45% 

Pe es kee oe ob mae 604 

Kauroad, coppered....ccccecees 704 

Ree DOGEE on ccasnadesons 50&5% 


Malleable Hammers’ Improved, Nos. 
1 12 and 13, 10%; Old Pat- 
tern. Nos. 1, 2, 3, 4, 50%. 
P. Wall Mfg. Supply Co. : 
Spring Bottom Cans. 
80&10&10&10% 
Railroad Oilers..... TO0K&10&10&5% 


%| IPENERS—Box— 


Morrills No. 1, Doz. $14.50..33144% 


Packinc— 

Asbestos, Packing, Wick and 

Rope, any quantity....... 14&16¢ 

Rubber— 
(Fair quality goods.) 
Sheet, C. i ichegpiekinkss ~.. 11@12¢ 
weet, 4. - Gh Biivcewes cos wows 11@12¢ 
Sheet. oe GD ee 0+ +e -lL2@I13¢ 
OS ee a See eae 40 @45¢ 
i eae ear 40 @ 50¢ 
Miscellaneous— 
American Packing....lb. 8U@9 ¢ 
Cotton Packing...... lb, 16@25 ¢ 
Italian Packing...... lb. 9@10 ¢ 
a I SRE ras lb. 34@ _*¢ 
[Russia Packing. 1b. 9@10 ¢ 
PAILS—Zalvanized— 
aes per eee 
Ouar 10 14 

EAOEE «x éntes - SL. y 30 si 42 $1.60 
Ex. heavy... . 47 2.59 2.81 
Red Bottom 

Fire Pails . 2e aa OSH 
Well Pade 1.96 2.20 243 2.67 


Fiber Ware— 
Cordley & ayes 


Star Pails, East of Miss. River, 
per doz. f.o.b. factory ...... $2.40 

PAINT— 

Dixon’s Silica-Graphite, in % gal. 
cans, $1.75; 1 gal. cans. $1.65; 
5 gal. kegs, $1.60: 10 gal. kegs, 
$1.40: 25 gal. bbis., $1.35; 30 
gal. bbis.. $1.! 

Montauk Paint Mfe. Co. : 
i-mel-ine Aluminum, Enamel, 


Gold and Prepared Paints, 
ea. per gro.. $9.60 
Di-mel-ine Stove Pipe and Screen 
Enamels, ea. per gro...... $9.60 


PANS—Dripping— 
. ep See Bae ee ee 75¢ 
Refrigerator, Galvanized— 


EUER + 6 vcs vee 


12 14 16 18 
Per doz.......$2.00 2.25 2.75 4.00 


PAPER— 
Building Paper, L. C. L.— 
Per Roil. 
Rosin sized Sheathing; 500 sq. ft. 
rolls, 36 im. wide. 
25 ie A OOM ce oo cisco nse. 40¢ 
(ee |) RRR aa reeeer 48¢ 
eR SS ep epee 64¢ 
Deafening Felt, 50 sg. xd. -relis 
36 sn. wide, per ton... ..0%% $47.00 
Roofing, Rubber, see seth 
Flint Paper and Cloth.......... $ 
Emery Paper and 9 “oats 60% 
Garnet Paper and Cloth.........30¢ 
Tarred Feilt— 
l-ply, per tom......0.. $32.00 @ $33 oe 
PR, Ot OE cs 6 be eae e rhe 
ARIS en Makan ah xe a a 686 
Sister's Felt, B00 $06. ccs conver 65¢ 
PARERS—Appie— 


Goodell Co.: 


Family Bay State.. -@ doz. $15.00 


Improved Bay State.? doz. $36.00 
New Lightning......@doz. $7.00 
Turn Table ’98...... P doz. $6.00 
White Mountain -P doz. $5.00 
sjonanza Improved ....each $7.50 
er GE cs oe o @ oc each $20.00 
NE 5's se eae 3 ete each $30.00 
Rapid Apple Slicer. ..each $100.00 
Orange— 
Goodell Co., Sueccess..... each $20.00 
Potato— 
Goodell Co. : 
SR a tle os a ens P doz. $7.00 
White Mountain...... P doz. $6.00 


Victor Vegetable........each $5.00 


PICKS AND MATTOCKS— 


BOE A tdvcdicinsocdneneas 75& 10 @ 80 ¢ 
PINS—Escutcheon— 
er tee ess ae 
DE snc phe 6 cheat ce 60& 10 @; i 6; To 
PiIPE— 
Lead— 
Eastern Prices: 
Lead Pipe, per 100 ibs.......... 5.65 
Steel Threaded 
Black Steel Pipe, % to 3 in... .784 
Galv. Steel Pipe, % to 3 in... .69% 


Vitrified Sewer— 
Standard yi ts and Fittings, 3 
b. 


to 24 in., carload lots, f. o. 
factory: 

PM ~ oLou bene deee ibaa ie 76% 
SORUUPEINEE dc desis avteceade 78% 


PLANES AND PLANE IRONS 
Wood Pianes— 


Bench,-first qual......... 30 @ 305% 
Bench, second qual....... 40 @40&5% 
Ne ee ee 25@ 25&5% 
Chapin-Stephens Co. : 
Bench, First Quality........./ 30 % 
Bench. Second |. 40% 
Molding and Miscellaneous. ..25% 
Toy and* German........ oo -d0% 
Piane lIrons— 
Wood Bench Plane Irons....... 25% 
ns Me “ie eit send roc de eee 30% 
Charles Buck Edge Tool Co..... 30% 
Chapin-Stephens Co............ 23% 
PLATES— 
PE asectiebsid ne nates lb. 3% @4¢ 
PLIERS AND NIPPERS— 
eg |” Barras 75& 10 @ 804 


Gas Burner, per doz., 5 in., $1.25@ 


$1.30; 6 in., 7. sae iy 50 
Gas Pipe ... 10 
$2. 00 $2. 55 $2.75 rf "50 





Heller’s Farriers’ Nippers, Pincers 
Ge Wee sb wkee sch ci 40 @10&10% 

PLUGS—Spark— 

Champion Spark Plug Co.: Each 
Priming & M. C. Priming.... .65 
Regular & Reg. Long......... 42 
Overland a SER Farrer 42 
Fess oo" Wk ws aoe bate bas ae wot 
ar, ie as 3 AT 
Ford. Conical, Mica & Motor- 

SEE. ake cb dene aen bows re 

Emil Grossman M’f’g. Co.: 
Oo Te eee ae ee T5¢ 
SS ss oa ewe.od bce ane 40¢ 
ot lc | ee ee S0¢ 
IN MS i Geccunsee 

Jeffery-Dewitt Co. : 

Edison Dble. System, ea....$1.25 
Motorcycle standard, ea......35¢ 
NN 7 I oo Ca ray 4 
ae a WR 5, oaas us ves bs ee 
J-D Platinum Pts., ea........ 80¢ 

A. R. Mosler & Co.: 

Spit-Fire, Platinum _——. 

10 @ $1.00 

Spit-Fire Hvy. Nickel Point 
ea. . 0@60¢ 
Tié 25¢ 20¢ 0¢ ea 
Vabates Triumph Junior Superior 
Motorcycle .......... ea. 25@30¢4 
OURS 5 ankeuds cs. ea. 45¢ 

PLUMBS AND LEVELS— 

rf Athol Machine Co. : 

Carpenter's and Machinists’ Iron 
Plumbers’. Pocket .......... 25%, 

Chanin-Stephens Co. : 

Plumbs and Levels...30@30£10% 
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Caldwell Sash Balance 


{ Does away with weights 
and cords, and is VASILY 
more durable. 

§ Makes sashes work per- 
fectly. 

{ Permits greater window 
space in new work, as box 
frames are not necessary. 

| May be applied to old 
windows without altering 
sashes or frames. 


{ Write for circular to the 


CALDWELL MFG. CO. 


3 Jones St., Rochester, N. Y. 


i 
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American Steel & Wire Co. 


MANUFACTURERS OF 








Nails, Staples, Spikes, 
Tacks, Barbed Wire. 





CHICAGO 
NEW YORK 


CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 
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Permanent 
Roof 


There’s nothing to decay in the Cort- 
right Roof, no exposed nails to rust 
off, no chance for wind to get under 
the shingles and blow them away. 
Cortright Metal Shingles overlap and 
interlock so that no wind, rain, sparks 
or flame can penetrate. 

Why not get more of the roofing busi- 
ness in your vicinity this year by 
handling this quick selling, easily 
handled, eminently satisfactory roofing 
that answers every building and insur- 
ance requirement—that is nationally 
advertised and favorably known? 

Just say on aé postal ‘‘Send your 
dealer’s proposition.’’ No obligation. 


9D 7 / Cortright Metal Roofing Co. 
| Philadelphia and Chicago 


a ee 








To Guarantee the 
Chimney Tops 


you erect, use IWANS’ Volcano 
Revolving Chimney Top and 
Ventilator, that really creates 
suction. 

This top positively cures all 
down drafts and slow drafts in 
chimneys. 

The iron mountings are cheap, 
and patterns for hood and vane 
are furnished, free. so you can 
construct hoods in your shop as 
needed. 

Write us for name of nearest 
jobber, and prices on our com- 
plete line of hardware special 
ties. 


IWAN BROTHERS, *477%'°* South Bend, Ind. 




















HE circulation of 
| Hardware Age is 
a guaranteed one, 
sworn in by an affidavit, 
which will be sent in detail 
to any one upon request. 




















SANITARY 


walls are as necessary as 
sanitary plumbing. 


Enametile 


is the best and most san- 
Is made of 
Like 


ee eH 4 Cte oF) 
ELS 


EGE ae 


as much. Hard to 

difference. Plates bedded 
in cement; no lap joints, 
no nails. Endless variety 
of patterns, colorings and 


s Y 
Write for ART PORT- 





N. Y. METAL CEILING CO. 
543. &c., VW, 24th St., New York City 











SQA ARRAN 
WY MMOs SOS 
MQ 
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NY 
\\ 
SS 
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“BEST BY TEST” 


Perfect Satisfaction Guaranteed 
Write for Prices 


t 





(| 


at 








ny" 


| 





Ue 


Prompt Shipments on Receipt 
of Your Order 





Copper B 
r; Conductor Pipe, Co ; Crimped Shee ; 
’ r; Eipows, Depeer: Gask ted ag 
Ha - Mitres, Copper; Nails, Copper; Rivets, 
; Rell Copper; Shoes, ; Shee ; Bo 
; Spikes, r; Washers, Copper. 
leer reat, eres ore Meee Erase Molling, Miile 
sbur ‘opper an rass 
C. G. HUSSEY & CO. . Pittsburah. Ps. 
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Chapin’s Imp. Brass Cor. 
40@40&10% 
Pocket Levels ......8U@sSU&1U0% 
Extension Sights ....30 10% 
Machinists’ vels ..40@40K10% 


-60&10 % 


 Disston & 


ns: 
Shafting Levels ........- 


Pocket Levels ....-.++++-GO&10% 

Plumbs and Levels....... 60410 % 

Track Level and ‘Gaune.. -60&10 % 
POINTS—Glaziers— 


Bulk and 1-ib. papers.......lb. 9¢ 
Yelb, PAPerS.cececsereeccesehd, 10¢ 
%4-lb. papers. ipekoe ndd0eees ue 1l¢ 


POLISH—Auto Body— 


Morgan Mfg. Co.: 
Morganbrite 
$y.vu 4.80 3.00 2.10 


Gal. % Gal. Qts. Pts. per doz. 
$1.50 00 .60 per duz. 
4 pts % pts. 2 oz. 
Stove— ‘ 
Joseph Dixon ........-. --@ gr. $5.00 
Dixon’s Plumbugo .........-@ Ib S¢ 
Wiveside cccccceuccccsses 2 gr. $2.50 
GOW scccesossrvveces 10+ @ gr. 4.00 
gg oe jeabtéaeeenenee @ gr. $3.00 
SD OO 3.50 


ck @ er. 
Black Silk Stove Polish Works: 
5 oz. cans, paste, No. 5. ¢@ doz.$0.75 
%% ID can, paste, No. 10.9% doz.$1. 00 
1 can, paste, No. 15.9% doz.$2.00 
5 ID can, paste, No. 20.93 
6 oz. can liquid, No. 6, ? 
% pt. can, liquid, No. 8.2 
1 pt. can, liquid, No. 12.9 
% pt. air drying enamel, 
# 

i 


1 pt. metal polish, No. 


1 gt. metal polish, No. 
' doz. $3.75 
oz. $1.00 
1 al. metal lish, M tg 50, 
a6 xe @ doz. $7.00 
1 gal. metal polish, No. 90, 

# doz. $12.00 

Case lots 40% 


6 oz. metal polish, No. 60, 


POPPE RS—Corn— 

1 qt. Square...doz. $0.75; gro. $8.00 
1 qt. Round...doz. $0. 80: gro. $9.00 
1% qt. Square.doz. $1.00; gro. $11.00 
2 qt. Square...doz. $1.40; gro. $13.50 


POTS—Giue— 


Buamatlad ...ccccctccoctccvercec4an 
Tinned and Turned. SAE 


POWDER— 
Black Sporting: 
ae ne aie ene : 
ee wpe sece 
—— 2.75 @ 3.00 


uarter Kegs (6% “4 ), 
° . $1.50@1.65 
Canisters, eae seace ae 
Canisters, Y2 pounds... .15 
Canisters, 1 pounds... 15 
Black Blasting, 25 lb. kegs 


DOL ‘apv.y 
ay} 03 yunoISIC 





NOTE.—Prices vary according to 
territory. 
Smokeless— 
we = F roc, bulk; Peerl bulk, 
in u eerless, 
50&20 % 


ee. 5O0&20 % 


| 





Wrightsville Hardware Co. : . 
ae No. ne Posie gs ener apical a 


a i 86 4H Hk , 16¢; 2 


Tackle Blocks—-See Blocks. 


PUMPS— 
Cisternm ..<. cities uy Dade a wala 604% 
Pitcher, Spout.. Se bentess 758 10&5 @80 
Wood Pumps, Tubing, &c...... 50% 
Barnes Mfg. Co.: 
Dbl. acting (low list)........50% 
PE WE hice ccc cecees 80% 


Goulds Mfg. Co.: 
Double-Acting Thresher Tank .$5.00 
Diaphragm No. 3, Side Section, 
$12.25 
Kmpire Advance, Seneca, D. A. 
ae gia and Deep Well (low 


*“eeerveereeeneeeneene 


3 


st) 50 
re! Fig. 1129 and Ww bite- 
SOE So dedbaceec sees wala $2.75 


F. E. Myers & Bros. (low list) 
Double Acting Force and Lift; 
Cistern aud Well; Louse; 
Windmill ; Ratchet Handle; 
Pump Stands; Hydro-Pneua- 
matic Bulldozer Power; Hand 
and Power Spray; Ashland 
eee Ge EMR. «<édenbec ve 50 Fo 
Thresher ‘Tank—Myers and Fault- 
-less Low Down Tank, Nos. 
le: ee nnn a cheese eed s $5.00 
Myers and F'aultless Low Down 
Ratchet Handle Tank, Nos. 
ee Se cca d ep hc be oe $5.25 


eee ee ee eee eee ee te Des ht 


47 
——y Low Down Ratchet fan: 
dle ° as No. R470 
Pump Leathers— 
Plunger and Valve Leathers—Per 


gro.: 
Cylinder Diam., 
Inch. 2 2% "2% 2% 7 
$6.50 8.00 8.50 10.00 i050 


3% 3% 3% 
$13.00 15.50 17.00 18.00 





Cup Leathers—Per 100 L& 
Outside liam, ~ 
Inch. 2 2% 2% 2% 
$6.25 6.95 9.00 Fag 05 11.45 
3% 3% 3% 4m § 
12.85 17.00 20.15 on. 90 7, 80 34.00 

PUNCHES— 
Saddlers’ or Drive, good, 

doz. 60@75¢ 
—" single tube, good qual- $18 
ot odie ing 4 tubes) i . : doz "$4.00 


age ow ." Call Co.’s Cast ~~. 
eoeovweseceeeoeseeeeeses ) 


Dri 
Morrill’s No. 1, Doz. $12.00. "3314 % 
Hercules, 1 die, each $4. 
33 % % 


National Sewing Machine Co.: 
Center Punches, @ doz., $2.00.60% 


Rair— 


See Track, Barn Door, &c. 
RACKS—Whip— 





$4.50; U. S. Double Action, $2.00 

Iver Johnson Safety Automatic Ham- 
mer, $6.00; Hammerless, $7.00; 
I. J. Model 1900 Double Action, 
$2.50; Champion Single Barrel 
Shot Guns, $5,00. 


RIDDLES—Hardware Grade— 


16 in........-per doz. $2.50@$2.75 
ee Qe ce doo wil per doz. $2.75 @$3.00 
IO ne witigiy is per doz. $3.00@$3.25 


For Galvanized, add 50¢ per doz. 
RINGS AND RINGERS— 


Bull Rings— 
2 2% 3 wmch. 
Se esiasewe $0.70 0.75 0.80 doz. 


Copper ....+..$110 1.35 1.65 dos. 
Hog Rings and Ringers— 
Hill’s Kings, per gro. boxes, 
$4.25@$4.50; per doz. 
SOOOS scice - 35 @40¢ 
Hill's Ringers, Gray Iron, dos we 
55 @60¢ 
Hill’s Ringers, Malleable ie 
dosz., 75 @85¢ 
Blair's Rings..per gro., $5.00@$5.50 
Blair’s Ringers....per doz., 65@70¢ 


RINGS AND HOLDERS— 

C. T. Williamson Wire Novelty Wks. : 
Key Rings and liolders, No. 07. 
7 ae 6 ee Keres we 40% 

RiIVETS— 
Copper Rivets and Burrs .50&10@ 60% 


linners’ and Miscellaneous 


ek a aaa bie . - ae eee 80% 
Structural, base, ¥%-in. 
larger, large <S ~eapereiier on 2 5 @ $2.50 


Bowler, cone head, base, %4-in. 
and larger, large lots. - $2.25 @$2.50 
Bifurcated and Tubular— 


Assorted in Pasteboard Boxes. 
Bifurcated, per dozen boxes, 50 


count, 40@45c; 100 count, 50@ 
63¢. 
ROASTERS— 


Empire Ename! Co. : 
Corona, Enameled, $12.75@$15.00; 


Corona, Glazed, $10.25 @$11. 50 
ROLLERS—Stay— 
Myers’ veoedsceccse GOD 


National ‘Mfg. Co. : 
Burn Door Stays, No. 18, ®@ doz.., So 


Richards-Wilcox Mfg. 


Co. : 
Handy Adj. and Reversible No. 
53 


SebWet CUCe es oo SOE +S T5¢ 
O._ ag Adj. and Reversible No. 
@e@eeeoeeveeveseeeeceveeeesede ) 
haa Screw, Nos. 55 and 57....50¢ 
Underwriters’, Nos. _ 60.. 50% 
Pavano, Bes BEc citcioecvsre $1.75 


ROOF ING— 
Roofing, Rubber, 108 sq. ft. rolls, 

32 in. wide, per roll: 
First Quality: 
ply—35 lb. rolls........$1.15 
ply—45 Ib. rolis........ 1.65 
ply—55 Ib. rolls......6- 200 

Second Quality: 


Ww hm Ww NR em 





ibs. or more,|JObn H. Best: an . saa es ace 
Delivered in lots vated Portable Revolving Whip Display, lr 9 _ RRO EE > 
PRESSES— Se er Se eee” pied ply—55 we volis........ 1.30 
2 Co. : . ° = 
“ae .25%| Shelf, $10.00. ROPE— 
ees. Mfg. Co., Fruit, ‘Wine Per Pound. 
WE GT .vccestiv aoe esane 20% re 
Lard Smee. 5 pe | Sausage Stuff- RASPS—Horse— Eastern Retail Trade. Per Ib. 
Girne CBs 25 @25k7 Uy %| Delta Hand Punched Crucible Steel. | Manila, 5 in. diam. and larger, 
Victor “Ni. Grab & Co., Yale Wise : 70%] Highest Grade .........0000-- 12¢ 
nd Jell Disston’S ..-+eeeeeerencsceess 75 % PE SEE. 6 bap 6 bs 040 eas 1l¢ 
Lard Presses and Sausage Stuf Heller Bros. ..-.---+-- sorhoanise Hardware Grade .......+..0+. 9¢ 
GOP Sib a svessc £5006 d00066048 30 % gp map ol ie &10@75 % “— 4g in. —: and eapinsstthe 
Seal Presses— ' REE GOED oecwc cc euseeess 8¢ 
, ee GOED acscccavesacs 7% 
Mor fe A Tare & S36 % | RAZORS— aad Graie «3... cl... Ge 
American Safety oe Co.: Per doz.}| Sisal, Hay, Hide and Bale Ropes, 
Morrill’s Pocket, Jap’d, $16.00 .33%4 % Ever Ready, 12 biade........ $8.40 Medium and Coarse: 

Morrill’s Pocket Nickeled, $20.00 Ever Ready, Comb. “No. --- 18.00] Fiyst quality ........c0ceceee: &¢ 
Per GOS. ..cccsccccccccce edd BR ad oer ga _ ie aca ilps Sisal, Tarred. Medium Lath Yarn: 
PRIMERS—(See Caps, Primer.)| Ever Ready, Comb. No. 5.. 39.00 First eer pcp nd ss att T”e¢ 

Ever Ready, Comb. No. 6.. 39.00 Con 6 al V7 
PULLERS—Nail, _ Ete— Strop. Mch. & Stfop........ 8.40] . est 5c -1n, an Grger....-- ¢ 
Miller's Falls, No. 3, doz......$7.70| Ever Ready blades, per gro. 5.30] Medium, 5-16-in. and Jarger, 
ag ty sie : 1, Nail Puller, aos. | ce Common, 5/16-in. and larger, 
Pearson a “Spike Puller, REAMERS 10¢ 
each, $15.00 .....-ceceee+s+20%/| Charlies E. Buck Edge Tool Co. .30% ri 6g > Ya¢ advance. 
ute ope: 
aa nee Wheeil— REELS—Hose— o* 4 1, %-in. and up . part $3: 
Awning of Tatkie,  “* ° 7 | Specialty Mtg. Co. “a Benselehd Demeatog 7 
Jap’ , doz. . . « $0.30 45 .60 1.05 Handy Hose Rack and "Carrier. F Wire ete 0k 
———— or Tackle, we 1 > 50&25% | Galvanised .......--. ee 
ne ipmictnaen %, 95 REGISTERS— DOUGRE | nc vccvasves seeeeens 
Hay Fork, Swivel or Solid Eye ; ies Electroplated and RULES— 
doz., 4 im., $1.25; , $1.35 FOMSED 4+ 0+ see ees 715510 @ 80% | Boxwood Rk $e OTe i A 604 
Hot House, dos. ay ie 1.20| White Porcelain Enamel, OMG ins oa bce 5 . .25&5@ 304 
piste oaees 1% 1% Ty 2 er Chapin- Stephens Co. : 
Soeus doz.. $0.16 .19 .23 .30|Solid Brass or Bronze Metal Box wood Lidsincisunrenss 60% 
WOM: x viiiids . 04s . # 2%. 2% 40& 10& 10% Flexifold RE PES ee 290% 
sn as . 4 55 «65 a eS ree Fo % 
oo nn "or lecat - REVOLVERS— Miscellaneous ....... OB MaIe® 
Common Frame; Square or |Single Action............95¢@$1.00 net easel aes 50@30a10% 
Round End, per doz., 1% and |Double Action, ‘except 44 cal. $2.00 Sentiel & eae Go... 
Riis wnicaks eves .17@20¢| Double Action, 44 caliber...... $2.25) Folding, Wood ........... 35&10% 
Auger ae ‘20 ' Face Plate. AULOMANC .. 00 .eee ee eee creeee $4.00} Folding, Steel ............ 33 14 % 
per doz., 1v and 2? in....20@21¢ I oe ow eeeaes $4.50 :. eee i i Byte et a= BO 
Works ufkin’s Steel ......... seen 
Niagara Falls Metal Stamping 3; U. S. Automatic Revolvers. Hammer, Cpr eteld maw tie apie 50410 of 


$4.00; U. S. Automatic. Hammerless, 





Saws— 

E. C. Atkins & Co. 
Cimewiare occ kee hui Games ene 50 % 
Sea Peecd eee ced 50 @ 7 %% 
Butcher Saws ........-. casceeae 
Cross Cuts “ee eee eee eereereeve 35% 
One-Man Cross Cut.......... 35 % 
Narrow Cross Cut........... 35% 
Hand, Rip and Panel...... 35&5 % 
Miter Box and Compass...... 40 % 
Mulay, Mill and Drag........ 45% 
Wee MOOG was serene eek 40&10% 

Chapiu-Stephens Co.: 
Turning Saws and Frames, 

30@30&10% 


lienry Disston & Sons 
Prices east and ues of Rocky 
Mountains: 
Circular, Svlid and East. West. 
Inserted ‘Tooth.5U&10 % 50% 
Bad., 2 to 18 in. 


wide Sis bane ek 60&10 % 60% 
Band, 4 to 1%..60&10 % 60% 
Crosscuts ... -40&10 % 40% 


Narrow ec rosscuts. 90&10 
Mulay, Mill and 

ee 50&10 % 50% 
Peamal Woodsaws.25& 74% 25% 
Woodsaw Blades..25& 74% 25% 
Ww oodsa Ww Rods, 


258 74% 25% 


bination ... 30& 74%4% 30% 
a et Key Hole 

htcsiceecel 25& 7T%]% 225% 

Hand Ice Saws...45&10 % 45% 
Butcher Saws and 


eee 30& 7%) % 30% 
C. E. Jennings & Co.: 
_. 2 NP Saree on 25 % 


Butcher Saws 
Compass and Key Hole Saws. .25% 


Framed Wood 0s 6a bos 40% 
I Se 30 % 
Wood Saw Bilades.......cccee; 40% 


Millers Falls Company: 
Butcher Saws: 
Per gro. $9.90 $11.00 $12.10 
14&16 in. 18&20 in. 22&24 in. 


Star Saw Blades......... 15£10% 
James Ohlen & Sons: 
i MD: cling gt os ba anews o 60 % 
Circular Saws ......ccecce+- 50% 
Two Man Croerm Cut.....ceccee 40% 
Simonds Mfg. Company: 
ER Seta ae ee 50 % 
Bay State Cross Cut Saws....40% 
Crescent Ground Cross Cut Saws. 
% 
Inserted Point Saws.........50% 
One-Man Cross Cuts.......... 410% 
Bay State Crosscent.......... 40% 
Gang Mill, Mulay and Drag 
Eee eee 
SN <A ee 0&10% 
ge er 25 @25&10% 
Butcher Saws .......35@235&10% 
So ee 25 @25&10% 


Hand Saws. Bay State Brand.45% 
Compass, Key Hole. ..25 @ eataar 
Se Ge. Soe acne seead 25&7 14% 


Saws, Pruning— 


Disston's’ Combined Pruning Hook 
and Saw, @ doz., $18.00..... 25% 
Simonds Mfg. Oo. -- -25@25k10% 


Hack Saw Blades and Frames— 
Henry Disston & Sons: 
Prices east and west of Rocky 
Mountains. East West. 
Concave Blades .. = 25&T1%% 25% 
Chromol Blades ...35&7%% . 35% 
Hack Saw Frames. "BO&T 4 % 30 % 
C. E. Jennings & Co.: 
—— Saw Frames, Nos. 175, 


ECE bathicwh's once 10&7 1% % 

Hack Saws, Nos. 175, 180. com- 
ple te Sereveesseecesecs 40&7 , @ mo 

Arrow Head Hack Saw Blades. 
40% 

Arrow Head Hack Saw a. 
0&7 14% % 


Goodell’s Hack Saw Blades. *40K10% 
Simonds’ Saws, 40%; Bay State, 
~~ Culley, 35%: Hack Saw 
EER ETI | ERE AL eme, 50 % 
Millers Falis Co. : 
Star Hack Saw Blades 
ni aad $2 ve $2.85 "$3.05 $3.45 


Per gro.. $3. 85 $4.20 $4.60 
Mek ccc OO 11 12% 


Scroli— 
Lester, Complete, $10.00....15&10% 
Rogers, complete, $3.50 and “$4. 00. 
15&10% 
SCALES— 
Chatillon’s: 
ID iia ee ae hak - 40% 
Grocers’ Trip "Scales sens axe - 50% 
SCRAPE RS—Box— 
Chapin-Stephens Co., Box......... 
30@30&£10% 
Cabinet— 
SR TT ere: $9.00 
Extra Knives, per doz........ 3.60 
Floor— 


~~ _epery Co. : 
$18.00; No. 2. $14.00: No. 
gt “08 be Juniors. $0.00 ea. 
Ex. Blades. No. 1, $3.60; No. 2, 
3.00; No. 3, $3.60; Juniors, 
$2.16 per doz 
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om | DIXON’S 
sacs] (ib GRAPHITE 
See) | PIPE JOINT 
—— J COMPOUND 


Plumbers, Steamfitters, Engineers will give you a 
good trade on this compound. Ask for Dealers’ Price 
List and Pipe Compound Booklet No. 54. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 


D> ESTABLISHED 1827 Doge 














“WALL OILERS” 


positively insure you against kicks 
and comebacks. [Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 




















American Steel & Wire Co. 


MANUFACTURERS OF 





Telephone & Telegraph 
Wire. Electrical Wires 


of every description 





CLEVELAND 
PITTSBURGH 


CHICAGO WORCESTER 
NEW YORK DENVER 











AXES 


The ‘Axe 
Through 
Iron’’ is the 
best made. 


MANUFACTURED BY 


Romer Axe Co. 


DUNKIRK, N. Y. 
Write for Catalogue 























Within‘ the circle of Hard- 
ware Age subscribers are 
many who desire to buy or 
sell hardware stores, who 
need “Help” or are look- 
ing for situations. 


If you are interested in 
reaching these people, an 
advertisement in the Op- 
portunity Exchange Col- 
umns is the surest way. 

















ARE YOU READY 


Winter always brings rush orders 
and those that can give prompt at- 
tention get the business. Here’s 
where “Johnny on the spot” is apt 
to get your good customer away 
from you. He is ready, has plenty 
of C. & L. Torches and Fire Pots 
that are always in good order and 
the men to man them. Have you 
N2 32 enough of the torches to be a 

De TRON. MICH. USA “Johnny on the spot” and hold your 
: business and get a slice of your 
competitors’ as well? A No. 32 
Torch is the best quart size com- 
bination torch ever made. Jobbers 
No. 32 Torch a at factory price. Our catalog 


CLAYTON & LAMBERT MFG. CO. 
DETROIT, MICH., U. S. A. 














BECAUSE: 


the bar is forged from open hearth steel, 
front and back are oval in shape, 
the screw is of solid high-grade steel, and 
handle, frame and bolster are of one piece, power- 
fully braced, 
the B. & C. Monkey Wrench has all the 
) stockiness that an all-around handy wrench 
yes > needs. May we send prices and details? 


Bemis & Call Hdw. & Tool Co. 


SPRINGFIELD, MASS., U. S. A. 


















Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as bein fe 
in quality and improvements, and the new S 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 

Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 





MFG. CO. 
Greenfield, Mass. 











| 
’ 
| 
| 
| 
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Grab & Co........-6-: 
National Mfg. Co. 


» per 
No. <. Self Cleaner, TS: No. 62, 


Up een T5¢ 
Richards. ileox Mtg. Co....-50&10 
Hand— 
Fox igi | Co. : 
Hand, Nos. 8 
$4.50 $3.25 
Ex. Knives, Nos. 7 
$1.80 


| pte gathe Sca t tie Hand— 


Bench, lron in., $3.00 
$3. 15; 1%, $i. O83. 50; ree, 


Bench, Wood. 
Hand, Wocd.. 
Chapin- Stephens" Co., 


73 @+. 


on eeve 


Hand 
70 @7V&10K2 % 
Coach, Lag and Hand Rail— 


Round Head, Brass. .77¥2&5@ 
Flat Head Bronze....-- 
Round Head ee 


Drive Screws. . 87 ete 


%o 


r doz. 
$1.20 per doz. 


OU 


eeeeeeres 20@ 207 10 
-10& 10@70& 10& 10% 


%o 


Lag, Cone Potmt..ccccessersees 4 
Coach, Gimlet Point s be owed tak 
Mant: Rab 2 cvvesvoss 796106756 
Jack hence: 
Standard List ..--.--see. - 408 10% 
Machine— 
Cut Thread, lron, Brass or 
Bronze: 
Flat Head or Round Head, 
507 10 @ 50E& 10& 10% 
Fillister Head........ oe @ 40é& 104 
Rolled Thread, F. H. or R. 
EPOGQ «onededeen™ 956 10 @ 805 108 
F. H. or %6 ie Brass, Nos. 
B to Mi cicccccsessetis teem 
Set and Cap— Re 
See Clrean)  .<ie0sts* 75&10& 10% |< 
Set (Steel) met advance over| > 
Bees . scot deanandeneeess 25. 78 
ae Hd. Cap..c.+--0:% 7O0&10E 10% \ ms 
Hex. Hd. Cap......-. 70&10& 107 | ® 
Fillister Hd: . C@Bs tees’ 60& 104 
W ood— wz 
List July 23, 1903. + 
Flat Head, Ir¢ Ni veee 8/7 4205@ = 
Round Head, lron....-. 85G5@ | = 
Flat Head, Brass....-.. 8075@ 1& 
rs 
es 
= 
ima, 
Rr 


SCYTHES— 
Aad doz. 


Plain, Grass, Cutting Edge 
ished s © oa: 
Clipper, Bronze e 
Solid Steel, Web and Backs Pol- 
$7.40 @ $7. 


& 


Pol- 
$7.40 @ $7.70 
. $7.15 @ $7.70 


70 


wor a ‘ ss ‘ = “ze a fe 

Busi eed an ramble, 

Painte ” LOPPO EP O TF $7. 15 @ $7.70 

Grain Pointed, Ps utting Edge 
Polished ....c2eee%8 wee $9.90 

i 0 se e 

Clipper Grain, Bron 9. oe »$10.15 

SEEDERS—Cherry— 

Enterprise ...---eeeeeerrs 25@30% 

Roliman Mfg. Co.: ere 
No. 8, @ GOZ...-ceeesreeees $6.25 

Seeders, Raisin— 
Enterprise ....+-++++++ «+ + -20@30% 


SETS—Aw! and Tool— 
Fray's Hollow Tool Handles, “or 
12 5 


Mil lers beatin Tool I iolders, per 
dez.. Nos. 1 & 4, $8.65; No. 5, 
$11.10; No. 6, $6.0 


Cellar Window— 


National Mfg. Co., No. 70 Cellar 
Window Sets, No. 70 Galvanized, 

W OZ. ...-e eee cceveee veces Qaue 
Nail— 

Ge PY eee erry ye gro. $8.00 

Buck Bros." .....--se+sseees -27%% 

Swan's, Kauried, e ‘gro. eee. $8.00 

Rivet— 
Regular list.....seeeceecceeees sI0f 
Saw— 

Atkin’s: ; 
Criterion ...... jancaweee . 40% 
Adjustable ........-4++-+0e. 40% 

Disston’s ‘Star, Monarch and Tri- 
ee Eee CR eT a ee 0% 

Morrill’ s No. 1 O. S. ® doz.$8.00 
No. 1 RES Baye OSE 12.00 4 és 
Nos. 10, 11, 95, @ doz..12.50 | & 
Special, -@ doz........-- 3.00 >= 
Nos. 3 and 4 Gross Out. a} 

doz 71 50 

No. iS ere er 4.00 

sca Smith “s OMS. wi ce eses 
Screen Door— 

Hunt, Helm, Ferris & Un. 

Star, PW gro. ......-00+ 000 -816.50 

Nell gt a am 

Pike M*R. 

Fast Cut Pocket Knife 
Hones, @ doz.......-- $1.20 
— Kitchen Sand 
Sheet, W Geis os 02 os $1. 
Mature! Grit Carving Knife $ 
Hones, doz. ce > 
Quickcut Emery Carvi <) 
Knife Hones, @ doz...$1.20 


Crystolon Knife, ® doz. .$3.00 


Crystolon Octagonal, per 
ENO a ey ee 6.00 
Kantbreak. ® doz...... .00 

' Pocket Enife 
Hones, doz......--.$2.40 


SHAVERS—Beef— 
Enterprise Mfg. Co.........25&30% 
SHAVES—Spoke— 
lron gegen teeta os $1.50 
CER, ta wire apa ; ae $2. 25 


30&10% 
. 15&10% 
50 


Chapin-Stephens Co.. 
Millers Falis Co., @ ee 
Seymour Smith & Sons 


SHEARS—Cast Iron— 


é: 


7 8 9 in. 
Best ....+-$16.00 18.00 20.00 gro. 
6066 5% $13.00 15.00 17.00 gro. 
Cheap - $5.00 600 7.00 gro. 
Straight Trimmers, &c.: 
Best Quality Jap..... . J08i0& 10 
Best Quality Nickel....00&10& 10 
Tailors’ Shears... ccs pada yr 
Acme Cast Shears and Scissors. .40% 
Clauss Shear Co.: 
Nickeled Shears....... 60 @ 6674 %o 
Jap’d, strt. and bent. .70@75&5% 
EA PO See a = 60 @ 66 34 Vo 
ee os o's wis oS Ge -40@50 % 


Conway Cast Shears and Scissurs. 45 % 


. Wiss & Sons Co.: 

Best uality Jap’d........ 60&10 % 

Best Quality Nickeled..... 50&£10% 

ME oa ta¥ece sdb bid wo 6H 25 % 

Tinners’ Snips— 
Py ge” eee 25&10 @ 30% 
Steel Laid Blades......+-. 50&r 10% 
Acme Cast —_ os outs % Ree ex 40% 
Bartlett Mfg. 

Searight, Compound Lever... .25% 
Clauss Shear Co........ 40&10@: 0% 
Jennings & Griffin Mfg. Co.’s 6% 

i Oe cas bw a 6 Od eNO Ree 50 % 
J. Wiss & Sons Co.: 

Wiss Forged Steel.........-- 25% 
Pruning Shears— 
Bartlett Mfg. Co........eeeeee. 0% 
Disston’s Pruning Hook only, E 
ee Se Ck cee senteeces 5% 

J. T. iienry Mfg. Co. 


Pruning Shears, all ‘grades... .40% 
Seymour Smith & Sons: 

Hand Shears 70% 

Standard Tree Pruners... .75&10% 

Wood Handle Pruning Shears.40°% 


SHEAVES—Sliding Door— 


“ereweeevpeeevreeeee 


RS ye | eee yey 15% 
Sliding Shutter— 
R. & E., new list...... cemee 66 15% 


SHEET LEAD— 
Sheet Lead, per ib.......6% @6%¢ 


SHELLS—Brass Shells, Empty— 
Remington Arms- Union Metallic 
Cartridge Co. : 
First Quality, all gauges. .60&5% 
Club, 10 and 12 gauge 65&5 % 


Paper Shelis—Empty— 
Peters Cartridge Co. : 


League, 10 and 12 gauge... ..25% 
League, 16 and 20 gauge.... 20% 
Target and High Gun........ 20 % 
Ideal and Premier. 2% 
Remington Arms - Union 'Me tallic 


Cartridge Co.: 


Arrow, 10, 12, 16 and 20 gauge, 
5&H Vo 
Nitro Club, 10, 12, 16 = 20 
a ee ee Se eae re 20% 
New Club, 10 and 12 gauge. . .25% 
New Club, 14, 16 and 20 gauge. 
20% 
Shelis, Loaded— 
Loaded with Black Powder. . .40&5+% 
Loaded with Smokeless Powder, 
mediumy grade .......++--- 40& 104 
Loaded with Smokeless Powder, 
high grade ......... 40& 10& 105% 
Peters Cartridge Co.: 
League, Black Powder..... 40&5 % 
Referee, Semi-Smokeless ...40&5% 
a ny and High Gun, Smoke- 
ig RS Ee SE a 40&10% 


les 
Ideal. and Premier. .40&10&10&5 % 
Robin Hood Ammunition Co.: 
Indian, Black 
Eclipse, Smokeless....... 40&2% 
Robin Hood, Clipper, all Smoke- 
less <a 
Comet, 50&10 Te 
(oer 40&1085 ; % 
Capital, all WO&10KS 6 ( 
Remington Arms - Metallic 
Cartridge Co.: 
New Club Black Powders.. .40&5% 
Nitro Club. Smokeless Powders. 
40&10% 
Arrow, Smokeless Powders. 
40&10&10&5% 


oereewrvenpeeeeee 


2 


oeeeneveveeeenereeen eevee ee 


all Smokeless. 


‘Smokeless. 
Tnion 


SHOES—Horse, Etc.— 
F.0.b. Pittsburgh: 
Trom .cccccccecces sper keg.$3.55 


Steel WeTELTESSETEny 134 keg. $3.55 


Mule, 


SHOT— 


Drop, up to B 
Drop, B and larger... 


SHOVELS AND SPADES— 
Association list 40 @ 40& 10% 
Snow Shovels— 

Long Handle .....«..... $2.50 @ $2.75 
Wood and Mall, D. Handle 
$2. 65 @ $2.90 


SIEVES AND SIFTERS— 
Hunter’s Imitation, per doz... .$0.75 
Hunter’s Genuine, per doz....$1.00 








Sieves, Seamless, Metallic— 
er dozen, 
REGGE. 6 iene 14 16 18 20 


Iron Wire ; . $1. 05 1.05 1.10 1.20 
Tinned Wire ..$1.25 1.25 1.25 1.35 
Sieves, Wooden Rim— 
Nested, 16, 11 and 12 Inch. 
Mesh 18, N ested -_ $0.90 @$.95 
Mesh 20, Nested doz.$1.00@ 1.05 
Mesh 24, Nested doz.$1.40@ 1.50 


SINKS—Cast Iron— 


*eeree 


Painted, Standard list: 
12 x 12 to 22 « 36 in... .60@60%54 
26 « 24 to 24 x 50 in... 5S @55SS. 
24 x« 60 to 24 x 120 in... W@NES 
Barnes’ low list, all sizes up to 
20 x 40, 60%; larger sizes. ..55% 
NOTE.—There is not entire wii- 
formity in lists used by jobbers. 
Steel— 
Steel Sinks. L. & G. list........ 50 % 
SKEINS—Wagon— : 
Cast. Irom ...-scccese 65& 10 @70&54 
SS aad bso we bs oe 0 eOr 35 @37 Yaa 
SLATES—Schooi— 
actory Shipments. 
gf AR te 50 @ 50& 104 
Eureka, Uneacelled Notseless, 


6087 tens. 


Victor A, Noiseless. .60&4 tens <F5¢ 
SLEDS— 
_. Helm, Ferris & Co.: 


“e*reeevewpewveeneeevr ene 


.50% 
ici ey Wilcox Mfg. Co.: 
Little Giant Foiding, Pe) doz .$12.00 


Richards Filexofold Steering. . .50% 
SNAPS—Harness— ; 
BNO Fe a 40& 10 @ 50 
National Safety Snap Co.: 

~pamnti M4 gro. 

Inch . yy %4 % 

pes Eye. $1. 7 3.75 3.90 4.10 | ¢ 

1 1% 1% 1% ¢S 
4.38 6.00 7.10 8.00 | ° 
% 54, 2 
Round Eye. .$2.00 3.80 9.55 


Niagara Falls Metal Stamping Works: 


Niagara Harness and Rope... .40% 
SNATHS— 
Grass Scythe.. RPS BE eRe a 50 
ER pis 6 the we Se ae ae 
SPOONS AND FORKS— 
Silver Plated— : 
Good Quality ........ 50& 10 @ 60554 
CPOE OTT ETP TEP eS 60 @ 60 104 
International Silver Co.: 
“3817. Rogers Bros’’..... 40&10% 
Rogers & Bro., William ws il 
Besle: Brand .<c.cesces it 0&10% 
Anchor, Rogers Brand........ 60% 
Wm. Rogers & Son....... 60&10% 
Miscellaneous— 
German Silvery ..cecesss: 50& 10 @ 604 


Tinned tron— 


BORE coc c¢tbhbees% per gro., 55@@e¢ 

Tables ....++.per gro., $1. 00@ $1.10 
SPRINGS—Door— 

Chicago (Coil) .....--.+06. 40&10% 

Reliance (Coil) ..ce-..ceeee 40&10% 

Carriage, Wagon, Etc 

1%4 1m. and wider: P. ” 100 lb. 

aevane hus nb eene $4.75 @ $5.00 

Half | ae See $4.75 @$5.00 

Re eT eee $5.25 @$5.50 


Painted eo > gag 
1% +2 26-+..per patr.45@4¢ 


1% « 3 ; 28....per pair.68@71¢ 
SPRINKLERS—Lawn— 
Enterprise ...-ccccccesess 25@30% 
Hero Mfg. Co.. @ doz.......... $4.50 
Stuber & Kuck ; ner doz., Nos. 1, 

4.55; 2, $3.55; 3. $2.45. 
as | 
Nicke OS Pr : 
Steel and Iron.......- 5 60@ 60554 
neers —. Hdl. Try ras and 

pS a ee ¥10&10@ 704 
Iron tdi Try PERE oad T- 

ES SELLA LCE: 405 105 10 @ 50554 
Athol Machine Co. : 

NS EASE OPT 40&10% 
Disston’s Try Squares and Bevels. 
60&10 % 
R. & E. Mfg. Co., Steel Squares. 
60&5 % 
SQUEEZERS—Lemon— 
Wood Porcelain Linec: 

CREGP cccecs SR re reg $1.00 

Good Grade .cveceseces $1.50 
Tinned Iron ....... doz., $0. 73@ 1.00 
fron, Porcelain Lined 

doz., $1.75@2.00 
Victor, @ STO... 2.2... .eeeeeeess $9.00 
STANCHIONS—Cattle— 
Hunt. Helm. Ferris & Co.: 
ee rrr ry 
STAPLES— 
Barbed Blind ...85&10@85&10&10¢ 
Electricians’ ........ et aa 


Fence Staples, cer $1.70 
Galvanized. .$2.10 f.o.b. ogee: 
"oultry Netting Staples, 
In bulk 34@ 


eee. S-Sutenerr 

Dick’ . eeeeeeeeeveeeeeeeneee 
Soier Bros. 
Nichols Bros. 


. 30% 


30% 
shbeseosescooenae Tl 


Zoe) 








STEELYARDS— 
30@30&5% 
STITCHERS— 
Stewart-Skinner Co. 
Ss y Stitchers ‘ana Supplies. 
$4.50 $12. 90 $24.75 $47.00 
1/12 yy, 1 gro. lots 


STOCKS AND DIES— 
Blacksmith’s Stocks and Dies, 
50 @ 50& 10% 

TOR TOE s ccnkon Save 60 @ 65% 

American Tap & Die Co., Adaman- 
tine. Screw Plates, 40%; Hand 
and Nut Taps, 70%; Machine 
Screw Taps. 80%; Dies, 40% ;., 
Green Liver. 25%; Lightning 
we rew Plate, 25%; Little Giant, 


Nichols Bros., Screw Plates....40% 


STONERS—Peach— 
Rollman Mfg. Co., No. 6 @ doz.$2.00 


STONES—Axe— 
Pike Mfg. Co., Axe Stones 


(all 
kinds) ly 


e 
R 


Stones, Oil, 
Pike Mfg. Co., 1914 list: 
llard Arkansas, 
Lily White 
Red Washita, 
Washita Slips, Stones, Pen- 
knife Pieces, Ete. 

India Oilstones, Crystolon 
Stones, Quickent Emery, Co- > 
rundum, No. 1 Regular Hin- 
dostan. No. 1 Small Hin- 
dostan, Turkey Oilstones and 
Queer Creek Oilstones, Pea- 
knife Pieces, ete., Sandstone | 
and Miscellaneous Goods. 

Scythe Stones— 
Per gro. | 


each 

Soft Arkansas, 

Washita, Rosy | 
and No. 1 


Pike Mfg. Co.: 
jinck Diamond 8S. 8. 
Lamoiile S. ¢*S 
White Mountain SS. 
(;reen Mountain S. 8S... 
Extra Indian Pond, 8S. 8. 
No. 1 Indian Pond &. 8. 
No. 2 Indian Pond 8. 8. 
Le ader Ked End 8S. S.. 
Quick Cut Emery...... : “9.00 | 
SE i hes ss «de tb os a7.00 + 
Seythe Rifles, 2-coat... $8.00 | 
Sevthe Rifles, 3-coat. ..$10.00 | 
Seythe Rifles. 4-coat...$12.00 | 
Lectro (Artificial) S. S.$12.00 | 
India (Artificinl) S. S. $21. 60 | 
Crystolon ¥({ Artificial) S. | 
$08 80 |} 


. $12.00 
$11.00 
.$12.00 





a 
ve 


%§ 


STOPS— 
Morrill’s Nos. 
Seymour Smith 


Bench— 
1 


& Son’s 


Door— 
Chapin-Stephens Co.....50@50&10% 
Plane— 
Chapin-Stephens Co 


STRAPS—Box— 

Acme Embossed, case 
Cary’s Universal, case 
Stanley Twinrold, case lots....40% 


STRETCHERS—Wire Fence— 


Hunt, Helm, Ferris & Co.; 
ene ae. ed oe. - $4.50 
Saree eee a 
Improved Elwood .......... 4.75 
Ree ee: <3 gabe ks > okvic’s ED 
Star, Plain Bearimg ......cec-« 6.50 
Star, Roller Bearing ...... 7.00 

STUFFERS—Sausage— 

Enterprise Mfg. Co., Stuffers and 
Lard Presses 25 @ 25&7 15% 

SWEEPERS—Carpet— 

Bissell Carpet Sweeper Co.: Per doz. 
Grand Rapids, Cyco B.B. oop: $24.00 
Grand Rapids, Cyco B.B. Nie. 26.00 
Princess, Cyco, B.B. Nic. 7.00 
Am. Queen, Cyco B.B. Nic 39.00 
Elite, Cyco . te “Rpts 31.00 
Parlor Queen, Cyco B.B. Nic. 32.00 
Trinmph, Cye o B.B. Nie 35.00 
Superba, Oyco B.B. Nic. 38.00 
Grand, Cyco 8 ee Sarr 36.00 
Grand. Cyco B.B. Nic...... 38.00 
Universal, Cyeo Bearing Nic. 24.00 
Universal, Cyco B.B. Jap... 22.00 
Standard, Nickeled Fittings. 22.00 
Standard, Jap’d Fittings. . 20.00 
Extra allowances accordiag to 

quantities. 

SWINGS—Lawn— 

Myers -Lom Down Roller...... 50 % 


: X 
Tacks, “RINISHING NAILS, 


&c.— 
American Carpet Tacks, 


: 90 & 20& 10& 104 
American Cut Tacks. WE&20E& 105 104 
Swedes’ Cut Tacks. ..90&20&10&104 


Swedes Upholsterers’ .90&20&10&104 


Geet  TGCRE. cc cc eecias 90& 20& 10& 104 
BOOS THERE wevivccveces V0& 20&10& 104 
Trimmers’ Tacks ........ 90& 20& 104 
l.ooking Glass Tacks ........ 65&10¢ 
Bill Posters’ and Railroad 

Tacks ‘S6eu ness bedteoss.a 90E& 50& 104 
Hungarian Natls ...ccccsecseces 804 
Pistehing Neils. 2.00. scecseevess 704 
Trunk and Clout Nails.......... 804 


NOTE.—The above discounts ap- 
ply to the old lists, superseded June 
1. 1914, by a new standard list, sub- 
lee to a uniform discount of 40&10 


See also Nails, Wire. 
Double Pointed— 


Double Pointed Tacks 
005 108 10& 10& 10% 
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Kureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because su- 
perior to steel 
hammers for 
many uses. 
Will drive work 
to place with- 
out marring. 
Sizes: 1 to 16 Ib. 
Circular and Trade prices 





Furnished with or without handles. 


Let us supply you direct. 
sent on request. 


THE EUREKA COMPANY 
NORTH EAST, PA. 








A Name Favorably Known Wherever 
Measurements Are Taken 


Get our new catalogue. 


Measuring Theda: Boxwood Rules, Steel Rules, Board 
and Log Rules, Spring Joint Rules 


of every description - 


SAGINAW New York 
MICH. wena. a, Ene. 
D 


THE [UFKIN fpuLe CO 























- Workmen 







find The Perfection 
Grinder a valuable aid 
. Rasy their tools in 
t of condition. 
Fitted with our combi- 
nation tool rest and 
chisel holder, the ‘‘Per- 
fection’’ is capable ef a 
wide range of work. 
Wheels are made of 
corundum or carborun- 
dum—as desired, and in 
various sizes. If in 
terested in selling a 
strong and _ serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West Erie St., Chicago, U.S. A. 














THE ROBERTSON 
“Horseshoe Magnet” 


Trade Mark Reg. 


Hammer 


eS 


U. S. Pat. Off. 





The best magnet hammer 
It holds the tack 


Write for illustrated price list. 


ARTHUR R. ROBERTSON, Sole Mfr. 
144 Oliver Street Boston, Mass 
Owner of the ‘‘Horseshoe Magnet” Trade Marks. 





























ARMSTRONG 
COMBINATION 


PIPE KIT 


No. 2 STOCK 
%-1R WITH 
BARD BUSHING 
PIPE CUTTER 
JUNIOR VISE 
STILLSON 
WRENCH 

PUT UP IN HARD 
WOOD CASE 


_ 


in es 





Manufactured by 


THE ARMSTRONG MFG. CO. 


290 KNOWLTON ST. BRIDGEPORT, CONN. 
NEW YORK 

















This Pocket 
DEALERS Tool Kit 
Is Al 
will find See 


KLEIN TOOLS 


ARE GOOD SELLERS 
It’s because they are good Tools 


Write for Catalog 


Chicago 























No. 60 
Tool Kit 
Little 
Wonder 


Write for 
Circular 
The largest line of 
Tool Chests, Tool 
Kits, Tool Outfits 
and Tool Cabinets 
“Madein America” 


C. E. JENNINGS & COMPANY 
71-73 Murray Street NEW YORK, U. S. A. 


























Russell Jennings | 
Auger Bits and Braces : | | 


Auger Bits with otha: 
_ shanks, and Precision 
Turned Shanks, Bit Braces, 
Screw Drivers, Counter 


3 3 : panes: oe peat fe: etc. : 
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TACKS AND NAILS— : ——-* ee Tandem ae i Hand— 

Copper Tacks, per ib..... tees hae 4¢ (SS Se eee \% | Athol ach ne Co.: 

‘ Seal. Steel Track No. 'g bs a be "$2 33  -S cb tee cdsisovccecvst 

Copper Nails, per ib.......+... 25¢ Auto. Adj. Track No. 22...50&5% he th v 

TAPES—Measuring— > |_ Palace, Adjustable Track No. sbajo,| Athol Machine Co. : 

American Asses Skin... .40@4&10% 50&5 Yo Simpson ...... ae .- 40210 % 

Patent Leather ........+- OSG II} HOTEL Adjunmble ‘Track 6086 Pi fog =~" iieenenans das 0 0% 

OY Sey She ee 334% @I3 30% OR Starrett, Improved ......... LU 4% 

 heaterman’s eye: co aa 025 @39% Ives’ Wood Track No. 1....$2.2 Vise Attachments, Taper... .. 30 % 

Keutfel & Esser Cc.: # TRAPS—Fliy— Fisher & Norris: : 
Suga ee ba on —: he vc ieee ae Balloon, Globe or Acme, doz., sed a: MOE ss btn ete ede coe 
Favorite, Du L eather PRG . g ae na REP OEP OS, BELO 

" as 25810% |p) 1128 ane ee ete Mon $10.50) sitters Falls Ovai Slide Patiern, 
Metallic and Steet, rede 610%) 408. $1.25@1,50; gro. .$13.00@13.50| pears: 60&10% 

Lufkins : 2 Game— Victor, 20@25%; Regulars, 
Asses’ Skin ........ 408104 50% | Imitation Oneida........... 75 @ 104 20 @ 25% 
NS Sar ee eee re 30@30&5 % | Niagara Falls Metal Stamping Works: WUE ‘éundeoskseovsovave 40@45% 
Patent Bend, Leather, 6b es eee hee eV iced SU % Combination. Pipe owe ete 55 @ 60 % 

AG tas Clincher pe kaukKe ues 75&10% - a al ga taasr cme enss .: 60 $25 % 
a acuaianeters 5% se ock Islan g. Co., Paralle 
ee 3 @35% Mouse and Rat 50% ; machinists’ .......... 50% 

Wiebuse b & Hil Mouse, Wood, Choker, doz. holes, Pipe— 
os Netallic, No. 34L, 10@ 12¢ Athol Machine Co. : 

PEE LR PE BS 30% | Mouse, Round or Square Wire, Combination ................60% 

Par wc & Steel, No. 1038L, . doz. 85@90¢| Fisher & Norris: 
OS oe a debe nge he «a4 0% | Oneida Community Per doz. ET Pee ee 50% 
i, Cy: -sceste cece $0.50 LE Pe Ree Raat =s 

TEETH—Harrow— oe ee. Ore re met  Qolek Actine .... os. kes vn 33 by 

Steel Harrow se aoth, —_ or Out 0” samt Mouse o« a Parker’s Combination: 
headed, inch an arger, ng he... ee ee ‘ 87 Series, 60% ; 187 Series, 60& 
per 100 we +o 2S WSU SO $2.50 @ $2.75 Hold Fast re Pee .20 5% No. ° 870 40%. Com- 

Hold Fast ae -75 petitive Combination. -65@70% 

THERMOMETERS— Easy Set Mouse ........... -35] Rock Island Mfg. Co.s Pipe... .60% 

Tin Case, Cabinet, Flonge, ba "5 Easy OR EE ers 1.00} Vulean Chain Pipe......... 10&10 % 
MG 5 0-6 SO ceneseed 20 @ 35% 0 ERE .60 Saw Filers— 

TiIES—Ball, Steel Wire Niagara Falls Metal Stamping ~ a. $24.00, 30%: C’amps.30 % 

Single Loop, f.o.b. mill....... Works; Enticer Rat Traps, per Wood Workers— 

Monitor, Chess Head, &c. W829 DU WO ah ovns bis ches cawunst 50%] Athol Machine Co. : 

ee he eke eens ua 40&10% 
INWARE— TROWELS— St rr : 10 % 

a Japanned and Pieced, sold| Disston Brick and Pointing... ..25% agg island Mtg.” Oo." “a Wien” 

very generally at net prices. Disston Plastering ..... setreee 20 Waters... 50 
Disston ‘‘Standard Brand’’ and Gar-| ‘YOrHCFS -......+. Soe ween % 
Tips ag a) aoe Ceoealie den eee alec gs gd 30% Ww 
stic ‘Tip Co Ox e, Wm. Rose & Bros.: s— 
Ea cb ercereceevesrereeeereeees 10.00 Phil. Pat. Wd. Hdls. AD 
Rubber Head Nails, ~ gro., NOS} Per doz....$10.36 10.74 11.12 | Price per M. ) 
0, 50¢; 1, 45¢; 2, 35¢; 3, 25¢ 1 SE Ee Be SEO kes cance +» -60¢ 
Bumpers, per gro., Nos. 1, 30¢;| Wide Heel, Wd. Hdles. ae SS eS Oe 70¢ - 
5¢; 2, 50¢; 2%..---.808) Per doz.....$11.12 11.50 11.88 |B. E. 8......+..........00. 80¢ | 2 
Wood Peg fips. per Br0., ae 10% atte nt. ban ee OE A Oe reer 80¢ ¢° 
+, now Ting, wer ero. Nos.| TRUCKS—Warehouse, &c.— eR EPR $1.00 | & 
mane $5355 ‘2h3, PE reg Chicago Hardware & Foundry Co.: | P. E., 9 and 10......+.+... 25), 
$3.00; 234, $3.50......... 40% Harper Handy Caster Truck, |[P., E., SE SR seals es iE 1.50 
Rocking Chair ‘lips, per doz : per doz. sets..$9.50/P. FE.) 7........+..5- 1.50 
Be ter chne bee bee keene McKinney Trucks...each, net $10.00 Robin Hood, ail kinds....... 20&5 % 
otis Nyere Unios ders; Myers No ‘ 2 3 Cast Iron— 
‘ork nloaders ; : : oe 7 Pisighy 
‘Double Rail, Myers Single [Galvanized S642. 00 50.40 58.20 66.09 oy tol pu Ware: 45&54 
mem Clover Leaf and ee. TURNBUCKLES— G ey hh hipaa ae ae 50&°54 
VOSS ve eee eee eee eeee 0&10% | National Mfg. Co. Screen Door Turn-| jon opi * epi : 25551 
Sling. Unloaders; Myers "Sure buckles, No. 195, per dozen 80¢ Plain or Unground ...... 
Grip and Cross Draft...... 50 % : 7 ‘ Por Country Hol. Ware, per lb... .3¢ 
Steel Track and Steel Track Rare TWINE—Miscellaneous— IVhite Enameled Ware: 
ae. tbcaveceeeaes ae &10%| Flax Twine: DO Ts os io i co's CaSO 70% 
secnes Hay Forks, Slings, *Pul. No. 9, % and Y%-lb. Balls .25@28¢| Covered Wares: 
leys, etc. ...-.-- seveveee+ 50%! No. 12, 4 and %-Ib, Balls.22@25¢| “Tinned and Turned......++++- 40% 
ice— No. 18, % and Y-lb. Balis.20@23¢| Enameled ........20++0se0e+% 45% 
Gifford-Wood Co. ....... eceeel5%| No. 24, % and %-lb. Balis, See also Pots, Glue. 
Machinists’— 19% @22¥3¢ Enameled— 

J. T. Slocomb Co. : No. 36, % and Y%2-lb. Bails, Lalance & Grosjean Mfg. Co.: : , 
Center Drills .... ..... ae : go 18% @21%4¢| ~ Agate Nickel Steel Ware... .33" % 
Center Drill Sets, per set... .$1.00] Cotton Seine Twine, Ib. EE eRe: 60&10 % 
Centering ‘Tools, .00......-10% wig Laid thread—6, 244%4¢ 9, All white Enameled.......: 35 bn % 
End Measures .......e--.--. 20% 22¢ 12, 21¢; larger 20 Oued Vollrath Co. , Gest tren0de 
Micrometers: Heads, 20%;  In- Medium Laid thread—6, 26%4¢ New Ideal Kettles, wr: % os 10 % 

side, 10%; Paper, 20%; Plain 9, 22u%4¢ 12, 21%¢; 15 to 42, Imperial Hollow Ware, Cas inane 
20%; Pointed, 20%; ‘Pressed Lh SSeS waite” 
Frame, 20%; Thread. 20%; H aL 4 th d—6, 351, ” ot Enameled Ware, Steel, lite 
Tube, 20% ; Reference Discs.10% th os ree 97/205 7, and White, 50&10%; Special 
Molders— itd 12, 234%¢; 15 to 42, ‘26%6; Blue, 50&10% ; Majestic, |... re 
-, ee Pee ee ee 90 »% 
WeMolders’ Poole"... e022 00% Staging we 2 to 4 os. bails, indurated Fibre— 
: aw in > pnd 8'14¢; in 5-lb. Cordley r. ae: on 
P ss Cut Saw Tools... .35% ans a aint a awis® © ook IVU¢ en en ‘st beeaconeseeun’ 0 

Soe ig tal eeeece 1. BB a % Trot Line, in bails, % to 3 Ib., All other lines except Star Pails, 

Simonds’ Cresvent ..... cose 30% in barrels, Nos. 1, 2 and 3 Ib. f.o.b. factory ......+-.++-- 25 % 

TOOLS—Turning— EN SR RES RTS aM 7i4¢ Tea Ketties— 

Charles Buck dge Tool Co....30%| Cotton Wrapping, white, 5 balls sereeenet Tea oe 8 

james Swan Co......... Pree 0% to lb., according to qe, 0 Each pice cacantty ‘se 50¢ 60¢ 654 

S 12@ eeeeeere 

| Ran osc Engine, @ doz...... $4.50] Cotton Wrapping, variegated, WARMERS—Foot— 

. Wall’ Mfg. Supply Co.: Dread-| 5 balls to Ib............. 14@21¢| Pike Mfg. Co., Soapstone... .33'4 % 
naught Brazed Steel Torches; American ee Hemp, % and |WASHERS—Leather, binititi. 

Gasoline Blow Torches, per doz., PO BOE) dae cds sve kbsnee'es __.  “ * Secunia manana a 85& 106104 
No. 21, $24.00; No. 31, $30.0 00; PPR tse 3-Ply Hemp, 1-lb. ee Patent sees eeree ene: 85 @85& 104 

TRACK—Barn Door, in ee Se Paar oie 10%¢ 11%4¢ 14%4¢ per box 

Sliding Door, Painted Iron, India 3-Ply Hem , 1%-lb. _— iron or Steel— 

2% @3¢| (Spring Twine) ........... 11%4¢\Sicse bolt..5/146 hk %w Kw Hw 

Sliding Door, Wrought Brass, | India, 3 -Ply Dark Hemp 12%2€ Washers ..$5.90 5.00 3.90 3.70 3.60 
1% in., Ib., a ae is tel ghia India, 3-Ply Light Hemp...... 131%4¢ The above prices are based on 

Griffin’s : 2, 3, 4 and 5-Ply Jute, Ya-lb. Balls, $5.5 off List. 

xxx. @ 100 ft., 1 x 3-16 in., 12% @14¢ n lots less than one keg add 
$3.25; 1% x 3-16 pe “ 7 Common India, No. 18......... 17¢ Ke per Ib.; 5-lb. bores add %4¢ to 
Hinged Hanger, 8 100 No. 264 FS st lly *““ and Y% Ib. | fice 
re Ny in., $3.50; 1% x 3: 16 in. Balls, according to sania Se Cast Washers— 
1 : ; Over V%-inch, barrel lots, 
et me , ne Track, be] Cable laid Italian, No. 18 “eee eee 45¢ per lb. 2@2%¢ 
 * brseanthn. SSN 0&5%|Itahan, A, lb. No. 18, 28%¢; cise Rapid Vacuum— 
2 ee BO sn ckcnses 55&7 14% ¢ Stewart-Skinner Co. 

Myers’-Stayon Tra Week, » -.- > «> sae Wool, 3 to 6-Ply........ 814 @10%¢ $8.50 a1 De ce 

Myers New Way and Giant n- Ss oz. lots 
oo bag Bese rer scons sess 50% rtaeStaleridh Tire— $48.00 “——" $198.60 nae 

Nationa gz. Co ‘ Vy, gro. lots 
Rraced Rail, per 100 ft... $3.75;| Wiley & Russell Mfg. Co. : 18%] WASTE—Cotten— 

Storm-Proof Rail, per 100 ee Green WET (2s cote cee rsioes e« 0 J Mtg Col a Ib. 
$11.00 V arRNIsSHES— White per lh. olored per 

Richards-Wilcox Mfg. Co.: eS See &t4éd Nodak czeed 5iA¢ 

STON i _* 8-16 in.. $3.00: Glidden Varnish Bog Green Label,invo. 2...... 7u%4¢ hag PRS 3u%¢ 
1% x 3-16, $3.25; 1% x 3-16, r gal. can; M. P. Durable Ex-|yo. 3.17.7! é Ee 3 ¢ 
terior, $3.00: M R Poe otro 9 In- WEDGE 
terior uralle Floor,| WE DGES— 
Sorsiat ge nor Mer ctha| S500: MB. Caltact Watching 1O8 Pinish.............. lb. 2% @3¢ 
Lag Screw Rail. No. 65..... 40%| $2.75; M.P. Elastic Interior. £2.50;|\ wEIGHTS—Sash— 
Gauge Trolley Track. ® ft., No. M. P. Surfacene, $1.75: Ciidden’s Per ton 
81, 9%¢; No. 83. 14¢; No. White Enamel, $5.00; | Giidden’s| rostern Market . .$22.50@ $23.50 
22¢. Superior White Enamel. $5.00. Middle West $20.00@$21.00 
Nee.” 61, $2.75: 62, $3.00; 63, gat paint! ave. re" Varnish. WHEELS—Grinding 
age SB et re eee ebm Per gro., $9.60| Pike Mfg. Co., Corundum. 3314%: 
Pioneer Wood Track. No. 3...$2.25| Di-mel-ine Vernish Stain. aan Emery ..... ain 8 A 
Model (st'l ‘Track. ng ny 882.40 vVisSES— \8-in., $1.75; 10-in., $2.25;  12-in 
Hero, Adj. Track, No. 12: 10a % PE kc ateen Ode a OOS 10&104" $2.75; 14-in., $4.75. 


WHITE LEAD AND OXIDES— 


National Lead Co.: 

Pure White Lead, Dry and _in 
Se Vidhya éooke Ded sccm un 2 ID 

In 100, 250 and 500 1b kegs . ¢ 

In 25 and 50 ID kegs........ 4¢ 

In 12% Mts tin ck Kos 6 ans 843 

In 1, 2. 3 and 3 YW cans, as- 
sorted (100 ID in a case)...10¢ 


On lots of 500 pounds or more, a 
discount of %¢ per poun! is al- 
lowed, 

Oxides, Red Lead and Litharge: 

eS i 8s ¢ 

In 25 aud 5O ID kegs......... 8i4¢ 

On lots of 500 hese at or more, a 
discount of % cent per pound is al- 
lowed. 

Red Lead and Litharge, in bbls. 
and % bbls. same price as in kegs. 

Terms : 

60 days, or 2 per cent. discount for 


cash if paid ig 15 days from date of 
invoice. 
F.o.b. at New York. 


WIRE AND WIRE GOODS— 
Fence ire— 
See Notes on Prices. 


Market and Stone Wire in 


: Bundies— 

Bright and Annealed: 
eer eee eae 804% 

Bad OP eivie b Kee Ds hee 80% 

SV MNS &-°o dy o's oo: «ts 80&2'2% 

On we wih badsbteoacie'ecetiane 
Galvanized: 

I a 70104 

I nae habe ale ie ochoiawe 70&10% 

et ee a ovis ccwia davon c 65&10% 
Coppered: 

Oe Ee SEED P  e 75% 

Be le bb iu oink badd os Oas 065% 75% 

ar a aiieskerskibes 040% ewaen 70% 

Og RE SRR er er eae 70% 
Tinned: 

Ee Mt ca ch dheda so aaKe 65& 10% 
BO FP Pe oe 19¢ ib., base 
a ne ee ee 16¢ base 
ECCI DE EGET I8¢ base 

Spooled cg 
Annealed ts Tinned... -70&10&5¢4 
Brass and Copper ....... 605 10&5% 


per box, 
$2.35 @ $2. 50 


Retailers’ Assortments, 


Wire Goods— 
Steel Wire Goods........ WE4I0E 104% 
Brass Wire Goods........... 905 40% 
Cup and Shoulder Hooks, 85&10% 


Wire Goods Co. : 
Bright Wire Goods... - 90£40&10 % 
Brass Wire Goods........ ace 40% 
Cup and Shoulder Hooks.. .85&10% 
Wire Cloth and Netting— 


i oS peony Poultry Netting: 
at Mug 4 PEP eee 85104 
pe fo ee ree 85.55% 
Screen Cloth, 12 Mesh, Pe: 100 
sq. ft.; Painted, Black, $1.20 Gal- 
en $1.65; 14 Mesh, Bronze, 
5.25. 

Standard Galv. Hardware Grades; 
100-jt. rolis, 24 to 48 in. wide, 
Per 100 sq. ft. 

Nos. 2, 2% and 3 Mesh . -$2.40 
Nos. 4 and 5 Mesh........... $2.65 
Oe ge ER oe oa $2.90 
Nos. 7 and 8 Mesh...........$3.40 

Gilbert & Bennett Mfg. Co. 
Regular ‘‘Pearl,’’ net, per 100 
Oe ed aie uted gic ide nix bees $3.25 
Ex. Se **Pearl,’’ fet, per See 
Oe ee oe ee er ».0 
New York Wire Cloth Co.: 

Screen Cloth galv., per 100 sq. ft. 
pal, 12 mesh. $1. 75; 14 niesh, 
ee ee SG oo ccccbies $2.50 

WIRE—Barb— 
See Trade Report. 
WRENCHES— 
EFFI hak o- 
Alligator or Crocodile....... 5@80 
Baxter Pattern S Wrenches. 
70&5 @705104 
Drop Forged S.......+-.. 50& 10 @ 60% 
Athol Machine Co.: 
Rapid ee Ate e hone ee wa 25 % 
Bemis & Call 
Adjustable Ss; 40&5%; Adjust- 
able S Pipe, 40&5%; Str’t 
Hd’le Auto, 40&5%; Briggs 
Pattern, 40%; Combination 
Bright, 50%. 
Steel Handle Nut........! HOk10% 
Combination Black ......50&10% 
Merrick Pattern .........! 0£10% 
Steel Handle Screw......50&10% 
Wood Handle Screw.....50&10% 


Coes’ Genuine Knife Hdl. 50@°0&10% 
Coes’ Genuine Steel Hdl. 50@50&10% 
Coes’ Genuine Key Modei, 

10 @70&10% 
Genuine Hammer Handle. 

50@ 50&10% 
‘“Mechanics’.’’ 


50&10 @50&10&k10% 
Niagara Falls Metal Stamping Works: 
Single a Double End Vestnokit- 


Coes’ 


Coes’ 


rench ele FP ee Se Bo 
Itichards- Wilcox Mfg. Co.: 
Shark Adjustable » nag 50&10% 


Wizard Adjustable Ratchet, doz., 


$1 5.00 
J. H. Williams & Co.: 
Agrippa Chain Pipe..... .50&10% 
Vulcan Improved Chain Pipe..50% 
Wright Wrench & Forging Co.: 
., a See aylitaae 
WROUGHT GOODS— 
Hasps, Staples, &c 


Zinc— 
(Cask lots, 600 ib., at miuil.) 





Sheet per 100 Ib.. $8.00 
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Make Your Store the Headquarters for 


Gifford-Wood Co.’s Ice Tools 


Creamery Owners, Dairymen, Butchers and Farmers all cut 
Ice and want Tools they can depend upon 


Sold Under Our Guarantee of Quality 
BOSTON 


GIFFORD-WOOD CO., Hudson, N.Y. —_,,£HICAGO 


O. LINDEMANN & CO. aay KNIVES Stes q 


Manufacturers of 
MAKERS’ 


BIRD pr 
CAGES rant 


Established 1863 





















New Haven Oyster Knife 
35-37 Wooster Street, New York ROBERT MURPHY’S SONS CO. :: = Ayer, Mass 





























Bay State Mi P Company “GEM” Nail Clip 
we. Bad CURTIS WOBURN, MASS. a. go Rg =e 
ee some counter card. Sells at < le 


25 cents each. Big 
Mfrs, of all kinds of mops. Yacht and hard woed floor profit. We also make 


mops a speciality. Black antiseptic mops treated with a ten-cent nail 
oil of cedar, cherry polished hids., $45.00 per Gross. per. Write. 
H. C. Cook Co. 


Ansonia, Conn. 














Send for catalogue and prices. 














he apparatus is light. Parts are of malleable iron with 
two corrugated steel grips riveted in where the stretcher 


grasps the wire. 5 ; 
Write—today—for circular. Read it—then stock—from 


your jobber. 


W ‘ An invaluable aid to the farmer for stretching woven, 
The Townsend ire Stretcher lain, twisted and barbed wire fences taut and quickly. 





Manufacturer 


PJ. TOWNSEND, Painted Post, New York 


w En 
F. M. TRAFTON, 176 FEDERAL L Sr., BOSTON, MASS. 























—An absolute guarantee with every bar of solder— 


ping ene oe ALUMINUM—SOLDER 


Liberal Discounts the 
piesa cae: Shipments Aluminum Solder & Refining Oc., Syracuse, N. ¥ 
American Electric Co., State and 64th Sts., Chicago $2 per box of 4 bars. Discounts te Dealers 


Joa geuae Fauee me 


Kas » BEST BLOCK TIN K eee 
MAPLE WOOD BODY HIGHLY POLISHED 


ONLY THE GENUINE ARE STAMPED IN THE WOOD With 
TRADE MARK MALTESE CROSS (AS PER cur) 


tisement in the “OPPORTUNITY EXCHANGE.” : BEWARE OF IMMITATIONS 
Better turn back and read these columns. It might —— “ SUCH AS FAUCETS SIMMAR IN SHAPE WITH KEY 


ali I] MADE OF LEAD,IRON,OROTHER INFERIOR METALS, TINNED OR NICKELED. 
ee Jone SOMMER FAUCET CO. 355 Cenraat Ave, Newaex NL, 

SE ed TULL TL Lt llalalalal bbb LLL itl Lt) Mie Je 

E You fish for the fun 

= 

- 























Opportunity is waiting for someone in every adver- 

















Pfeiffer’s Bait 
fools : 
the 
Fishes 


of fishing—of course 
eee = S2 Oe ee oe 
the “Sign of the Leaping Dolphin.” 
city, town or camp the “Leaping Dolphin™ 
—— ishing Tackle that's Fit for Fishing. 
Send us Your deale-’s nameand we'll mail you 
eur new 224-page catalog. Write forcatalog H. 


Abbey & Imbrie, 18 Vesey St., New York 
sf “WACGRGNDSNWHODESONDADADUONUNNANORASUIRANEL 


None genuine without Pfeiffer’s name on the stopper 


lark 
Pfeiffer Live Bait Holder Co., DETROIT Mich 

















NITION 


ah Bs LY /m U 





Our sales have increased in leaps and bounds. You should be getting your share of this 


No other ammunition ever gained greater popularity. 
Street, Swanton, Vt. 


trade. Write for catalog, prices and co-operative selling plan. Do this today. ROBIN HOOD AMMUNITION CO., 


\ZesVainn) ee e/a 
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BUCK» 24" BROS 


Manufacturers 2 a 


MILLBUYY. MASS. —_—— Oe eee er a 








*“*VICTOR’’? BOLT CLIPPER 


Send for Catalog. 





Porter’s ‘‘New Easy” Bolt Clippers 


All sizes. Al) parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 


YOU CAN’T AF BORD EYELET-TOOL CO. 


TO BE WITHOUT THE 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 

















Manufacturers of Punches and 
Sets (Hand Drive and Foot Power) 
for Leather, Cloth and Metal. 
Punch Tubes. Punch and Dies. 
All kinds and sizes made to order. 
Write jobber. Booklets free. Es 
tablished 1858. 


40 Lincoln Street Boston, Mass. 


No tive deaier is without it. The demand is increas. 
ing every day. Write for Catalog and Circulars 


Ford Auger Bit Company, Holyoke, Mass. 























Rock Island Autovises 


Number 241 vise is swivel, wens 80 lb., and is adapted for 
automobile and heavy. repair work. 231 vise is same in design, 
but is stationary, weighing 32 Ib., and i suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO., Rock Island, II. 


, SEND FOR NEW CATALOG OF LARGEST AND MOST sal 
241—AUTOVISE COMPLETE LINE OF VISES MANUFACTURED sabiiiidineinialmes 

















What Do You Make That A Tell us, and we will gladly offer sugges- 


tions as to efficient methods of securing 


Hardware Store Can Sell ? the co-operation of hardware merchants. 
HARDWARE AGE, 239 West 39th St, New York 








“wo High Grade Hand Made pene Sct 


STEEL G-$ Co. Levels 


Breese ssa THE GuAPIN- STEPHENS GO. 


THE SCHWERDTLE STAMP CO., Bridgeport, Conn. Pine Meadow, Conn., U. 8. A. 




















' 


Saw Sets, Hand Punches, | 


Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 


THE VERY LATEST 


bargains in the way of hardware stores are 
offered for sale in the “Opportunity Ex- ae . 
change” of this issue. They hold valuable Lee Paap Smpeanern, 
investments for you. Why not look them Chas. Morrill, Manufacturer 
up—now? REG. U. s. Pat. Orr. 102 Lafayette Street New York 


hasan 7 ~<a ~ ~ eee 











ee ae ee 
































MATL; A 
> * Ls 
2 ae 

JT ¥' 

















IS Made from high grade COPPER BEARING OPEN HEARTH STEEL~th BEARING OPEN —— ee ——— you oa should ‘ 

Lain Uae, always specify Carefully durable. We also re APOLLO Best 5 a) fs CHANT ‘ 

EES nao “Gy nat Bloom Galvanized Sheets. Black Sheets, Formed Roofing Products, Etc. Write mg rane = Home wo Bey AS " narnia & = ape oth is 
JnCURs we AMERICAN SHEET AND TIN PLATE COMPANY, Frick Bldg., Pittsburgh, Pa. Bis oe ed 














ciiariahe 
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SAMSON CORDAGE WORKS | |. ae : 


(Made in Five gs oo 
MANUFACTURERS OF ass SASH CORD. CLOTHES World. 
BRAIDED CORDAGE PBs LINES, SMALL LINES 


Makes quick deliveries and 
builds up trade for the Hard- 
ot y 
AND COTTON TWINES re a4 y ETC. sen Aap carne 
BOSTON CES 


money maker and a wonderful 

advertising medium. Upkeep 

less than horse and wagon— 
the work of three. 










The STEWART IRON oe co. 
Cincinnati, 


ware Dealer. A money saver. 
MA SS. 























i, PRIEST’S 
iP The Speedy Stitcher Clippers 


amd is made only by 






The world’s standard “back- 


























Stewart-Shinner Go, } | outhencck’, shaver. deserves 
420 Herman 8t. @ profitable item of stock. 
Worcester rite. 
Mass. - 
THAT’S AWL acres annie os 
~ JOHN HASSALL wc. i spinach 


RIVETS. GENERAL AND SPECIAL WIRE HARDWARE 


? 

ESCUTCHEON PINS. fa 

SPEGIAL WiRE NAILS 7 
Cray ANO Oak an oO STREETS 


BROOKLYN,WN 
<—-— — <_< <_<) =) WORCESTER, 2 2 $2 MASSACHUSETTS 
In Acc Meracs 














(Seo 6 = 6) 
































PLIERS Lineman’s Pilers made in three sizes—6, 7 and 8 inch pay 1826 


NIPPERS and Ae eegee — High Grade Tools 


a a. a for Mechanics 
PUNCHES S C.S. Osborne & Co. 













































Send for Catalogue Heads Pollshed—Handies Blue Finish NEWARK, N. J. 
ELEVATORS AND DUMBWAITERS SPRINGS—Coiledand Flat © ¢? 
Made to be sold by the Hardware Trade. Steel, Brass and Phosphor Bronze | 22 
Cam be placed in position by any carpenter. Spring Cotters Small Washers zs 
CATALOGUE FREE Qs 
Send for Catalogue oe 
ENERGY ELEVATOR CO. M. D. HUBBARD SPRING WORKS ||! [J] 
214-216-218 New St., Philadelphia, Pa. PONTIAC, MICHIGAN 
a R O O K S Your stock is NOT complete unless you have | 
SMALLWOOD’S SAW EDGE FASTENERS 
Bright Iron and Brass Wire on your shelf. (Packed to suit buyer) 
Goods. Special Wire Goods REMEMBER: “SMALLWOOW'S" 
made to ofder Net beter, than te, be 
M. S. BROOKS & SONS yeaa 3888. 
CHESTER, CONN. “mim came e 























TACKS ‘cx N AILS ainieie BOLTS Turn back a few pages and read the 


“Opportunity Exchange” columns. 


Cobblers’ Nails, Bed Screws, Glazier Points Lots of opportunities there too good 
to miss. Hardware stores wanted 


SHELTON CO. (Estab. 1836) and for sale. Help Wanted and the 


SHELTON, CONN. New York, 9% Warren St. 


GOULDS PUMPS are 


SPRAY AND WATER SUPPLY 


WRITE FOR CATALOG AND PRICES 


THE GOULDS MFG.CO. SENECA FALLS.NY. 

















—- 
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TUBULAR{#sND. CLINCH RIVETS | 


is ‘ tok Me ey 








2 
oe 


ee 
os 


eee 


TUBULAR RIVET ANDSTUD CO., BOSTON MASSACHUSETTS, U.S.A. 














“Capewell” Nails Stand All Tests [on cn 


well’’ nail has a 
check mark on 











They are adapted for shoeing horses for any and every kind of the head — our 
service. They are preferred by horseshoers and are used in the majority ee eT 
| of shops. 
: Hardware merchants who stock “Capewell” have an article known 
everywhere. These nails are satisfactory to sell—there are no “come 
backs.” 
The best nail 
. at a fair price, 
| The Capewell Horse Nail Company tea ogee 
quality. 
NAILS IN THE WORLD HARTFORD, CONN., U.S. A. 




















Chains— All Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 


CABLE CHAINS BRIDGEPORT, CONN., U. S. A. 











Simpson Quick Acting Vise 


| Here’s a vise possessing all the strength of the old-fash- 
ioned vise combined with a quick adjusting feature that in- 
sures speedy work wherever the vise is used. 
| To set this vise the front jaw is lifted, slid to approximate 
adjustment, then dropped back in place and gripped tight by 
a single turn of the screw. It’s very simple, speedy and 
: strong. There is no intricate méchanism involved. 

“Simpson” Vises are made of the best vise steel, with check 
or smooth faced tempered jaws. They are dependable in 
every respect—fully guaranteed against defects and breakage 
under ordinary use and conditions. 

a Catalog No. 31 will aid you in selecting a suitable 
stock. 


Athol Machine Co. Athol, Mass. 






U.S.A 


ATHOL MASS 
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The Classified Directory appears in the first issue of each month 























A D KK 
Aiey & Tiaheees x. okeencscccs’s 109} Darby, Edw., & Somns........... 97| Kastor, Adolph, & Bros........ 95 
Acme Steel Goods Co.......... 2g| Davenport Mfg. Co..........-. 97! Klein, Mathias, & Son.......... 107 
De Laval S ie Bea cave oes 11 
Alaska Freezer Co... ...0.s.s0% 38 > aes eepereaey ee, 35 Bea csi adidin tress 95 
3 a ee oe 101 
Aluminum Solder & Refining Co.109 Delta File Works 93 
American Electric Co..........109 ia Se cad awne ous 30 [ 
American Ever Ready Works... 7| Detroit Twist Drill Co......... 23 
“oa © SaaS Dixon, Joseph, Crucible Co... ..105 
American Novelty Co.......... 89 Lindemann, O., & Co 109 
c 
American Screw Co.........:;; 23 pee | Ee» ree mee: 19 
American Shearer Mfg. Co..... 111 E Ludlow-Saylor Wire Co........ 29 
American Sheet & Tin Plate Co.110 ain: Tile CO siikess Vande cacw 107 
American Steel & Wire Co., Eagle Paint & Varnish Co...... 28 
95, 99, 101. 103. 195] Eagle Woodenware Co......... 34 
le ake geal _ M 
Kits Wie Wehees Ce... Me as a wanaeaas ees 32 
. ; ea Elwood Lawn Mower Co........ 30 
American ringer Co..... = 26] . . 

; SB. EY ee rae -' OF | Dinttinn. Sonar Ca... .2 ss 22k. 38 
Anglo-American Co. ........... 97| Energy Elevator Co............ STi tiie CA e 
Armstrong Mfg. Co............ 107| Enterprise Mfg. Co. of Pa... 18) McKinney Mfg. Co..........-. 27 
Athol Machine Co............. 112| Ensign-Bickford Co. 99! Milbradt Mfg. Co.............- 97 
Atkins, E. C., & Co......... 19g) reed ais wwe e eee ee cece eee ees 31) Millner Wire Cloth Rack Co.... 97 

NE CS eekeseacesskenseens SOT Piteest Chee oe eo 110 
Pens BOO. CM boss cncebeeges’ 110) Morse Twist Drill & Mch. Co. 34 
B | Mosler, A 2 es kee: 2 
° | Murphy, RR. & BOWWie.sivessi 109 
| Myers, OR Oe Becks 
Barnett, G. & H., Co..... 27 | 
~~ & N. ; p ; Minions 30} 
Bay State Mop Co....... 109 Py in See Nee oe | N 
Ford Auger Bit Co............. 110) : 
Bemis & Call Hdw. & Tool Co. .105 | 
SN: MO ie 6b 5s os cise co 8% 95 | National Mfg. Co.... . 42 
Bicycle Step Ladder Co........ 97 New Jersey Wire Cloth Co..... 101 
Billings & Spencer Co.......... 15 | New York Metal Ceiling Co..... 103 
* . a * } a ° 
Bishop, Geo. H., & Co......... re (Sasitegachr stagnate ss Pees oe pene MR Oe os oar es eae ae 
os Gilbert & Bennett Mfg. Co.....101|Niagara Falls Metal Stamping 
Blatchford Calf Meal Factory... 99 Glidden Varnish Co............ 37) i eee og eran ae 101 
Boker, Hermann Co..... . 40} Goodell Mfg. Bs a nd én Ware ee bho at 105| Nicholson Rx Reis ae RRS St R3 
Bommer Bros. 27| Goulds Mfg. Co............0.. 111) North Bros. Mfg. Co........... 26 
Bowman, Geo. H., Co........ 35 Grant Mfg. & Mch. Co......... 32| Northern Refrigerator Co...... 6 
CD Ee aketoece ue bu noise J . ical Co 
iets Wl emit - a n s ’ } 33) Northwestern Chemical Co...... 89 
Grinnell Washing Mch. Co...... 26) 
Brown & Sharpe Mfg. Co.. 4 
SN MR oe cdeabb aoa seed: 110 | Bs 
H 
|Opportunity Exchange 92, 93 
Cc ’ | 
ND TE EN Ko sig aewen nests 34 Osborne, OO Ble ee oe 11 
ae a re 111) 
vohiiiaiic’ wed Hayes Pump & Planter Co...... 28) 
ST Se ea te LES ois ae ee epee 103) P 
Capewell Horse Nail Co........ 5323) Bisties WC... @ GO iesk kk. cc eac 39| 
- | 
Cary Mig, Cosi... ccccsce ee 26, SUE Deyer Coe cccscesecesscuce 95| Palmer, i eS 89 
Central Brass & Stpg..Co.......101 Hubbard, M. D., Spring W orks. 311i > Re eee ean 32 
Chie Mibe. Ca a Hunt, Helm, Ferris & Co....... 10! te Pet pees 
prs Hussey, C. G., & Co.....202.... egp seme Wire Goats Ce-....-.. shes 
Chapin-Stephens Co.... -110 | Peerless Freezer Co........... 36 
Chicago Hdw. & Fdry. Co...... 32 : Pini. i Bi 85 
Chicago Spring Butt Co........ 31 Pennsylvania Rubber Co....... J 
Clayton & Lambert Mfg. Co.....105 | Pfeiffer Live Bait Holder Co. ..109 
Clik: Ms es a4 Imperial Bit & Snap Co.........101) 
DRO NR sees: Babel Deel. Ce... vk ccaces iss sue 20 | a Tae: AOR he. 32 Me 
Koes. Weenel Ce. oo. ca cece: 7 Sinem Mette Ca... os... 2. ee Ae ae Oe eer errr pee 110 
. | 
Columbian Rope Co............ 13 | Portsmouth Steel Co........... 29 
AO ed Gens OD inc bc cow aneces 109 Jj | Progressive Mfg. Co........... 24 
Corbin Screw Corp: .....4....5. 8 
Cortright Metal Roofing Co..... 103) 
fase | Jenckes, E., Mfg. Co........... 27 2 
Covert’s Saddlery Works....... 99/ Jennings, GC £6 ee 107 
Swnigone Femoe Co. ....cisccces 21! Jennings, Russell, Mfg. Co..... 107 | Quality Stove & Range Co...... 18 





R 
Richards-Wilcox Mfg. Co....... 79 
a) ey ee ore 110 
Robertson, Arthur R........... 107 
Robin Hood Ammunition Co... .109 
Rock Island Mfg. Co.......... 110 
eer: Ame Ged. .-dseconcuwass 105 
Root-Heath Mfg. Co........... 29 
ae ree wep ee 99 
S 
Samson Cordage Works........ 111 
Gehata Mie. Ce.s ccc cvecscsece 95 
Schontie: BM. Tig GOs cess case 8 
Schwerdtle Stamp Co.......... 110 
Sharp Spark Plug Co.......... 116 
Shelton Company ..........-.. 11] 
Sherman, H. B., Mfg. Co....... 101 
Smallwood, W. R., Mfg. Co.....111 
Smith & Egge Mfg. Co.... .112 
Sommer, John, Faucet Co...... 109 
Sparks-Withington Co. ........ 87 
Standard Chain Co...........«.. 28 
Stanley Rule & Level Co....... 35 
Stanley Works ...ccccsccsecs 33, 77 
Star Specialty Co..........-... 167 
Searrett, E Sig Ce cciscewcsse 114 
Stewart Iron Works Co........ 111 
Stewart-Skinner Co. .........-.. 111 
Stuber & Kuck Co............. 99 
Sturges & Burn Mfg. Co........ 95 
T 
Thermoid Rubber Co... vhia'as ee 
Thomson, Judson L., Mfg. Co... 33 
Fowneend, Fai J. <a de vesaccecee io9 
Townsend, S. P., & Co......... 99 
‘i, 2) BY Seer nero 14 
Tubular Rivet & Stud Co....... 112 
U 
Union Caliper Co. ...ccescscces 24 
Union Hardware Co..........-.-. 17 
Universal Caster & Fdry. Co.... 39 
V 
Voss Bros. Mfg. Co........ 19 
Ww 
Walden-Worcester Co. .......-.. 89 
Wall., P., Mfg. Supply Co.......105 
Warren, J. D., Mfg. Co........ $1 
Wenters Check Go. ois csvidevcsne 3 
White Mop Wringer Co........ 95 
Wheeling Corrugating Co....... 20 
Wickwire Brothers ............ 12 
Wramemem, 3. Bag & COcccccucccs 25 
Worcester Mfg. Co............ 31 
| RY Rene oe 29 
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| Kor Every Need 
| of the Machinist! 


With a well selected stock of our micrometers you can sell 
machinists and machine shops micrometers for practically 
any kind of work requiring fine; measuring instruments. 
The line includes the common 43”, 1”, 2” machinists’ micrometers with 
ratchet stop and lock nut; screw thread micrometers, sheet metal micro- 


meters, bench micrometers, micrometer depth gages, government type 
micrometers for the toolroom, quick-acting micrometers, etc. 











The accuracy of all Starrett Tools is so widely known that it is a simple 
matter to help make the proper selection and sell every machinist one or 


more. 


Micrometers 


Starrett micrometers are made with ratchet stop and lock 
‘nut and in various styles and sizes for measuring from zero 
up to eight inches. Some are suited to the use of the indi- 
vidual mechanic while others are for the toolrooms and 
inspection departments of big shops and may be sold direct 
to the purchasing agents. ee 


MEMBER OF 


A i mes me 











Don’t overlook sales on big micrometers direct to the 
toolrooms of the shops in your vincinity. Our govern- 
ment type micrometers for measuring up to 12” are good 
sellers for this big trade. 

Send for a supply of catalogs No. 20-A, giving prices on 
all styles. Distribute these to prospective customers to 
cultivate fine tool sales. 


The L. S. Starrett Co., Athol, Mass. 


World’s Greatest Toolmakers 
NEW YORK LONDON CHICAGO 


42-413 
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Atkins Hand, Rip 
C& Panel Sawssiverstee 


LL ATKINS SILVER STEEL HAND, RIP AND PANEL SAWS have the 
A name, E. C. ATKINS & CO., etched on the blade to identify the genuine. All 
- blades so marked, are made of ATKINS SILVER STEEL which is as fine as 
razor steel. They are given a temper which enables them to be readily filed, yet they 
will actually hold their sharp cutting edges longer than any other saw. That’s one 
reason why carpenters prefer them. The blades are Taper Ground, an exclusive Atkins 
process. They are ground like an inverted wedge—thickest on the toothed edge and 
gradually tapering to the point on the back. This makes them run free and easy, even 
in wet lumber, because they do not require a heavy set. Made both skew back and 
straight back and with the ATKINS Embossed Perfection Handle and the old style 
straight across pattern. In 26-inch, they list from $20.00 to $48.00 per dozen and retail 
from $1.65 to $3.50 each. They pay a larger legitimate margin of profit than any other 
manufacturer’s brand. 





ATKINS NO. 53 


Silver Steel Blade, Atkins Exclusive Damaskeen Finish, Skew Back, Taper Ground, 
Atkins Exclusive Perfection Handle, Apple wood, Atkins Exclusive Embossing. No. 65 
is same as No. 53, but is made with a straight back. These Saws list from $16.00 to 
$32.50 per dozen and retail from $1.60 to $2.25. 





ATKINS NO. 51 


The blade is similarly constructed to No. 53, but carries a straight across handle with 
Atkins Exclusive Embossing. Lists from $16.00 to $35.00, according to size. 26-inch 
sells from $1.45 to $2.15. No. 64 similar to No. 51, excepting that it has a straight 
back. Lists from $18.75 to $47.50, according to length. 26-inch sells from $1.70 to 
$2.50. Any jobber should accept your order and ship with other goods. If not, please 
write to the nearest address below. 


E. C. ATKINS © COMPANY, INCORPORATED 


THE SILVER STEEL SAW PEOPLE 
Home Office and Factory: Indianapolis, Ind. Canadian Factory: Hamilton, Ont. 


Branches carrying complete stocks in the following cities, address E.C. ATKINS & COMPANY, Incorporated 


Atlanta Memphis New Orleans Portland, Ore. Seattle Sydney, N.S.W. 
Chicago Minneapolis New York City San Francisco Vancouver, B.C. 


Messrs. John Shaw & Sons, Wolverhampton, England. Agents for Great Britain 
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1915— Biggest 
Year For You 
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“Sharp Sparks” 
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HE YEAR promises big 
opportunities for ‘‘Sharp 


Sparks’’ and for those 

who are to handle them. The 

Sharp 1915 line with its improvements and 

new members has that quick, strong appeal 

to eye and reason which means rapid sales. 

And half your pleasure in carrying ‘“‘Sharp 

Sparks” is in knowing that, besides being HIS book “Sharp Spark 

the retailer of a strong line, you are solidly Plugs for 1915” will be sent 

backed by the famous Sharp Guarantee (see free to you by return mail 

below). No other spark plug manufacturer, upon receipt of your name, business 

as far as we can learn, offers you this safe- rm orig Those who ees en 

guard. You can enjoy this secure protection epee ei. Cael : ae . b ei 
only when you ever issued. It looks well on the 
handle counter. 


SHARP 
~ SPARK 
PLUGS 


enyor .-ction policy, realize what com- 
rleti: security it means to YOU. Read it again, and 
get in touch with with us immerse +c" 








GUARANTEE 


i HE Sharp’ Spark Plug Company guarantees tu 
every dealer that any unsold Sharp Spark Plugs 
purchased by him from The Sharp Spark Plug Company 
maybe returned to the said company and the full 
purchase price will be refunded. 























The Sharp Spark Plug Co. 
3388 Broadview Road 
Cleveland, Ohio 





